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State of the nation’s economy: 
Up 
FREIGHT ON Raws—Revenue 
freight car loadings, according to 
the Assn. of American Railroads, 
for latest reporting period were 
755,624 in week, which represented 
a gain of 10.6 percent. It’s a shade 
less than same seven-day period in 
1951, however. Lined up against two 
years ago, the figure reflected a 
sharp rise of 31.5 percent. 
* * * 
Down 


Bank C.earincs — Faded slightly 
to $16,891,608,000 in week, or 1.8 
percent from last year, in a compi- 
lation by Dun & Bradsteer on turn- 
over in 25 leading cities. In 
contrast, it was 14.4 percent more 
than the previous week, which in- 
cluded a holiday. 

* * 











* 


General 
Less Foupin’ Money — The U. S. 
Department of Commerce last week 
said that personal income in Janu- 
ary was at an annual rate of $257 





billion, a reduction of $1 billion 
from December. 


‘Average per Dealer Is Now Only 5.5 . 





Car Stocks Dip to Postwar Low 





Week’s Output 

Up Slightly 
Total Put at 110,477; | 
Industry to Miss | 


Quota by 29,000 


FN gsige etal production moved 
up slightly in U.S. plants last 
week, but car makers virtually 
gave up hope of being able to 
build government-allowed quotas in 
the first-quarter of this year. 

Crosley, Hudson and Packard ap- 
parently have decided to carry 
over about 16,000 cars for assembly 
in the quarter starting Apr. 1. 
Ford and Nash will do the same 
on several more thousands of cars, 
due to the slow start both makers 
got on their 1952 models. 

Built in U.S. plants last week, 
according to Automotive News’ 





(Continued on Page 85, Col. 3) 





NADA Calls ‘Herlong’ Vital . 





Congress Asked to Kill “W’ 


By William Uliman 
Washington Correspondent 
ASHINGTON. — Congress was 
asked to eliminate Regulation 
W last week in testimony by lead- 
ers of new and used-car dealers be- 
fore the Senate Banking committee. 

Leaders of the American Fi- 
nance Conference also are due to 
assail the credit curbs. 

NADA also explained its views 
on federal controls to OPS and 
FRB chiefs. 

NADA President J. Saxton Lloyd 
reported that NADA recommenda- 
tions for modifications of CPR 83 
and Regulation W brought a favor- 
able response from OPS and FRB 
executives, whom he met in sepa- 
rate sessions on March 7. 

Last Tuesday Charles C. Freed, 








nits” 


NASH UNVEILS RESTYLED AMBASSADOR, STATESMAN SERIES 


See page 84 for story and more pictures 





UAW Is Moving to Rout Rouge Reds 


By Mac Gordon 
Associate Editor 
FrorD ROUGE LOCAL 600, the 
world’s largest and the automo- 
tive industry’s stormiest union lo- 
cal, was indelibly branded last week 
as a pawn of the Soviet Kremlin. 
Two former executives of Local 
600, one an ex-Communist him- 
self, gave the House Un-American 
Activities committee a detailed 
account of the policy-making in- 
fluence exercised over the huge 


Auto Groups Get 
Safety Awards 


ASHINGTON. — The Inter-In- 

dustry Highway Safety Com- 
mittee; B. B. Burns, Decatur (TIl.) 
Dodge dealer, and the Michigan and 
Massachusetts inter-industry high- 
way safety committees were named 
last week as winners of top safety 
honors by the National Committee 
for Traffic Safety at a luncheon 
meeting here. 

For the second consecutive 
year, the national Inter-Industry 
Committee was honored for its 
outstanding national traffic ac- 
cident prevention programs. H. F. 
Hufstader, vice-president of Gen- 
eral Motors Corp., accepted the 

(See SAFETY, Page 86, Col, 1) 





| local by a hard core of Commu- 
nists and pro-Communists. 

More than 25 officials and em- 
ployes of the local were identified 
either as actual Communists or ad- 
herents of the “fellow-travelling” 
progressive caucus within the local. 
The top leadership of Local 600 in- 
cludes several Communists and a 
non-Communist president (Carl 
Stellato) who follows the “party 
line,” it was charged. 


Communist domination of Local 
600 programming was described be- 
fore Detroit hearings of the House 
committee by Lee Romano and 
Shelton Tappes, both former offi- 
cials of Local 600 who now are in- 
ternational representatives of the 
UAW-CIO. 

- * 

AN IMMEDIATE repercussion of 

the Local 600 revelations was 

a move Thursday by the UAW In- 

ternational Executive board to re- 
establish control over the local. 

The board ordered Local 600 

officers to show cause at a hear- 


* 





ing Friday (March 14) why an 
administrator should not be as- 
signed to the local. Such an 
In This Issue 
ee meg weecesss ease ae & 
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administrator would be empow- 
ered to suspend any officers 
found in violation of the UAW 
constitution. 

Local 600 leaders forecast a fierce 
battle to resist the international 
union’s move. The possibility of 
protest walkouts at Rouge plant 
units was in the air at week’s end, 
with Ford caught in the middle of 

(Continued on Page 78, Col. 4) 


‘ tion Act before the Senate Bank- 





NADA national affairs chairman, 
testified on the Defense Produc- 


ing committee, He called for re- 
tention of the Herlong amend- 
ment as necessary to dealer op- 
erations and urged repeal of 
Regulation W as “no longer 
needed.” 


James C. Downing, president of 
the National Used Car Dealers 





Freed’s Testimony 
Digest of testimony by Charles 
C. Freed on behalf of NADA be- 
fore the Senate Banking and 
Currency committee is on page 
77 today. 





Assn., also called for the elimina- 
tion of Regulation W. 

In the event that Congress does 
not see fit to eliminate Regula- 
tion W, Downing said NUCDA 
urges a sliding scale arrange- 
ment. 

On 1951 and '52 models, Downing 
asked 24 months; on ’48s, 49s and 

(Continued on ~— 79, Col. 1) 


NPA Removing 


Restrictions on 


Automatic Drives 


ASHINGTON.— Restrictions are 
to be lifted on the percentage 
of cars makers may equip with 
automatic transmissions. | 
AUTOMOTIVE News learned at press 
time Thursday that an order re- 
voking NPA’s M-68, which includes | 
restrictions on automatic transmis- 
sions, had been written and would | 
probably be signed Friday (March 
14). 

The Controlled Materials Plan 
still provides a broad limitation 
through the overall allotment of 
metals to the makers. However, 
makers are free to put the metal 
into automatic transmissions, if 
they so desire. 

Originally, the limitation on au- 
tomatic transmissions: was attrib- 
uted to a shortage of aluminum. 

Last week aluminum producers 
told the Senate Small Business 
committee that there was enough 
aluminum on hand to permit re-| 








i laxation of controls. 


Total in Field 


Now 246,516 


Lowest-Priced Lines 
In Shortest Supply, 


A.N. Survey Shows 


By Bernie Thomas 

Associate Editor 
HE number of new cars in the 
field dropped to a postwar low 
of 5.5 cars per dealer March 1, as 
against six cars per dealer a month 
previous, according to a survey by 
Automotive News. On March 1, 1951, 
the average was 9.6 cars per dealer. 
Dealers opened their doors for 
business this month, the survey 
showed, with new-car _ stocks 
down 193,358 units from year- 
ago levels to the lowest point 
since normal car production was 
resumed following World War II. 
However, the survey indicated, 
the field picture on new cars as of 
March 1 could be summed up as 
follows—cars aplenty at some deal- 
erships and very few or none at all 
at others, especially at those deal- 
erships handling low-priced volume- 

selling lines. 

a ” * 
UTOMOTIVE NEWS’ latest sur- 
vey on field stocks showed that, 
on March 1, the number of new 
cars at all U. S. franchised dealer- 
ships, including department stores 
—plus those warehoused by dealers, 
department stores and factories; 
demonstrators and those stili in 
transit—totaled 246,516, as against 
267,762 on Feb. 1, 1952, and 439,- 

874 on March 1, 1951. 
Although February production 
was up over the month before, 

(Continued on Page 82, Col, 1) 


New-Car Stocks 


In Field and in Transit, 
Average per Dealer 





Mar. 1, 1952 5.5 Cars 
Fes. 1, 1952 6.0 
Jan. 1, 1952. ss..* 
Dec. 1, 1951 > Wee 
Serr. 1, 1951 a4. * 
Juty 1, 1951. 10.1 ” 
Apr. 1, 1951... mS 
Mar. 1, 1951... a6 .* 
Jan. 1, 1951. 92. ” 
Fes. 1, 1951.. oS...” 
Jan. 1, 1950 10.0 ” 
Jan. 1, 1949 — 
Jan. 1, 1948 : ? oe 
Jan. 1, 1947 59 ” 
Jan. 1, 1946 63 ” 
AvuToMOTIVE NEWS ESTIMATES 











SAFETY-STYLING ACCENTS NEW KAISER SERIES FOR 1952 








See page 70 for story and more pictures 
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To Keep Economy Strong 


AUTOMOTIVE NEWS, MARCH 17, 1952 








Kaiser Sees Easing of Reg. W 


By Bob Finlay 

Managing Editor 
YyiLow RUN, Mich.—Predicting 
a relaxation of credit controls, 
Edgar Kaiser, president of Kaiser- 
Frazer, told a press conference that 





Henry J. Kaiser Edgar Kaiser 


he looked for strong auto sales in 
the second and third quarters. 


The conference was in connec- 
tion with dedication of the first 








GM Chiefs Review Firm's Biggest Tax Year— 

Here are Chairman Alfred P. Sloan and President Charles E. Wilson discussing the 
firm's 1951 annual report. It showed that GM's tax bill was equivalent to $2.25 for 
each dollar of net income and $3.14 for each dollar in dividends. 


GM Net Slides 39 Percent; 
- Taxes, Controls Blamed 


DETROIT.—Total dollar sales of 
all General Motors products were 
only 1 percent lower in 1951 than 
in 1950, but net income was off 39 
percent, C. E. Wilson, president, 
and Alfred P. Sloan jr., chairman 
of the board, disclosed Friday in 
their annual report to 479,000 share- 
holders. 

Net i to 6.8 
percent of sales, compared with 
11.1 percent in 1950. Because of 
higher tax rates, taxes took a 
substantially larger proportion of 
GM’s income in 1951 than in 1950. 
Earnings on the common stock 
were $5.63 per share in 1951, as 
against $9.35 per share in the 
previous year. 

Other factors given for the de- 


tod 
att 








car producer. He noted talk to the 





Top Cars 
New-car registrations for 47 
states in January: 

1952 Pos Make 1951 Pos. 
1— 57,932 Chev. 98,984— 1 
2— 34,773 Plym. 33,044— 3 
3— 34,625 Ford 67,026— 2 
4— 20,118 Buick 31,683— 4 
5— 18,721 Pontiac 31,142— 5 
6— 13,799 Dodge 19,131— 6 
I— 13,573 Olds. 18,810— 8 
8— 12,720 Stude. 15,572— 9 
9— 10,622 Mercury 18,949— 7 

10— 17,736 Chrysler 9,914—10 
1l— 17,677 Nash 9,072—11 
12— 5,390 DeSoto 8,126—12 
13— 4,069 Hudson 7,796—13 
14— 3,778 Cadillac 7,298—14 
15— 3,643 Packard 5,886—15 
16— 2,243 Kaiser 4,592—16 
17— 1976 HenryJ 3,883—17 
18— 1,281 Willys 1,815—19 
19— 716 ~=Lincoln 2,276—18 

20— 219 Crosley 466—20 

21— 184 Brit. Ford 200—21 

22— 153 Austin 164—22 

23— 60 Allstate 

Total All Makes 
256,606 396,320 
For further details see page 
62, today’s issue. 














Fairchild C 119 cargo plane as- 
sembled at Willow Run. } 

Easing of Regulation W would | 
come, it was indicated, to keep the | 
economy strong in an election year. | 

* * * 
k ENRY J. KAISER, chairman of 
the board and father of Edgar, 
interjected that a serious effort to 
ask Congress to relax credit con- 
trols would depend on the civilian 
economy. 

Henry said he felt that credit 
controls are too severe in the 
light of car sales. 

Edgar pointed out that in a “but- 
ter-and-guns” economy, payment 
for guns depends on profits from 
“butter.” 

* * * 

DGAR also went into some of 

the problems facing K-F as a 





* 


cline in profits, in addition to 
increased tax rates, were govern- 
ment restrictions on civilian pro- 
duction; higher costs without 
compensating price increases be- 
cause of price controls, and an 
increasing volume of defense pro- 
duction at a lower profit margin 
than that earned on civilian 
products. 

“Under conditions that existed in 
1951 it was difficult and at times 
impossible to maintain a balanced 
rate of operations and a desired 
level of employment,” the report 
declared. 

Dollar sales amounted to $7,466 





million in 1951, compared with} 
$7,531 million a year earlier, a de- 
cline of $617,000,000 in civilian sales 
being largely offset by a $552,000,- 
000 increase in defense deliveries. 

The 1951 sales were divided 
into $6,705 million of civilian 
products and $761,000,000 of de- | 
fense materials. The 1950 figures | 
were $7,322 million and $209,000,- 
000, respectively, 

Net income in 1951, after provid- 
ing $35,000,000 for reconversion and 
plant rehabilitation costs incident 
to the defense emergency, was 
$506,000,000. The amount earned on 

(See GM, Page 78, Col. 1) 


Northern Va. Unit 
Headed by Eyles 


RICHMOND, Va.—The Northern 
Virginia Automotive Dealers Assn. 
has installed Walter Eyles (Nash) 
as its president to succeed Earle 
Kirby. 

Other officers are: Al Wasser- 
man, Arlington, vice - president; 
Kenneth Moore, Alexandria, secre- 
tary, and Harold Erwin, Fairfax, 
treasurer. 

Directors, other than the officers, 








are: Burton Kephart, Arlington; 
Larry Kenyon, Arlington, and J. | 
Leo Sugrue, Alexandria. 


effect that the firm was in a transi- 
tion out of the auto business. 

This he denied, asserting: 

“We are in the auto business to 
stay. We have completed work on 


| our ’53 jobs and have frozen de- 


signs on ’54s.” 

Whatever other civilian work 
K-F gets into through subsidiaries, 
like Chase Aircraft, will be designed 
to bolster K-F’s position as an auto 
builder. 

Edgar pointed out that the his- 
tory of the strong auto makers is 
marked by diversification. 

° * . 


ENRY J. asserted that he is not 

worried about not making 
money on autos yet, saying the 
Kaisers were in steel for eight years 
before they started making money 
and now they are in a highly favor- 
able position. 


“I hope that doesn’t mean that 
K-F has another three years to go 
before getting in the black,” Ed- 
gar interposed. 

“May take longer than that,” 
Henry said. 

K-F plans to accelerate auto pro- 
duction 40 percent, from schedules 
of 317 a day now (“which we aren’t 
quite making”) to 450 a day, the 

(Continued on Page 85, Col. 1) 





Four Cities Give 
Allstate Lead 
Over Henry J 


DETROIT.—Reports from AvutTo- 
MOTIVE NEWS correspondents in four 
cities, where the Sears Allstate is 
offered for sale, reveal that 44 of 
the cars were registered in Feb- 
ruary. 


Henry J registrations in the same 
four cities amounted to 30 units in 
February. Totals for the cities in 
February were: Dallas — Allstate, 
13; Henry J, 19. Houston—Allstate, 
19; Henry J, 2. San Antonio—All- 
state, 9; Henry J, 3. Birmingham, 
Ala.—Allstate, 3; Henry J, 6. 

The Allstate also piled up a lead 
in January in six cities from which 
reports have been received. The 
total for Allstate in the six cities 
—Salt Lake City, Memphis, Birm- 
ingham, Ala., and Dallas, Houston 
and San Antonio, Tex.—was 62 
sales, against 49 for Henry J. 

Figures reported by correspond- 
ents have been obtained from local 
licensing bureaus of the states and 
due to time lags in the administra- 
tive process, may not show up in 
state-reported totals for two to 
eight weeks. 

Following a query, a _ Sears 
spokesman in Chicago said the 
company is not giving any consid- 
eration to offering the Allstate for 
sale in the northern part of the 
country. 





L. A. Show Attendance Ahead of 1941— 


Based on attendance of the same three days in 1941, 


leaders of the Los Angeles 


auto show looked for an attendance figure of close to 250,000 by the time the show 
ended yesterday (March 16). A crowd of a quarter of a million would be a record, 
and the first three days of the exhibition drew three times as many persons as the 


corresponding oie’ W ome ago. 


L. A. Show Sights Record: 
Attendance Up at K. C. 


LOS ANGELES. A record- 
breaking crowd of some 250,000 
persons was sighted for the 1952 
Los Angeles automobile show at 
the Pan Pacific auditorium, which 
closed yesterday (March 16). The 
show was the first held here since 
1941. 

Roy Carrington, president of the 
Los Angeles Motor Car Dealers 
Assn., said that more than 70,000 
persons passed through the gates 
the first three days of the show. 
The figure, he said, was three 
times greater than during the same 
three days of the 1941 show. 

During the three days 50 signed 
orders were taken, with thousands 
of additional prospective buyers 
leaving their names. 

One salesman alone, Earle C. An- 
thony, Los Angeles Packard dis- 
tributor, tallied up more than 80 
names of prospective buyers in a 
day and a half, it was reported. 

The show featured 19 American 
and 12 foreign-made automobiles. 





Louisville Suit Seeks 





$26,744 From Hull-Dobbs | 


LOUISVILLE.—A_ $26,744 suit 


charging Hull-Dobbs, Inc. 


1213 W. Broadway, with negligence | 


in repairing an automobile has been 
filed in Circuit court here by Jason 
F. Vittitoe, structural iron worker. 

Vittitoe said he purchased a 1946 
Mercuary last September which de- 
veloped steering-gear trouble. He 
claims this was repaired by Hull- 
Dobbs “in a negligent manner,” 
which caused him to run off the 





road. Vittitoe suffered a broken 


back in the accident. 


(Ford), | 


| 





KANSAS CITY. — Attendance at 
the Kansas City auto show, which 
opened March 9, was expected to 
reach 175,000 before it closed Sat- 
urday night, according to a report 
at press time Thursday. 

The report said that 90,000 had 
attended the show the first three 
days. No figures were available on 
sales thus far, but officials said 
that sales were above expectations. 

The show drew wide praise from 
visitors and automobile people as 
well, and was considered the best 
auto show ever held here. 

Le Sabre was a main drawing 
card, but the K 310 and the Nash 
Healey were also very popular with 
visitors. The show had two floor 
shows and was open from 11 in the 
morning until 11 at night. 

No figures are available on sales 
thus far, but officials say that sales 
are above expectations. 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





167,945 
110,477 107,306 | 
Last 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 85. 














FRB Chief Indicates .. . 





Permanent Reg. W Studied 


WASHINGTON.—The possibility 
that Regulation W is being con- 
| sidered as a permanent regulation 
was indicated by William McChes- 
ney Martin jr., chairman of the 
Federal Reserve Board, in replies 
to a series of questions put to the 


|FRB board by the Patman sub- 





committee of the Joint Committee 
on the Economic Report. 

“While the most recent experi- 
ence has provided the most effec- 
tive test of practical feasibility 
of such regulation, it is still pre- 
mature, however, to pass judg- 
ment on the possibility of selec- 








Freed Testifies Before Senate Banking Group— 


Charles C. Freed (right, foreground), chairman of the National Affairs committee of 
NADA, is shown as he testified last week on the Defense Production Act before the 


Senate Banking and Currency Committee. 


Freed asked Congress to remove automo- 


biles from stringent and harsh credit controls which prevents needed transportation 
to low and moderate-income groups. Senators, from left to right, are Homer E. Cape- 


hart, 


Indiana Republican; Burnet R. Maybank, South Carolina Democrat; 


A. Willis 


Robertson, Virginia Democrat, and J. Allen Freer jr., Delaware Democrat. 





tive regulation of consumer credit 
as a continuing instrument of 
reserve banking policy,” Martin 
said. 

Answering a specific request to 
discuss the operation of Regula- 
tion W since its revival in the fall 
of 1950, Martin stated: 

“The regulation has been an in- 
tegral part of the program for 
curbing inflationary pressures 
From October, 1950, through July, 
1951, Regulation W limited effec- 
tively the expansion of consumer 
purchasing power in the form of 
credit dollars, thus restraining fur- 
ther upward pressure on prices 
from that quarter. 

“In July and August, 1950, 
while Congress was considering 
the Defense Production Act, infla- 
tionary developments in the field 
of consumer installment credit 
were significant. Between the end 
of June and the end of Septem- 
ber, 1950, this type of credit was 
expanding at an annual rate of 
nearly five billion dollars. 

“It is estimated that about three- 
fourths of the present total of $13 
billion of installment credit repre- 

(Continued on Page 78, Col. 2) 
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ger oe I last talked about profit- 
sharing more than one hun- 
dred dealers requested further in- 
formation. This interest, once more, 
convinces me of the leadership of 
automobile dealers in general. They 
originally pioneered in a new field. 
They have always approached all 
problems with resourcefulness and 
understanding. With few excep- 
tions they are forward looking. 
They are not afraid to think, speak 
and act when a crisis develops. 


That crisis exists now in Amer- 
ica, Too many of our people are 
confused. They have been told 
that the government should take 
care of them from the cradle to 
the grave. Too many of our peo- 
ple have forgotten that it is pro- 
duction, and more production, 
that has raised and will continue 
to raise our standard of living 
and maintain our freedom. 

Our forefathers came to this 
country to avoid being slaves to 
some state and to seek liberty for 
themselves and their posterity. We 
must all remember that only 300 
years have passed since serfdom 
was prevalent in this world. Since 
then we have come far. The great- 
est need now is for improvement 
in human relationships. Many lead- 
ers believe that profit-sharing is 
an important and necessary step in 
that direction. 

But we must understand profit- 
sharing. It is not a parental move 
on the part of management to 
share the wealth or to encourage 
speedup. It is simply a plan in 
which the dignity of the human is 
promoted and whereby every em- 
ploye is made a capitalist—and all 
work unitedly for the satisfaction 
of rendering more and more effi- 
cient service to more and more peo- 
ple at lower and lower cost. 

* a - 


Not Money Alone 


typ fifty-fifty arrangement with 
mechanics is not profit-sharing. 
It is simply a method of figuring 
compensation. A bonus to depart- 
ment heads is not profit-sharing. 
It is simply an award that is freely 
accepted as long as it is available. 
It is an award for volume that 
sometimes is costly to the dealer 
and destructive to the organization. 

Profit-sharing can work to great 
advantage to service industries, 
such as automobile retailing where 
leadership is close to the workers 
and where the results of effort are 
apparent to everyone in each com- 
munity. 

Money, alone, is not the answer 
if we seek the incentive that 
urges us to develop and use all 
our skills. This thought is best 
expressed by James F. Lincoln, 
president of the Lincoln Electric 
Co., Cleveland, whose company 
has become the largest manufac- 
turer of arc welding equipment 
in the world. It has been a profit- 
sharing firm for more than 20 
years. 

The average income for each 
worker in this company for 1950 
was almost $8,000. This was more 
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than twice the income of workers 
from competing factories. The val- 
ue of the product produced by each 
worker averaged more than $25,000, 
which is about twice the output 
of the worker in all manufacturing 
industries and two and one-half 
times that of the worker in the en- 
tire electrical machine industry. 
* * 


* 
What Is It? 
Bp con says, “In all human ex- 
perience, there is no better ex- 
ample of an incentive which devel- 
ops a man’s individual abilities and 
cooperation with others than the 
incentive in amateur athletics. No 
one strives harder to increase his 
skill and output than the amateur 
athlete in playing and training for 
a championship game. Here is a 
guide that may answer our search 
as to what makes a successful in- 
centive. Let us follow this indica- 
tion to its logical conclusion. 

“No one pays an amateur ath- 
lete. Hence, his incentive is not 
money. He cannot and does not 
want even one cent from his ef- 
forts. He does not, in fact, ever 
think of money as his reward. 
Hence, we can conclude that 
money is not necessarily an in- 
centive. We must look further. 

“Short hours are not an incentive, 
either. The athlete will strive con- 
tinually to win. In fact, if he is 
taken out of the game so that his 
hours of work are shortened, he is 
very unhappy. If, instead of being 
taken out of the game he is not put 
into it, he will strive mightily over 
long weeks prior to the games to 
perfect himself in his playing. All 
of this hard work he could side- 
step if he wished. Hence, we can 
conclude that short hours and a 
soft job are not a primary human 
incentive. 

“Safety is not an incentive. The 
football player is often injured so 
that he never recovers the full use 
of his limbs for the rest of his life. 
Some players are killed in games 
or in practice. All could be free 
from any danger of injury if they 
so chose.” 

* * 
It?s Recognition 
“@ENIORITY is not an incentive. 

No one in athletics wants the 
oldest people to play on the team 
just because they have been on the 
squad a long time,” says Lincoln. 
“Security is not an incentive in 

athletics. No one wants security in 
a game, neither the players them- 
selves nor the spectators. If a bet- 
ter man comes along, the previous 
star is out. He wants it that way 
since he wants to be the one who 
may oust the star. 

“What, then, is the incentive 
that causes people to strive so 
mightily for success in an ama- 
teur athletic game? The answer 
is recognition of our abilities by 
our. contemporaries and ourselves. 
The gaining by our skills of the 
feeling that we are a man among 
men. 

“We sacrifice all other things to 
this deep satisfaction which comes 
from proving our competence to 
ourselves and from knowing that 
others recognize it. It is the in- 
centive that has made the human 
race what it is; hence, it is the pri- 
mary drive on which all successful 
effort to increase man’s efficiency 
in any human effort must be based. 
Any plan that does not start from 
this fundamental urge is bound to 
fall short of best accomplishing 


the end desired.” 
* * * 


Let Wonders Decide 

AMES F. LINCOLN has just writ- 

ten a book entitled, “Incentive 
Management.” It can be obtained 
for the price of $1 from the Lincoln 
Electric Co., Cleveland 17, O. I urge 
dealers who are interested to get a 
copy of this book. It will be a reve- 
lation to them. While it is about an 
industry, the principles expounded 
apply equally to the service trades. 
When the book talks about an in- 
dustrialist, change it in your mind 
to automobile dealer. Substitute 
the words, “motor vehicle retailing 
trade” for the word “industry.” 
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Denver Show Draws Overflow Crowds— 

Denver dealers staged their first auto show since Pearl Horbor and attracted 100,000 visitors. Thousands had to be turned 

away for lack of room. On one night, the fire department ordered the door closed because of the high attendance, resulting 

in a near riot by crowds clamoring to get in. Police had to be called. 
 . ue FURR elena 


Denver Stages 
Biggest Show 
In 40 Years 


By Ira Alexander 
Staff Correspondent 
DENVER.—This city’s 40th Auto 
Show and its first since 1941, held 
in the new coliseum, March 3-8, 
was a success from every angle. 


Attendance was 100,000 and 
thousands were turned away each 
night, Thursday night a near riot 
resulted from crowds clamoring 
to gain admittance after officials 
of the fire department ordered all 
doors closed. Police had to be 
summoned to disperse the crowd 
outside the closed doors. 


“Wonderful — terrific!” was the 
way Nate Burt (Chevrolet), presi- 
dent of the Denver Automobile 
Dealers Assn., under whose spon- 
sorship the show was held, summed 
up the six-day show. His senti- 
ments were echoed by the other 
new-car dealers of Denver, who re- 
port the show has acted as a busi- 
ness stimulant. 

Denver dealers say their show- 
rooms are now bustling with ac- 
tivity. All local dealers report a 
large number of prospects secured 
as a direct result of the show. One 
dealer, for example, said the show 
gave him 500 new-car prospects. 

Next year, according to present 
plans, the show will continue for 
two weeks. This year’s show would 
have been extended another week, 
according to J. W. Hyer, Thomas- 
Hickerson Motor Co. (Dodge-Plym- 
outh), general show chairman, had 
not previous commitments for both 
the professional entertainment and 
the exhibits prevented an extended 
run. 

From the time Mayor Newton 
officially opened the show on 
Monday night until the final cur- 
tain Saturday evening, everyone 
in Denver was talking auto show. 
Most of the engineering exhibits 
in the show, including those of 
Ford, Chevrolet, Studebaker, De- 
Soto and Kaiser-Frazer, were 
brought to Denver directly from 
the Chicago showing. 

Sidelight displays in the coliseum 
corridors showed the latest in for- 
eign and domestic sport cars, 
trucks, motorcycles and sail and 
power boats. All told, the exhibits 

(See DENVER, Page 83, Col. 1) 


Auto Show Held 
In Richmond, Calif. 


RICHMOND, Calif. — The only 
automobile show scheduled for the 
San Francisco Bay area in 1952 was 
staged last week in the Richmond 
memorial auditorium. 

In addition to new automobiles, 
allied merchandise, accessories, 
household’ electrical appliances, 
sporting goods, radio and television 
sets and other merchandise was 
displayed. 

Del F. Thompson, owner of Con- 
tra Costa Motors (Buick), acted as 
chairman of the Richmond Motor 
Car Dealers Assn. committee, as- 
sisted by W. S. Brunsing (Chev- 
rolet), Walter Trulson (Ford), John 
Brooks (Mercury) and R. E. Gry- 
lich (Hudson). 








New-Car Dealers Testify March 24... 





OPS Is Ready to Hear 
Protests on CPR 83 


tf . dealer representatives 
from Texas and at least 10 
other states will argue their CPR 
83 protests before a special OPS 
panel next Monday (March 24). 
OPS Chief Ellis Arnall has ap- 
pointed three top officials of the 
price agency to hear dealer griev- 
ances against CPR 83 provisions 
on retail markups and prepara- 
tion-and-conditioning charges. 


The March 24 hearing will get 
under way at 10 a.m. in Washing- 
ton’s Natural History building. The 
OPS panel will include Murray D. 
Smith, director of the Industrial 
Materials and Manufactured Goods 
division; Gardner Ackley, economic 
advisor, and William C. Burt, asso- 
ciate chief counsel. 

* +. * 
OMPLAINTS of Texas dealers 
will be presented by representa- 

tives of the Texas Automotive 
Dealers Assn, and by a group of 
Lone Star state dealers who filed 
a separate CPR 93 petition with 
OPS. 

Arnall said the following dealer 
officials from other states also had 
been invited to appear at the hear- 
ing: 

Stanley Peeler, president, Florida 
Automobile Dealers Assn.; C. P. 
Stephens jr., president, Arizona Au- 
tomobile Dealers Assn.; Joseph A. 
Paretti, president, Louisiana Auto- 
mobile Dealers Assn.; Elias J. 
Strong, secretary -manager, Utah 
Automobile Dealers Assn.; Amos T. 
Crowl, manager, Northern Cali- 
fornia Motor Car Dealers Assn. 

Also, John J. Jewell, manager 
and counsel, Montana Automobile 
Dealers Assn.; J. Cavendish Dar- 
rell, general manager, Automobile 





Trade Assn. of Maryland; Ed- 
ward Fox jr., general manager, 
Oregon Automobile Dealers Assn. ; 
Leon L. Weeks, secretary, Idaho 
Automobile Dealers Assn., and 
Carl R. Lane, executive vice- 
president, Connecticut Automo- 
tive Trade Assn. 

Presidents and/or managers of 

(Continued on Page 82, Col. 1) 


Ohio Dealers Plan 
All-Out Drive 


On Insurance 


CINCINNATI.—An all-out drive 
by dealers to regain the right to 
handle auto insurance for their cus- 
tomers is reported by the Cincin- 
nati Enquirer. 

(In Columbus, it was reported 
that the Ohio Supreme Court is ex- 
pected to decide soon whether it 
will hear an appeal by Motors In- 
surance Corp., a General Motors 
subsidiary, from opinions of lower 
courts. 

(The lower courts upheld the 
Ohio division of insurance in its 
refusal to relicense auto dealers 
who wish to handle insurance.) 

“The main point of objection,” ac- 
cording to the Enquirer, “is the 
slur on the part of the Ohio au- 
thorities, reflected no doubt from 
the power insurance agents’ bloc, 
snaking their way with minor des- 
pots in state authority, that the 
automobile dealer is not a suitable 
type of man to handle insurance.” 

It is maintained by the dealers 
that their customers would be bet- 
ter served if the dealers handled 
the insurance. 











On the House . . . 





nently to cover 
NADA 





our Navy.” ... 
‘Admiral’ Wemhoff 





It’s very fortunate—for America and the world—that our federal 
government bureaus get into frequent messes, such as the current 
one on material allocations. For, if they didn’t, I’m afraid too many 

people would want to keep these bureaus perma- 


is warning dealers to first contact their 
attorneys, if an OPS representative calls on them 
regarding ceiling price regulations... 

Just call me “Admiral”: Thanks to NADA Di- 
rector Floyd Randolph, Gov. Val Peterson has 
commissioned yours truly an Admiral in the Great 
Navy of the State of Nebraska. As Gov. Peterson 
puts it: “There 
take commands, nor is there anyone to whom we 
may ‘pass the buck.’ There is but one rank in 


Oklahoma association has elected Grady Patton 
(Pontiac) a director to succeed O. Z. Lee, who has moved to Wichita 
Falls, Tex., as a Chrysler dealer... 
America than in Socialist Britain, 
ness Men’s Assn., which points out that in Great Britain 1950 national 
taxes averaged $181 for every person in that country, while in the 
U. S. 1950 federal taxes averaged $261 per person. . 
members on choice for 1953 convention; in the running are New York, 
Washington, Atlantic City and Miami. 


up their own incompetence .. . 


is no one from whom we must 


There is more socialism in 
declares the National Small Busi- 


. NADA is polling 


Pete Wemuorr, Editor, 
Automotive News 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. §2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. § 4. The 
elimination of government and bureaucratic controls over this industry. 
15. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 
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Capsule Comment 


NPA has released additional copper to permit the produc- 
tion of about 1,000,000 cars and 250,000 trucks in the second 
quarter of this year. This will be a gain of about 200,000 
cars and 30,000 trucks over previous allotments. 


A step in the right direction, and probably portends 
even bigger third and fourth quarters. 


While primarily concerned with defense work, a U.S. task 
force has advised government planners that auto output 
must continue at a high level until military manpower needs 
increase. 


Auto makers told the planners the same thing a long 
time ago. 


Auto shows held thus far in Chicago, Syracuse, Washing- 
ton and Denver have drawn record crowds—at as high as 
$1 a throw. 


Again demonstrating the American public’s over- 
whelming interest in new cars—a habit that must not 
be allowed to go by the boards. 


Inflation and the modern design of autos are blamed by 
the National Bureau of Casualty Underwriters for the in- 
crease in automobile insurance rates. 

How about the reckless drivers and inadequate roads? 


Delbert Bohlander, owner of a garage in a small Colorado 
town, has just discovered that OPA is out and OPS is in. 
Still charging 1945 service rates set by OPA, Bohlander re- 
ports that he’s been having troubles making ends meet of 
late. 


Now you’re really in for trouble, Mr. Bohlander. 


U. S. Chamber of Commerce has urged Congress to make 
a $100,000,000 cut in federal aid to highways. 


From the road mess we’re in—and the taxes Uncle 
Sam collects from motorists—it should be the other 
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test and laziest in United 
States history. The reason: 





Too much sleep and food, not 
enough exercise.” Tue New 
York Custom Taitors Desicn- 
ers CLUB. 
> * * 
About Jealousy 

“In every business one can 
find envious and jealous men, 
who spend more of their time 
trying to hold back or pull down 
leaders among their associates 
than they spend in studying and 
working to advance themselves.” 
—Dr. W. C. Alvarez, professor 
of medicine, Mayo Foundation. 

” ” . 


Time Limit 

The ambition of James F. 
Chumley, Middlesboro (Ky.) 
resident, who recently observed 
his 104th birthday, is to live 
either “to be 110 or until I see 
a Republican in the White 
House again.” 
> * ” 


Search for Bases 

“We have taken a rough, mili- 
tant, demanding attitude. We 
have been seeking ground bases 
for airplanes when we _ should 
have been looking for bases in 
the hearts of people.”’—Supreme 
Court Justice William O. Doug- 

las, speaking on Asia. 

* * * 


“Say what you like about 
new -fangled education — the 
old-fashioned schoolhouse had 
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something behind it.”--CKLW fr 5 \ 
(Windsor, Ont.) radio an- tion ad = 
nouncer quoted in The De- Car Inspec ek | COMPLEXION 
troiter, Detroit Board of Com- Bill \s | LI™ 
merce publication. athony, M.  O se 
¥ ys. Naan LS 

Dear Mr. Truman... SES Mey by gry, is . wy pur py 

President Truman discussing HOW MA BROUGHT ON HE wm " 
another president, the late INNOCENT, BY SLIGHT ais | v4 
Grover Cleveland: " PEOPLE CASE OF re 

“After he was out of office : POCKET 
about 15 years, they said they Dy, | PICKING 
loved him for the enemies he Sistas = alee eoiicikenta _] 








had made. I hope that you will 








love me...” »—— Letterhox 


* * + 


For Shame 


Winston Churchill, speaking 
in Commons about how he felt 
when he took over the British 
government from the Laborites: 


“A sense of extreme naked- used, if you so request. 





‘Here’s the Answer .... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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ness such as I have never felt 


before in peace or war —dl- | Special Dressings 
most like living in a nudist : F ‘ 
colony.” An article in a recent issue of 


Changing Times magazine, referred 
to a car finished featured in AvuTo- 
motive News’ new products section. 

The company in question manu- 
facturers special dressings, sprays 
and compounds used to renovate 


Strong Talk 
“I am convinced the only lan- 
guage the Russians understand 
is force. There had to be a Ko- 


rea.”—Rep. Olin Teague, Texas | oid auto finishes and protect new. 
Democrat. aa” sad Can you possibly furnish me the 
name and address of this company? 

Like a Car Lr. Cor. W. W. Minuxkan, Otis 


Air Force Base, Falmouth, Mass. 

Epitor’s Norte: It’s Liquid Glaze, 
Inc., 704 Sheridan Ave., Lansing, 
Mich. 


“A bathtub with a door in 
the side, like a sedan, is new. 
It is the solution we hadn’t 
thought of, for the problem of 
the clogged drain.”—Columnist 
H. V. Wade, Detroit News. 


* * * 


Guns and Butter 


“More attention ought to be 
paid to the guns program so 
that future generations will 
have some butter to eat.”— 

Senator WAYNE Morse, Ore- 


* * ial 


Likes Auctions 

I have been a subscriber to. AuTo- 
motive News for many years and, 
as always, I find your auction list- 
ings a good guide to market prices. 
This information is very helpful to 
dealers’ daily operations. 

Detroit listings are especially 
good for basic prices. More listings 


— nau, * would be welcome.- Suarpte’s (used- 
“It is a dividend-returning |°"S), Cincinnati. 

attribute in an executive when 

he prefers censure, which is | Thanks 


In behalf of the executive show 
committee, I wish to take this op- 
portunity to express our sincere 


useful to him, to praise which 
deceives him.”-—-Royal Bank of 
Canada. 











way around, 





10 Years Ago... 


The Big Story 


Severe interpretation of rules and a limited number of applicants 
has cut new-car releases under the rationing plan to a trickle, an 
Automotive News cross-country survey showed. Chicago dealers re- 
ported that only 131 cars were released during the first 10 days fol- 
lowing the beginning of the ration program . . . Petroleum coordinator 
Harold Ickes said that the petroleum industry had advised him to 
ration gasoline in the east by a card system, and until such a system 
can be set up, to curtail supplies by 25 percent . . . OPA has set 
ceiling prices on the sale of used tires and tubes. 

—-From the files of Automotive News. 














appreciation for your part in help- 
ing make this 44th annual Chicago 
Auto Show the outstanding success 
it was. Thanks very much for 
your fine and able cooperation. 
Epwarp L. Cieary, show manager, 
Chicago. 


* * * 


Salvage Car 


I would like to purchase a sal- 
vage car from the recent barge up- 
set on the Ohio river. 

Whom do I contact? — Lewis 
Frazer, 1604 Osage St., Alexandria, 
Va. 

Eprror’s Note: Bids for the sal- 
vaged automobiles are being ac- 
cepted by Commercial Carriers, 
Inc., 3399 E. McNichols Rd., De- 
troit, Mich; Attention M. H. Con- 
nor, claims manager. 

* ” - 


Auction List 

Could you please supply us with 
a complete mailing list of all auto- 
mobile auctions in the United 
States? — Homer I. Stewart, presi- 
dent, California-Arizona Auto Buy- 
ers Assn., Amarillo, Tex. 

Epitror’s Note: We are compil- 
ing a complete list of automobile 
auctions, and plan to publish it 
when completed. 

+ * 


Coverage 

We were wondering why you 
have no covering of used-car sales 
in Michigan. 

There is a sale in Owosso on 
Thursday of each week and one 
in Grand Rapids on Tuesday of 
each week. 

It would help us if you did cover 
these sales as it would give us the 
local market on used cars. —Opes 
FiLeetwoop, Fleetwood Motor Sales 
(Chrysler-Plymouth), Spalding, 
Mich. 

Eprror’s Note: Automotive News 
publishes the results of the Aptco 
Auction, Detroit, every week, 
usually on page 6. 
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Why Hudson Dealers 
have the 
greatest opportunity 











Outstanding | 


| Hudson-Aire Hardtop Styling to sell Most exclusive a 
owner satisfaction 


at standard sedan and coupe prices features to sell 


Owner letters praising Hudson beauty, performance, 


It’s the newest note in motor-car beauty, pre- Hudson has more sales points—the key to effec- durability and safety at an all-time high. Independ- 
viously available only on premium-priced models tive selling —than any other car, bar none. Ex- ent current surveys show Hudson at the top of the 
like the hardtop convertible. Hudson dealers can clusive Hudson benefits are easily demonstrated. list of owners who plan to stay with their present 

offer it at standard sedan and coupe prices! Prospects can see and understand them. make of car. 








gerne Tie rere ommmpeneanm emer -onnpetan sediiedunaiiadhacidmdmmamaiaaimien dhtsaeede aicied caiman: | 





INTRODUCTION OF NEW, LIGHTWEIGHT 
WONDER CAR WILL GIVE HUDSON DEALERS 
93.7% COVERAGE OF TOTAL MARKET — 


Soon Hudson dealers will have a new, light- 
weight car that will sell for hundreds of 
dollars less than the lowest-priced current 
Hudson model. It will be new from stem to 
stern — more beautifully streamlined, 
roomier, safer, and will have more power 
than anything ever seen in its class. It’s a car 
made possible by Hudson’s exclusive “step- 
down” design. 





f 





The unmatched roadability and safety made possible by “step- 


, f b | down” design, combined with Hudson durability and Miracle - 
abulous H-Power, have made the Hudson Hornet national stock car cham- Hudsons are easy to service 
HUDSON HORNET pion. And the Hudson Hornet has a new, lower-priced running ne aoe : MS — me 
: oa ; Sites udsons are built to require a minimum of service. 
mate, the spectacular Hudson Wasp. Brilliant Commodore series sd basicaly bother Wedeon declan median dash take 
(Eight and Six) and the thrifty Pacemaker complete the icing—longer car life—good-running cars—happy 
Hudson line, owners! : 





aka Se ah 


| Sound and profitable Brilliant engineering record 
WRITE, WIRE OR PHONE—TODAY! If you | 


want all these advantages on your side, contact | used-car operation $2 years of engineering “firsts” place Hudson high 
C. A. J. Hadley, sales manager. A few dealer 
franchises are still open in choice locations for 


in the industry. Hudson developments range from 


Hudsons are built to be America’s most durable = : S . 
ee ~tg ; 2 the first successful high-compression six and the first 


cars. Because of their exclusive features and 


those qualified. Your communication will be treated unmatched durability, they give unusual satisfac- closed body in the low-priced field to the present- 

as confidential, of course. Hudson Motor Car | tion to used-car buyers. When taken in trade day developments of “step-down” design in Hudson’s 
a : . . ‘ : 

they are easy to recondition, and offer readily exclusive Monobilt body-and-frame* and Miracle 


, troit 14, Michigan. : : ; , 
7 Company, Saber . merchandised value. H-Power in the sensational H-145 engine. 


*Trademark and patents pending 
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But Boom Is in Doubt... 





New-Car Sales Rise 
Over Winter Low 


By Bob Gordon 
Associate Editor 


LD preg nee looking for signs of 
the “spring surge” in new-car 
sales are going to have to have 
sharp eyesight, judging by reports 
of current volume reaching AvTo- 
MOTIVE News last week. 


Powerful competition faces 
dealers every year in the first 
half of March in the form of the 
Internal Revenue Bureau, but 
once that date is passed, the 
market is supposed to pick up. 
Reports indicate that sales have 

improved over the low levels of 
December and January. Most re- 





Iowans to Hear 
Lloyd, Cowles; 
2 Clinics Slated 


DES MOINES.—J. Saxton Lloyd, 
president of NADA, and Alex Drei- 
er, NBC radio commentator and 
news analyst, will be the featured 
speakers at this year’s annual con- 
vention of the Iowa Automobile 
Dealers Assn. 

The convention at Hotel Fort Des 
Moines March 31 and Apr. 1 is be- 
ing built around the theme of 
“Where to in 52?” R. E. McCoy, 
Carroll (Ia.) Chevrolet dealer, and 
association president, said an at- 
tendance of 800 is expected. 

A. B. Chambers (Ford), mayor 
of Des Moines, will open the con- 
vention Monday afternoon and will 
introduce Lloyd. Liloyd’s address 
will be followed by the president’s 
annual report and election of of- 
ficers. 


Dreier will address the Monday 
evening banquet. Tuesday morning’s 
sessions will be devoted to a used- 
ear clinic and a service clinic. The 
used-car clinic will be carried out 
in a series of skits. 


Warren McEleney (Oldsmobile), 
Clinton, will serve as moderator for 
the service clinic. The panel dis- 
cussants will be Clayton Hart 
(Dodge-Plymouth), Mason City; G. 
E. Mace (Ford), Washington, and 
Dale Norton (Chevrolet - Buick), 
Spencer. 

Gardner Cowles, president of the 
Register and Tribune Co., who re- 
cently returned from an extensive 
tour of the Far East, will address 
a Tuesday noon luncheon on “How 
Can We Keep From. Getting 
Whipped in Asia?” 

George Ziesmer (Ford), Mankato, 
Minn.; Thomas W. Rogers, Chi- 
cago, executive vice-president of the 
American Finance Conference, and 
a third speaker yet to be selected 
will discuss the “Where to in ’52?” 
theme at Tuesday afternoon’s final 
session. 





ports, however, instead of saying 
business is “better,” says it is “bet- 
ter—but .. .” 
* om + 

VARIETY of reasons are of- 

fered to qualify the descrip- 
tion of “better business.” There 
aren’t enough cars coming from 
factories, claim the more fortunate 
sellers, usually those handling low- 
priced makes. 

In the medium-priced field, the 
clamor against high prices is 
heard more often. Credit controls 
are blasted by a great many in 
all but the highest-priced class. 

There is the lingering problem 
of disposing of 1951 models for 
some dealers. It’s indicative that 
many dealers are faced with this 
situation as much as two months 
or more after the introduction of 
52 models. 

In most instances, however, deal- 
ers find a neat balance prevails 
between what they get from the 
factories and what they are able 
to sell. 

* - * 

HAT could be labeled a typical 

sales report is one from Scran- 
ton, Pa., which says: “The new- 
car market has softened but deal- 
ers are experiencing little difficulty 
in getting rid of reduced ship- 
ments.” 

While there are unquestionably a 
lot of dealers thankful that produc- 
tion isn’t any stronger, the decline 
in sales so far this year, as meas- 
ured against 1951, hasn’t been as 
great as the drop in output. 

Production of new cars to date 
in 1952 has averaged about 40 
percent under the levels of the 
similar period last year. Sales for 
the same intervals are estimated 
approximately only one-third off. 

January new-car sales, still in- 
complete since California and New 
(See SALES, Page 79, Col. 1) 





N. Y. Inspection Splits 
Legislative Committees 


ALBANY.—The senate finance 
committee, voting 13 to 5, re- 
ported favorably last week on 
the administration’s bill for com- 
pulsory semi-annual auto inspec- 
tions at state-operated stations 
and it is now thought that the 
bill will be passed in the senate 
and have an “outside chance” 
of being approved by the assem- 
bi 


Earlier, the bill was in dire 
straits following a unanimous 
rejecting vote by the assembly 
ways and means committee. The 
assembly committee’s vote was 
believed founded on the opposi- 
tion of insurance companies to 
compulsory auto insurance. 











Germany's New ‘Haller Taifun'— 


MARCH 17, 1952 
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Studebaker Picked for '500' Pace Car— 


Studebaker Executive Vice-Presidents P. 


O. Peterson (left) and Kenneth B. Elliott 


(right) were among the plant officials attending the dinner in Indianapolis at which 
formal announcement was made of the selection of a Commander convertible V-8 as 
the pace car for the 1952 Memorial day 500-mile classic. Holding a miniature model 
of a 1952 Studebaker is Wilbur Shaw (center), three-time winner of the racing event 
and now president and general manager of the Indianapolis Motor Speedway. 





Louisiana Parley Weighs 
53 Show; Paretti Elected 


By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS. — Adoption of 
two resolutions, (1) for retention 
and simplification of the certificate 
of title law and to simplify the law 
with amendments, and (2) to send 
a committee of three dealers to 
Washington on March 24 to attend 
the OPS discussion of preparation- 
and-reconditioning charges, high- 
lighted the 15th annual convention 
of the Louisiana Automobile Deal- 
ers Assn. last week. It was attend- 
ed by some 300 members. 

The same officers were reelected 
for a second term: Joseph A. Pa- 
retti, New Orleans, president; Wil- 
liam J. Cleveland, Crowley, vice- 
president, and A. Dupre Vaeth, 
Houma, secretary. 

Under the heading of new busi- 
ness the paramount subject of 
discussion was an auto show to 
be held here next year in con- 
nection with the annual conven- 
tion. The suggestion was made 
by Paretti, but no final decision 
was reached on this subject. A 
survey and poll among the mem- 
bers will be made later to deter- 





Dealer License, 
Car Title Bills 
On Shelf in Ky. 


FRANKFORT, Ky. — Efforts to 
enact an auto title law and a deal- 
er licensing bill have been killed 
for this session of the state legis- 
lature, it was reported last week 
by Orville R. Harrod, president of 
the Kentucky Automobile Dealers 
Assn. 

In a bulletin to dealers, Harrod 
said that the background mate- 
rials, however, would be filed away 
in readiness for another try in the 
future. 

In the matter of the title bill, 
Harrod said that county clerks, 
state commissioner of police and 
representatives of the revenue and 
other state departments had at- 
tended meetings on the matter, and 
that a workable title bill had been 
drawn up by competent attorneys. 

“The county clerks had a meet- 
ing here to discuss legislation with 
the revenue department, and it is 
understood that they took a vote 
on the title bill, and by a vote of 
48 to 0, expressed themselves as 
being opposed to the bill. 

“I also regret to report that we 
did not get sufficient interest in 
the dealer licensing bill to justify 
an effort to present legislation on 
this matter. Our dealers seem to 
be satisfied to operate under the 
present law. 





Hammons Heads Group 


In Fort Scott, Kans. 


FORT SCOTT, Kans.—Local deal- 
ers have formed a Fort Scott Auto- 
mobile Dealers Assn. Frank Mc- 
Dowell, president of the Kansas 
Motor Car Dealers Assn., assisted 
in organizing the association. 


mine the possibility of conduct- 
ing a show. 

In the president’s report Paretti 
said the convention is the culmina- 
tion of the most successful year of 
the association’s existence. He 
stated that the membership has 
increased from 315 to 425 during 
the past year. 

“We not only increased our mem- 
bership,” Paretti stated, “but we 
stepped up our overall activities 
tremendously. We added a group 
insurance plan for employes and 
we took part, as individuals and 
as an association, in more civic 
endeavors than ever before.” 

Paretti described 1951 as a year 
in which the association “promoted 
honesty and integrity among auto 
dealers, resulting in increased pub- 
lic confidence and goodwill toward 
association members.” 

Dr. Alfred P. Haake, consultant 
to General Motors, told the conven- 
tion that government spending is 
causing inflation. 

“You don’t cure inflation by 
holding down prices,” he said. 
“The only way you can stop in- 
flation is to stop pouring more 
and more money into circula- 
tion.” 

Dr. Robert W. French, executive 
director and dean of the college 
of commerce and business adminis- 
tration, Tulane university, told the 
group that “good government is 
good business.” 

Clayton Rand, Gulfport (Miss.), 
author and newspaper columnist, 
held the humorous side of the pro- 
gram. Robert E. Elliott, president 

(Continued on Page 82, Col. 4) 





Studebaker Sales : 


'|Pass $12 Billion; 


Net Income Off 


SOUTH BEND.—Although Stude- 
baker sales soared to an alltime 
record of $503,308,865 last year, com- 
pared with $477,066,364 in 1950, net 
profit slipped to $12,623,129, or $5.35 
per share against $22,506,828, or 
$9.55 per share in the previous year 

President and Chairman Harold 
S. Vance said the reduction in net 
income was due primarily to gov 
ernmental control of prices of ths 
company’s finished products with 
out corresponding control of costs 
of material, labor and services en 
tering into their manufacture. 

“To a lesser degree, higher taxes 
and reduced unit production, again 
by governmental control, adverse- 


ly affected net income,” Vance 
added. 
At the end of 1951, the firm’s 


100th year, Studebaker’s net worth 
amounted to $44.76 per share, com- 
pared with $42.40 per share at the 
end of 1950, and working capital at 
the end of 1951 had risen to $64,- 
707,986 from $58,110,256 at the end 
of 1950. Dividends paid in 1951 
amounted to $3 per share, com- 
pared with $3.35 per share in 1950. 

Noting that Studebaker through- 
out 1951 produced heavy-duty mili- 
tary trucks on schedules limited by 
the availability of components fur- 
nished by others, Vance said the 
company expects that more com- 
ponents will be available, and that 
substantially more military trucks 
can be produced in 1952 than in 
1951. 


“Considerable progress has been 
made in securing tools and equip- 
ment for the production of jet en- 
gines,” he added, “and it is ex- 
pected that production of these en- 
gines will start on schedule in the 
near future and will be greatly ex- 
panded in 1952.” 





Senator Kefauver, 
Lloyd to Address 
Nebraska Parley 


OMAHA.—The program for the 
annual convention of the Nebraska 
New Car Dealers Assn., to be held 
March 28, has been announced by 
John B. Quinn, manager. 

Quinn said that prior to the con- 
vention there will be a meeting of 
directors and committee members 
on March 27, with a dinner sched- 
uled for the same day. 

Speakers at the convention will 
include Sen. Estes Kefauver, J. Sax- 
ton Lloyd, NADA president; Bud 
Darlington, Inter-Industry High- 
way Safety Committee director, and 
J. E. O’Daniel, NADA director from 





Indiana. 





Used-Car Bulletin from Detroit .. . 





March 12 
(Prices were down a little, 

56 units out of 107 offerings.) 

BUICK—’50 RM Riviera 4-dr., $2,140*. 
‘49 Super 2-dr., $1,120*. ‘47 RM 
4-dr., $587. 

CADILLAC — '51 (60) Special 4-dr., 
$3,670*. ‘50 (62) 4-dr., $2,865*. °46 
(61) 4-dr., $890*. 

CHEVROLET—’51 Bel-Air, $1,790. 


Sold 


50 
SL Deluxe club coupe, $1,250; 2-dr., 
$1,205; Bel-Air, $1,485*; FL Special 
2-dr., $1,125, $1,100. °49 FL Deluxe 
2-dr., $965, $925; sedan delivery, 
$655. °48 FL aerosedan, $870, $845. 

CHRYSLER—’47 Windsor 4-dr., $815. 

DeSOTO—’'50 Deluxe 4-dr.. $1,405. ‘49 
Custom 4-dr., $1,170. ‘47 Custom 
4-dr., $750. 

DODGE—’48 Custom 4-dr., $785. 

FORD—'51 Deluxe (8) 4-dr., $1,400. 
‘50 Deluxe (8) 2-dr., $1,090; Custom 
(8) 2-dr., $1,165. °49 Custom (8) 
club coupe, $880; 2-dr., $875; Deluxe 
(8) club coupe, $750. ’°48 SD (8) 
club coupe, $770; 2-dr., $720. '47 SD 
(6) 2-dr., $515; Deluxe (8) 


$475. 
FRAZER—'49 4-dr., $795. 
KAISER—'51 4-dr., $1,465* 


LINCOLN—’'51 Cosmopolitan 4-dr.. $2. 
170°. 
MERCURY—'50 2-dr.. $1,260, $1,230. 


’49 4-dr., $1,035. 

NASH—'51 Statesman 2-dr., $1,490. "48 
(600) club coupe. $545. ‘47 (600) 
4-dr., $345. 

OLDSMOBILE—'50 (98) 4-dr., $1,625* 


"49 (98) 4-dr., $1,265*; (76) 2-dr.. 
$1,050. ‘'46 (76) club coupe, $525; 
(98) 4-dr., $435*. 


Latest Auetion Prices 


(Aptco Auto Auction. Sale every Wednesday ) 


’48 Torpedo (8) 4-dr., $855*,. ‘46 SL 
(8) 2-dr., $565; (6) club coupe, $415. 
STUDEBAKER — '51 Champion 4-dr., 
$1,400*. ‘48 Champion club coupe, 
$725; 4-dr., $650*. 
* * * 


March 5 


(Sale was ’way off. Had plenty of 
buyers but they were unwilling to get 
in the bidding. Sold 38 units out of 
87 offerings.) 


BUICK—’50 Special 4-dr., $1,250*. ‘48 
Super 2-dr., $915. 

CADILLAC—’'50 (62) 4-dr., $2,870*. 

CHEVROLET — '51 Bel-Air, $1,770* 
$1.575; FL Deluxe 2-dr., $1,540*; SL 
Deluxe 4-dr., $1,610*. ‘46 ‘%-ton 
panel, $235. ‘41 Master 2-dr., $100 


DeSOTO—'49 Custom 4-dr., $1,280. 


DODGE—’50 Coronet club coupe, $1, 
400; Meadowbrook 4-dr., $1,315. 
FORD—'51 Custom (8) 2-dr., $1,515 
‘50 Deluxe (6) 2-dr., $900. °'49 Cus- 
tom (8) 4-dr., $935, $875; conv. 
$795; Deluxe (8) 2-dr., $825, $700. 


MERCURY—’51 4-dr., $1.660. °'50 club 
coupe, $1,390, $1,385. ‘49 station 
wagon, $950. ‘48 4-dr., $715. °47 
2-dr., $675. 


NASH—'51 Statesman 2-dr., $1,275. '48 


(600) 4-dr., $565. ‘47 Ambassador 
4-dr., $510. 
OLDSMOBILE—'50 (88) 4-dr., $1,310 


PONTIAC—'49 Chieftain (8) 4-dr., $1,- 


250°. '48 SL (8) 4-dr., $1,015*; Tor- 
pedo (6) 4-dr., $725. °'47 SL (8) 
| 4-dr., $760*. 


STUDEBAKER — '50 Champion RD 





PACKARD — '51 (200) 4-dr., $1,875* 2. * n. 
Rudolph Haller, former airplane and speed boat maker in Munich, Germany, de- Paul Hammons was elected chair- 47 4-dr., $480, $465. oy +308. : cone = 
signed this super-streamlined auto there. The model is equipped with a 40-horsepower |man of the new organization for || PONTIAC—'50 SL (8) 2-dr., $1,385*. 2-dr., $700. 


engine, but Haller said that, equipped with a compressor, the car will reach speeds of 
more than 200 kilometers (about 125 miles) an hour. The car has four exhaust pipes, 
@ transparent top and left hand drive. (United Press Photo.) 


1952. He reported 100 percent co- 
operation among dealers in forming 
the group. 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 64, 72 
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of Almost 


White sidewall tires at extra cost when available. 


irst ( jhaice 


2() Million 


American Motorists! 


Research as to motor car preference indicates 
that there are almost twenty million American 
motorists who would make Cadillac their first 
choice, if they felt it within their economic 
means to do so. Never before in automotive 
history has such an overwhelming preference 
for a single motor car been demonstrated — 


and never before has the Cadillac car itself 


received such a tremendous vote of confidence 





from the American people. It is important that 
this fact should be noted now, in Cadillac’s 
Golden Anniversary year. For it emphatically 
underscores the wonderful reputation for year- 
after-year quality that the Cadillac car has 
gained during its first half century on the 
highway. And it reveals, too, the solid, bed- 
rock foundation of public opinion upon which 


the value of the Cadillac franchise is built. 











x 


CADILLAC MOTOR CAR DIVISION e GENERAL MOTORS CORPORATION 
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Auto-Lite May 


Company Plans ‘Parade 


ys N. Y. Show 


of Stars’ Auto Exhibit 


Apr. 1-5 to Climax Salute Program 


TOLEDO. 
lective showing 
automobiles since 
ticipated in by 
different motor 
car manufactur- 
ers, will be held 
Apr. 1-5 in the 
W aldorf-Astoria 
ballroom. 

It will be called 
the “Parade of 
Stars Automobile 
Show.” 

Announcement 
of the show, 
planned as a cli- 
max to the series of salutes to its 
car manufacturer customers’ by 
Electric Auto-Lite Co., was made 
here by Royce G. Martin, president 
and board chairman of Auto-Lite. 

Like the salute program, the auto 
show will be carried nationally on 
network television, bringing to the 
show the largest audience ever to 
see such an event. 

“It has been our privilege dur- 
ing the past several weeks to 


New York’s first col- | 
of new-model 


1940, to be par- 





Rn. G. Martin 





salute our customers on_ tele- 
vision and by means of private 
auto shows for the benefit of our 
more than 25,000 employes in 26 
U, S. plants,” Martin said. “Now 
we feel it a fitting climax to cap 
these salutes and these private 
showings with a public display 
in the world’s largest city and 





Premier Autoware Buys 
Cleveland Building 


CLEVELAND. — Purchase of a 
five-story building which will be 
improved at an estimated cost of 
$600,000 was announced here by 
J. C. Mandel, president of Premier 
Autoware Co. 

Mandel said general company of- 
fices and warehousing facilities will 
remain in the present headquarters 
at 1967 E. Fifty-Seventh St., while 
the new building, which fronts on 
Euclid Ave., will be used for addi- 
tional shipping and warehouse 
facilities. 





with a nationwide presentation 
available over the CBS network 
to some 12,000,000 television 
homes. 

“It is an honor to be able to 
impress upon the American public 
the vital contribution of the auto- 
motive industry to the nation and 
to let the people see for themselves 
the safety, dependability and com- 
fort of the motor car of today.” 

Manufacturers of motor cars, all 
original equipment customers of 
Auto-Lite, have been invited to 
exhibit at the Waldorf-Astoria 
showing. Cars to be shown include: 
Chrysler, Crosley, DeSoto, Dodge, 
Henry J, Hudson, Kaiser, Nash, 
Packard, Plymouth, Studebaker 
and Willys. 

The cars will be on display to 
the public from 4 p. m. to 11 p. m. 
on Wednesday (Apr. 2), from 10 
a. m. to 11 p. m. on Thursday and 
Friday, and from 10 a. m. to 5 p. m. 
on Saturday. There will be no ad- 
mission charge. 

Although this is the first show 
since 1940 to present in New 
York the products of more than 
one car manufacturing company, 
it was emphasized that it was not 
considered an effort to revive the 





New York automobile show. It is, 


ubetaton 





Oroville (Calif.)] Police Take Studebakers— 


The police department of Oroville, Calif., recently took delivery of these Stude- 
baker Commander V-8's from the Butte Motor Co. there. Paul G. Bullard, owner of 
Butte Motor Co., stands at right. Others, left to right, are Cy Stone, Studebaker dis- 
trict manager, and Ad Kissler, chief of police. 





instead, a salute by Auto-Lite to 
its car manufacturer customers. 


The television showing is sched- 
uled for the night of Apr. 1, at the 
regular time for Auto-Lite’s “Sus- 
pense” show (9:30 to 10 p. m., e.s.t.). 
The usual “Suspense” format of 
melodrama will be abandoned for 
the night in favor of a variety 
show to be handled by Ken Murray. 

The show will be carried live 
over the CBS network to 23 live 
markets and an estimated 3,000,000 
TV sets. Each exhibiting car will 
be spotlighted and Martin will ap- 





1 eSiantay 


AMERICA’S FASTEST MOVING LINE 
"OF AUTOMOTIVE ACCESSORIES 


—— 








No. P-950—AERO-FLITE LUCITE VISOR—Here is America’s leading visor, tried, 
tested and proven. Its entirely new concept in aerodynamic design adds 
ultra streamlined beauty to any car. Constructed of durable, molded Lucite 
and stainless steel the Aero-Flite is now America’s fastest moving, most 


popular visor. 











No. 810 
builder thanks to pesty bugs and sparkling snow flakes. A year 
. the Bug-n-Snow DEFLECTOR, shaped 
like a large butterfly, and molded in blue, green, red and clear 
plastic. Fits almost every car and truck, which means big 
volume .. . profits 


round best seller . . 


No. 520-——WONDER-WAND FENDER GUIDE 
a scientifically designed prism at the bottom... . Fits into car 
headlight by means of an adjustable clamp. The WONDER- 
WAND FENDER GUIDE GLOWS SOFTLY AT NIGHT WITHOUT 
ANY ELECTRICAL WIRING. Perfect for safe passing, easy 
parking... 
with recessed headlights 


of fashion inside the car. . 


BUG-N-SNOW DEFLECTOR—Here is a sure-fire 


no wrinkled fenders. Fits every car except 


profit 


A clear Lucite rod with 


those 


No. 155—-OUT-0-WAY WHEEL SPINNER - America’s newest, best 
wheel spinner. Precision engineered . . . it’s the foremost note 
. from the sparkling iridescent 
silver cap to the luxuriously colored butyerate body and stream- 
lined, polished chrome base. 
A press on the button and the 
spinner springs out of driving 
position level with wheel .. . 
completely clear of driver's 
hands. Lift the ball, the lock 
catches and it’s back in driving 
position again. The finest 
wheel spinner ever made. 


Sheets and Complete Information. 


mile AG ) 


24 ILLINOIS 





TELEPHONE SAcramento 2- 290( 





pear along with officials of the car 
manufacturing companies. 

The program and the auto 
show will bring to an end the 
Auto-Lite salute program, which 
in itself has been unique in the 
industry. The company began 
Jan. 1 a series of weekly salutes 
to its original equipment cus- 
tomers. Commercial time on the 
“Suspense” TV show was turned 
over to the customer for pre- 
sentation of his massage on his 
1952 product. 

Simultaneously, in 26 Auto-Lite 
plants in 19 U. S. cities, car dealers 
displayed their cars for the benefit 
of the company’s 25,000 employes, 
giving them the opportunity of 
seeing the parts they manufacture 
in use. 

The program has created con- 
siderable comment in the industry, 
Auto-Lite officials said, and has 
been hailed by the company as an 
excellent employe - education pro- 
gram. 


Dealer Upheld 
On Sale of Car 

e 
To Tipsy Couple 

NEW BRITAIN, Conn. — City 
Judge Harry Ginsburg has ruled for 
A. G. Hawker, Inc., former Packard 
dealer now selling used cars, in a 
suit to recover a $1,000 deposit by 
an avowedly intoxicated couple. 

The plaintiff, a local man and 
woman, sought recovery of the de- 
posit they claimed they made last 
June for a new automobile while 
they were both “more or less under 
the influence of intoxicating liq- 
uors and not in a proper condition 
to transact business.” 

The comple argued, through an 
attorney, that they had not con- 
sented to the sale and that they 
were not aware that they had pur- 
chased the vehicle. They further 
argued that the dealer had full 
knowledge of these facts. 

Returning the car “immediately” 
to the dealer, the plaintiffs demand- 
ed return of their deposit and re- 
scinding of the contract. The deal- 
er neglected to accede to their de- 
mands, they stated. 

However, the transaction between 
the litigants included the signing 
of a Connecticut sales contract, 
with the plaintiffs claiming in court 
that they “knew nothing” of this 
signing, although they had “af- 
fixed their names” to the docu- 
ment. 








Brooklyn Parley 
Lists 2 Speakers 


BROOKLYN.—In order to cover 
fully the many problems that exist 
in the auto industry, the Brooklyn 
and Long Island Automobile Deal- 
ers Assn. has announced it will 
follow last year’s pattern and open 
its convention with a business ses- 
sion at 2:30 p.m. 

The meeting, to be held in the 
Grand ballroom of Hotel Granada 
March 25, will feature as speakers 
A, A. Lally, presidnt of Stokes Tax 
Service, and Arthur J. White, chair- 
man of the local Wage Stabiliza- 
tion Board office. 





Lakey Foundry Changes 


Name, Reelects Chiefs 

MUSKEGON, Mich. — Stockhold- 
ers of Lakey Foundry & Machine 
Co, at their annual meeting voted 
to change the company’s name to 
Lakey Foundry Corp. 

All directors and officers were re- 
elected. In addition, R. F. Coverly 
was elected assistant secretary and 
treasurer, 
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People want what Quick’s got 


that’s why Qu ick is growing so fast 





> 


















, QUICK’S NET PAID A. B. C. CIRCULATION... BY QUARTERS 1,227,999 





During its 22-year history, Quick has more than tripled 1,11 3,689 1,125,892 


its circulation with gains in every succeeding quarter. 





Quick’s average total circulation in 1951 exceeded the 1950 1,062,832 
figure by more than 239,000, a gain far greater than that 990 99 5 ee 2 
+ 





of any other weekly magazine. 


918,236 


863,088 
810,884 : 


° 533,967 


3RD QUARTER 4TH QUARTER 1ST QUARTER 2ND QUARTER 3RD QUARTER 4TH QUARTER 1ST QUARTER 2ND QUARTER 3RD QUARTER 4TH QUARTER 
1949* [M1949 1950 EH) 950 men 19510 1951 1951 1951 


*Quick’s First Quarter of National Distribution SOURCE: A. B.C. Publisher's Statements 








Quick’s circulation is growing fast 


The Quick idea, the Quick tempo, are uniquely right for these times. 
Quick alone wraps up the week in a pocket-sized package that helps 
the busy reader to keep tabs on the world . . . on the significant, 
» the dramatic, and the diverting . . . without spending too much 
time in the process. Quick not only makes the week’s long story 
short, but readable, flavorsome, and entertaining as well. That’s 
why, in an era when many publications are browsed in rather 
than read through, Quick is read from cover to cover. 





Quick 


RATES ARE 


GUARANTEED 


THROUGH SEPT. 30, 1952 
1,100,000 
AVERAGE NET PAID 
CIRCULATION 























M0: 


And Quick’s advertising is growing fast, too 
In 1951, Quick’s first full advertising year, 67 advertisers 






placed 358 advertising pages, many of them keyed. This year The pooket 
business is better than ever—with advertising on the P Why Ww; news magazine 
books for the first quarter of ’52 up 25 pages over  . % Are Go; 'Ve busy people 
the first quarter of last year. eo] A», Ng f:} 
, ‘% ? to w Ack depend on 
‘! ; Ork 
j > 


GARDNER COWLES, EDITOR 





: ake How Mite. 
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New V-8s Wait Decontrol 





. ea | 


AUTOMOTIVE NEWS, MARCH 17, 1952 








‘to supply the tooling for these | | 


items. 





End of Tool Freeze 
Sighted This Year 


By Ed Janicki 
Staff Writer 


DETROIT.—Machine tool build- 
ers predict that the government 
ban on auto tooling will be lifted 
by the end of 1952. 

The end of restrictions will bring 
a rush for new auto engines, the 
tool men say, followed by work on 
steering, transmissions and axles. 


Meanwhile, all tooling work is 





rocating engines and propellers or! next in line with a big order for ' 


| However, Washington has as- 
| sured the makers additional work 
and says more than $1 billion in| 


machine tool orders will be placed | 
in 1952 

While work on auto engines is | 
virtually at a standstill, auto mak- | 
ers are rushing to the industry, | 


taking no chance of being at the! 
end of the line when and if the 
controls are lifted. 

Tool builders report that Pack- 
ard already has placed a 10-to-15- 
million-dollar order for V-8 en- 
gines, and that Pontiac is getting 
ready for a similar order. 

When the ban is lifted, Ford, 
which placed its V-8 order in 1950, | engines, also placed in 1950. Dodge 
will get top priority, with Dodge | is expected to come out with the 
V-8 engine on its next model. Other 


being concentrated on defense, 
with a backlog of close to two 
billion dollars in orders, mostly 
for aircraft engines it is re- 
ported, 

It was pointed out that the recent 
downward revisions in aircraft pro- 
duction schedules are affecting less 
than 10 percent of the machine 
tool suppliers. Contractors most hit 
are those authorized to build recip- 





“My husband told me if I run 
into you, I should have you check 
my brakes.” 
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SERVICE PISTON RING SETS BY MUSKEGON 


For these rings ar 
leading car manu 


And naturally, when piston rin 


literally “made for each other" —t 
Muskegon offers ¢ 


These Factory Approved and Factory En 
"available only through car dealers a 





The set of service piston rings here illustrated -% 
really produced by #wo engineering staits. 
e the end-product of close collaboration between a 
facturer and Muskegon Piston Ring Company. 
gs are carefully designed in this way 
hen the engine and the rings are 
hey are the finest rings obtainable. 
omplete facilities in manpower and ——- 
to produce piston rings in this sensible and practical way. 
gineered Service Piston Ring Sets are 
nd other authorized service outlets. 


for a specific engine—Ww 


“THE ENGINE BUILDERS’ SOURCE” 














Copyright 1952 by Muskegon Piston Ring Company 


| makers on the priority list, in 
order, are Buick, Pontiac, Packard 
|and Kaiser-Frazer, it is understood 
“If we can get out of the controls 
|first, there won’t be anything to 
| worry about as far as serving pri- 


vate industry,” one builder de- 
|clared. “In war, of course, it’s 
| defense first, but in peace the most 
important domestic customer is the 
| auto industry.” 

| The main problem adversely 


affecting the tool-building indus- 
try, as in many other industries, 
is the need for skilled labor. 

“We have plants set up but are 
| hampered by the skilled labor 
|shortage,” it was said, “and we 
|}don’t even know where to start 
getting it. We also should have a 
better training program.” 

Another thing that has the tool 
builders a bit worried is foreign 
| competition—that is, the machinery 
lthat was brought into the U.S. by 
the Air Force after World War II 
because of better delivery on cer- 
tain types of machines. These in- 
cluded primarily general purpose 
types, such as lathes and milling 
machines. 

“There will be keen competition 
between our machines and the for- 
eign ones after the war,” it was 
— 


New Nash Models 
Increased $190: 


Kaisers Priced 


DETROIT. Net “basic” price 
boosts approximating $190 were an- 
nounced Thursday for the 1952 
Nash Statesman and Ambassador 
models. 

Nash Sales Vice-President H. C 
Doss announced the new price ceil- 
ings simultaneously with release of 
an OPS Special Order for Nash 
dealers. Prices had been set earlier 
for 1952 Rambler cars and Nash 
equipment. 

Doss observed that the States- 
man and Ambassador increases 
included Capehart formula relief 
not previously applied by Nash 
on 1951 models. Nash also was 
allowed OPS price compensation 
for “new-model” costs. 

“Basic” price of the 1952 States- 
man Super four-door sedan is $1,- 
981.85, which is $189.95 above the 
comparable 1951 model. The new 
Ambassador Super four-door sedan 
is $2,327.40, reflecting a $190.30 hike 
from the 1951 ceiling price. 

Nash said the Capehart formula 
accounted for $72.55 of the States- 
man increase and $91.10 of the 
Ambassador boost. “Basic” prices 
omit taxes, charges and accessories 

* © . 


(CCMLaING prices for 1952 Kaiser 
Deluxe and Manhattan models 
were disclosed Thursday by K-F 
as follows: 

Deluxe —4-dr. sed., $2,452.93; 
2-dr. sed., $2,399.58; 4-dr. Trav- 
eler, $2,557.89; 2-dr. Traveler, $2,- 
505.40; bus. cpe., $2,212.82. Man- 
hattan—4-dr. sed., $2,568.38; 2-dr. 
sed., $2,515.91; 4-dr. Traveler, $2,- 
673.31; 2-dr. Traveler, $2,620.84; 
cl. cpe., $2,536.89. 

Price of Kaiser Hydra-Matic, an 
optional accessory, has been 
boosted to $168.79. 

Kaiser Deluxe ceilings exceed 
prices of comparable Kaiser Vir- 
ginian Deluxe body styles by more 
than $100 per model. Virginian 
Special and Deluxe cars were 
priced by OPS in January. 


Five Okla. Groups 
Elect New Officers 


| OKLAHOMA CITY. — Five area 
jauto dealers’ associations have 
elected new officers for the year. 
They include—Stillwater: G. W 
Hamilton (Lincoln-Mercury), presi- 
dent; Ned Hull (Dodge-Plymouth) 
vice - president; Forrest Barnett 





(Nash), secretarv-treasurer. Mc 
Alester: Paul Million jr. (Ford) 
| Dresident; J. D. Collier (Lincoln- 


Mercury), vice-president: John Ben- 
nett (Studebaker), secretary-treas- 
urer. 

Lawton; Buster Wyatt (Lincoin- 
Mercury), president; Jim Dawes 
(Studebaker), secretary - treasurer 
Bartlesville: Tom Van Zandt (Stu 
debaker), president; Fred Schneid 
er (Pontiac), vice-president: Lester 
M. List (Lincoln-Mercury), secre- 
tary-treasurer. 

Ponca City: Ted Parkinson 
(Ford), president: Harvey Cobt 
(Pontiac), vice-president; Ross J 
Turner (Hudson), secretary - treas- 
urer. 
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i Loan o Goodall Faas ints wat 


Women appreciate the extra luxury that Goodall Fabrics 
upholstery gives motor cars. They know these famous fabrics mean 


added comfort and longer-lasting beauty. 
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Tool Builders Worried 
Despite NPA Views 





| greg meg in automobile production quotas will largely 
offset the employment layoffs that were threatened by 
recent downward revisions in aircraft production schedules. 
The increases in civilian output came just in time to avert 
major layoffs in a number of auto plants as well as auto- 


mobile supplier plants. The® 


known facts about the recent 
cutbacks in aircraft produc- 
tion are these: 

(1) a broad segment of aircraft 
contractors and sub-contractors is 
affected, (2) in the case of a few 
companies the quantity reductions 
are severe, (3) many machine tool 
suppliers are being hit by the re- 
cent downward revisions, (4) the 
contractors most severely affected 
are those authorized to build re- 





ciprocating engines and propellers 


or to supply the tooling for these 
items. 
+ * * 


Tool Men Worried 


ig, pe insists that only a small per- 
centage of the machine tool 
industry is being hit by the cut- 
backs and advises the industry “to 
continue to concentrate on _ in- 
creased production and not to be 
unduly concerned over a relatively 
small percentage of cancellations.” 


However, it is known that sub- 
stantial numbers of machine tool 


| 


| 


j}admit that cutbacks 
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builders are wearing a worried 
look these days, despite assur- 
ances from Washington. 

Both NPA and the Air Force 
have taken 
place in addition to the Bullard- 
Fisher Body cancellation. At the 
same time, Washington is trying to 
buoy up the hopes of the machine 
tool industry by calling attention 
to the fact that more than $1 billion 
in new machine tool orders will be 
placed during 1952. Several GM di- 
visions, Ford and other prominent 
auto producers are known to be 


affected by the recent changes in| 


aircraft production schedules. 
+ * + 


Unoccupied Space 
HE machine tool industry is 
aware that changes in the over- 
all aircraft program —pboth as to 
type of equipment and time sched- 
ules—lie behind the recent cut- 
backs. A greatly reduced need for 
airplane propellers is an example. 
The net effect of recent 
changes in aircraft scheduling 
has been to deflate to a consider- 
able extent the auto industry’s 
estimates of defense business 
volume for 1952. 
Some auto builders are now talk- 
ing about unoccupied space in the 


# 





b+ 
i 





‘Pontiac Dealer Shows Famous '99'— 


George Norgan, Inc. (Pontiac), Chicago, displayed the racing car “99'' which wo 


|the 1951 Indianapolis 500-mile race. Norgan reported that the car drew more people 


| than they had ‘‘dared hope for."’ The car is a Belanger Special. 





plants they already have under 
construction, 

The auto industry is more certain 
today than at any time during the 
past 12 months that civilian pro- 
duction must carry the overwhelm- 
ing proportion of its sales volume 
and employment during 1952. 








Connelly Heads Sales 


J. Fleetwood Connelly has been 
made sales manager of the R. S. 
Lindburg dealership in Springfield, 
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SUN MASTER 


MOTOR TESTER 


SUN FAST 
BATTERY CHARGER 





SUN BATTERY 
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SUN GENERATOR- 
REGULATOR TESTER 












SUN MASTER 
DISTRIBUTOR 
73 TESTER 







The report above is not unusual. The same thing is hap- 
pening in thousands of shops using the SUN Diagnosis 
Program. This shop owner reports not only large increases 


in parts and labor sales but 


a practical elimination of 


customer comebacks. He charges $4.50 for a SUN Diagno- 
sis and shows a 12% increase in new customers. Most of 


his customers order a SUN Diagnosis everytime they return 


for service. 


What sun Diagnosis and SUN Training for mechanics has 
done for this shop owner and thousands of others like 
him, it can do for you. SUN has a Program practically 
tailor-made to fit your shop, regardless of size. 


Tell us the number of vehicles you service per month. 
We will send you a complete report showing what you can 


Diagnosis Program. 


* 
NAME OF SHOP OWNER FURNISHED ON REQUEST 


expect in the way of increased sales and profits with a SUN 


R5890 


6327 AVONDALE AVENUE 
CHICAGO 31, ILLINOIS 





Four Tire Firms 
Sue to Block 
FTC Limitation 


WASHINGTON.—Four large tire 
and rubber companies have asked 
district court here to invalidate a 
recent Federal Trade Commission 
order placing a shipping weight 
limit on tires. 

The FTC order, which goes into 
effect Apr. 7, would allow each 
company producing tires to ship no 
more than 20,000 pounds. 


The complaining companies told 
the court in separate suits that this 
order will force the firms “to aban- 
don the entire current marketing 
and pricing structure.” 


They added the order also would 
prevent them from granting dis- 
counts to large distributors, except 
in a few cases. 

They pointed out that discounts 
to large purchaser dealers are re- 
quired to enable the dealer to “per- 
form the functions of distribution.” 


The rubber companies—Firestone, 
General, Goodyear and B. F. Good- 
rich—complained that the FTC act- 
ed “arbitrarily” in issuing the or- 
der. The FTC, in its order, explained 
that the limitation was designed to 
prevent unjust discrimination 
against purchasers of smaller quan- 
tities of tires. It pointed out that 
larger purchasers received the prin- 
cipal discounts. 


GM Advisor Sees 
Lighter Engines 


ANGOLA, Ind.—Speaking to the 
students and faculty of Tri-State 
college recently, T, A. Boyd, Gen- 
eral Motors Research division con- 
sultant, predicted better and lighter 
engines, lighter cars and steel that 
will not rust and which will cost 
less, 

Boyd told of the progress being 
made in the research field and pre- 
dicted that the cars of the future 
will be much more durable. 


L-M Aides Tour 


Dealers in West 


LOS ANGELES. —A project en- 
abling West Coast dealers to review 
all of the major phases of dealer- 
ship operation with trained factory 
men—almost without leaving their 
store— was put into operation by 
Lincoln-Mercury last week. 

The three-week tour of 10 states, 
for group and individual confer- 
ences with almost every dealer, is 
being made by the entire western 
regional sales staff of Lincoln-Mer- 
cury. Leading the tour is Henry B. 
Daniels, regional sales manager. 
His staff of five department heads 
accompany him. 











Wellman Bronze Opens 


|New Cleveland Offices 


CLEVELAND.—Wellman Bronze 


|& Aluminum Co., here, one of the 


first U. S. foundries to produce 
magnesium castings, has opened 
new offices for its executive, sales, 
accounting and purchasing depart- 
ments at 12800 Shaker Blvd., F. S. 
Wellman, president, has announc« 1. 

The Wellman offices, covering 
4,600 square feet, occupy the upper 
floor of the newest structure in the 
Shaker Square area, the Equity 
Savings Assn. Building. 





Raynor-Fischer Motors 


Raynor-Fischer Motors, Inc., h 
been incorporated in Buffalo wi’! 
capital of 99 shares. Incorporatc 
are Edward F. Raynor, Gerhard 
Fischer and Howard W. Fischer. 


“awn 
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“Smart Scot” 


His by-line reads James Reston. Everybody calls him 
Scotty. One newspaperman calls him “‘the greatest American 
reporter today.” Another calls him “one of the 

outstanding newspapermen of his generation.” Time 
Magazine, chary, acknowledges that this “smart Scot” is 
“rated tops in his field.’”’ His field is the world. He is 
diplomatic correspondent of The New York Times. 


Scotty Reston comes by his nickname honestly. He was born 
on the banks of the Clyde. But by the time he got his 

degree from the University of Illinois, in 1932, he was so 
thoroughly Americanized that next year he was press 
agenting the Cincinnati Reds. That year they finished last. 


From baggy pants and spiked shoes to top hats and striped 
pants is a long jump. Scotty Reston made it in a series 

a of hops. In 1934, he covered sports for The Associated Press 
in New York, did a New York column. In 1937, the AP 

sent him to London. There he “covered sports in the 
summer, the Foreign Office in the winter.” 


Scotty Reston joined The New York Times staff in London 
in 1939, spending his time variously there and in 
Washington. In 1945, back in Washington, he was named 
national correspondent of The Times, later diplomatic 
correspondent. His enterprise and ingenuity as a reporter 
score many an exclusive for Times readers. His superior 
coverage of the Dumbarton Oaks Security Conference won 
the 1944 Pulitzer Prize, American journalism’s highest 
honor. His informed, interpretive reporting of foreign news 
has twice won the Overseas Press Club award. 


Baseball taught Scotty Reston one important thing. A player 
is only as good as his team. On The Times, Scotty plays 
with a championship team. It includes many men and women 
who, like him, are experts and authorities in their fields. 
They team up to produce each day a newspaper that is alert, 
vigorous, interesting, different from any other. It has 

the largest staff. It publishes the most news. 





* It’s a simple truth that when readers get more out of a 
newspaper, advertisers get more, too. That’s why The 
New York Times has been the leading advertising medium in 
the world’s leading market for 33 consecutive years. 
There’s a lot in the story of The Times today you ought to 
know. When may we tell you? 


Che New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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Lawsuits Affecting Dealers .. . 





Court Decisions 


Epvitor’s Note: Proper records 
provide the key to nearly all in- 
come-tax deductions. So this care- 
ful study of the federal income 
tax is designed to help the auto 
dealer prepare for filing his tax 
return in March, 1953. While that 
is a year away, the preparation 
must be started at once. This ar- 
ticle is the first in a series. 

By Leo T. Parker 
Attorney at Law 

ECENTLY the writer traveled 

several states and interviewed 
numerous automobile dealers. I 

found that many of these persons 
are very much concerned over the 
legal uncertainty of federal income 
tax laws relating to the automo- 
bile ‘business and particularly items 
of expenses that can be lawfully 
deducted from gross income. 
Hence, after reviewing all late 
and leading federal court decisions, 
I am prepared to authentically an- 
swer several most important legal 
questions presented to me by, nu- 
merous dealers. Dealers will do well 


to clip these articles for future 
reference, 

A reader asked: “Can I deduct 
from my gross income such items 
as liquor bills, and other enter- 
tainment expenses?” 


According to a late higher court 
decision, the answer is yes, if you 
keep books showing the dates the 
purchases were made and the 
amounts expended for entertain- 
ment of customers. 

For example in Brass v. Commis- 
sioner of Internal Revenue, 14 T. C. 
No. 9, it was shown that an offi- 
cial kept liquor in his office for 
customers who came in during the 
year. The taxpayer deducted as 
expenses from the gross income of 
the company $424 for liquor. The 
court approved the deduction, say- 
ing: 

“The amount is not large in rela- 
tion to the purchases of the com- 
pany ... with the result that it 
is entitled to the deduction.” 





Also, the court approved deduc- 








Henry J Display at Auto-Lite— 


A Henry J Vagabond with Valentine trimmings was the center of attraction during 
*“*Kaiser-Frazer week"’ at Auto-Lite’s Cincinnati headlamp plant recently. Shown, left to 
right, are Don Frederickson, Cincinnati regional sales manager for K-F, and R. M. 


Lake, Auto-Lite vice-president and plant manager. 





tions of several thousand dollars|of the horses and dogs advertised 


expended in the purchase, mainte- | his business. 

nance and showing of show horses | Os 
and dogs by this company, since 
the color scheme on the horses and 
dogs corresponded to the general 
color scheme used in the taxpayer’s 
business, and actually the showing 








Cocktail Parties, Too 
LSO, see Schultz, 16 T. C. No. 50 
where a dealer deducted in a 
single year $8,256 for theater, night 
clubs and cocktail parties given 





There is a difference in 
sealed-beam headlamps 





All-Glass sealed-beam 
headlamps do not grow dim 


When moisture collects inside a headlamp and deteriorates 
the reflector, it cuts light output. Unless headlamps are 
All-Glass, you may be able actually to see traces of mois- 
ture inside. But there’s one way to be sure your customers’ 
headlamps are not growing dim. Replace them with 
G-E All-Glass headlamps. Because they’re A/ll-Glass, 
all one big bulb, there’s no way for water to get in. 


Tests show that General Electric sealed-beam head- 
lamps average 99% as much light after years of service 
as when new. Be sure to recommend and install G-E 





All-Glass headlamps. 





...and this 
is it 

















One-piece All-Glass 
construction. Dirt 
and moisture can't 
get in. 


Filaments held in 
vise-like grip. Can’t 
shake loose 


Mirror-like, built- 
in reflector. Stays 
bright. 


kugged, hard-glass 
precision lens to 
put light where you 
want it. 


You can put your confidence in— 


GENERAL @@ ELECTRIC 


for his customers and their wives 

The court approved allowance of 
$5,500 of these expenses in view of 
the fact that the dealer’s gross 
profits for the year were near 
$100,000. 

The court refused to approve 
the total $8,255 deduction be- 
cause the taxpayer’s own wife 
and the wives of the customers 
attended the parties, and their 
expense was included in the $8,- 
256 deduction. 

Of course, this taxpayer kept ac- 
curate book accounts of all these 
expenses. 

For comparison, see Raymond 
14 T. C. 173. In this case the court 
refused to allow a deduction of $78 
for hotel and meal expenses be- 
cause the taxpayer failed to keep 
records proving that these were 
business and not personal ex- 
penses. The court said: 

"7 far as shown, they (ex- 
penses) may have been incurred 
chiefly or wholly for social pur- 


poses.” 
? - * 


Automobile Expenses 


EVERAL . dealers asked these 

questions: “What expenses of 
operating my automobile can I de- 
duct when filing my federal income 
tax return. Can I estimate my auto- 
mobile expenses or must I keep ac- 
curate book accounts of these ex- 
venses? Can I deduct expenses of 
| operating my automobile when 
| traveling from my home to my of- 
| fice and return?” 

Briefly, the answers to these 
questions are: All taxpayers 
should keep accurate book ac- 
counts of the exact annual cost 
of operating an automobile, All 

| mileage for “business use” 

should be listed daily in either a 

regular office book or daily 

memorandum book. 

| Under no circumstances are ex- 
venses deductible which are _ in- 
| curred in operating an automobile, 
|or other traveling means, between 
|the taxpayer’s home and office. 
| This rule of law is applicable where 
|} the taxpayers has only one office 
|and whether or not his home and 
| office are in the same city, or his 
|home is in one city and his office 
|in another city. 

Also, bills for the original cost of 
the car, repairs, insurance and 
| other expenses should be kept ready 
|for inspection of the agent of the 

Internal Revenue department, if 

|/and when he calls at your office. 

| Otherwise, these various lawful de- 
|ductions may be disallowed. 

a s a 


| Didn’t Keep Records 


| J,‘OR illustration, in Sachs, 6 B. T. 
A. 68. The court refused to al- 
| low a dealer to deduct any automo- 
bile expenses for business purposes 
because he kept no book records of 
the expenses incurred in operating 
the automobile and he had no wit- 
ness to testify as to the percentage 
of time the automobile was used 
for his business purposes. 

This dealer merely included in 
his income tax return “Miscellane- 
ous repairs, $176.31; oil and tires 
($35 a month), 420; repairs, etc., 
$175.” 

This court said: “The evidence 
as to the extent of which the 
automobile was used strictly in 
connection with his profession is 
not sufficient to enable the tax 
board to determine what portion, 
if any, of the total expenses 
should be allocated thereto.” 

Therefore, the law is established 
that although an automobile is used 
by an automobile dealer in connec- 
tion with his business, no allowance 
for these expenses will be made un- 
less he keeps books listing the ex- 
penses, or proves by reliable wit- 
nesses the reasonably incurred ex- 
penses. 

See Towler, 4 B. T. A. 427. Here 
a dealer used two automobiles in 
his business. However, he kept no 
books of operating expenses and 
the higher court refused to allow 
him to deduct such expenses, and 
said: 

“No books or positive testimony 
was given. Consequently no deduc- 
| tion can be allowed.” 

And again, see Wagner, 10 B 

T. A. 1268. This court also re- 
fused to allew a taxpayer to de- 
duct automobile expenses be- 
cause he failed to keep books dis- 
tinguishing the mileage for which 
the car was used for business 
purposes, and the mileage for 
which it was used in going to and 
from the taxpayer’s home and 
office. 

And again, see Orth, 9 B. T. 4 
250. This court refused to approv 

(Continued on Page 75, Col. 1) 
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Complete 
Specially Designed 


Equipment 





Tens of thousands of Porcelainize Departments get off 
to a lively start each profit producing day thanks to 
special tools and equipment which pay their way over 
and over by increasing the speed per job, by lessening 
operator fatigue and by insuring greater customer 
satisfaction. 


Each Porcelainize tool has been specially designed 
and perfected to do a specific job and do it right. 
And “tools” include “sales tools” such as the Porce- 
lainize Permanent Display Sign and the Porcelainize 
Repeat Sales Unit. 








STEPS AHEAD 


1. Finest of materials (time-tested, 


time-proven.) 
Thus, easy availability of the proper tools for every 


2. An exclusive New Car Dealer policy. Dealer on the Porcelainize program is one more evi- 


Ki Complete, specially designed equipment. 


4. Dynamic, dominant national advertising 


dence of Porcelainize leadership and the Porcelainize 
desire to render a better service—a complete service, 
completely satisfying, completely profitable. 


UNCHALLENGED IN MERIT 
UNMATCHED IN POLICY 
UNEQUALLED IN PROGRAM 


PORCELAINIZE 


Trade Mork Reg. U.S. Pat. Off 


5. National field force. (Blankets the nation.) 


6. Complete dealer-designed merchandising 
program. 







FREEMAN & FREEMAN, Inc. 


Denver 3, Colorado 
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Reports from Various Areas... 





Auto Market Page 


San Antonio 


Motor vehicle sales in Bexar 
county (San Antonio) showed a 
slight increase in February over 


January, totaling 1,008 vehicles as 
compared with 974 in January. 


The gain was due to heavier 
sales of commercial vehicles and 
trucks, as the sale of new cars 


declined from 811 in January to 783 
in February for a loss of 28 vehi- 
cles. 

Sales of commercial vehicles in- 
creased from 83 in January to 
92 in February and new-truck 
sales climbed from 83 to 133—the 
largest truck gain in recent 
months. 

New-car sales by makes in Feb- 
ruary were: Allstate, 9; Buick, 60; 
Cadillac, 27; Chevrolet, 222; Chrys- 
ler, 17; DeSoto, 13; Dodge, 31; Ford, 
116; Hudson, 12; Kaiser, 3; Henry 
J, 3; Lincoln, 6; Mercury, 43; Nash, 
39; Oldsmobile, 35; Packard, 15; 
Plymouth, 65; Pontiac, 28; Stude- 





More Power/ 


That’s what car owners and fleet 
operators want. That’s what vehicle 
manufacturers are providing. But to- 
day’s engines are more subject to 


baker, 34; Willys, 3, and miscellane- 
|} ous, 2. 
Combined new-truck and com- 
| mercial-vehicle sales in February 
were: Chevrolet, 69; Diamond T, 1: 
| Diveo, 1; Dodge, 26; Ford, 31; GMC, 
19; International, 50; Mack, 7; Reo, 
5; Studebaker, 5; White, 6; Willys, 
4, and miscellaneous, 1. (J... 
Reed.) 


* * * 


South Bend 
Auto dealers in South Bend re- 
port they have plenty of new and 
used automobiles. Many dealers 
claim they are selling second-hand 
autos from $100 to $300 below ceil- 
ing prices. They report that their 


a good supply of late-model used 
cars. 

One dealer pointed out that 
used cars should move faster this 
spring because year-old models 
are selling from $500 to $700 un- 
der the price of new ones and 





Block 
Distortion! 


Why have so many engine manufacturers adopted expander- 
type oil rings as original equipment? Because repeated in- 
creases in power output have multiplied the possibilities 


of block distortion! 


The flexibility and adaptability of the expander-ty pe rings 


are essential to compensate for these conditions. 


And if adaptable rings are essential to efficient performance 
in new engines, it’s obvious that adaptability is even more 
necessary in re-ring or rebuild jobs. That’s where Pedrick 
Engineered Sets come in! Each Pedrick set is specifically engi- 
neered to meet today’s requirements in individual engines . . . 
with adaptability that controls blow-by, maintains com- 
pression, and is guaranteed to reduce the excessive oil con- 
sumption that follows block distortion. For the sets you need, 
see your Pedrick jobber! WiLKENING MANUFACTURING Co., 
Philadelphia 42, Pa. In Canada: Wilkening Manufacturing 


Company (Canada) Ltd., Toronto. 





| that 


many buyers prefer not to pay 
the difference. 


In contrast to complaints of slow 
business from some dealers, he said | 
that sales on his lot were 25 per-| 
cent higher in February than in 
the comparable month a year ago 
He predicted used cars would con- | 
tinue to move faster but he saw 
no immediate price increases. 

Another dealer, who observed 
business had been brisk for | 


| prices have gained an average of 


lots in most cases are stocked with | 


“HEAT-SH 


PISTO 


in Compensati- 


about $150 in the last month. 


He contended that plenty of new | 
autos are available mostly because 
customers do not want to pay the 
difference in price between 1952 
models and late-model used cars. 


A dealer who recently returned 
from a Florida trip, said that he 
found used-car lots jammed with 
vehicles all the way from South 
Prices 


Bend south and _ back. 
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FOR 31 YEARS, SUPPLIER OF PISTON RINGS TO LEADING VEHICLE AND 
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Emrick Donates Training Car— 

Emrick Chevrolet Sales Corp., Richmond, Va., has donated this dual-controlled car to 
the Maggie Walker high school. Charles W. Appich (center), president of Emrick, i 
shown handing the keys to S. S. Parker and W. M. Driver. Standing at right are H. | 
him all winter, said that used-car | Willett, superintendent, and Leslie L. Jones, supervisor of safety at the Richmond 


public schools. 
were about the same as in this 
area, he said. 


“We haven't a car on our lot that 
we’re asking the ceiling price for,” 
“Business has 
been awfully slow in January and 


another dealer said. 


February.” -(Leslie E. Dunkin.) 
* + * 


Scranton, Pa. 


Activity in the used-car field has 
' picked up substantially in Scranton, 

























ed Sets 





UFACTURER 


|Pa., during the past few weeks, 
dealers report. Most of them look 
for an even further acceleration in 


business as warmer weather ar 
rives. 
While the new-car market has 


slackened in Scranton, dealers say 
they are encountering little diffi- 
culty in disposing of reduced ship- 
ments of cars from manufacturers 
(George E. Toles.) 

om * 


Birmingham, Ala. 

Sales of new cars in Birmingham, 
Ala., showed a gain of 20 units in 
February over the previous month 
Total for the month was 810, 
against 790 in January and 1,142 in 
February, 1951. 

February sales by makes: 
state, 3; Buick, 59; Cadillac, 
Chevrolet, 188; Chrysler, 18; De- 
Soto, 19; Dodge, 43; Ford, 165; 
Henry J, 6; Hudson, 16; Kaiser, 15; 
Lincoln, 5; Mercury, 36; Nash, 26; 
Oldsmobile, 41; Packard, 6; Pon- 
tiac, 37; Studebaker, 37, and Willys, 
5.-(Stuart Riddle.) 


* * * 


| Detroit 
| 





+ 


All- 


15; 





The market for new cars picked 
up in Wayne county (Detroit) dur- 
ing February as the month’s sales 
| totaled 10,091, against 7,487 in Jan- 
uary. The February figure was 
about 31 percent under the 14,704 
news cars sold in February of last 
year, however. 

Used-car sales also strengthened 
during the month as 8,892 transac- 
tions were recorded, compared with 
7,003 in January and 8,079 in Feb- 
ruary, 1951. 

New-truck sales in the county 
in February reached 996 units, 
against 666 in January and 1,122 
in February, 1951. Used-truck 
sales amounted to 632 units in 
February, compared with 622 in 
January and 498 in February of 
last year. 

New-car sales by makes in Feb- 
ruary were: Chevrolet, 2,343; Cros- 
lley, 3; Ford, 2,006; Henry J, 27; 
| Plymouth, 1,029; Willys, 19; Buick, 
|659; Chrysler, 257; DeSoto, 180; 
| Dodge, 567; Hudson, 185; Kaiser, 
| 57; Mercury, 474; Nash, 298; Olds- 
|mobile, 517; Pontiac, 522; Stude- 
| baker, 266; Cadillac, 468; Lincoln, 
|88; Packard, 119, and miscellane- 
}ous, 7. —(Bob Gordon.) 


* * * 


New York 

ee 

| Used-car sales are continuing 
| strong in New York and have even 
‘added up to a shortage of good 
jlate-model used cars, dealers re- 
| port. Good, clean '49s, ’50s and ’51s 
|are at a premium in some sections, 
|while later model used cars are 
| holding a steady sales line. 

| New-car sales are steady in most 
|sections, after a slight decline in 
|February. Buyers are shopping 
| around, dealers report, but it is stil! 
|possible to make sales, although 
few are able to do so at a full 
| ceiling price. 

One Big Three dealer said he 
was unable to sell any stripped 
cars, but had no difficulty at all 
selling a fully-equipped car, but 
dealers in the medium - priced 
field claim they are finding the 
selling hard and competition ver) 
heavy. 
| They find sales have dropped of! 
|some, but counter that you can stil 
|make sales if you look for them 
|instead of expecting them to hunt 
|for their new car. Sales today ar: 
|a challenge, but most dealers her: 
are willing to meet that challeng: 
and do not look forward to a bad 
sales slump anytime in the near 

future.—(Edwin H. Brown.) 








The back pages of every issue of AUTO 
| MOTIVE NEWS contain the WANT Al 
Section. Others are profiting from AUT« 
MOTIVE NEWS WANT ADS! Are you? 
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PATHFINDER IS THE ONE NEWS MAGAZINE which 
concentrates its circulation in your #1 Market—in 
the Main Street trading centers of America— 
Pathfinder towns where more than 70‘/, of the 
nation’s car dealers serve more than half of the 
nation’s car owning families. 


Like other news magazines Pathfinder selects 
the thinking people—the news-minded, sub- 
stantial families who have real buying power. 


Like other news magazine audiences 81‘, of 
Pathfinder families own cars. 


BUT—UNLIKE OTHER NEWS MAGAZINES—PATHFINDER 
concentrates its circulation in your #1 automotive 
market. That’s why an automotive advertiser who 
uses an insertion in the other two major news 

magazines, misses 90°/, of the Pathfinder families. 


Complete your news magazine coverage of automo- 
tive America with Pathfinder, the #1 News Magazine 
in the biggest half of Automotive America. 


Airalheltminn 


Publisher 


Washington Square, Phila. 5, Pa. 


Sell all of Automotive America... Buy athtinder 


NEWS MAGAZINE 
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N THE front window of a tavern 

on W. 47th street in the city of 
New York, is a large, laurel-draped 
photograph of Abraham Lincoln, 
the great emancipator, and hard-by 
is a facsimile of his liquor license. 
issued when he was one of the 
proprietors of a grocery-tavern in 
Salem, Sangamon county, III. 

In the accompanying literary ex- 
planation of the display, the clear 
statement is made that the tavern 
was the forum of the backwoods 
village of the time, when men, tired 
after the day’s labor, found recrea- 
tion, wit, wisdom and companion- 








Protected by Cadwrap 

these doors await shipment from 

one of the factories to its dealers 
throughout the country. They will arrive in 


good shape so the dealers’ service departments 


ship in the tavern. In other words, 


|the cracker barrel was the founda- | 


ition of all modern entertainment 
|and education. 

It is not difficult to trace the 
| progress of both of these funda- 
mentals in American civilization 
from the crude cracker barrel, 
| such as it was, to television, such 
| as it is today. Men of wisdom 

then, as well as those with im- 

agination now, know that the 

current instrument, so popular 

today, will be something different 
| tomorrow. That is the perennial 
| hope behind American progress. 
| When a debate started in Abe 
| Lincoln’s tavern as to who was the 
best man in Sangamon county, Abe 
| would take the toughest guy in the 
|ecrowd out in front of the store and 
wrestle him until he hollered “nuff.” 
Admission was free. Now they’re 
“matchin” that stalwart Frank Sin- 
atra against the “Bull-of-the- 
Woods” . Milton Berle .. . 
holds barred. 

The first step in the sequence was 
the development of the stereopti- 
con, that favored instrument which 
lay on the marble-topped center 
table, beside the Holy Bible, in the 
“front room” with an assortment 
of “views,” like “the lakes of Kil- 
larney” and “the Garden of the 





can hang and paint them without loss of time or money 













These fenders pro- 
tected by CAD- 
WRAP with CAD- 
CLIPS handle — 
easily, nest better. 


You may not have known its 


now, but most dealers now receive sheet 
metal parts from their factories wrapped in 
. First developed to protect fend- 
such items as 


Cadwrap.. 
ers, it is now used on all 
doors, decks, hoods, fenders, etc. 


WHAT IS Cadwrap? 


It is a patented wrapping consisting of tough, 
extra-heavy creped paper, laminated 
Because it conforms 
to the shape of the part, it is easily handled 


celsior cushioning pads. 


and fastened in place. 


WHAT ARE Cadclips? 


clipped in place. The: 
the parts easy to han 
they nest so well. 





YOU MUST KNOW Cadwrap 


name until 


to ex- 





Cadwrap anv Cadclips art MANUFACTURED BY 


no;|._. 
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|Gods,” when you got the three- | 
dimensional angle fixed. | 
Then came the colorful “magic 


. then the bicycle, when 
|boy met girl without a chaperon 
. then the grammaphone, with 
| cylindrical records ... “Eddi-Sawn 
Rec-o-o-rd, by the C olumbia Phono- 
|graph Company, of Noo-Yawk and 
|Par-iss."—— Then, the automobile, 
|when boy met all the girls, 
loose and fancy free. Eastman de- 
veloped the film . Edison the 
movie David Griffith made 
|“Birth of a Nation” and along came 
|a flock of knights in shining 
armor, Surely the job was about 
finished. Nothing could be done 
now to improve upon John Gilbert 
and Greta Garbo. 


* . * 


Then Came Radio 


Bu ... about 1920... the pio- 
neer boys with the “nickel sets” 
heard a broadcast from Pittsburgh 
. then... 30 years of “heat on 
the air.” Now, developed within the 
lifetime of our tots, we have tele- 
vision, hurrying breathlessly to be- 
come “colored.” It’s a field day for 
those who handle the money that 
is spent in advertising ...and... 
a pushover for comedians who are 
paying high salaries to gag writers 
who have worn poor old “Joe 


lantern” 








foot | 








UNE 


Service Department 


PROFIT-LEAn 


| HAS BEEN PLUGGED 





Studebaker 25. Year Pin to Parrott— 


Ernie Parrott (second from left), sales manager for Kinnebrew-Duffy (Studebaker 


Longview, Wash., is presented with a 25-ye 
Watching the ceremony are Ed Kinnebrew, 
manager. 





Miller,” the historian of jokes, to 
a frazzled edge. 

What next? You might ask the 
movie magnates who are sending 
100 “old time” stars touring the 
country to find out what the public 
wants. “Old time,” did I say? ... 
Well, they were last years, weren’t 
they? Or, ask the book publishers 
who would like to know how many 
copies _of a book they can sell 





There was a time, not too long ago, when 
damaged-in-transit sheet metal parts were expected 
from the factory. And you were seldom disappointed. 
Then labor costs of bumping out the dents and dings, and 


repriming after sanding over the scratches, ate considerably 


into service department profits. Also the lost time prevented 


keeping the delivery promises to your customers. 


But because you have friends at the factory who are always 


on the lookout for ways to help the dealers make more money, 


most shipments of fenders, doors, hoods, decks, etc., are now 


safeguarded by Cadwrap 


. Practically all the car and truck 


manufacturers now use this unique, patented, cushion-type pro- 


tection for shipping sheet metal parts because they arrive in 


prime condition and can be used immediately. 


Comes the end of the month, and the balance sheet shows alittle 


more black or a little less red—don't forget the factory men 
whose thoughtfulness in specifying Cadwrap has di- 
rectly influenced your profits. That heavy, tough, creped 


paper with the excelsior cushioning really prevents 


sheet metal parts being damaged in transit. 


A patented metal device which slips over the doubled edge of Cadwrap and is easily 
eliminate the unhandy wire or cords formerly used, making 
e and, perhaps, most important, cut down storage space because 





CADILLAC PRODUCTS, INC. 


2300 GAINSBORO AVENUE 






FERNDALE 20, MICH. 


ar pin by Howard Jones, regional manager 
partner in the firm, and R. F. Hayes, distric! 


minus sex, psychiatry or four letter 
words. 

Even the most sophisticated 
secretary doesn’t blush any more 
when she hears some old guy try 
to tell an off-color story. She just 
feels sorry for his naivete. 

Well, then, what is in store for 
television? Want to know the 
answer? I received a call from one 
of the syndicates, who thought I 
might write for their string of 
papers. “What kind of stuff dyah 
want?”, sez I. “We want entertain- 
| ment without any education,” they 
sez, “You might find your guy down 
at Bellevue,” I sez, but I added, 
“Spose yuh want goosip?” 

“Tuh hell with gossip,” they sez. 
“Winchell’s girl Friday writes that 
since he became a statesman.” . 
“Want prophecies,” I sez... “sort 
of crystal ball stuff?” ... “N-a-a-h, 
that’s overdone by gag writers.” 

“Then,” sez I, “what th’ hell do 
|yuh want?” 

“We-l-l-l, we ean’t put it into 
|words but maybe you can. It’s the 
|kind of thing that makes people 
|See themselves in the things you 
| write . . » Makes women cry and 
men blow their noses in embarrass- 
ment .. . then laugh through their 
tears.” 
| “Queen,” I sez, “you’ve said a 
mouthful, Did you ever read any- 
|thing in your life?” 





| “Sure... what of it?” 
* ca * 
_Half-A-Dozen Plots 
ELL,” said I, “history is full 


of those great stories 
and you won't have to steal a plot 
from Shakespeare, Baudelaire, 
Dumas or any other of the old 
masters. Those boys all knew that 
there are only a half-dozen plots 
in all the history of literature 
You'll find a superficial Anthony and 
Cleopatra at nearly every table at 
the Stork club or El Morocco. . 
and a Satyr (a wolf) watching 
every time you take Psyche to 
lunch, but .. . you want to be care- 
ful about telling where you got the 
jidea. You've got to use the lan- 
| guage of Broadway ... of that first 
|block west of Seventh Avenue on 
| Forty-Second. 
Don’t get the “high hat” idea 

up in your neck. Remember that 
| Troillus and Cressida live at the 
Waldorf; Venus and Adonis in 
the ‘Village, and “Tiny Tim” is 
shining shoes on the Avenue of 
the Americas. That’s the kind of 
entertaining, education stuff 
that’s coming in television .. . 
but... you say you want a 
column that’s entertaining, but 
not educational. Who duh yuh 
think I am .. . that boy Dick- 
ens?” 

Seriously, television is a novel 
|marvel . . . just in its expensive 
|swaddling clothes. Its greatest fu- 
|ture possibilities lie in the field of 
|education, not in the old, dry fur- 
jrows of education, which is so 
|difficult for the young . . . those 
|who are in love or those who want 
|to be in love, to enjoy .. . It must 
|be alive ... dynamic... true to 
\life and your own experience. 


| P.S. If you know a producer who 
|has an angel, with enough money 
|... “Cum up and see me sumtim 








Byers Appointed 
William C. Byers has been aj 
pointed vice-president of Georg 
Byers Sons, Inc., Columbus, O 
DeSoto-Plymouth distributors i 
Cincinnati, Columbus and Louis 
ville, it was announced by Georg 

W. Byers, board chairman. 
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AUTOMOTIVE WASHINGTON 


Price Chiefs Plug Hard 
For Capehart Repeal | 


By William Ullman 


Washington Correspondent 


ple pases seemed pleased with Price Stabilizer Ellis 
Arnall personally during his testimony before the Senate 
Banking committee. It was his first appearance before the 
group since his confirmation as head of OPS, and his mel- | 
lifluous phrases, spoken in a* 
soft southern accent, lent de- | 
light to the occasion. 

Arnall followed Economic Stabil- 
izer Roger Putnam on the witness 
stand. Putnam had warned that 
any congressional move to require 
selective price decontrol could set 
off another round of inflation. He 
assured the committee that he 
would put price controls “on an 











not set off a mass reaction of panic 
buying _ which, 
with our accumu- 
lated savings, | 
could lead us into} 


inflation.” 

Arnall predicted | 
that prices will | 
start rising again 








inactive or standby basis” if they after sho wi ng 
are not needed on some items sell- “slight declines” 
ing below ceiling levels. i ¢@ in the next few 

But he added: “We must be sure} wajiam Unman months. The Ad- 


that in any action we take, we do 


ministration will 





The 


another round of | 
|be “doing well,” he said, if it can 


|/to nine months.” 


Mysterious Case of 
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| Oldsmobile 88 for Polio Patient— 
, Ind., 


Ralph Pulley, polio patient in Huntington 





the deep conviction the Senator ha 
expressed.” 





« cad 


Capehart Repeal Sought 
UTNAM asked for repeal of th 
amendments passed by Con 

|gress last summer, including th 

|Capehart amendment, which allow 

;manufacturers to claim higher ceil 

jing prices to cover increased cost 

|between mid-1950 and last July 2¢ 

| Sen. Capehart complained tha 

t Putnam and earlier witnesses wer 

; ior" President Truman. 

: Arnall also asked for repeal of 

| the amendments. Sen. Capehart 

had been called from the hearing 

by that time, and no one else ac- 
cused Arnall of parroting. 

Auditing of requests for pric: 

ceiling increases under the amend 

ment takes from 10 to 300 man 


sits beside his Oldsmobile Super 88 


sedan which is equipped with special controls that permit him to drive. His wheel; hours, he said. Committee members 


keep consumer prices “close to 
present levels over the next six 


At one point Arnall said he in- 
tended to make increasing use of 
advisory committees of business- 
men. Committee Chairman May- 
bank said he was glad to hear | 





| chair can be folded up and placed in the rear trunk. The cor was sold through Powers |Obviously were impressed and Sen 
Motor Sales, Inc. (Oldsmobile), in Huntington. 


Benton remarked that this wa 
a snes stating the case “very dramati 
: cally.” 
that. Not to be outdone, Arnall 





The price director then produced 
a stack of papers a foot high and 
Senator is pleased.” lexplained that it was one auto 

Sen. Capehart remarked that |company’s applications for in- 
prices could not go up while the | creases under the amendment, and 
present law is in effect. Arnall did |that some of the sheets contained 
not challenge the statement. He |? items. 
just said earnestly, “I wish I had | 


replied, “I’m delighted that the | 


He also cited the case of a com- 
eel pany that made an _ operating 
——~| profit in the first half of 1950 
| equal to 7.09 percent of net sales, 
| which increased to 7.67 percent 
in the first half of 1951. Then, he 
said, the company applied for and 
received a 19 percent price in- 
crease under the amendment. 
“We can do a better job if the 
jamendment is repealed,” he said 
“Give the 


us act without the 


|amendment, and if we don’t ad- 
| minister the act as you want it 
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How the TINTOMETER revealed his true colors! 


Do YOU REMEMBER old Walter Slade? I can still see his tired 
face just as he was seven years ago; just as he was on that 
warm Spring day when he sold his auto paint shop to me and 
lit out for old Wyoming. I never saw Walter after that, but 
I never forgot what he told me. 

Would you like to hear it in his own words? This is the 
mysterious case of Fisheye Blisterbottom ... the story of the 
Beast . . . just as Walter told it to me. 

“Son, I want to warn you. Be on the lookout for this low 
monster. No prison has ever 
been able to hold him! 

“How low can a man get? 
Well, let me tell you, they don’t 
come lower than Fisheye. His 
specialty is robbing car paint- 
ers. Could any act be more 
loathsome? 

“Well, son, to go on with my 
story ... Fisheye crept into this 
very shop through a back win- 
dow one dark afternoon. I am 
convinced to this day he thought 
I was asleep, but I saw him 
instantly and rushed at him 
with the butt of my spray gun. 


Write today for 
your copy of the 
helpful R-M Re- 
finishers’ Manual, 





He vanished like a ghost, with a case of my prize R-M Black 


Lacquer under his arm. 


“The police caught him that same day, but the evidence had 
disappeared . . . everything was gone except a smudge of green 
enamel on his coat. This was all I needed! The police were amazed 
when I told them the exact formula of that green enamel, ex- 
plaining to them that I had just prepared that car color on my 
R-M Tintometer, according to R-M’s color formula, right down 
to the one-thousandths part of measurement! 

“In his haste, Fisheye had spilled some of the color on his 
coat; it sealed his doom! The R-M Tintometer revealed Fisheye 


in his true colors!” 


Ask your R-M Jobber to explain the scientific, profit-saving 
R-M Tintometer Color matching system. 


|administered, you can get some one 
|else to do it.” 

| “We do not have that privilege,” 
|Sen. Maybank objected. 

| “I'll give you my _ resignation 
|now,” Arnall offered, implying it 
|eould be made effective when the 
committee desired. 

Arnall told the committee that 
through recourse to the Capehart 
amendment auto producers alone 
were able to get increases total- 
ing $300,000,000. Increases on 
other automotive products came 
to $120,000,000, he asserted. 

Increases in other major cate- 
gories forced by the amendment, 
he said, included: $93,000,000 on 
machinery; $21,931,000 on grocery 
products; $69,900,000 on home ap- 
pliances and equipment; $15,890,000 
on home furnishings, and $14,618,- 
000 on chemicals. 

Many manufacturers, Arnall said, 
are only now seeking to avail them- 
selves of the opportunity for price 
increases under the amendment. He 
said the volume of applications was 
increasing steadily and that most 
of them were self-executing, sub- 
ject only to review by his agency 

* * x 


Amendments Panned 


MENDMENT to Sections 8 and 
+4 11 of the Clayton Antitrust Act 
is recommended by the Federal 
Trade Commission in its 1951 an- 
nual report. The report covers the 
fiscal year ended June 30, 1951. 

The FTC said the amendments 
are needed to correct deficiencies 
demonstrated in the course of the 
| agency’s enforcement of the stat- 
ute and “as a means of realizing 
more fully the anti-monopoly 
purposes of the act.” It added: 

“Section 11 requires amendment 
to make Clayton Act orders of the 
commission more effective, to pro- 
vide for less costly legal procedure 
|in their enforcement, and to bring 
about uniformity in the enforce- 
ment of the Clayton Act and the 
Federal Trade Commission Act. 

“Amendment of Section 8, dealing 
|with interlocking directorates, is 
|needed to prevent evasion of its 
| provisions and to cover certain re- 
lationships not now prohibited.” 
| Declaring that the objective of 
its work is “the maintenance of 
free competitive enterprise as the 
| keystone of the American economi 
|system,” the commission told Con 
gress that despite insufficient fund 
and personnel to fully carry out 
|its duties, it had been able “to 
|materially increase its efficienc: 
and to enlarge the public servic: 
envisioned in the laws committe: 
to its jurisdiction.” 





Manufacturers of passenger and commercial 
car lacquers © enamels © primers ¢ 
surfacers @ tinting colors © thinners 
* removers ¢ rubbing compounds, etc, 





In New Quarters 
Jerry Swanson, Inc. (Chevrolet 
Fort Wayne, Ind., held a two-da: 
openhouse to celebrate the comple 
tion of its new enlarged quarters 
B. J. Swanson js president. 
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For All States and Canada... 











°52 License Plate Colors Listed | 


WASHINGTON. — Color schemes 
for 1952 automobile license plates 
in the U. S. and Canada have been | 
tabulated here by the American 
Automobile Assn. 

Unless followed by the numeral 
“1” in parentheses, the state des- 
ignated issues two license plates. 
Other designations are: (a) — 
1951 plates used with ’52 tab; (b) 
—permanent plates, date insert 
for 1952, and (c)—1951 plates used 
with '52 windshield sticker. 
Color schemes are: Alabama, 

white on blue (1); Arizona, white 
on black (1); Arkansas, white on 
brown (1); California, yellow on 
black (a); Colorado, white on green 
(a); Connecticut, black on beaded 
aluminum (b). 

Delaware, white on black (1) (b); 
District of Columbia, canary yellow 









dys DET 

cal CHEVROLET = @ 
HALLAM-KLEIN CHEVROLET co.’ 

mura ea eal eke, A 


License Plate Sign— 


Hallam-Klein Chevrolet Co., Greensburg, 
Pa., attracted the interest of visitors with | 
this sign, which it recently displayed in its | 
showroom. Salesmen pointed out that 
1912 was the first year of full production | 
for Chevrolet, while the “America's First 
Choice All These Years’ tied in with the 
company advertising campaign. 


* . e 


on black; Florida, orange on blue | 
(1); Georgia, white on black (1); | 
Idaho, white on maroon (a); IIli-| 
nois, midnight blue on orange; In- 
diana, black on white (a). 

Iowa, white on black (1); Kansas, 
white on blue (a); Kentucky, black 
on aluminum (1) (c); Louisiana, 
white on dark green (1); Maine, 
black on white “Scotchlite” (b); 
Maryland, white on black (a). 


Massachusetts, white on maroon 
(c); Michigan, black on aluminum 
(1); Minnesota, royal blue on 
goldenrod; Mississippi, white on 
green (1); Missouri, white on red 
(1) (b); Montana, yellow on blue 
(c); Nebraska, black on yellow; 
Nevada, silver on blue (1), 

New Hampshire, white on green; 
New Jersey, orange on black; New 
Mexico, red on white; New York, 
black on orange (a); North Caro- 
lina, white on red (1); North Da- 
kota, black on white (1); Ohio, 
white on dark blue (c). 


Oklahoma, white on blue black 


Post Office Adds 
Four New Truck 
Routes for Mail 


WASHINGTON.—Four new truck 
routes for short haul mail were 
awarded in February, the Post Of- 
fice department has announced. 


Since adoption of the trucking 
program in February, 1951, a total 
of 223 truck routes carrying bulk 
mails on short hauls have been in- 
augurated under the Star Route 
law, the department said. 

The newest routes will serve 
areas in Connecticut, Massachu- 
setts, Kansas, Michigan and Texas, 
it was stated. 

Specifically, the routes are from 
Hartford to Boston; Chanute to 
Fredonia and Pittsburgh, Kans.; 
Mackinac City to Sault Ste. Marie 
in Michigan, and Texarkana to 
Tyler, Tex. 








Johnson Heads Sales 


Leo Johnson, a member of the 
sales force of Earle C. Anthony, 
Inc., California Packard distributor 
in San Francisco for 14 years, has 
been named the firm’s San Fran- 


(1); Oregon, black on aluminum, 


(a); Pennsylvania, yellow on blue 
(1); Rhodé Island, white on black 
(ce); South Carolina, 
cream (1); Tennessee, black on 
white. 

Texas, gold on black; Utah, white 
on dark blue (1); Vermont, green 
on white; Virginia, black on white 
(a); Washington, green on white 
(c); West Virginia, '52-’53 black on 
yellow (1); '51-’52 yellow on black 
oP 

Wisconsin, black on _ yellow; 
Wyoming, yellow on black; Alas- 
ka, royal blue on white; Canal 


| yellow on| 
| black; South Dakota, maroon on 


Zone, dark green on light yellow 
(1); Hawaii, black on yellow, and 
Puerto Rico, bright yellow on 
black. 

License plate colors for the prov- | 
inces of Canada for 1952 are: Al-| 
|berta, pearl grey luminous on} 
| black; British Columbia, black on} 
aluminum; Manitoba, black on yel- 
low; New Brunswick, white on ma- 
roon. 

Newfoundland, 
green; Nova Scotia, black on alum- | 


inum; Ontario, blue on white (ce); | 


and Saskatchewan, ivory on black 





(1). | v1 


21 





white on pale|'52 Ford Victoria Among Glad Rags— 


Ever wonder how cars get around in department stores? Special plywood tracks were 
m < 1 | laid on the floor of a Chicago store to bear the weight of this, 1952 Ford Victoria when 
Prince Edward Island, white on it was displayed at new-model announcement time. 
dark green; Quebec, orange on blue, | — . a . saaitiaetb taeda 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
VE NEWS gives you the entire story every week throughout the year. 











cisco sales manager. 


ture of th 
pertect break-in! 


CAR-DEALERS EVERYWHERE 
RECOMMEND CASITE FOR NEW CAR BREAK-IN 


HERE’S HOW CASITE 













It’s easy to use—economical, too! All you do is 
pour a pint in the crankcase with the first 
crankcase oil. See directions on the Casite can 


for further applications. 


It carries a film of oil to all moving parts! A new 
or reconditioned engine is stiff and tight. Many 
moving parts do not get enough oil. There is 
danger that excessive friction may cause these 
parts to scuff or score, or even sieze. Casite 
makes oil penetrate to all parts, assures safe, 
proper break-in. 





Casite speeds oil during ‘‘warm-up’*! Even finest 
oil is still “cold” at 100°F, must warm up to 
about 210°F before the oil starts flowing freely. 
Casite makes that slow oil move fast, speeds 
the flow of No. 10 oil 24% at 100°F, more when 
the engine is colder. Yet as the engine warms 
up, oil returns to normal-range viscosity. 


EASES NEW CAR BREAK-IN 











@ Here’s extra protection for those first few 
hundred critical miles—extra assurance that 
the “tight” spots in the new engine will get 
all the oil they need to prevent excessive 
friction. Thousands of car-dealers put Cas- 
ite into the crankcase before the new car 
leaves the floor. 
e Casite is low-cost insurance, too, on any 
rebuilding, reconditioning or repair job. Top 
off every service with a Casite tune-up— 
your customer will be glad you did! 

Push Casite today and every day—for 
easy extra profits! 
CASITE DIVISION + HASTINGS MANUFACTURING CO. 


HASTINGS, MICHIGAN 
Casite, Drout, Hastings Piston Rings, Spark Plugs, Oil Filters 





HERE’S HOW CASITE HELPS 
THROUGHOUT THE CAR’S LIFE 
ae 





Casite aids hydraulic valve lifters! Casite gets 
oil into hydraulic valve lifters quicker, helps the 
lifters function smoothly. Casite also carries 
away deposits of sludge and gum which cause 
lifters to stick and clatter. 





It’s a quick, easy tune-up! A pint of Casite 
through the air-intake, or in the gasoline, gets 
rid of engine gum and goo, frees sticky valves 
and rings, lets the power zoom through. A 
second pint in the crankcase oil, keeps the en- 
gine clean and free-running. 





It retards formation of sludge and gum! Casite 
loosens sludge and gum, lets it sink to the bot- 
tom of the oil pan where it can do no harm— 
the sludge is not left in suspension. In most 
cases, sludge and gum and the resulting carbon 
are the cause of engine roughness, jerks and 
sputters. So Casite can safely guarantee Better 
and Smoother Performance or Double-Your- 
Money-Back. 


NATION’S NO. 1 ADDITIVE OUTSELLS ALL THE REST 
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TEST DRIVE’ 
| A'50 FORD! * 


SEE, WEAR AND FEEL 
THE OWFERENCE 








“TEST DRIVE” STARTED IN 1950 and from the start was popular not only with Ford Dealers, but with 
owners and prospective customers as well. For years Dealers had been urging prospects to take a demonstra- 
tion, but here was the first time the invitation was so invitingly phrased as a “Test Drive.” The advertisement 
shown above was the first Ford magazine ad to headline Ford’s “Test Drive.” This full-color ad appeared early 
in 1950 in thirteen national magazines and farm publications with a total circulation of over 28 million! 


ART DIRECTOR SHOWS MANY WAYS FORD’S “TEST DRIVE” HAS APPEARED IN ADVERTISING AND PROMOTION 








FORD'S “TEST DRIVE” 
IDEA CELEBRATES 
2" BIRTHDAY 


Ford Dealers and Owners Love It! 


It is always interesting to follow the course of an idea or phrase 
that makes advertising and sales history! Two years ago—in 
January 1950—Ford developed its now famous “Test Drive” 
phrase. It immediately “caught on” with the motoring public. 
“Test Drive” is now going into its third year of continuous 
use in all forms of Ford advertising and sales promotion 
material. Its use and acceptance among Ford Dealers, Ford 
owners and prospective customers has become so widespread 
that today in the minds of millions of people, “Ford” and 
“Test Drive” are synonymous—“Ford” means “Test Drive”. . . 
and “Test Drive” means “Ford.” 


Almost anywhere you look today—in newspapers, magazines, 
farm publications, trade papers, on outdoor boards and tele- 
vision—you'll see Ford advertising that invites people to “Test 
Drive” a Ford. Ford Dealers immediately recognized the ad- 
vertising value of “Test Drive”; they quickly had evidence of 
its sales magic. Since this powerful merchandising phrase was 
developed by Ford in 1950, Ford Dealers have given millions 
of “Test Drives”! 
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“TEST DRIVE” GAINED MOMENTUM IN 1951 as more and more prospective Ford 
customers used this phrase when asking for a demonstration of the car. Not only was 
Ford’s “Test Drive” phrase appearing in all Ford magazine and newspaper advertise- 
ments in 1951, but also in all forms of Ford sales promotional material such as folders, 
catalogs, and dealers’ showroom decorations. “Ford” and “Test Drive” are synonymous! 


Come in and Test Drive” 


THE ABLEST CAR EVER BUILT 


for the American Road ! 


ee 


Wes | 
2) ed 
Take a Test Drive i 


aot your FORD DEALERS =’ 


“TEST DRIVE’’ CLIMAXES FORD’S 1952 SALES DRIVE which got under way 
February Ist with the introduction of the brand new line of °52 Ford Cars which, in the 
first two days alone, brought more than 12 million visitors to Ford Dealers’ showrooms. 
Today you can’t miss “Test Drive” in Ford advertisements and Ford sales promotional 
material because practically without exception, it appears in every medium used by Ford. 





“TEST DRIVE” FORD’S 3 DRIVES is the invitation 


IT’S GREAT TO BE A FORD DEALER! And a sound 
merchandising idea like “Test Drive” is just another of the 


many good reasons why. Ford Dealers right across the nation 


millions of today’s car buyers are heeding before sign- 
ing an order for any car. Thousands of Ford buyers 
specify Fordomatic Drive because it is the finest. most 
versatile automatic drive ever built. Other buyers go for 


f'ord’s famous Overdrive or the Conventional transmission. 


A V-8 AND SIX “TEST DRIVE” helps Ford Dealers 
sell buyers on the power and performance of the 110 h.p. 
Strato-Star V-8 and the 101 h.p. Mileage Maker Six. 
Each of these high-compression engines gives the liveliest 
“go” in the low-price field plus the economy of regular 


gas. A “Test Drive” helps the buyer decide for himself. 


say that the “Test Drive” concept has gained wide acceptance. 
Prospective customers welcome this friendly invitation to get 
behind the wheel and try out the many advantages of Ford 


performance and riding comfort for themselves. 


FORD Division of FORD MOTOR COMPANY 
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Coming Events 








Dealer Conventions 


March 20-2i—Automobile Dealers Assn 
of Indiana, Claypool hotel, Indianapol 

March 25—Brooklyn and Long Island Aut 
Dealers Assr Hote Granada Rr k 

March 26—Rhode Island Automobile Deal 
ers Assn., Sheraton tmore hotel, Provi 
dence. 

March 28—Nebraska New Dealers Assr 
Omaha. 

March 31 - April | lowa Automobile 
Dealers Assn., Des Moines 

April t—Motor Car Dealers Assn. So. 
Calif., Ambassador hotel, Los Angeles. 

Apr. 7-8— Missouri Automobile Dealers 


Assn., Muehlebach hotel, Kansas City. 
April 7-8—Illinois Automotive Trade Assn., 
Elks Club, Springfield, III. 
April 27-29 — North Carolina Automobile 
Dealers Assn., Carolina hotel, Pinehurst, 


N.C, 

April 28-29—Michigan Automobile Dealers 
Assn., Pantlind hotel, Grand Rapids. 
May 13-14—Massachusetts State Automo 
bile Dealers Assn., Statler hotel, Boston. 
May 22-24—Washington State Auto Dealers 
Assn., Chinook hotel, Yakima, Wash. 
June 3-5— Automobile Dealers Assn. 

Ontario, Hamilton, Ont. 

August 24-26 — Automobile Dealers Assn. 
of W. Virginia, Greenbrier hotel, White 
Sulphur Springs, W. 

Sept. I1-12—Colorado 


of 


Va. 
Motor Car Dealers 


Assn., Shirley Savoy hotel, Denver. 
Sept. 12-13— Maine Automobile Dealers 
Assn., Samoset hotel, Rockland, Me, 


Sept. 
Assn., 
vannah, 


14-16—Georgia Automobile Dealers 
General Oglethorpe hotel, Sa- 


A Gold Mine’ fo 
Dunrabake 


PORTABLE INFRA-RED DRYER! 


Here’s a new greatly improved, drying unit that 
won’t gather dust in your paint shop. Model 
80-448, handling areas up to 4 x 4 feet, provides 
adequate coverage for complete panels—a “must” 
for today’s requirements. 

Yes, Model 80-448 is truly a “gold mine” for 
increased profits! By reducing paint drying time 
from hours to minutes, drying bottlenecks and 
“excuses” for late car delivery are eliminated. 

The famous Fostoria “Evenray” gold-plated 
radiant wall feature gives even heat—no hot spots 
or costly rework! Approved by Underwriters’ 
Laboratories, the unit operates on an ordinary 
15 ampere 115-230 volt lighting circuit, operates 














“Mobil-Dry” 
Traveling Ovens 

















Stationary 
Production Ovens 


FOSTORIA PRESSED STEEL vin 





Sept. 14-l6—Kentucky Automobile Dealers 
Ass DuPont lodge, Cumberland Falls 
State Park, Ky 

Sept. 14-l6—New York State Auto Dealers 
Assn Hotel Syracuse, Syracuse, N. Y. 

Sept. 15-16—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee 

Sept. 15-16—Automobile Dealers Assn. of 
of North Dakota, Elks Club, Fargo, N. D. 

Sept. 20-22 — South Dakota Automobile 
Dealers Assn Cataract hotel, Sioux 


Falls. 
Sept. 20-22 — South Carolina Automobile 


Dealers Assn., Ocean Forest hotel, Myr yi - il 
$ tle Beach, S, C. . karte, 

ept. 21-23—Arkansas Automobile Dealers ~ 

Assn, Arlington hotel, Hot Springs | International's LM-152 in Seattle— 


Nat'l Park, Ark. 
Sept. 22-26 — Federation of 
Dealers Assns. of Canada, 


Automobile A new fleet of International LM-152 trucks with 12-foot refrigerated Metro bodie 


Montreal, 


ue. . 
Sept. 25-26—New Jersey Automotive Trade ‘ : 3 
ssn., Traymore hotel, Atlantic City, has a temperature control which automatically maintains a temperature selected by 
N. J. the drivers. 
Oct. 9-11—Pennsylvania Automotive Assn., . 
Chalfonte-Haddon Hall, Atlantic City, 





March 15-18—Pittsburgh Automobile Deal- Sam Houston Coliseum, Houston, Texas. 


N. J. 
Oct. 12-14—Tennessee Automotive Assn., 


ers’ Assn., Hunt Armory, East End April 25-28—New England regional auto 
on’ hotel, Nashville. ; Pittsburgh, Pa. motive show, Mechanics bldg., Boston. 
ct. ,t%-21 — Florida Automobile Dealers | March 29- Apr. 6— Seattle Auto Show, * 2 « 
Fla. ite coe sponsored by Seattle Automobile Deal- General 
Dec. 7-9—Ohio Automobile Dealers Assn ers Assn., Field Artillery Armory, j 
Statler hotel. Cleveland. 8 Seattle. March 22 - Apr. 6 — Chicago International 
7 >? ee * * * Trade Fair, Navy Pier hicago. 


Apr. 7-9—National Truck Leasing System, 
Conrad Hilton hotel, Chicago. 
April 23 - May 4— International 

Show, Turin, Italy. 
May 5-7 — Automotive Engine Rebuilders 


Aftermarket Shows 


March 17-18—Canadian Automotive Whole 
salers and Mfgrs. Assn., Mount Royal 
hotel, Montreal, Que 


Dealer Auto Shows 


March 14-23—Motor Show, Pacific Interna 
tional Livestock Exposition, Portland. 
Sponsored by the Automobile Dealers 


Motor 











Assn., Plaza hotel, San Antonio, Tex. 
May 16-17 — Southeast Automotive Show 


nishing... 


Assn. of Portland. March 20-23—Southwest Automotive show, 






















in tight quarters, and is amazingly 
mobile. See it at your Jobbers 
or mail coupon today! 


Dept. 22 


FOSTORIA PRESSED STEEL CORPORATION 
FOSTORIA, OHIO 


oO Please send me your latest brochure on Durabake Infra-Red 
Refinishing Units. 


Nome 





Firm Nome 





Street Address_ 
City Sedaoe 


CORPORATION 


FOSTORIA, OHIO 





has been placed into use by the Alpine Dairy of Seattle. The bodies are mounted on | 
134-inch wheelbase chassis. The trucks will carry 1,500 quarts of milk, and each unit | 


April 21-24—Society of Automotive Eng 


| onference, Asheville, N. C 
| May 18-19—American Petroleum Institute 
| Copley Plaza, Boston, Mass. 
June 23-27—50th anniversary meetin 
American So ety for Testing Enaineer 
New York Cit 
| Sept. 10-12— National Petroleum Assr 
| 50th annual meeting. Traymore hote 
| Atlantic City, N. J 
| Oct. 20-24—National Safety ‘ 
tional expositior nrad Hilton | 
Chicago 
Nov. 10-13—American Petroleu titut 
annua meeting Conrad Hilton hot 
and Palmer House, Chicage 
- * * 
Engineering 
| neers meeting, Hotel Statler, New Yor 
} City : , 
June 1-6 — Society of Automotive Engi 


Ambassadc 
City 


summer rr 


Ritz-Carlton 





neers, 
and 





“Atl 


antic 
N. J. 

Aug. I1-13—Society of Automotive Eng 
neers, national West Coast meetin 
Fairmont hotel, San Francisco. 

Sept. 9-l11—Society of Automotive Eng 
| neers, national tractor meeting, Hote 
| Schroder, Milwaukee, Wis. 

Oct. 22-24—Society of Automotive Eng 
neers, national transportation meetin 
Hotel William Penn, Pittsburgh, Pa. 

Nov. 3-4—Society of Automotive Eng 
neers, Chase hotel, St. Louis, Mo. 


Nov. 6-7 — Society of Automotive Eng 
neers, Mayo hotel, Tulsa, Okla, 


Nov. 30- Dec. 5— Society of Automotiv 
Engineers, Statler hotel, New York City 


New Booklet 
Explains Value of 


Credit Insurance 


CHICAGO.—A booklet explaining 
j}how consumer credit insurance 
serves installment buyers and small 
loan borrowers is being made avail- 
jable to the general public by the 
|Consumer Credit Insurance Assn. 

A spokesman for the association 
said that the booklet, called “How 
|Consumer Credit Insurance Pro- 
|tects You and Your Family,” is de- 
|signed to show prospective users 
ithe value of credit insurance, and 
|to correct some of the misconcep- 
|tions regarding the service. 
| The association said that con- 
|sumer credit insurance, while not 
| widely understood outside of finan- 
|cial circles, has grown to a three- 
| billion-dollar-a-year business, and 
|in 1950, accounted for about 10 per- 
cent of the life insurance written 
|by all American companies. 
| According to the association, the 
booklet points out that while in- 
|stallment buying makes it possible 
|for many persons to buy many con- 
sumer goods, it also creates a fi- 
nancial hazard for a family because 
it pledges future income. 

The booklet explains that con- 
sumer credit insurance removes 
this hazard by providing prompt 
payment of obligations in case of 
death, or making the payments on 
schedule in case of disability caused 
by accident or illness. 

The association said that the 
booklet is being offered at cost to 
banks, finance and loan companies, 
jauto dealers and others for distri- 
bution to their customers. 


Nothing New 


Philadelphia Has Many 


Women ‘Salesmen’ 


PHILADELPHIA. — Some auto 
people talk of auto saleswomen as 
something new. In Philadelphia, 
they know differently. 

Mrs. Ray Krouse, now 75, started 
her own used-car business at 832 
Arch St. in 1912. 

Mrs. Krouse retired only two 
years ago, and she was an actual 
saleswoman on her own lot until 
that time, according to her son 
Harry, who is a Studebaker dealer 
at 667 N. Broad St. 

Several other Philadelphia 
women have had the distinction of 
selling autos, too. One of the old- 
timers is Mrs. Ethel A. Wysong 
who started as a saleswoman 
1921, and worked at the job 
|several firms for 10 years. 
| Another entry is Mrs. Helen 
| Snyder, who sold cars for a Ger- 


|mantown (Pa.) dealer from 19°25 
ito 1945. 


Utica (N. Y.) Nash Deal 
\Is Opened by Nassif 

Tony Nassif, former  used-c 
| dealer in Utica, N. Y., has opened 
Nash dealership in suburban York- 
ville, N. Y. Three sons will he! 
operate the business. 

The Utica area has been witho' 
a Nash dealer since Clifford 
Fletcher gave up his Nash fra: 
chise in 1948. The Nash showroor 
is set up in a new building o 








for 


Oriskany Blvd. 











- 
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Just imagine—no Airfoam!" 















4 
5 
| 
Even the costliest cars of yesterday offered no ; Why it pays to feature AIRFOAM 
better comfort than the horse-drawn coaches of a Long Life—Keeps its shape, won't lump up or mot 
° ° down 
century ago. But today cars in eve rice range 
ied , 7? & Superb Comfort — Molds itself to the body, pro 
feature the road-smoothing, body-cradling vides firm, uniformly restful support 
7 : . I —We on fabrics is great! 
comfort of AIRFOAM Super-Cushioning by Goodyear. ee ere re er eee Grey 
If your line is AIRFOAM cushioned, make the most Stays Cool in Summer — Airroam is self 
ventilating; stays cool in stickiest weather 
ra ; “ 
of it— because AIRFOAM makes sales! ices ini Udit. Aeas vac ch din, cusbion 
ing still looks new, enhancing resale value of car 
National Advertising — Full-color ads in five 
leading national magazines and a big TV show — 
WRITE FOR FREE Airroam SALES KIT! the Paul Whiteman Revue —are pre-selling your 
Includes AIRFOAM identification ribbons, retail sales customers on AiRFOAM. 
booklet and an actual sample of AiRFOAM Send 
inquiries to. The Goodyear Tire & Rubber Company, 
Inc., Akron 16, Ohio 
a 


“Youn 


SUPER- CUSHIONING BY 


GOODFYEA 


THE GREATEST NAME IN, RUBBER 


i Rirtoam-T 4. The Goodyear Tire & & svt 
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Highways & Safety... 


March Award Honors 
Pulliam of 8. C. 








By Sam Sampson stemmed from his holding offices 
S(VEH rayon _— in both of the sponsoring organi- 
‘DUCATION =” x ties at tee oo he zations. He is a member of the 
A ny Seteare > Pate aa safety committee of the South 
TOR *t exo ~~ '& Carolina Automobile Dealers 
UR CO. oe Assn., and a member of the 
Wilson Motor Co. ° 4 
(Ford), Columbia. " board of directors of the Colum- 
S. C.. is awarded \ bia junior chamber of commerce. 
AUTOMOTIVE News’ } The “March of Death,” however, 
“Safety-minded = « |is not the only safety program 
Dealer of the Pulliam is interested in. He has 
Horne Gives Third Training Ford— — ordered more than 5,000 man-to- 
This is the third consecutive year that Horne Motor, Beaufort, S. C., has furnished a ‘y h e parade, a man and dad-daughter agreements 
new Ford car with dual controls. J. D. Horne, dealership president and county safety 27-unit a of from the Inter-Industry Highway 
chairman, is pictured (left) presenting the keys to T. W. Eatmon, high school principal.; wrecked cars, 7 Safety Committee, and will explain | 
Standing at Eatmon's left is Allan Paul, county superintendent of education, Beaufort,| hauled by wreck- a.F Pelion and offer them to students in the 
county. ers, was Staged ae Columbia area schools. 
Dec. 14 urin ic Accident . , _ : 
Chevrolet Parts Managers “= J. Le seme manager. -e g + gies it wasle he co aie A ‘as. & ya 
Honored in Baltimore Pin Cheveciet: Ae Ban hailed by local, state and national planned that the project will be 
William Nordhoff. officials as one of the most im- | statewide, with winners to be hon- | 


City Chevrolet; 
Govans Motor Co.; T. E, Browning, 
Marsden Chevrolet, and C. H. Clark, 
Park Circle Motor Co. 


Performance that stands out! 


lifted Ditzler to its present position as the 
foremost exclusive manufacturer of auto- 
motive finishes. Because Ditzler finishes 
are rated as best by those who build auto- 
motive vehicles, it is reasonable to con- 
clude they should also be the most 
efficient, most economical and most satis- 
factory for refinishing needs. 


Parts managers from five Balti- 
more Chevrolet dealerships have 
been honored for outstanding work 


pressive parades ever staged in the 
interest of highway safety. 
Pulliam’s efforts in the event 


ored by the SCADA. This program 
will be under the direction of | 
Pulliam, who will enlist the support 


@ No other manufacturer can dupli- 
cate Ditzler’s record of consistently 
dependable performance in the field of 
automotive finishes. That’s why Ditzler 
finishes have been used year after year for 
nearly half a century by most of the 
builders of passenger cars, trucks and 
buses. This continuous preference has 
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Save time, effort and cost with 
DITZLER TWO-STAR** Materials! 


@ You can’t buy better lacquers for automotive refinishing. 
Thinned with Ditzler Two-Star** Thinner, DTL-113, Ditzler 
Two-Star** Lacquers flow on so smoothly that little com- 
pounding is required. Two-Star** Polishing Cleaner, DRX-4, 
gives a brilliant lustre. Use Two-Star** Polishing Compound, 
DRX-25, if color is sprayed a little dry, or over-spray is rough. 
Two-Star** Gloss Undercoat, DL-900, eliminates sand 
scratches in old lacquers. You'll find these materials ideal for 
small touch-up spots on baked enamel jobs. They are also 
deluxe materials for all-over jobs in lacquer. 
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“TZLER cCotor DIVISIO” 
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DITZLER COLOR DIVISION, Pittsburgh Plate Glass Company, Detroit 4, Michigan 
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of the schools, newspapers, an 
radio stations. 
Red-Haired Daughters 

N A LETTER to Avtomoti 

News, Pulliam said he saw hi 
responsibility to safety from tw 
viewpoints 

“I believe it is part of an autc 
mobile dealer's duty —as well a 
that of a citizen—to do everythin 
possible to emphasize highwa 
safety,” he said. 

“And, with two red - haired 


daughters, I'm particularly inter- 
ested in the cause.” 

Ella W. Ford, executive secre 
tary of the SCADA, worked close] 
with Pulliam on the “March of 
Death” program. She told AvuTomo- 
TIVE News that Pulliam was “a 
most progressive and active dealer 
and civic leader.” 

Pulliam’s belief 
|\future safety activity is well 
pressed in the following comment: 

“Safety is a full-time job in itself, 
jand I hope that someday we will 
have a professional director here 
| whose complete occupation will be 
|the promotion of safety programs. 
“But until then, we will continue 
}to do all in our power in our off- 
time hours—and some during busi- 
ness hours—to put on timely cam- 
|paigns to safeguard our children 
jin particular, and the motorists 
of this state.” 

5 * 


Northwest Plans 
Test High way 


in the need for 


ex- 


For Engineers 


A test road will be built to give 
engineers new data on how to cope 
with increasing traffic demands in 
the northwest, W. C. Williams, as- 
sistant chief engineer of the Ore- 
gon highways commission told the 
fifth Northwest Conference’ won 
Road Building at Portland, Ore. 

The road will be constructed at 
a cost of about $500,000, Williams 
said, and sections will be built with 
different thicknesses of concrete 
and other materials. Large trucks 
ef varying weights will pass over 
the 21:-mile strip, it is planned, to 
point out the most satisfactory 
surfaces. 

Ten western states, the U. S. Bu- 
reau of Public Roads, the Highway 
Research Board and the petroleum 
and trucking industries are sharing 
the cost of the experiment, it was 
renorted. 

It was mentioned that the project 
might also be useful in studying 
the effect of present travel on to- 
day’s roads, and to serve as a 
guide to legislators in imposing 
laws on maximum weight laws for 
trucks in the future. 

According to Williams, the high- 
way will be in operation by Sep- 
tember, 1952. The test road will be 
located near highway 181 and the 
Idaho-Utah border. 


« + 


Detroit Athletes 
Give Talks to 
Young Drivers 


A new approach to the youthful 
driver problem — an appeal to 
sportsmanship by athletes has 
been made by the Traffic Assn. of 
Detroit. 

The association sponsored a se- 
ries of radio talks given by out- 
standing athletes in the area, to 
“sell safety.” 

Donald Slutz, managing director 
of the association, said that the 
program idea was started after 
talks with high school teachers 
and other authorities on youth, who 
pointed out that athletes were 
“looked up to” more universally by 
teen-agers than any other group 
of people. 

The program chose a range of 
athletes of different ages. Three 
were professional stars, three were 
college athletes, and three w: 
from local high schools. 

Slutz said as far as he knew, 
the use of athletes to bring 
sportsmanship angle to good d! 
ing was new with this year’s pro- 
gram. 

He said the talks were sprink!/ed 
with comments such as—“Be fast 
on the baseball field, but slow on 
the road”—“A fast break on the 
basketball floor is good but a ¢e- 
fensive game is best on the high- 
ways.” 
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People pay more attention to automotive 
advertising in The Saturday Evening Fost 






You strike oil, too ... every time your factory 
runs ads in the Post. When thousands of prospects 
in your area see those ads (and research proves 
that everybody sees auto ads in the Post), they 
think of you and your showroom as the place 
to see for themselves. And that’s where you go 
to work . . . and strike oil. Advertising in the 
Post is strong national advertising, but it’s even stronger local 
advertising. That’s another reason why the Post carries more 
automotive advertising to more people than any other magazine. 
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New GE Lamp 

CLEVELAND.—General Electric 
Co. reports that it has developed a 
highly efficient 1,000-watt mercury 
lamp for general industrial use 
where medium or high-bay lighting 
is desired. The new lamps are de- 
signed for plants which produce | 
heavy equipment, railroad shops, | 


REFINISHING 
CHRYSLERS 

DE SOTOS 
DODGES 
PLYMOUTHS 


foundries and street lighting and 
floodlighting. 


Buys Cummins Interest 


CHICAGO.—Raymond H. Snyder, 
|former president and treasurer of 
Snyder Aircraft division, has pur- 
chased certain assets of the Cum- 


|mins Diesel Sales Corp. here, it} 
by L. W. Beck, 
| vice-president of sales at Cummins | 


was announced 


|Engine Co., Inc., Columbus, O. 
Snyder will operate the dealership | 
with the new company name of | 
Cummins Illinojs Engine Sales, Inc. | 


Pyron Plans "Output Hike 


NIAGARA FALLS, N. Y.—Pyron 
Corp. plans to double its production 
of hydrogen-reduced iron powder 
in 12,000 square feet of space it has 
rented from the Hooker Electro- 
chemical Co. here. The concern 
now has 33 workers and will add 
about 20 more for the additional 
plant. 











White Coment Mixing Unit— 


This application of the White 3000 with a 3% yard cement-mixing unit has been 
| introduced by the company. The extra half-yard payload of mix falls within highway 
limitations, the company said, because of the weight distribution advantages the 
White unit offers. The model is known as the 3020 single axle unit, and has a 109% 
inch wheelbase. It features a power-lift cab. 





tons, compared with 238,204, and 
nickel 137,031 tons, against 123,659. 
* * * 


per moved slightly higher in 1951, 
and there was a gain of about 8 | 
percent in the output of nickel, the | 


Canadian government reported Diesel Buses Gain 

















What's the. 
big crowd about? — 


It’s the millions of folks whe 
just can’t resist the sight of 
an ancient car, a luxurious 
custom-built job, a rakish for- 
eign model—or the latest in- 
novation in our own Ameri- 

can makes. 

Valvoline displays all four ‘ 
of these attractions in each ; 
edition of the new “Valvoline 
Motor Album’‘—now appear- 
ing in The Saturday Evening i 
Post. At least 9,815,000 
“Post” readers have ‘‘tickets’’ 
for every showing! These “tick- 
et holders’ are your prospects 
for Valvoline Motor Oil. 


Most Powerful Appeal Ever 
to Sell Valvoline for You 


We expect this series to be the 
best-read motor oil advertis- 
ing of 1951-52; we don’t see 
how we can possibly miss on 
this. Millions will be sold on 
Valvoline’s big advantages— 
Valvoline‘’s record-making re- 
fining experience —Valvo- 
line's revolutionary new scien- 
tific additives. 

Here comes another big 
crop of new Valvoline users 
—with their eyes peeled for 
the Valvoline sign that should 
be out front at your place. 
Is it? If not, call or write 
your Valvoline branch today. 


Se 


New 1/2 Page Valvoline ads 


(Shown here reduced) —> 


now reaching an audience of 
9,815,000 each insertion in 


POST 





bal . . 
Canadian Copper 


OTTAWA.—Canadian production 
of both primary and refined cop- 


OTTAWA.—More and more Cana- 
dian bus transportation lines are 
turning to diesel-engined buses, re- 
ports indicate. Provincial Transport 


here, disclosing the year’s output 
of primary copper amounted to 
269,279 tons, compared with 264,- 
209 in 1950; refined copper 246,067 














OLD .. . Boasting “unbeatable speed,” the Simplex chugged 
to dusty victory in three 1909 stock car races. Even then, 
cars depended on Valvoline, ‘‘World’s First Motor Oil.” 





NEW... . Marvel of engineering, dynamic Cunningham is 
strongest U.S. bid for world sports car leadership. Its fine 
engine deserves Valvoline protection from deadly sludge. 





FOREIGN .. . Low and lively, this Fiat Sport Coupe from 
Italy can zoom from a standstill to 50 mph in 14 seconds. 
Owners know Valvoline will help keep performance at itspeak. 








YOUR CAR... 
from depositing on vital motor parts—that’s a job Valvoline 
was made for. You’ll get more miles per dollar, less engine 
wear, fewer repair bills by using only tough, sludge-chasing 
Valvoline—made from the world’s best crude. Change now! 


Keeping gritty, grinding sludge particles 


We Guarantee Veliolne 
Afemante Yous Ct 


If your cor manufacturer recommends 
The World’s First Motor Oil 


heavy duty oil, use Valvoline HPO 
FREEDOM-VALVOLINE OIL COMPANY—FREEDOM, PENNSYLVANIA 


wa An Affiliate of Ashland Oil & Refining Company 





|Co., Montreal, is the latest firm to 
| switch, being now in the process of 
| receiving a fleet of new 39-pas- 
|senger motor coaches of this types 
| from Canadian Car & Foundry Co. 
Ltd 
* + * 

Contract for H-Bomb 


| PITTSBURGH. — Westinghouse 
| Electric Corp. has received orders 
| totaling approximately $11,000,000 to 
| build equipment necessary to pro- 
|duce materials for A-bombs and 
|H-bombs at the Savannah river 
project of the Atomic Energy com- 
mission, it was announced. The 
contract was received from the E 
I. du Pont de Nemours Co., which 
is building the new South Carolina 
plant. 


* * * 

Joins ‘$100,000,000 Club’ 

CHICAGO.—The wirebound ship- 
ping container industry has joined 
the “$100,000,000 Club” of American 
industries, it was announced at the 
annual meeting of the Wirebound 
Box Manufacturers Assn. in San 
Francisco. L. S. Beale, secretary of 
WBMaA, stated that the industry’s 
volume .of business in 1951 was 
$108,245,767, the first time that it 
had reached or exceeded the $100,- 
000,000 mark. | 


* * 


N.Y. Preclion Elect 


BUFFALO.—Jacob Wolfehert, of 
Grand Island, has been elected 
| president of the Western New York 
| Auto Wreckers Assn. Others elect- 
led: Stanley P. Stryczak, vice-presi- 
dent; S. J. Zubkoff, treasurer; Rob- 
ert Carver, secretary, and Elmer F 
Carpenter, Ray S. Blandford, Ten- 
nis Schreckengost, Irving Licht- 
|man, Frank Dragone, Wolfehert 
land Stryczak, directors. 








FTC Btoasieone Complaint 


WASHINGTON.—A Federa! 
Trade Commission complaint against 
Hiram E. Barber, Beaver City. 
Neb., charging misrepresentation in 
ithe sale of automotive devices, in- 
jcluding a fender roller, a wheel 
\lock and a tire remover, was dis- 
jmissed last week, the FTC an- 
nounced. The agency said _ that 
|Barber, who formerly traded as 
|Motor Equipment Specialty Co., is 
no longer engaged in the business 
to which the complaint relates and 
jthat “the public interest does not 
|require further corrective action in 


the case at this time.” 
* + . 


Chloride Output Up 


WASHINGTON. —NPA has re- 
voked its methyl] chloride allocation 
|order because of expanded produc- 
ition by more than 500,000 tons a 
month, it was reported. 

a * * 


Canada’s Tire Sales 


OTTAWA.—While some slump in 
sales of tires has been reported 
|from various parts of Canada, it 
|was learned that dealers expect a 
sharp reversal of conditions this 
ispring on the ground that many 
|motorists overbought tires in 1951 
land created what one prominent 
itire dealer called “private stock- 
| piling” in anticipation of shortages 
'With this in mind, dealers are pre- 
paring for a rush for new tires 
shortly and holding prices firmly, 
| believing that prices may rise come 
| spring. 

* * « 


Free Tags to Amputees 


WICHITA.—tThe first Sedwick 
county veteran to get free auto 
tags given by the state to amputees 
lis Robert Strimple, city court 
|deputy marshal. 

* * * 
Parking Supermarket 

CLEVELAND.—tThis city’s first 
supermarket-type automotive-park- 
ing center has been opened under 
the auspices of the Auto-Servi- 
Center at 1308 Prospect Ave. Pro- 
viding space for a daily turnover 
of over 2,000 cars, the supermarket 
facilities provide sales outlets for 
subleased gasoline, lubrication 
washing, seat covers, brake, tire 
mechanical, body repairs and other 
automotive units still to be sub- 
leased. 


* * * 
‘Self-Serve’ Shop 

LETHBRIDGE, Alberta.—Marvin 
Evernden, former oil salesman in 
southern Alberta has taken ove! 
the managership of the Bridgeview 
service station from Len Neuman 
The business, which conducts a 
large trade with used cars, has 
initiated a so-called “self service” 
under which owners of cars or 
|trucks may use the facilities and 
{tools for a nominal charge to repair 

| their own vehicles, 
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iF you're out to better your sales record in New 
ra | York, more power to you. . . Home Power, 


that is, through the home-going Journal-American. 





Carried into the home, the Journal-American 
i is read and shopped by every member of more 
va than 700,000 heavy-earning, heavy-spending 
families ... far more families than you can reach 
through either of the two other evening news- 
papers. 3 


Take, for example, New York’s eight best 





suburban counties . . . first in buying potential ‘ 





and retail sales. According to the latest ABC audit, 

the Journal-American sells more newspapers there 

than the two other evening papers combined. 
You’re bound fo sell more if you’re homeward 





bound with the home-going Journal-American! 





21CAN 6 PAPER 
ee 


NATIONALLY REPRESENTED BY 
HEARST ADVERTISING SERVICE 


A HEARST NEWSPAPER 
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Get the folks with the 























Newsweek sells the peopl? + 




















AUTOMOTIVE “GREATS” ADVERTISED IN NEWSWEEK DURING 1951 Kaiser | 
AVISGSES | stupepaker | “Hx BuICK DES mame 
Body by Fisher | (<eatééae | HUDSON | inw%r. CHRYSLER | 

Mask. | Picrirn | Seema | WALLY | 
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Taxes up, living costs up—no wonder the average family can’t afford the big, 
extra purchases. 

The surprising thing is—there’s still a whale of a lot of above-average, high- 
income families around with money to spend—ready and waiting to be sold a 
new car. Take the 800,000-plus NEWSWEEK readers, for example: 


NEWSWEEK’s families have an average income well over three times 
the national average!!! This puts them in the top 20% of the families that 
accounted for 54% of all new car sales in 1950. 


And 94.6% of NEWSWEEK’s audience is among people of influence and de- 
cision in business, the professions and government...people who are accus- 
tomed to driving an up-to-the-minute model. 


PROOF: During 1952— according to a recent survey—one out of 
every three NEWSWEEK families will buy a car! That’s 216,000 new 
car sales just this year! 


Add up all the facts and you'll agree—advertising in NEWSWEEK does a 
powerful job for the makes you sell...a powerful job for you. 


shih dhe Spending Money... & 
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Pontiac | JAGUAR 


Plymouth | MERCURY 
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Backshop 








--+ by Jack Weed 











hed are you going to do, fire 
your service manager now that 
service volume is down and service 
profits are not up to what you 
think they should be? 

That is what far too many 
dealers in this business of ours 
think on the problem of how to 
improve their service situation. And 
in far too many cases they want 
to replace their present service 
head with a cheaper man. 

So, if I have tread on one of 
your corns, let’s take a look at 

your operation before you take 
this step. As we say in this writ- 
ing business, let’s hold up a mir- 
ror to what’s happening and see 
if we can profit by the reflections. 


Several years ago I wrote a story 
about a very unusual dealer service 
operation. This dealer had made 
a study of his service department 
and, being of an engineering turn 
of mind, had developed a number 
of little “kinks” around his shop 
that helped his men cut minutes 


from several oft-occurring jobs, 
without in any way slighting 
quality. 

* . * 


‘No, Sir,’ Sez He 
FEW months later I learned 
that he had made some addi- 
tional improvements and had en- 
larged his shop, so I again ap- 
proached him on the subject of 
writing a follow-up story. 

I thought he was going to “blow 
his top” when I suggested a second 
story to him. 

“Not by a darn sight,” he told 
me. “Ever since that last story 
you wrote, I have been bothered 
to death with other dealers, who 
don’t know what service is, com- 
ing in to look my place over and 
have me help them. Jack, I just 
don’t have time to waste on most 
of those guys.” 

Time marched on for several 
months and, at last at a dealer 
party, when I was ribbing him be- 
cause he had not fulfilled a threat 
to take me fishing in his favorite 
spot, he came up with: “Say, I’ve 
found the answer to how to get 
away from wasting time on the 
type of dealer who never will learn 
what this service thing is all about, 
and how to help the dealer who 
really wants to know.” 

“How did you do that, Al?” I 
asked. 


* * * 


How He Found Out 


LL I do now, when a dealer 
comes in to see my setup, is 





to ask him how much he pays his 
service manager. If it’s under what 
I know he can buy brains and ex- 
perience for, I just tell that jasper 
I just haven’t the time to waste 
on him because he isn’t honestly 
trying to find out how to improve 
his service. I am willing, any time, 
to try to help any dealer who really 
wants to know how to make money 
in his service department and build 
up a thriving service following, but 
I haven’t the time to waste on the 
guy who only wants to cut corners 
on his payroll.” 

And this dealer had customers 
lined up for over a block waiting 
to get into one of the five en- 
trances to his service department 
between 8 and 9 practically every 
morning. He never cut prices, and 
hundreds of customers bought 
cars and trucks from him just so 
his shop could service them, as 
he took care of his own custom- 
ers first and then only other cars 
of the same make he sold. 

During the entire World War II 
he never was without a full crew 
and most of the time he had from 
six to as high as 15 applications 
from top mechanics who wanted to 
work for him. 

Why? Because he worked his 
men on a straight 50-50 flat-rate 
deal, and he was constantly work- 
ing out methods so that the men 
could cut time off every job. He 
paid them full rate and many of 

(Continued on Page 36, Col, 1) 








New Theme Song— 


Last year's Safety Month slogan was 
“Check Your Car—Check Accidents."’ This 
year an additional one has been added, 
“Make Safe Driving a Habit."’ The police- 
man for the window has been changed, 
but in most every other way the “kit" 
remains the same as last year for both 
car and truck dealers. 








Monthly Departmental Averages 


of service bought (percentagewise) to total repair orders written in 1951 


Type 

JAN. FEB. MAR. APR. MAY JUNE JULY AUG. 
Lubrications . 29.96 28.42 26.03 27.42 28.64 28.46 28.82 27.67 
Oil Changes .... 22.46 21.42 19.42 20.32 21.64 21.03 21.32 20.50 
Wash-Polish . 10.28 8.50 8.64 9.25 8.50 7.14 6.64 6.53 
Minor Motor Work 46.78 47.03 37.71 37.14 35.42 36.92 36.42 36.03 
Major Motor Work 7.14 7.32 6.57 6.53 6.10 5.82 5.85 6.03 
a ee 10.50 10.60 10.14 11.25 12.28 12.46 11.78 11.67 
ook ne OOOO 15.17 15.21 14.14 15.39 17.28 17.85 17.89 17.50 
a reece 11.28 11.60 10.67 10.96 10.67 10.75 10.39 10.03 
SS) ie sie Gi es ee OOo ae ee 
Per Repair Order 1.54 1.50 1.33 1.38 1.41 1.40 1.39 1.36 


Av. 
SEPT. oct. NOV. DEC. for Yr. 
28.46 27.00 26.21 25.00 27.67 
20.57. 20.07 20.10 19.14 20.67 
6.46 6.64 5.67 6.42 7.56 
36.67 38.50 43.46 41.78 39.49 
6.07 6.35 7.25 6.67 6.48 
11.17 10.85 10.82 9.67 11.10 
17.42 16.96 15.32 14.53 16.22 
10.71 10.28 9.39 9.50 10.52 
1.38 1.37 1.38 1.33 1.40 








May Safety Month Opportunity 





Service Selling Spur 


a participation in last 
year’s “Safety Check Month” 
raised the number of items on the 
averaged franchised dealer’s repair 
order slightly, but failed to bring 
the average back up to what it 
was in January and February of 
1951. 

This national program, if prop- 
erly worked by every dealer in 
the country could, and should, 
increase the number of items per 
R.O. for May and June. It should 
also act as an excellent training 
period to get “greeters” to do 
some badly-needed selling on the 
service floor. 

This year’s Safety Month will 
have a new theme: “Make Safe 
Driving a Habit.” That might be 
switched to apply to service sales- 
men as follows: “Make Construc- 
tive Service Selling a Habit.” 


The annual “Check Your Car, 
Check Accidents” campaign is 
ideally suited to giving dealers’ 
service departments the oppor- 
tunity of diagnosing cars of owners 
who are not regular customers, but 
who usually merely drive by the 
door. 

+ * + 
| ig THE paper work is handled 
properly, a vast reservoir of po- 
tential service volume can be made 
available for months ahead when 
one or two departments in the shop 
may run low on work. 

In participating in this year’s 
May safety program wholeheart- 
edly and with a well-planned cam- 
paign, a dealer can not only derive 
satisfaction from making certain 
that hundreds of unsafe cars are 
corrected from being accident haz- 
ards, but he can also build up a 
customer following in his shop for 
months to come. 

All indications point to this 
year’s campaign being partici- 
pated in by a greater percentage 
of dealers than ever before. More 
factories are making the Safety 





Month program a “must” in their 
spring service promotions. 

Modern Displays, manufacturer 
of banners and other “trim,” re- 
ports that orders are coming in 
for kits earlier and in larger vol- 
ume than in former years. 

x * * 


UCH reports are encouraging to 

those charged with making the 
national campaign to make streets 
and highways as safe to drive on 
as possible, a successful one. In 
many states, the campaign takes 
the place of the periodic inspection 
that is mandatory in other states. 

Last year’s May Safety Check 
brought out the startling fact 
that one of every three cars 
needed service attention to one 
or more parts affecting safe op- 
eration. Only 14 states and the 

District of Columbia have peri- 

odic inspection programs in force. 

The inter-industry safety cam- 
paign offers dealers in other states 
the opportunity to do something 
about the defective cars in their 
areas. 

It is not enough for a dealer to 
just put out banners and signs that 
come in kits, if he is really serious 
about doing a good job for the 
cause of safe driving and increase 
his service volume. 

* - * 


[pRALass should campaign intel- 
ligently and thoroughly. They 
should have their service staff 
briefed months ahead, pointing out 
the advantages which Safety Month 
offers. 

They should point out that every 
possible owner should be brought 
into the shop and his car given 
a thorough safety item check. They 
should emphasize that an injustice 
will be done to the service employe 
and the customer if the check is 
made in a slip-shod or careless 
manner. 

Every driver worthy of carry- 
ing a driver’s license is interested 





Spark-Plug [Mlwill Calls for Better Servicing 


IHOUSANDS of dollars of car 

and truck owners’ money are 
being wasted every working day 
of the year by service mechanics 
because they either don’t know 
how, or won’t clean spark plugs 
properly. Or because they take the 
easy way out and sell a complete 
new set of plugs when only a 
cleaning and regapping is neces- 
sary. 

In fact, the practice has become 
so universal and common that the 
leading engineers representing car 
makers, spark plug makers, Ethyl 
Corp. and the oil companies held a 
special meeting under the banner 
of the Society of Automotive Engi- 
neers in Detroit 10 days ago to 
discuss what causes and what can 
prevent fouling of spark plugs. 

Spark plugs always have been 





subject to some fouling down 
through the years. There always 
has been oil fouling from worn 
rings and badly worn cylinders. 
But the fouling that is causing 
so much maintenance expense and 
so much illwill to car and truck 
dealers is due to two types of lead 
fouling in particular. 
* + * 


GPARE plug fouling from the lead 

in the high octane fuel falls 
primarily into two types, lead sul- 
phate and lead oxide. Two other 
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forms of fouling occur, barium sul- 
phate and lead sulphate, but these 
are thought to come from some 
types of detergent oils. 

It is the lead sulphate and lead 
oxide that is causing most of the 
trouble, owner maintenance ex- 
pense and loss of owner goodwill 
toward the service shops. And 
most of this loss of goodwill and 
high maintenance cost is due to the 
prevailing practice of installing a 
complete new set of plugs every 
time the owner complains of engine 
miss. 

Engineers and spark plug serv- 
ice experts claim and can prove 
that in at least 90 percent of the 
cases, a thorough cleaning and 
proper regapping of the plugs 





would return the plug to normal 
operating efficiency for many 
more thousands of miles. 

Even in the case of plugs that 
are cleaned and then found faulty 
on the inadequate testers that most 
shops use to determine whether 
the plugs will fire under compres- 
sion, the same plugs if properly 
cleaned and regapped will show up 
as good as a new plug. 

The cause of present high degree 
of plug fouling, which engineers 
admit cannot be forestalled but 
only rectified through more fre- 
quent cleaning, is the burned lead 
from high octane gasoline, Ex- 
ploded under high compression, 
this lead settles on the insulators 

(Continued on Page 35, Col. 1) 





in safety, as far as his own neck 
is concerned if not for the necks 
of others. He usually is inter- 
ested in knowing just where his 
car is faulty and what maladjust- 
ment or worn part may be the 
cause of him having a fatal acci- 
dent. 

He can be sold on taking the 
time to have his car checked if 
the service contact man goes over 
the program with him thoroughly. 

e ©. 6 
| yeweweree front lights, rear lights, 
steering, tires, exhaust system, 
glass, windshield wipers, mirrors 
and horn are the principle items 
to be checked during the safety 
campaign. 

However, the mechanic should 
also note any other defective op- 
erations or parts and include 
them on the check sheet as he 
goes over the car and call them 

(Continued on Page 34, Col. 1) 





Periodic Upkeep 
Stressed at N. Y. 
Transport Show 


NEW YORK.—Preventive main- 
tenance, the science of preventing 
breakdowns of transport vehicles 
before an accident can occur, re- 
sulting in loss of time, money and 
valuable cargo, was the feature of 
the second annual National Trans- 
port Vehicle Show and Fleet Main- 
tenance Exposition here. 

About 27,000 persons saw the 
newest developments in 79 cate- 
gories of the automotive field, 
including: Chemicals, body re- 
pair materials, painting equip- 
ment and sanders, brake repair 
systems, air, carburetor and en- 
gine cleaners; cylinder head re- 
pair systems, gauges; jacks, oil 
refiners, solvents, refrigeration, 
test instruments, tires, trailers 
and welding equipment of all 
types. 

The first national awards to be 
made in the trucking industry were 
presented at the opening cere- 
monies. Based on entries submitted 
by fleet operators, the award com- 
mittee headed by Clarence E. Gal- 
ston, vice-president, Motor Haulage 
Co. of New York, chairman, and 
including Nathan Schwartz, presi- 
dent the New England Motor 
Freight, and Robert S. H. Vance 
of Sheffield Farms Co., as meim- 
bers, announced four awards. 

To Eugene Johnson, executive 
vice-president, Pacific Intermoun- 
tain Express, Oakland, Calif. a 
distinguished service award “in re°- 
ognition of his contribution to a:/- 
vanced design and use of transpo"t 
vehicle equipment and freight d»- 
vices as well as the developme >t 
of systems for the improved ope-- 
ation of a large trucking compan; ” 

Johnson has placed six highw: y 
courtesy cars in service to rend r 

(See TRUCK CARE, Page 54, Col, 1) 











Zeder Explains How New Engines ‘Breathe Deeper’ .. . 





Efficiency, H. P. on Same Team 


S HORSEPOWER goes, so goes | sign using this combustion chamber |nor are they surrounded closely by 
efficiency in the new auto en- | and the overhead lateral inclined|the combustion chamber walls. 
gines. Engine engineers, in fact,|valve arrangement for a volume-| Both ports are streamlined with a 


prefer to call today’s powerplant | 
competition an “efficiency race” | 
rather than a “horsepower race.” 

The comments of James C. Zeder, 
Chrysler Corp. engineering vice- 
president, are typical. While con- 
ceding that stepped-up horsepower 
has grabbed the new-model head- 
lines, Zeder observes: 

“Engineers are working on the 
belief that the secret of sound 
engine design is to get the air 

into the cylinder and use it effici- 
ently when it is in there. In other 
words, helping engines ‘breathe 
deeper.’ ” 

The efficiency claim underlies the 
comments of all companies whose 
engines are 145 horsepower or 
above. They are: Cadillac, 190; 

Chrysler, 180 on V-8; Buick, 170 on 
Roadmaster; DeSoto, 160 on V-8; 
Lincoln, 160; Oldsmobile, 160 on 
Series 98 and Super 88; Packard, 
155 on Series 400 and 300; Hudson, 
145 on Hornet, and Oldsmobile, 145 
on Series 88 Deluxe. 
* * 

NGINE research men point out 

that these motors are made 
more efficient by virtue of advances 
in compression ratios, which reduce 
fuel consumption. Another effici- 
ency booster results from improved 
carburetion, reported by nearly all 
the makers with more powerful 
engines. 

Substance of the concepts behind 
Chrysler engine thinking, however, 
was the design of the combustion 
chamber, Zeder explained. 

“While increasing the compres- 
sion ratio is one of the most 
direct ways to increase the effici- 
ency and power of an engine,” 
he said, “unfortunately it can be 

raised only so far before a point 
is reached at which the fuel mix- 
ture in the cylinder head begins 
to explode wastefully instead of 
burning smoothly.” 

Heart of the engine, he said, is 
the combustion chamber—the com- 
partment in the cylinder head 
where the fuel mixture is burned. 

- ” = 

rT JRK on the combustion 

chamber, which engineers be- 
lieve is the prime source from 
which more power could be de- 
veloped, led to the adoption of one 
of the most radical advances in an 
American production automobile 
engine in decades—the hemispheri- 
cal combustion chamber in the 180- 
horsepower Chrysler FirePower 
engine and the 160-horsepower De- 
Soto Fire Dome. 


“The hemispherical combustion 
chamber—shaped like the inside of 
a dome—has long been recognized 
by automotive engineers as the 
ideal for internal combustion en- 
gines. 

“It has been used extensively in 
aircraft and racing car engines 
where cost is not a primary con- 
sideration; but no automotive com- 
pany had ever before been able to 
work out a satisfactory engine de- 


* 


/ 








Chrysler Hardens Gears— 


This scene at Chrysler's Highland Park 
Mich.) plant shows a ring gear under 
ame-hardening process. The gas flames 
ist 14 seconds and reach 1,450 degrees 

changing the molecular structure of the 





etal. Gear teeth harden when quenched 
ait oil bath, 


produced American passenger car. 
“During the development of the 
engine, every different type of 
combustion chamber shape was 
investigated. The hemispherical 
combustion chamber consistently 
developed the highest efficiency 
of all; it was able to put to work 
more of the heat energy available 
in the fuel than could any other 
production passenger car engine 
in America—and do it with a 
compression ratio of 7.5 to 1. 
“Equally important to the high 
performance of the FirePower and 
Fire Dome engines is the excep- 
tional breathing capacity of the 
hemispherical chamber design. The 
valves are not crowded together, 
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|}minimum of directional change. 

| “The complete separation of the 
| ports, together with the wide space 
|between the valve seats, assures 
that the incoming charge picks up 
a minimum of heat from the hot 
}exhaust. In addition, the flow 
within the cylinder is not restricted 
by any barriers or tortuous pas- 
sages. 


“The hemispherical chamber has 
janother remarkable characteristic. 
At 7.5 to 1 compression ratio, it does 
not require the high-cost premium 
grades of fuel which must be used 
in other conventional overhead 
valve V-8 engines at the same com- 
pression ratio.” 





Chevrolet Dealers on TV in Houston— 


A recent television program brought this group of Chevrolet men together atop one 
of the downtown Houston office buildings: (left to right)}—R. R. Paulk, city manager; 
A. B. Smith, Knapp Chevrolet; A. A. Smith, Smith Chevrolet; D. E. Snelling, Downtown 
Chevrolet; J. M. Richardson, Richardson Chevrolet; W. H. Highams, Dow Motor; R. E. 
Robertson, Bob Robertson Chevrolet, and J. R. Roach jr., zone manager. The film 
appeared on “Houston Today,” a newsreel of city happenings scheduled daily over 
KPRC-TV. The camerman is Bob Addington. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 











new engine advancements increase the importance 


of RAMCO’S advanced design Helical King for the 


MAJOR INITIAL 
CONTACT BY 
FULL-FLEDGED 
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IRON OIL RING 
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With every increase in compression... in 
horsepower . . . with every advance in engine 
design .. . it is more important than ever that 
you rely on Ramco’s advanced design Spiro- 
Seal steel ring. 
Because this ‘‘years-ahead”’ design anticipates 
every advanced engine requirement, it as- 
sures: 

v 

v 

Vv 
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Ramco’s Double-Life Principle is one of the 
many exclusive Ramco 10-Up features made 
possible by this advanced design ring. Give 
your customers what they want by giving them 
the outstanding buy in engine RE-POWERING 
as nationally advertised in Ramco ads in the 
SATURDAY EVENING POST and COLLIER’S. See 
your Jobber today. 
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Opportunity to Boost Service .. . 





(Continued 


to the attention of the 
when the car is delivered. 


from 


owner 
Dealers and service managers 
alike have been complaining about 
a drop in service volume since the 
first of the year. However, a check 
of 1,500,000 repair orders each 
month by Wolf Co. fails to show 
any appreciable increase in efforts 
to sell service in franchised dealers’ 
service departments. 

When it is considered that it 
costs anywhere from $2 to $3 to 
write a service ticket in the aver- 
age shop and that more than 40 
percent of the work done on one- 
item tickets actually costs 
dealer money, it is tragic that deal- 
ers do not insist on service men 
doing a better diagnosis job on cars 
that come in. 

+ + * 
TABLE on service bought in 
shops, shown herewith, clearly 
shows that every department in a 


/ 


May Sa 


the | 


service sctup lost money on a num- 


ber of operations last year 
December far be- 
low averages for January and Feb- 
ruary. While there was a pickup 
in May, June and July, following 
last year's safety campaign, the in- 
crease in each instance was 
than 2 percent in two departments 
for the year. 


averages were 


less 


Brake work ran 12.28 and 12.46 
percent in May and June, while 
the average for the year was 
11.10 percent. Chassis work ran 
17.28 and 17.85 percent for the 
two months, and the average for 
the year was 16.22. 


Minor motor work, including 
tuneup and most electrical jobs, 
was well below average, running 


35.42 and 36.92 percent, respectively, 
in May and June. The average for 
the year was 39.49 percent. Major 
motor work showed no increase at 
all over the year’s average of 6.48 


fety Month Spur 


percent. May and June averages 

were 6.10 and 5.48 percent 
TEMS per ticket picked up to 
1.41 items per R.O. in May and 


1.40 in June, as against a yearly 
average of 1.40 and a January aver- 
age of 1.54. 

Lubrications for the two months 
were over the yearly average but 
still below January and July, as 
seen by the table by months. Lu- 
brications, oil changes and wash- 
es are the three services that 
lose money for most franchised 
dealers unless they pick up at 
least one other service at the 
time the car comes in for one of 
these. They account for over 40 
percent of repair order volume. 

Another thing that dealers who 

do a heads-up job of going after 
cars in their area for the May 
Safety Check can look forward to 
is the bringing in of many older 
cars which are a much more fertile 
field for both parts and labor sales 
than newer models which make up 


yore a4 = oy Cis 
Ford Award to Brown— 
(right), 


of 
Capital City Ford Co., Baton Rouge, La., 


J. Theron Brown president 
is shown receiving his company's four 
letter sales award recently—one of 22 
firms in Louisiana which were so honored. 
Making the presentation is C. Ll. Kenney, 
Ford district sales manager. 


the greater percentage of the aver- 
age dealer's service customers. 

In these days of high new-car 
sales, dealer service departments 
just naturally put the greatest em- 


Another Big Repair Shop Chooses MET-L-IT For 
GUARANTEED PERMANENT ADHESION? 


THE PHILADELPHIA TRANSPORTATION CO. 





BEFORE? Here Met-L-it has been used to fill dents in the side 
panel of a PTC trolley car. The panel is now ready to be sanded 
and painted. Met-L-it makes tremendous savings for PTC on 
such repairs because it does not need heat and does not require 
the removal of inside wiring or upholstery. 





AFTER: The same panel after painting, showing the first class 





repair work that can be done with Met-L-it. 


repair jobs. 


Z CHECK THESE 
Feather-edging 
4 Needs 


Ask your jobber for 


supply you, ask him 


3 Takes All Paints—No 


5 Waterproof, Rus 


WHIZ M 


CUTS BODY REPAIR COSTS 
WITH WHIZ MET-L-IT! 


Lower time and material costs mean 
more profit for you—read this page 
and see how the Philadelphia Trans- 
portation Company keeps repair 
costs down by using Wu1z Met-L-it 
on a steady flow of bus and trolley 


Met-L-it gives you combined ad- 
vantages that no one metal—hot or 
cold—has ever offered you before. 
Met-L-it is tough, practical, depend- 
able! Try Met-L-it in your shop— 
it’s as good as gold to you! 


Ty 


ADVANTAGES! 


1 Guaranteed Permanent Adhesion _ 
2 High workability—Pertect ee 


Checking - 
No Heat—Saves Time ° 
tproof, Lightweight _ 
Can Be Spread, Brushed or 

Sprayed On 





et-L-it. If he cannot 


ck Met-L-it for you 


to stoc 











phasis on new customers’ cars an 
as a result, the older cars get i; - 
nored. Yet, today, we have 19 pe 
cent more cars nine years,and olde 
on the streets than in 1941. Toda 
according to authoritative source 
43 percent of the cars in use a 
nine years old or older 


| UE to the economic situati: 

and the high price of both ne 
cars and late-model used cars, t} 
majority of these cars will ha: 
to ve kept in service for some tin 
yeti. Their low-income owners must 
have transportation, and most 
them want dependable transport 
tion. 

Many of these owners would 
afraid to bring their car into 
franchised dealer’s shop for servic« 
because they feel that it would cost 
too much for work that was need- 
ed. The safetv check gives the 
dealer an excellent opportunity of 
not only getting those drivers into 


| his shop, but also to let them know 


that on many needed services the 
cost in a franchised dealer’s shop 
is no more and in many cases 
considerably less. This is especially 
true where it takes modern testing 
equinment to find the actual seat 
of the trouble. 

According to the Inter-Industry 
Highway Safety committee, the 
average age of passenger cars to- 
day is 7.1 years as against 
years 10 years ago and that 
trucks, 6.6 years as against 
in 1941. 

Results of safety checks on more 
than 375,000 vehicles during the 1951 
safety campaign by over 1,200 deal- 
ers showed that 30.6 percent of all 
cars checked, or one out of every 
three, were in need of some service 
work. 

Yet, when we see that 19 percent 
of all cars checked needed brake 
adjustments or relines, and brake 
department averages only increased 
2 percent for the two months, the 
only conclusion that can be drawn 
is that dealers did not do a very 
svstematic or thorough service sell- 
ing job last year. 


Security Defined 
As Being Goal of 


Non-Productivity 


CHAMBERSBURG, Pa.—Security 
is the most worthy of man’s desires 
but it is not an inherent right of 
citizenship, Crawford H. Greenwalt, 
president of du Pont Co., said here 
last week. 

The goal of personal security is 
desirable, “even essential for each 
of us, and for the nation,” Green- 
walt declared, adding that it was 
not the goal, “but the method of 
reaching it that is in question.” He 
spoke at the annual dinner of the 


5.5 
of 


5.6 


Chambersburg chamber of com- 
merce, 

“Today a new theory seems to 
have found wide acceptance—that 
personal security is in some way 
a right of citizenship,” he said. 


“Should we not win it for ourselves, 
we acquire through government a 
first mortgage on the efforts of 
others. We seem well on the road 
to embracing the impractical phil- 
osophy that we can have what we 
do not earn. 

“It seems odd that so fantastic 
a theory should have gained head- 
way. Certainly no farmer would 
believe that he could increase his 
crops by merely wishing that it 
were so, or that if his crop failed 
he could go to his more thrifty 
neighbor and demand a share of 
his production. In simple communi- 
ties such as we had here 200 years 
ago such ideas would have been 
ridiculed. 

“Whether our civilization is sim- 
ple or complex, security comes onl) 
through our own efforts. We can- 
not have what we do not produce,” 
said Greenwalt. 


Coast Haulers Plan 


Show Scholarshi P 


LOS ANGELES.—-A $600 autom 
tive transportation scholarship wil 
be granted out of proceeds realize: 
from the National Truck, Trail 
and Equipment Show here June 12 
|15, it has been announced by th: 
| Automotive Council of Los An 
geles. 
| Ray Labory, council president 
|said the scholarship will go to a1 
| outstanding engineering student “to 
| help bring about a sound engineer 
| ing approach to highway and high- 

| way equipment problems” 











Problems of Fouling .. . 


Spark-Plug 





AUTOMOTIVE NEWS, MARCH 17, 


Service 


Helps Build Goodwill 


which cause 
the electrodes 


spark 
out 


ind electrodes 
jumps or short 
entirely. 


F THE plug when being cleaned, 


is merely thrust into the clean- 
ing machine for a moment or so 
ind then put back into the car, 


several of the main points in the 
plug escape cleaning. These are the 
under side of the side electrode 
that extends from the metal shell 
ind the point of the center elec- 
trode that comes out of the ceramic 
insulator. Accumulations of lead 
deposits at these two points will so 
insulate the plug that it is impos- 
sible for it to operate. 
Any dealer or service 
interested in giving honest 
efficient service 
* 


manager 
and 


to his customers 
* * 





Spark Plug Service— 


Far too many spark plugs are thrown | 


into the “ash can" because service men 
do not complete the job of cleaning 
after the cleaning machine has been used. 
Lead deposits on the tip of the center 
e'ectrode and under the end of the side 
electrode should be removed by filing as 
shown. 


will make certain that every me- 
chanic in his employ who has any- 
thing to do with tune-up or 
changing of spark plugs will file 
off these deposits with a fine plug 
file and regap the points to the 
proper depth for the particular car. 

In many cases, if the mechanic 
does not “wobble” or move the 
plug in a circular motion so that 
the cleaning blast will reach 
down to the shoulder of the cer- 
amic insulator and clean’ the 
insulator thoroughly and com- 
pletely from the point of the elec- 
trode to and ineluding the 
shoulder, 


su‘ticient lead deposits 


aPtir., 
peat 


| FOR 21 YEARS the Sheckler Chrysler-Plymouth organization has been enlarging 
its services. Today this Northampton, Mass. dealer has a big modern opera- 





Spark Plug Base— 


This is why mechanics should “wobble” 
plugs while cleaning. The cleaning mix- 
ture will get deeper into the shoulder of 
the insulator, and remove lead deposits 
clinging there. Such deposits, if not re- 
moved, will cause the spark plug to leak 
electricity. 


may be left on the insulator to | 
impair its function. 

Outside of the normal leading of | 
a plug due to the continued use of | 
high octane fuel in a high-com- | 
pression engine, a major fouling 
factor stems from the failure of 
far too many mechanics to seat the | 
plugs properly in the engine when | 
they are put back. | 

Unless the plugs are seated to| 
the right tension in the engine 
head, they have a tende ncy to lead | 
up much faster and thus give the | 


Page 32) 


owner trouble in a comparatively 
few miles after they have been 
serviced. If the plugs do not pro- 
trude their designed and engi- 
neered distance below the engine 
head, they are subject to much 


faster leading and fouling. 

TABLE has been developed that 

should be followed in all shops 
which endeavor to give their own- 
ers good service. This table sets 
forth that all plugs of 10 mm. 
should be set at 14 torque foot 
pounds in a cast iron head and 12 






C 








foot pounds in an aluminum head. 
Plugs of 30 mm. should be set at 
30 foot pounds in a cast iron head 
and 28 foot pounds in an aluminum 
head. 

Plugs of 18 mm. 


should be set at 


34 foot pounds in cast iron heads 
and 32 foot pounds in aluminum, 
while % plugs should be set at 37 


foot pounds in cast iron and 35 foot 
pounds in aluminum heads 

These tables are available from 
any spark plug manufacturer or 
its distributors and should be 
adhered to religiously, mechan- 
ics’ opinions not withstanding. 

If the shop does not have a 
torque-indicating wrench then the 
plug with a new gasket should be 
drawn finger-tight and then tight- 
ened with a spark plug wrench as 


follows: 10 mm., % to one turn; 
14 mm., % _turn; 18 mm. % to % 
turns, and % plugs, % to % turns. 


If the plug is not drawn down to 
the above specifications and is 
seated too loose or the 


gasket is 
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compressed too much, the resulting 
compression leakage may overheat 
the spark plug, causing excessive 
electrode eros’on as well. 

* * 


YAS or fuel fouling 

F over-rich mixtures, 
use of the hand choke or a faulty 
operating automatic choke, usually 
show up as a dry black fluffy de- 
posit covering the entire firing end 
of the spark plug. This can also be 
caused by dirty air filters, defective 
breaker points, coils, ignition cable 
or battery connections. 

If this type of fouling only oc- 
curs in one or two cylinders, stick- 
ing valves can be the cause. These 
conditions can be quickly corrected, 
eliminating this type of fouling. 

Lead fouling from high octane 

gasoline can only be corrected by 
engineering improvements, the 
nature of which the engineers 
themselves are not sure of as yet. 

The problem is not one of the 
moment but promises to be existent 
for some time 


caused by 
excess ve 


y 


on 
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tion, including a fully-equipped paint shop. 


Sheckler’s. 





quality jobs.” 


PAINTING PAY 


ACME QUALITY 


25 YEARS A SERVICE MANAGER—That’s Ray Gutfinsky of 


"I'm an old paint man, myself,”” says Ray. 


But that’s not the case with Acme’s Factory-Matched Colors. 
The boys in the paint shop like them and reorder them 
regularly. I like the way our inventory is kept at a minimum. 
I think the fact that we're using more and more Acme is a 


pretty good sign that the quality in the can shows up in 


PAINTS, INC. - 


Colors. 


> ae De Ae an et 2S Oe *. 


to anything else I've ever used. 









SHECKLER’S CHIEF PAINTER, Frank Malinowksi, reaches 
into a color-cabinet for a can of Acme Factory-Matched 
Frank, for 11 years an auto painter, says: 
“For the last seven years, I've been using Acme. I 
wouldn't be without the Acme Factory-Matched Colors. 
I'm awful fussy and I've tried most other makes on 
the market. So when I say that I get perfect matches 
it means something. The product leaves nothing to 
be desired. They do everything a good product should 
do. They flow out smoothly, requiring a minimum 
amount of compounding. They're absolutely superior 


"We've got two cabinets and with the fine jobber 


"I know what it is to have material that doesn’t work right. 


need without a big inventory.” 


service we're able to keep on hand all the colors we 





He's got— 


baked enamel. 





CALL YOUR ACME JOBBER — 


@ Acme Proxlin, for cars finished in lacquer. 
@ Acme Pro-Flex, for fast spotting of cars finished in 


e Acme Fleet-X, the genuine synthetic enamel. 








AUTOMOTIVE FINISHES 


Former Name: Acme White Lead and Color Works - 


Detroit 11 
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Backshop . 





By Jack Weed 








(Continued from Page 32) 


his men consistently made two 
days’ pay in one day—and he made 
two days’ labor profit off each such 
man. 
+ * * 
First-Line Sales Force 
O IF your service is slipping and 
it’s got you a little worried, let’s 
not start with the idea of firing 
the service manager and getting 
another for less money. 
Let’s recognize that experience, 


brains and loyalty don’t come 
cheap. You must pay for these 
qualities. 


Let’s recognize, too, that a good 
service manager must know more 
than even a fair salesman. First 
off, he has to know service and 
be able to repair any car that 
comes into your shop. He must 
be a good manager of men or he 
couldn’t keep a crew working for 
him. He must be a fair salesman 
or he wouldn’t be able to keep 
your customers sold on the type 
of service you are putting out. 
And he must be a pretty good 


JOIN... 


the 18,000 dealers who are 
cashing-in with the BIG 7... 
Rankin’s fast- 
seat covers for every car, every 
Write today for 
money-making facts on Ran- 
kin’s greater Profit Plan for you. 





car owner. 


MAIL COUPON TODAY! 


RANKIN MANUFACTURING CO. 
CEDAR FALLS, IOWA 





WICHITA FALLS, TEXAS 





organizer, or your shop would be 

in a turmoil from opening to 

closing. 

Clay Doss, vice-president of sales 
for Nash, in addressing a class of 
service men who had just com- 
pleted a new product school, told 
them that he considered his field 
service men as his first-line sales 
force. He said, “You can’t sell cars 
unless you can service them, You 
boys have got to know how to do 
that and do it properly, but a sales- 
man can have a customer buy cars 
from him if he doesn’t know any- 
thing about the mechanics of the 
car he is selling. If he exposes 
himself to enough people who know 
that he has cars to sell, they’ll buy 
from him despite his ability. Of 
course, more people will buy if he 
knows more about his product.” 

* aa * 


Like a Customer? 
O LET’S get back to your prob- 
lem. ’Tis said, with good reason, 
that a man’s business is an elon- 
gated shadow of himself. The big- 


g # 
4 
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Winner of Woody's Talent Show— 


Tommy Staton (left), is the winner of the ‘Your Talented Neighbor Show,” 


spon- 


sored by Woody Chevrolet Sales, Lexington, Va. "Major" Woody stands at the mike. 
The program grew out of another promotion campaign which showed free movies to 


the general public. 








ger the business, the longer the 
shadow. 

So let’s take a look at your busi- 
ness and see why your shop isn’t 
loaded with service business every 
day. 

How often do you go through 
your shop thinking like a cus- 


a @ 


Ly 





America’s Finest Seat Covers! 











tomer? How many times a week 
do you make it a point to talk 
to your service men and tell them 
what kind of service you want 
them to give your customers? 
Are your order writers as courte- 
ous as the average man at the gas 
pump down the street? Do they 





CORNER YOUR 
SEAT COVER MARKET 


O 


Z, 





Here’s another big reason why 18,000 dealers sell more... 


moving line of 


BERKELEY. CALIFORNIA i 











COMPANY 


MODERN FASHION-STYLING 
LUMITE WOVEN SARAN PLASTIC 


make more with Rankin auto seat covers. You get easier 
sales... faster sales with Rankin’s famous corner-section 
selling plan. These full size sections of actual seat covers 
give you a brilliant eye-catching, sales-catching display. 
Quick, convincing demonstration of every outstanding 
Rankin sales feature. They let your customers see why 
they get more for their money with Rankin covers — how 
they will look on the car... YET, they keep your seat 
cover stock in neat, new, factory-packed condition. Really 
boost your sales... turnover... profits. Help you make 
more than ever before. 


CORNER SECTIONS HELP YOU SELL ALL THESE 


SUPERIOR FEATURES ... 
at unbelievably low prices that give you a wide edge on 
your competition. 


LUXURIOUS JASON SEALTUFT QUILTED PLASTIC 
ALL-VINYL WELTS ...NO CLAY FILLERS 


RICH RAYON SATIN BACKING 
DURABLE DURAN FACINGS 


ALL FABRICS U. S. TESTING LABORATORY TESTED 
QUALITY WORKMANSHIP . . . SUPERB TAILORING 


RANKIN MANUFACTURING COMPANY 
Cedar Falls, lowa 


Dept. A |] 


Please send me prices, samples and your bigger profit plan on the } 


NAME.... CER atom : insane 


Rankin Seat Cover Line. And full information on boosting sales 
with Rankin Corner Sections. 


Mle come ee ese ee eee ee ee es ee es os os Ed 








greet your customers with a smik 
and politely ask them how they car 
serve them? Would they offer t: 
wipe off a visitor’s dirty windshiel: 
if he only stopped to get a roa: 
map or have his water checked? 
T'll bet you. 
How many 


of your customer 


| come in beefing because they didn’t 


get done the job that they hac 
brought their car to your shop tx 
have done the day before at con 
siderable effort and inconvenience 
to themselves? Have you ever per- 
sonally checked your “comebacks’ 
to find out why they came back? 
T’ll bet you. 


* * + 


Start at Home 


S YOUR service entrance attrac- 

tive, clean and kept freshly 
painted? Is your reception area 
free of your car and those of your 
other front-office men, so that your 
service crew can take care of that 
rush period in the morning with- 
out having to back and fill to get 
around a lot of jalopies that should 
never come into the service depart- 
ment unless they need work? Have 
you got a lot of your work stalls 
filled with new cars waiting to go 
on the salesroom floor? 

Do you realize that most likely 
your service manager is one of the 
nine out of 10 service managers 
who came up to his job from a 
mechanic’s bench and never had 
the opportunity to get any training 
for the job except what he picked 


/up himself, all by himself? 


You just can’t go out and hire 
a top-notch service manager who 


| has had a college education and 


a thorough training in business. 
They are so scarce that the 
employer who has one_ today 
wouldn’t let him go for any 
money you would pay him, be- 
cause that dealer knows the 
profits that service manager is 
bringing in. 

If you had a car that wasn’t 
hitting on all eight, what would 
you do? You'd clean the spark 
plugs and fix the things that were 
not functioning properly before you 
threw that engine away and bought 
a new one. 

Why don’t you do the same thing 
right now to your own service op- 
eration? Or are you so lush and 
fat from at least six years of easy 
selling that you can’t see the cob- 
webs in your own place? 

If you are, mister, you had better 
wake up because no one that I 
know is prophesying that this is 
going to be a “fat” year in the 
retail automobile business. And a 
dealer who is doing 100 percent 
of absorption, or even near that, 
doesn’t have to worry about his 
competition. Most of them have 
some “man-made” white elephants 


| around, too. 





Speaking about service man- 
ager training, in my last “Back- 
shop” I said that the service 
manager training program that 
Nash now has in the works was 
the only one I knew of in the 
industry. I should have been so 
dumb! And did Alexander of 
Kaiser-Frazer, and both Kohl and 
Dobbs of Oldsmobile make my 
face red, 

The shelf back of my desk, as 
I write this, is piled so high with 
magnificent literature and data 
from those two concerns that I 
can hardly see out of the window. 

And I’m going to tell you some- 
thing. I’m going through both 
courses, page by page, and maybe 
make a story out of it later. 


Heckethorn Opens _ 


Procurement Office 


LITTLETON, Colo. — Heckethorn 
Mfg. & Supply Co., manufacturer of 
automotive replacement parts, has 
announced the opening of a materi- 
als procurement office in Wash- 
ington. 

D. E. Buchanan, president, said 
the new office is under the direc- 
tion of Stephen J. Nesbitt, former 
career army officer. The new office 
will handle procurement of vital 
materials needed for ordnance and 
automotive production connected 
with military needs. 


Florida Gas Sales Soar 

TALLAHASSEE, Fla.—More gas- 
oline was sold in Florida during 
January than in any other month 
in history. Comptroller C, M. Gay 
reported the collection of $5,846,- 
231 in taxes on 83,517,595 gallons 
sold in the state last month. Flor- 
ida gasoline sales traditionally hit 
a peak in March, 
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News from Australia 


| 1951 Auto Ownership F 
Commercial Vehicles Set New Record 


SYDNEY. — (UTPS)—While reg- 
istration of automobiles in Aus- 
tralia in 1951 sank 14,537 below the} 
record year of 1950, registration of | 
commercial vehicles set a new F 
record, climbing to 56,252, or about 
6,559 over the previous year. 

Of the 133,994 total of automo- 
biles, 69.7 percent were British; 
15.3 percent Aussie Holdens; 8.4 | 
percent American, and 6.6 per- 
cent continental. 

Individual figures for various 
makes are: Austin, 20,676; Holden, 
20,623; Morris, 16,763; Ford (all 
models), 16,238, and Standard-Tri- 
umph, 15,977. The total of com- 
mercial vehicles registered included: 
Austin, 10,873; Morris, 6,619, and 
Bedford, 6,577. 

The managing director of Ford 
Co. in Australia announced that 
Aussie plants were now producing 
137 vehicles a day and that produc- 
tion had risen in all plants “very 
considerably” because of better 
labor supply, smaller turnover of 
labor and less absenteeism. 

According to reports from trade 
sources, car deliveries are being 
made as rapidly as they arrive from 
overseas, and although the huge 
backlog of orders has disappeared 
for most makes, there is a steady 
demand for new vehicles. The car 
industry points out that there is 
“no necessity yet for high pressure 
salesmanship to produce new 
orders.” 

Meanwhile, the Commonwealth 
Bank of Australia has announced 
that it will no longer finance the 
purchase of used cars or com- 
mercial vehicles, but will finance 
only new vehicles, “if required 
for business or commercial pur- 
* poses.” 

Down payments have been hiked 
to 40 percent and time payments 
reduced to two years. Credit for 
vehicles required purely for private 
purposes will not be available from 
the bank, which had charged 4 per- 
cent interest. 

Many of Australia’s big finance 
firms are following suit. They say 
they cannot get any further over- 
draft accommodation from _ the 
bank and have only repayments 
from existing contracts available 
for new business. 

The shortage of spare parts 
for motor vehicles is so acute 
that many dealers are employing 
men to search the city for both 
engine and chassis parts in an 
effort to maintain repairs. Ship- 
ping shortage is blamed. 

Dollar restrictions mean that 
very few parts come for American 
vehicles, and those that do take at 
least four months to arrive after 
being ordered. Older model vehicles 
are the most affected, and some 
service stations have to insist that 
the owner bring his own part be- 
fore any guarantee can be given 
that the job will be done. 

Some firms, which use _ several 
vehicles of the same make, buy an 
extra vehicle on the used market 
and then strip it down for spares, 
so as to be sure of keeping their 
other vehicles on the road. 

W. T. Woods (Holdings) Ltd., 
auto spare parts manufacturers 
and distributors, report that sales 
in 1951 were up 65 percent over 
the previous year. The company 
said that fluctuations in deliver- 
ies of new vehicles had no notice- 
able effect on the sale of spare 
parts. The company provides 
service facilities for English, 
Continental and American ve- 
hicles. 

The company said it had boosted 
its profits for the year by $60,000, 
equal to 35.6 percent on recently 
increased capital. Total profit was 
$145,000 after doubling the taxation 
provision. The dividend was raised 
from 15 to 20 percent. 

Standard Cars maintains its divi- 
dend at 20 percent for its interim 
distribution. Last year’s dividend 
amounted to 60 percent, including 





Jackson Dealers Unite; 
Flower Made President 


Twenty - one leading Jackson 
(Miss.) used-car dealers met last 
week and formed the Jackson Used 
Car Dealers Assn. 

James Flower, of Flower Auto 
Sales, was elected president; Joe 
McPhail, McPhail Auto Sales, vice- 
president, and Johnny Lowry, Flow- 
er Auto Sales, secretary-treasurer. 


|capital of $350,000. ‘A plant will be 





‘alls 14,537 Under ’50; 


the 20 percent interim, the com- 
pany said. 

Lawton Trucks is to be associ- 
ated with English Steels Engineer- 
ing Products, Ltd., through a sub- 
sidiary company to be registered | 
in Australia and known as Coles 
Cranes (Aust.) Ltd., with an initial 





established here to supply Aus- 
tralia, New Zealand, South African 
and certain eastern markets for 
Cranes. 

a al * 


Equipment Show 

A combined exhibit of all types 
of Australian- made construction 
equipment will be featured at a 
special mobile equipment industry 
fair in Sydney Apr. 8-15, with a 
three-day pre-show convention 
planned for Apr. 7. 

Standard Cars, Ltd., has re- 
ported delivery of 809 standard 
and Triumph cars and Ferguson 
tractors in January, with finan- 
cial deliveries totaling 9,247 units 
for seven months compared to 7,- 








G & R Opens for Willys in Monrovia— 


G & R Motors, a new Willys dealership, recently held its formal opening at 227 W. 


Huntington Dr., Monrovia, Calif. 


Its owners are Ken Giger (left) and Len Redford Ill, 


both from the neighboring town of Arcadia. Mason Barrus, formerly of Lansing, is the 


service manager. 





301 for the corresponding period 
last year. The deliveries include 
the states of NSW and Victoria 


only. 

Austin Distributors, Ltd., of Mel- 
bourne will pay an interim divi- 
dend of 20 percent compared with 
15 percent last year, it was reported. 
The full dividend last year was 35 
percent. 

Directors state that deliveries of 
cars for the six months ending Dec. 




















MELE 
; i , 
ae ‘ Ee 
a 


These up-to-date 


Tools keep your 


body men and customers happy 


The secret of PROFITS for the busy body-shop is up-to- 


date TOOLS... 


to wrinkled fenders and damaged bodies in /ess time, and 
at lower cost. For more than a quarter-century, MIL- 
WAUKEE QUALITY TOOLS have kept abreast of the 
modern body shop's requirements with improvements 
that have gained for them the preference of many thou- 
sands of profit-wise car dealers, and skilled body men. 


Write for folder No. 124.. 


nomically you can modernize the tool equip- 


ment of your body shop, for bigger profits. 


MILWAUKEE ELECTRIC TOOL CORPORATION 
5838 W. STATE STREET © MILWAUKEE 8, WISCONSIN 





yes, tools that restore that new-car look 


Complete Set X-183 - 
Limited Set X-183-F 
Cylinder Unit X-190 
X-190 Unit fits all Milwaukee frames 


. learn how eco- 


QUALITY TOOLS 





The Milwaukee Pneumatic 
Body and Fender Hammer — 
equipped with NEW, 
action air-control valve, more 
powerful, exclusive self-align- 
ing Head and Dolly, and with 
frames adapted to all models 
of cars — operates at time-saving 
efficiency with any air pressure be- 
tween 60 Ibs. 
light and heavy gauge metals. 


31 totaled 4,131, a decrease of 275 
from the previous years. Figures in 
all other departments were higher, 
as well as were overall profits and 
turnover. Orders on hand exceed 
stock, but because shipments are 
coming in regularly the company 
says it can now offer deliveries 
of autos within “reasonable time.” 


Donald William Kirk, an Amer- 
ican night club artist here, was 


fined $900 for illegally importing 





387 
a Cadillac sedan into Australia 
and an additional $15 each on 
charges of presenting a false docu- 
ment to a customs officer. 

Kirk admitted that he was to re- 
ceive $1,100 for his part in import- 
ing the vehicle, which was sold for 
$16,000. 

A jury awarded a $40,000 judg- 
ment to a man who lost a leg when 
he was jammed in a tram by a mo- 
tor truck. The truck driver and the 
transport department were ordered 
to pay the damages. This is be- 
lieved to be an alltime record in 
damages. 

Another case brought a $12,500 
award to a woman who was in- 
jured in a car driven by her father, 
who was killed in the accident. She 
claimed her father was negligent. 





New England Hauling Sales 


Hit Record $200 Million 

BOSTON.—A record sales volume 
of almost $200,000,000 was amassed 
by carriers in the trucking industry 
in New England during 1951, Cor- 
nelius F. Bowen, president of C. 
Bowen, Inc., announced. 

The gross revenues of the 950 
Class 1, 2 and 3 carriers affiliated 
with the New England Motor Rate 
Bureau, Inc., soared to a new high 
of $195, 575, 917, an increase of $14,- 
487,105 over 1950. 








fast- 


and 150 lbs., on both 


$165.00 
$125.00 
$ 65.00 


waukee 


drilling 


Famous for “More Motor Guts” 
j re | ... the Milwaukee Electric Sander 
: ] : will quickly demonstrate why it is 
used by more body shops than any other. 
7” Model.. 


The powerful and versatile Mil- 
waukee 9” Electric Polisher buffs % 
out newly lacquered surfaces or adds 


a new-car look with amazing speed ...$69.50 


This popular 3-speed S-412 Mil- 
“Right-angle”’ 
moves stubborn rivets and cuts the 
cost of 101 other drilling jobs. Com- 
plete for BOTH } semaine and right-angle 





. $69.50 — 9” Model...$84.50 









Drill re- 


$74.00 
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Dealer 


Doings 








A safe at the Manor Motor Sales, 
Providence, was ripped epen and | 


selves into the salesroom with | 
furniture straps taken from the 


looted of $1,100 by burglars who | adjacent store, The Baker burg- 


used the company’s own tools to} 
crack the strongbox. 


lary apparently was decided upon 
after the yeggs had obtained only 


William Mambro, an official of | $5 from the furniture store safe. 


the firm, reported that filing cabi- 


nets and desks in the main office | 


and the service department office 

were thoroughly ransacked, After 

jimmying an overhead door, the 

burglars obtained a crowbar, ham- 

mers and drills from the service 

department to rip open the safe. 
+ + + 


Baker Studebaker Deal 


Robbed in Pawtucket, R. I. 

Baker Auto Co., Inc. (Stude- 
baker), 531 Main St., Pawtruck- 
et, R. L, was looted of approxi- 
mately $400 by safecrackers, who 
staged a doubleheader by burglar- 
izing a furniture store next door 
at the same time. 

Louis E. Baker, president and 


+ * 


Barteman Promoted 
Frank Barteman has been named 
used-car manager at Buxton Mo- 
|tors, Portland, Ore. He had previ- 
|ously been with Larry Pendergrass, 
Buick dealer at Gresham, Ore. 
* * * 


Joins Mutual Motors 

James T. Dickinson has joined 
Mutual Motors (Cadillac-Oldsmo- 
bile), Columbia, S. C., as general 
service supervisor. He had been 
employed for 13 years by Drennen 
Motor Co. of Birmingham, Ala, 

sd * * 


Glendale (Calif.) Dealership 


Completes Redecorating 
Jesse E. Smith (Ford), 110 E. 








Stanton Gets Ford Four-Letter Award— 

Frank Stanton (left), owner of Frank Stanion Motors (Ford), Painesville, O., received 
a four-letter award presented by Frank Lowe, Ford's Cleveland district manager. In the 
background, Frank Stanton jr., also a Ford dealer, looks on. 


| 


| 
| 
| 


| 


| 











by E. C. Bafferslice, vice-president. 
Great utility has been found in 
the three closing booths where car 


ates the showroom from the serv-| 
ice department, while a _ long 
counter with self-service compart- 
ments on the east side of the show- 





Ford Deal Names 2 


Jack Stubbs has become gene. a! 
sales manager of Freeman A. 
McKenzie, Ford dealership in Long 
Beach, Calif., and Frank Marshall 
has been appointed insurance aid 
finance manager. 


Rowe Joins L-M Deal 
Charlie Rowe, formerly of Naéash 
California, has joined J. F. O’Con- 
nor, Los Angeles Lincoln-Mercury 

dealership as general manager 


G & R Names Barrus 
G & R Motors (Willys) Mon- 
rovia, Calif., announces that Mason 
Barrus has been appointed service 
manager, and that he will also as- 
sist in the sales department. 
* * * 
Mumma Motor Co. 
Mumma Motor Co. (Buick-Pon- 
tiac), Scott City, Kans., has been 
established by Chester B. Mumma, 
who bought the Carman Motor Co. 
there from Bryce B. Carman. 
* * * 
Nunn Opens New Building 


Warren A. Nunn Motor Co. 





Elk, Glendale, Calif., has completed|sales are transacted, Bafferslice 
a redecorating program for _ its| said. 
main building, it was announced A corrugated backdrop 


treasurer, revealed entrance was 
gained by forcing a skylight. The 








room gives added space and em- 
separ-|phasis to the parts section. 





intruders then lowered them- 













in NEW 


ADVERTISING 


CUWLOUG, 


This was 


With 70% of its circulation among the ABLE-TO-BUY 





Cars sold. The Chicago Dail 
- effectively, economically and at the ideal time... 
NING. In the relaxing atmosphere of the home the fa 


contemplating the purchase of a new car. 


John Baker, Manager of the 
Detroit Office, is located right 
in the heart of the automobile 
manufacturing business. He's 
really “Johnny-on-the-spot” 
Walt Green, Daily News auto- 
mobile editor, reports the day 
to day developments and 
trends in his weekly column 
and special articles. His alert 
coverage, written in homey, 
easy-to-understand style. 
makes most Chicago Daily News 
readers automobile conscious. 


CHICAGO DAILY NEWS 


JOHN S. KNIGHT, Publisher 
DAILY NEWS PLAZA: CHICAGO 6, ILLINOIS 


Here are the Chicago Daily 
News automobile executives 
who have contributed much 
toward. establishing Daily 
News leadership in new car 
advertising. Paul Christman, 
Automobile Advertising Man- 
ager, is well known to sales 
and advertising managers in 
the industry. His advertising 
and merchandising counsel 
is sound, logical and pro- 
ductive. 





JOHN BAKER 
Manager Detroit Office 


PAUL CHRISTMAN 
Automobile Advertising 
Manager 


@ MIAMI BEACH OFFICE: 
Hal Winter Co., 
9049 Emerson Ave. 


@ LOS ANGELES OFFICE: 
Story, Brooks & Finley, Inc. 
1651 Cosmo Street 


® NEW YORK OFFICE: 
9 Rockefeller Plaza 


®@ DETROIT OFFICE: 
Free Press Building 


PASSENGER CAR 


QnA 


In 1951 the CHICAGO DAILY NEWS published 
488,175 LINES OF NEW CAR ADVERTISING 


49,035 MORE LINES than appeared 
W the second daily newspaper 


FAMILIES 


the Chicago Daily News is a powerful advertising medium for 
reaching the Upper Half Families who buy 8 out of 10 of the New 
News reaches this fruitful market 
in the EVE- 


mily group 


can leisurely read and carefully consider your advertising when 





WALT GREEN 
Automobile Editor 


@ SAN FRANCISCO OFFICE: 
Story, Brooks & Finley, 
703 Market Street 


(Willys), Lakeland, Fla., has moved 
into a new showroom and service 
department on E. Roase St. The 
new showroom features a slanted 
glass front, indirect lighting and 
acoustical ceilings. 

* + 





Trombley Motors Sold 


| Trombley Motors, Inc., Ford deal- 
jership in Coulee Dam, Wash., for 
ithe past 17 years, has been sold 
'to Grand Coulee Motors, Inc. Lynn 
H. Frasher is president and man- 
ager of the new firm. 

oa * * 


Tarola Names White 


| Ralph Tarola, president and gen- 
jeral manager of Ralph-Hoyt Co., 
|Chrysler dealers in Portland, Ore., 
has announced the appointment of. 
Emerson White as service manager. 
|He was formerly with the Chrysler 
|Corp. in San Francisco. 
* 


| 


Allen’s Names Scott 


Appointment of L. Victor Scott 
|as parts manager of Don Allen’s 
City Chevrolet, Inc., Buffalo, has 
|been announced by President Don 
| Allen. Scott succeeds Joseph Krell- 


ner, 
| * * * 


_ Hudson Names Faricy 
Roland Faricy has been appointed 
|a Hudson dealer in Pueblo, Colo. 
|Faricy formerly was associated 
|with his brother in Faricy Motor 
|Co., Nash dealer. 
* = + 


Acme Increases Capital 
Acme Chevrolet Co., Inc., De Rid- 
der, La., has filed articles with the 
Louisiana secretary of state in- 
creasing its authorized capital 
stock to $64,000. . 
* 


Jacobs Takes Partner 

J. J. Jacobs, Sacramento (Calif), 
Cadillac dealer, has announced he 
will admit his son-in-law, Donald 
E. Reid, as a full partner in J. J. 
Jacobs Cadillac Co. Jacobs last 
March sold a Buick dealership he 
had owned for 35 years to another 
son-in-law, Newton A. Cope. 

* * * 


Birr Promotes Shults 


George D. Shults has. been 
named used-car manager for O. A. 
Birr Motors, Inc., (Dodge-Plym- 
outh), 833 N. Meridian St., Indian- 
apolis. He will head the Birr 
used-car lot at 1145 N. Meridian. 
He had been assistant used-car 
manager of the dealership for the 


last 10 months. 
* e + 


Julius Names Jacobson 
Donald A. Julius (Chrysler-Plym- 
outh), 285 Southside Parkway, 
Buffalo, has announced appoint- 
ment of Andrew O. Jacobson as 
sales manager. 

* * s 

Oliphant Names Nephew 
New general manager at Oli- 
phant Chevrolet Sales, Inc., Salis- 
bury, Md., is William E. Oliphant, 
nephew of Dealer Harry Oliphant. 

- * . 


Bright Runs for Congress 

Temus Bright, Baltimore auto 
dealer, has announced his candi- 
dacy for the Republican nomination 
to Congress from the fourth dis- 
trict. 

Bright has 


lived in Maryland 


since 1934, and has been intereste: 
(Continued on Page 39, Col. 1) 
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(Continued from Page 38) 


in politics for some time. As part) 


of his platform, he said he favored 
ending the Korean war as soon as 


possible | 


* 


Schonneker Heads Sales 


Wolfard Brothers (Lincoln-Mer- 
cury), Oregon City, Ore., has opened 
a used-car lot at 9th and Main| 
Sts., with Jake Schonneker as sales 
manager. 


» * 


+ | 


First Year Record | 
Harvey Sellers, a salesman for | 
Monroe Motors, Inc. (Ford), Key | 
West, Fla., has been presented a} 
salesman’s “500 club” pin for his 
record during his first year as an} 
auto salesman. The pin was pre-| 
sented by R. N. McKenzie, Ford 
district zone manager. 
* + 


Treloar Heads K-F Outlet | 


Ralph J. Treloar, formerly dis- | 
trict manager of the Seattle-Spo- | 
kane territory for Kaiser-Frazer, 
has been made general manager of | 
the K-F’s Salt Lake City distribu-| 
torship. 


* 


* * * 


Leonard Motor Expands | 


Leonard Motor Sales, Columbus, 
O., has taken a new location at 
2040 Cleveland Ave. A building will 
be erected with showroom and ga- 
rage facilities. 

* 


* * 


It?s Bayou Motors Now 


The firm name of the Mercury- 
Lincoln dealer in Houma, La., has 
been changed from George Brous- 
sard, Inc., to Bayou Motors, Inc. 
R. H. Crenshaw is general man- 
ager of the dealership. 

co . + 


Creeger Building Annex 


Work has been started by Creeger 
Motor Co., Thurmont, Md., on a 





one-story addition to the service 
department which, when completed, 
will provide the Chevrolet dealer- 
ship with a service area about 


| 
| 


try. Just recently Edmund F. 
Garrett (Ford) was elected may- 
or to succeed Huston Markley 
(Dodge), who has served in that 
capacity for six years. 

* * + 


Dixie Motors Opens 


Dixie Motors has opened for busi- 
ness at 2211 Bull St., Savannah, Ga. 
Perry L. Argroves and George C. 


three times as large as the present | Kelley are co-owners. Argroves was 


one. Dealer is E. C, Creeger. 
7 cd . 


McDonald and O’Boyle Win 


A bid of McDonald & O’Boyle 
(Chevrolet - Oldsmobile), Monrovia, 
Calif., was accepted by the Mon- 
rovia school trustees for a 1952 
half-ton pickup truck for use in the 
school district. The Chevrolet bid 
vied with a higher offer by Bud 
Miller (Ford), Monrovia. 

* * * 


Miner Ups Fenn 
Wilbur L. Fenn has been elected 
vice-president and general manager 
of S. W. Miner Motor Corp., Buf- 
falo, according to Sperry W. Miner, 
president. Fenn joined Miner in 
November, 1942, as secretary-treas- 


urer. 
+ * * 


Horne Heads Sales 


Earl Riley Packard Co., Port- 
land, Ore., has announced the ap- 
pointment of O. J. Horne as sales 
manager. 

cd te 


Cobb Heads P & G Sales 


Norman Cobb, for more than 25 
years with Nash Corp., Holland, 
Mich., has been named sales man- 
ager of P. & G. Motor Sales, 1614 
Franklin, Michigan City, Ind. Pete 
Slagley and Gordon Hard are co- 
owners of the business. 

- . * 


Loveland Does It Again— 
Another Dealer Is Mayor 


The mayoralty office of the 
thriving little city of Loveland, 
Colo.—population 7,000—seems to 
belong to the automobile indus- 





the former owner of Dixie Auto 
Parts Co., Savannah, and Kelley 
was formerly associated with Critz 
Buick Co. 


* * * 


Hedges Ups Williams 


Don Williams has been named 
manager of the used car depart- 
ment of Hedges Pontiac, Inc., 3215 
E. Washington St., South Bend. 
Williams has been with Hedges 
Pontiac for three years. 

* * * 


Gettings-Lynch Expand 
Gettings-Lynch Motor Co. (Pon- 
tiac-Cadillac), LaGrande, Ore., has 
erected a new 100 by 100 foot build- 
ing at Adams and Hemlock Sts. 
* * * 


Bill Golden Buick 


Bill Golden Buick, Montrose, 
Calif., has been opened for busi- 
ness, according to R. J. Kelly, 


Buick Los Angeles zone manager. 
Bil Golden came to California 
from Highland Park, IIl. 

* * * 


Adams Building 


Construction has started on a 
new building for Wagner Adams 
Motor Co. (Buick), Crossett, Ark. 

* * * 


Atlantic Discount Sells 


Receivables to G.F.C. 


William Massey, Tampa (Fla.) 
auto dealer and president of At- 
lantic Discount Co., Inc., announces 
that G.F.C. Loan Co. has purchased 
all the receivables of the personal 
loan division of Atlantic Discount 
Plan, Inc. 

Massey said that the auto financ- 
ing operation of Atlantic Discount 


} 
| 
} 
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* a 
Massachusetts Dealers Spur Safety— 


This group is pictured at the meeting sponsored by the Massachusetts State Automo- 
bile Dealers Assn. and the registry of motor vehicles in that state to promote driver 
education. The affair was held for teachers and principals in Catholic schools for boys 
in the Boston archdiocese. Seated (left to right): Rt. Rev. Cornelius T. H. Sherlock, 
superintendent of schools for the archdiocese; Joseph Hughes, president of the dealer 
association, and William A. Reardon, chief supervisor of education and public rela- 
tions, Massachusetts registry of motor vehicles. Standing (left to right): Rev. Fr. Timothy 
F, O'Leary, assistant superintendent of schools for the archdiocese; Eugene J. Fanning, 
supervisor of driver education, Massachusetts registry of motor vehicles; William A. 
Plunkett, executive vice-president of the association, and Rev. Fr. Francis Lally, assistant 
editor, The Pilot. 


>» 





The deal 


given Pontiac’s Hall of Fame 
award and named “better deal- 
er” by factory representatives. 
| The award was made to Nor- 

man Rinke, president of the 
dealership, by G. J. Schulte, Pon- 
tiac zone manager. Rinke, who 
has been a GM dealer since 1919, 
sold his first Pontiac in 1932. 

* + * 


Froelich Promotes Lewis 


Roy Lewis has been appointed 
sales manager at Bill Froelich Mo- 
tors, Los Angeles. 

* - 


Fremont Motors 
Fremont Motors (Ford), Lake- 
view, Ore., formerly Gordon Smith 
Motors, held a grand opening cere- 
(Continued on Page 40, Col. 3) 


will continue. involves | 
three offices — Jacksonville, Tampa | 
and Fort Lauderdale. 


* * a 


Buy Ebke K-F Outlet 

Henry W. Cohn and George L. 
Schroeder have acquired August 
Ebke, Inc., Kaiser-Frazer dealer- 
ship at 3411 Bailey Ave., Buffalo, 
from the estate of the late August 
Ebke. Cohn will be president and 
treasurer and Schroeder, vice-presi- 
dent and general manager. Aleck 
P. Golden was named sales man- 
ager. 


Pontiac’s ‘Hall of Fame’ 


Given to Rinke Dealership 


Rinke Pontiac - Cadillac Co., 
Center Line, Mich., has been 


* 
* te 








Cash in on this full page 
advertisement in the 
March 29 issue of the 
Saturday Evening Post 


The big spring tune-up demand for Miracle Power will be 
boosted by national advertising in the Post, Collier's, True, 
Popular Science and other great publications. 


Miracle Power contains colloidal synthetic graphite in sus- 
pension. It clings to vital parts . . . forms a breathlike film .. . 
guards against friction and acids . . . keeps cars running at 
peak performance... restores power... saves gas and oil. 
Be sure you get your share of Miracle Power spring tune-up 


profits. 


THE 


1033 AP Building 


Miracle Power Division 


PARTS CORPORATION 
¢ TOLEDO 1, OHIO 





Manufacturers of: MUFFLERS © PIPES * MIRACLE POWER « dof 123 


DRY STARTING 
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Thiel Chevrolet Co., Miami, Fla.— 


This new showroom and service garage 


has been opened by Thiel Chevrolet Co., 


Miami, Fla. A large used-car lot is adjacent to the building. R. E. Thiel and Sam Ruby 


operate the dealership. 





3 Win Executive Posts 
At Taylor-O’Brien, Buffalo 
Appointment of three executives 
in the Taylor-O’Brien Corp. (Ford), 
Buffalo, has been announced by 
General Manager Edwin F. Mc- 
Pherson. 
Jerome R. Thirion was named 
new-car sales manager, succeeding 
Milton Huber, who was placed in 








charge of truck and fleet sales, a 
new position. Robert J. DeGraw 
was named used-car sales manager, 
another new position, 


* * o 
Kirkland Appointed 
Dunn Buick Co. Kosciusko, 


Miss., has announced the appoint- 
ment of J. D. Kirkland as service 
manager. 
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mony for its remodeled building re- 
cently. The structure was burned 
last March. 


* * * 


Allen Elevates Post 


Earl A. Post has been appointed 
manager of Don Allen Chevrolet, 
Inc., Buffalo. Post, formerly mer- 
chandise manager of the firm, 
joined the organization in 1947 as 
new-car supervisor. 

* * * 


Monrovia Staff Changes 

McDonald & O’Boyle (Chevrolet- 
Oldsmobile), Monrovia, Calif., re- 
ports several changes in office per- 
sonnel. New parts manager is Ray 
Holdridge; new service manager is 
Red Graham and new bookkeeper 
and switchboard operator is Arline 
Moran. 

+ * * 
G & R Demo Offer 

Ken Giger and Len Redford III, 
owners of G & R Motors, a Willys 
dealership recently opened in Mon- 
rovia, Calif., report that sales on 


the new Aero Wing have been “ex- 
| cellent.” They are inviting every- 
|one to take an Aero Wing ride. 

sd * + 


Community Service 


Community Chevrolet, 653 Fill- 
more Ave., Buffalo, has opened a 
service center which covers 20,000 
additional square feet of floor 
space in the firm’s building. The 
new service department features 
a paint section, truck pits, wash 
racks and 10 new automatic lifts. 
+ 7 ~ 


Magner Names Two 
David B. Magner, head of Bed- 
ford Ford Co., Greater Cleveland, 
has appointed George Cunningham 
as general manager and James Bit- 
ner, used-car manager. 
x * a 


Johnson Is Winner 


T. B. Johnson, Ford salesman 
since 1942 for Marker Motors, Inc., 
New Haven, Conn., has been hon- 





ored as a “high point salesman” 
for the northeastern region of Ford 








Schrader Tire Valve Caps are designed with the metal 
outer shell and the specially compounded rubber 
sealing unit doubly reinforced with non-collapsible 
metal plates. Schrader Valve Caps are guaranteed 


air-tight up to 250 Ibs. You can be sure any vehicle, 
any tire, equipped with Schrader Tire Valves, sealed 
with these quality Schrader Caps, has positive pro- 


tection at this vital point. 
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IN TIRE VALVES 
FOR ORIGINAL EQUIPMENT AND REPLACEMENT 


Load the family in the car. Head for the beach, the country, or 
town or church... with never a fear about the tires. They’re built 
to give protection for many miles of easy, economical driving. 
A key to dependable tire performance is the valve that locks the 
air in the tire. 





division. Johnson was high man for 
October in the area covering nine 
states and some 900 Ford dealer- 
ships. 


* * * 


Dennett Promotes Scully 
Thomas N. Scully has been ap- 
pointed general manager of Den- 
nett and Popp, Inc. (Dodge-Plym- 
outh), East Hartford, Conn. He 
has been with the dealership for 
seven years. 
+ * 
Temporary Quarters 
Roberts Motor Co., Portland, 
Ore., which recently suffered a dis- 
astrous fire, is occupying temporary 
quarters at N. E. Oregon St. and 
Williams Ave. 
. * a 
O’Donohue Names Tappan 
M. J. O’Donohue, president of 
Willis-O’Donohue Motor Co. El 
Paso, Tex., has announced the ap- 
pointment of D. W. Tappan as gen- 
eral manager. 
* * * 


Scott Ups Johnston 

Trader Scott, Oakland (Calif.) 
Ford dealer, has named Ray K. 
Johnston as general sales manager. 
Johnston has been associated with 
the firm since 1947, and was ap- 
pointed new-car sales manager in 
1949. 


x * * 


Alling & Miles Moved 


Alling & Miles, Inc., Rochester 
(N. Y.) Hudson dealership since 
1913, now owned by W. G. Herpich, 
president, and E. W. Dolan, vice- 
president, has moved to 1301 Ridge 
Road E., where it has a modern 
building with complete _ service 
facilities. P 

* * 


Johnson Motor Co. 
Johnson Motor Co. of Greens- 
boro, Inc., Greensboro, N. C., has 
been organized with capital stock 
of $100,000 to deal in automobiles. 
Principals are Edwin Couch, John 
Ellington jr. and Edwin Boone jr. 


* + * 


Nilsson Motor Opens 
Nilsson Motor Co. has opened 
new headquarters in Dayton, Wash. 
The outlet will be under the man- 
agement of Albert Nilsson, Jerry 
Alexander, Carl Walker and Curtis 
Barton. 


* * * 


McCann Heads Utter Deal 


F. E. Osborne, general manager 
of Utter Motor Co., announces that 
Tom C. McCann, with the firm 
since May, 1945, has been named 
general sales manager. Fred Mars- 
chante has been named new-car 
sales manager. : 


Willys Outlets in Milwaukee 
Ed Mazzoni Motors, Inc., Milwau- 
kee, has been appointed distributor 
for Willys vehicles. Mazzoni has 
announced the appointment of 
South Side Willys and Lovering- 
Ziebarth, Inc., as Willys dealers 
there. ae 


Buys Buick Dealership 


Paul Prince, of Alice, Tex., has 
purchased the Jack Saunders Buick 
dealership in Baytown, Tex., for a 
reported sum of $100,000. 

*~ = * 


Joins Lewis-Diesel 
Thomas Hurt jr., former sales 
representative for Arkansas Motor 
Freight Lines, Little Rock, Ark, 
has joined the truck sales division 
of Lewis-Diesel Engine Co., North 
Little Rock, Ark. 
* a > 
MacLeod, Lieper Split 
G. J. Lieper has filed declaration 
of his ownership of the name and 
business of Highland Motors, 880 
Kingsway, Vancouver, B. C. A. Mac- 
Leod, who was formerly a partner 
in the business with Lieper, has dis- 
solved his partnership. 
* + . 


Barrentine Motor 
A. L. Barker, Dodge-Plymouth 


dealer in Baker, Ore., has pur- 
chased Jackson Motors, DeSoto- 
Plymouth dealership in Ontario, 


Ore. Another Baker man, Charles 
Barrentine, has taken charge of 
the new dealership, which is to 
operate under the name of Bar- 
rentine Motor Co., Ltd. 

. * a 


Intertown Names Dressler 
Nate Dressler, with more than 40 
years in the automotive trades, has 
been named used-car manager for 
Intertown Motors, Inc. (DeSoto- 
(Continued on Page 41, Col. 1) 
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Plymouth), Hartford, Conn., it has 
been announced by the president, 
Joseph M. Brancherry. 


* * * 


Caves Buick Co. 


Caves Buick Co., Madison, Wis., 
has been incorporated with a capi- 
talization of $115,000. 

s * * 


Alford’s Names Two 


Michael E. Spring and Howard 
Stelzig have been appointed service 
manager and parts manager, re- 
spectively, of Alford’s Dodge-Plym- 
outh dealership in Portland, Ore. 

* # 7 


Larson, Nix Buy Deal 


Roy Larson and Morris Nix, both 
of Harrisburg, Ore., have purchased 
Junction City Motor Co., Oldsmo- 
bile-Chevrolet dealership in Junc- 
tion City. 


Bruce-Eddy Pontiac 
Glenn Eddy and Ralph Bruce 
have purchased the Clarke Pontiac 
dealership in John Day, Ore., from 
Eth Clarke. New name of the firm 
is Bruce-Eddy Pontiac. 


* * * 


Ortmann Motors 


C. S. Ortmann, former car dealer 
in Canada, is the new owner of 
McDaniel Motors, Inc., Oregon City 
(Ore.), Hudson dealership. He 
bought the firm from D. L. McDan- 
iel and changed the name to Ort- 


mann Motors. 
* + + 


Vaughn Sells Assets 
L. A. Vaughn Motor Co., Corsi- 
cana, Tex., owned by L. A. Vaughn, 
has sold a portion of its assets to 
the Corsicana Motor Co., owned 
by Louis Territo. 
s 2 


Marsh to Engel’s 
Edward B. Marsh, who has been 
in the automotive business in Buf- 
falo for 20 years, is now associated 
with Engel’s, Inc. (Studebaker). 
Marsh formerly was president of 
Marsh Motor Corp. P 


Jerry Swanson Chevrolet 

A two-day open house marked 
the completion of a remodeling 
and expansion program by Jerry 
Swanson, Inc. (Chevrolet), Fort 
Wayne, Ind. Service department 
facilities have been added. 

* * 


West Chevrolet Co. 


T. V. West, owner of West Chev- 
rolet Co., Georgetown, Fla., has 
announced the opening of the new 
sales and service facilities at High- 
market and Hazard streets. 

* * * 


Schwartz Appointed 
Harry R. Schwartz has _ been 
named general manager of Brandt 
Motors, Inc. (Ford-Mercury), De- 
catur, Ind. He was formerly asso- 
ciated with his father and brother 
in Schwartz Motor Co., Grabill, Ind. 
s * 


New Showroom Opened 
Louis A. Domingue, Willys-Hud- 
son dealer at Lafayette, La., has 
opened his new showroom on W. 
Simcoe St. 


* * 
Trenor Grows 
Trenor Motor Sales (Dodge- 


Plymouth), Columbus, O., has pur- 
chased the property at the corner 
of Como Ave. and High St. The 
concern plans to expand its present 


plant, 
> + 2 


Hay Joins Tyson 
Jerry Hay, well known General 
Motors Institute man and former 
schools conductor for Coast dealer 
Personnel, has joined the staff of 
Tyson Pontiac dealership in San 
Diego. 


Kellogg to Enlarge 
Kellogg Motor Sales, Inc., will 
build an addition to the garage and 
offices at 902 Main St., Niagara 
Falls, N. Y. According to plans the 
annex will be one story high and 
will measure 33 by 120 feet. 
- . 2 


Vick Named by Crawford 

Volmer Vick, North Little 
Rock, Ark., former publicity di- 
rector for the Arkansas safety 
council, has been appointed pub- 





lic relations director for Craw- 
ford Motor Co. (Chevrolet), Ben- 
ton, Ark. Announcement of the 
appointment was made by H. T. 
Crawford, president. 

* s ? 


South Park Ups Two 


Promotion of Leonard J. Nowak 
to sales manager and Frank E. 
Saunders to used-car manager of 
South Park Chevrolet, 1545 South 
Park Ave., Buffalo, has been an- 
nounced by General Manager Hal 
W. Casey. 


* * * 


Boggus Motor Honored 

Boggus Motor Co. (Ford), Har- 
lingen, Tex., has been awarded the 
Ford four-letter award for the 
fourth consecutive year. Louis Bog- 
gus is general manager of the 
dealership, which operates in Har- 
lingen and McAllen, Tex. 

* * * 


Brost Promotes Two 


Appointment of Stanley E. Hardy 
as service manager and Raymond 
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'jits new showroom and service fa- 


cilities. The dealership is owned 
by Joel Hubbard and W. G. Massey. 


* * * 


Opens Service Unit 
Grant Motor Co., St. Petersburg 
Ford dealership, has opened a new 
Beach Service Center at 10551 Gulf 
Blvd., Treasure Island. 
+ a * 


Pattison Names 2 
George P. Pattison, president of 
Pattison Pontiac Co., Inc., 2120 
Canal St., New Orleans, has ap- 
pointed Stanley Alexander as serv- 


= |ice manager and Martin J. Mullen 
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Dealer Stoyer Marks 30 Years in Pa.— 











es 


With outlets in Pottsville and Schuylkill Haven, Pa., Earl Stoyer, a Cadillac-Oldsmo- 
bile dealer has sold 16,442 new and used cars in the 30 years he has been in the 
auto business. On the occasion of the anniversary, Stoyer used a full-page newspaper 
ad to extend his “hearty thanks to his faithful employes, his Cadillac associate dealers, 
his loyal customers and his friends for their share in making this celebration possible." 





A. Geyer as supervisor of a newly- 
enlarged collision and upholstery 
department, is announced by Rob- 
ert F. Brost, vice-president and 
general manager of Brost Motors, 
Inc., Buffalo. Hardy has been with 


Brost since 1935. Geyer has been 
with the firm more than 30 years. 
* 


Tifton Nash Motors 


Tifton Nash Motors, Tifton, Ga., 
has held the formal opening of 





parts manager. 
* * * 


J. D. Patterson & Co. 

J. D. Patterson & Co., Ltd. (Inter- 
national), Hamilton, Ont., has taken 
over the premises formerly occu- 
pied by Penhall’s Garage in order 
to improve its service facilities. 

* * * 


Ford Franchise to Burgess 

The Ford franchise and assets 
held by Midway Sales, Inc., 3003 E. 
Michigan Ave., Lansing, have been 
taken over by Bill B of De- 
troit. Burgess is president and gen- 
eral manager of the reorganized 

(Continued on Page 52, Col. 3) 








Early motorists were enthused with this 
new lighting system which replaced 
oil lights. Acetylene gas was 


made in the generator from calcium 
carbide and piped to the lights. 
They gave a brilliant white light. 


—from Floyd Clymer’s Historical Motor Scrapbooks 





.. REYNOLDS & REYNOLDS 


SERVICE PROMOTIONAL LITERATURE lights the 
way to greater Service department profits! 


Regular mailings of Service Promotional Literature 
will make your owners regular service customers, in- 
crease customers’ attendance and boost sales volume in 
every department . . . service, parts, accessories and 
car sales. Reynolds and Reynolds produce a complete 
line of effective, four color, mailing pieces with tested, 
attention-getting themes . . . at attractive prices. This 





write today for 


complete line includes 30, 60, 90 and 120 day Follow- 
up Cards . . . Specific Service Cards and Folders . . . 
Double Reply Cards .. . Thank You Cards and Service 





literature illustrating 
these business-building mailing pieces! 


Sales Builders. Your emblem, company name and ad- 


dress are printed on all literature. 


A Reynolds & Reynolds Servis-Control System will 
greatly simplify the proper timing and mailing of your 
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literature. 
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Steinhardt Named | Steinhardt was named vice-presi- 

George F. Steinhardt has been | dent, and Walter W. Smith, secre- 
elected president and treasurer of | tary. Steinhardt succeeds the late 
Eastern Motor Co, (Dodge-Plym- Harry Leiby as head of the 41-year- 
outh), Atlantic City, N. J. Stella E.| old dealership. 
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Works Wonders On All Kinds of Rubber .. . 
Regardless of Color. 


Try this new use for RuGLYDE to clean rubber and 
restore the NEW look — not a painted look. Gives 
superior results with less time... less effort .. . less 
cost than ordinary rubber dressings and paints. 
Simply rub on — wipe off! Order RuGLYDE from 
your jobber in one and five gallon cans. 
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Roundup from State Capitals .. . 








By Bethune Jones 
Legislative Correspondent 

ROPOSALS seeking to provide 

more effective protection against 
financially irresponsible drivers con- 
tinue high on the 
list of automotive 
issues in state 
legislatures. 

A new motor- 
ists’ financial re- 
sponsibility act 
has been placed 
on the South 
Carolina’ statute 
books, with bills 
for new or strong- 
er laws of this 
type pending in 
Mississippi, New Jersey, New York 
and Rhode Island. 

Although Virginia lawmakers 
killed a compulsory motorists’ lia- 
bility insurance bill, similar pro- 
posals are pending in Arizona, 
Kentucky, Maryland, New Jersey, 
New York and Rhode Island. An 
interim legislative commission is 
expected to be created in Massa- 
chusetts to study a flood of bills 
proposing changes in that state’s 
compulsory insurance law—the only 
one now in effect. 

A bill authorizing a census 
among auto owners to determine 
the extent of liability insurance 
coverage was on its way toward 
enactment in New York, in a 
move designed to provide the 
state legislature with data on 
which to base a final decision 


Bethune Jones 








GET YOUR SHOP IN SHAPE... 


Add a Profitable Steering Service Department 
WITH A MINIMUM INVESTMENT 


7 


BEAN 


MECHANICAL 


ALIGNERS 


MECHANICAL BALANCERS 


ur service business build volume 


f 
th profitable steering ser department You can put 


vice 
) Minimum investment with John Bean 
full 


direct reading 


ir shop in shape with 


aalaeuleliliael Me dildo Meel ite lil aammelile mm oleliclila tame’. Aletha l ze) Zs 


t] aaaalehae heli: 


lide 


» few 


ronalile Ma laanaelel as runway sections 
3 


le precision V way 

7 aac, tenders are 
nech« al 
John Bea 


weight t 


und underslung checking gauges 
t the John Bean 
ie of 
slancer tells you exactly how much 
place it Ask your Neleleyai 

Bean chanical 


teatures of 
ivailabl 
B 


iliqner 
n ) Whee 
and 
nt 


mplete igelalels sizes 


use exactly where ti 


today for full rmat John 


iterates 
ind balan¢ rotitable } service business 


t 


JOHN BEAN DIVISION 


FOOD MACHINERY AND CHEMICAL CORPORATION 


LANSING 4, MICHIGAN 


WHEEL ALIGNERS AND CORRECTION TOOLS 


WEIGHTS STEAM CLEANERS CAR WASHERS 





Ime 


WHEEL BALANCERS AND BALANCING TOOLS 


HEADLIGHT TESTERS 





next year on the compulsory in- 
surance issue. 

Enacted in New York, meanwhile, 
was a bill doubling the 
insurance now required of minors 
who own automobiles and another 
measure raising the amount of lia- 
| bility insurance required for buses. 
| Several other bills tightening New 
| York insurance requirements also 
were expected to be adopted. 

* * 


N. Y. Revision Urged 

N EXTENSIVE revision of New 
+4 York state traffic laws to bring 
them into conformity with the 

codes in other states was recom- 
mended to the legislature by its 
| joint committee on motor vehicle 
|problems, which criticized the 
| state’s present traffic statutes as 
illogical, ambiguous and an “out- 
dated jungle of confusion.” 

The committee recommended that 
the Uniform Vehicle Code be used 
as a pattern in revising the laws, 
with minor modifications in the 
model code to fit local administra- 
tive problems. Prepared by the Na- 
tional Conference on Street and 
Highway Safety, the model code is 
in effect in whole or in part in 30 
states. 

With the backing of Gov. 
Dewey, the New York joint com- 

mittee on motor vehicle prob- 
lems at this writing was continu- 
ing to seek enactment of its 
proposed compulsory motor vehi- 
cle inspection program, to be 
carried out through a system of 
state-operated inspection stations. 

While this proposal is favored by 
the Automobile Merchants Assn. of 
New York, comprised of dealers in 
New York City and surrounding 
communities, it drew opposition 
from the Automobile Dealers Assn. 
of New York State. Mainly repre- 
senting upstate dealers, the latter 
group wants the proposed compul- 

sory inspection system to be con- 
ducted through designated private 
garages. 

Compulsory inspection bills died 
in the legislatures of Georgia and 
Michigan. A pending Kentucky bill 
would reauire the state police to 
make safety inspections of all 
motor vehicles in the state at least 
once a year. Mayor Haydon Burns 
| vetoed a Jacksonville, Fla., ordi- 
| nance providing for compulsory in- 
spection. Virginia this spring will 
establish separate inspection peri- 
|}ods for passenger vehicles and 
trucks in order to ease congestion 
|}at state-appointed inspection ga- 
| rages. 


* 








* * * 





Extra Equipment 


| Bus relating to motor vehicle 
equipment continue to pour into 
| legislative hoppers, but with com- 
| paratively few significant enact- 
|ments thus far. A bill legalizing 
| the use of mechanical turning sig- 
|nals was enacted in Georgia, while 
|a new Michigan law prohibits the 
|use or sale of “flame throwers” on 
| automobile exhausts. 

| Massachusetts solons killed a bill 
which would have prohibited auto- 
mobile dealers from installing extra 
equipment on new cars unless re- 
quested by the buyer. Also turned 
down was a Massachusetts proposal 











In Los Angeles, it is unlawful 
for a person to kick someone 
else’s car. 








liability | 


whi tha tion Al ectin Jude Srbnats 
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for the licensing of automotive me 
chanics. Enacted in Massachusett 
was a bill requiring the licensin; 
of used-car auction operators. 

A bill to require the licensing 
of automobile manufacturers and 
factory branches, with provisions 
designed to protect dealers in 
their relations with manufactur- 
ers, was introduced in New York. 
A Rhode Island bill would set up 
requirements affecting the design 
of buildings for the storage, sell- 
ing or servicing of motor vehicles. 

Licensing and regulation of per- 
sons engaged in renting cars with- 
out chauffeur is proposed in Ari- 
zona. Another Arizona bill, designed 
to aid in making steel scrap avail- 
able, would reduce from six months 
to a little over 30 days the time 
required for a dealer to obtain clear 
title to abandoned, lost or seized 
automobiles. A new South Carolina 
law declares vehicles left in or be- 
side highways for more than 48 
hours to be considered abandoned, 
and subject to seizure. 

Uniform closing of used-car lots 
and establishments on Sundays 
would be required under a New 
Jersey bill. An Arizona bill would 
prohibit any automobile driven 
more than 100 miles from being 


sold as “new.” 
oe 


* & 


Other Measures 


O AFFIRMATIVE action has 

been taken yet this year on 
major legislative proposals relating 
to the regulation of installment 
sales and charges. Awaited with 
interest is the outcome of an Indi- 
ana supreme court test on the 
validity of state regulations gov- 
erning the amount finance com- 
panies may rebate to automobile 
dealers to obtain installment sales 
contracts. 

A pending Massachusetts bill 
would change the expiration data 
of motor vehicle registrations from 
Dec. 31 to May 31. Kentucky law- 
makers enacted a bill designed to 
assure listing of motor vehicles for 
property taxation. A bill designed 
to protect motor vehicle titles is 
also pending in Kentucky. A meas- 
ure providing for state registration 
of automobile titles was on its way 
to enactment in South Carolina. 
Colorado increased from $1 to $1.50 
its motor vehicle title registration 
fee. 

Michigan’s senate passed and 
sent to the house a bill to raise 
the minimum age for a driver’s 
license from 16 to 17. A system 
under which driving licenses 
would be issued for two-year 
periods in the birthday month of 
individual drivers is under study 
in Connecticut. 

Bills to liberalize truck size and 
weight limits were rejected’ in 
Georgia and Virginia, with an in- 
terim study of the issue proposed 
in Virginia. A truck weight reduc- 
tion bill is pending in New York 
Proposals for. stiffer penalties 
against truck weight law violators 
are pending in Massachusetts, Mis- 
souri and New York, but were 
rejected in Colorado and Georgia 

. ” * 


Highway Construction 
[= THE field of highway con- 
struction and financing, a pro- 
posal for a $200,000,000 state bond 
issue to establish separate highway 
construction and repair fund was 
not expected to get anywhere in 
the current session of the New 
York legislature. Its advocates, in- 
cluding the state Good Roads Assn 
will continue to seek public support 
for the plan, however. 

A six-year $616,000,000 program 
to construct or modernize 350 
miles of New Jersey highways has 
been proposed by State Highway 
Commissioner Ransford J. Abbott. 
who suggested use of a $300,000,000 
bond issue, a one-cent gas tax boost 
and additional toll roads to finance 
the plan. 

A bond issue, added gas tax 
and further use of tolls was sug- 

gested for 1953 legislative con- 
sideration in Connecticut. A gas 
tax boost also is expected to be 
proposed in Wisconsin next year. 
New toll road enabling legisla- 
|tion has been enacted in Georgia 
(Continued on Page 80, Col, 1) 
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Auto News from Britain 


Auto Steel Supplies Restricted; Rising Costs 
Spur Price Hikes at Austin, Nuffield 


LONDON. — (UTPS)—Steel sup- 
lies to motor manufacturers have | 
seen restricted and production in 
the U.K. is bound to be affected, it 
is believed here, Material prices 
have been rising during recent 
weeks, and many firms have an- 
nounced price increases to meet} 
them. 

The prices on the full range of 
Austin cars and trucks have been 
raised. Auto hikes average $100 per 
model. Singer Motors has pushed 
up the price of its SM1500 by $150. | 
Nuffield has also increased prices, | 
ranging from $120 to over $300, 
according to models. 

The industry has warned the gov- 
ernment that high exports cannot 
be maintained if supplies are not 
available. This warning came fol- 
lowing the announcement of record 
exports of 37,837 autos, and 14,298 
trucks in the month of November. 
Australia was the largest market 
because the motor industry chart- 
ered special ships to transport the 


vehicles. 

a, safety device is being 
‘% fitted to all Austin trucks. 
Amber colored reflectors are being 
placed on the sides of the trucks, 
and red reflectors on the rear. 

All trucks operated by the na- 
tionalized U. K. road _ transport 
service must have two rear lights, | 
red reflectors on the sides and a| 
white painted area in the rear. | 

* * 
|= U. K. Parliament is reported | 
to be making an attempt to stop| 
ear buyers from placing names} 
with more than one retailer. Many | 
people, it is reported, have placed! 
their names with several retailers, 
with the intention of taking the| 

first new car offered. 

* * # 
DOPTION of road-rail tickets | 
is a first fruit of nationalized | 
transport in Britain. Travelers from | 
Edinburgh and Glasgow to London 
can make the return visit from 
London by rail. Outward run must 
be by bus. | 

For this concession the traveler 
pays more than he would for «4 
double bus run. 


; First reports say that the scheme | 
is catching on. Travelers can make | 
a weekend trip to London going by 
bus on Friday night, arriving Sat- | 
urday morning, returning by train | 
late Sunday night. 

Were an entirely-road run made 
the traveling would cut 30 hours in| 
all off the weekend, making many | 
trips impossible. Main arguments | 


Vehicle Sales | 
In Canada Up 
16.6% in Value 


OTTAWA. Dealers throughout | 
the nation, while doing less busi- 
ness in the last month of 1951 
than in the same period of 1950, 
ended the past year by increasing 
the dollar volume of their sales by 
16.6 percent over the previous year, 
the Canadian government reports 
adding that gains were scored by| 
dealers in all provinces during the | 
year. 

Such dealers’ sales of motor ve- 
hicles during 1951 increased 22.8 
percent in retail value in Quebec; 
20.9 percent Manitoba; 19.5 percent 
Alberta; 17.4 percent Ontario; 16.6| 
percent Saskatchewan; 9.9 percent 
Maritime Provinces, and 6.7 per- 
cent British Columbia. 

In December such dealers’ busi- 
ness dropped 18.1 percent, including 
losses of 6.2 percent in Manitoba; 
17.8 percent British Columbia; 11.7 
percent Alberta; 21.4 percent Mari- | 
time Provinces; 26.2 percent Que-| 
bec, and 23 percent Ontario, with 
a sole gain of 25.6 percent in Sas- 
katchewan. 

For the 12-month period of 1951 
dealers’ sales totaled $1,811,840,000 | 
and included $656,460,000 for On-! 
tario; $413,050,000 Quebec; $273,900,- 
000 British Columbia; $125,430,000 
Saskatchewan; $123,210,000 Mani- 
toba; $114,210,000 Alberta, and 
$105,600,000 Maritime Provinces. 

Dealers operating as chain or- 
ganizations obtained only $1,490,- 
000 worth of business in December, 
whereas independent dealers got 
$94,700,000. 


x * * 





* 











for combined road-rail travel are 
speed at low cost. 


How the scheme will work in 
peak holiday periods remains to 
be seen. Reception to date sug- 
gests that it will be a success. 
Meantime, the location of week- 

end drivers is perhaps the biggest 
single headache of the bus com- 
panies, nationalized and private. 

Bulk of the combined traveling 
and private party work is weekend 
business. This demands an extra 
fleet (which is available) and extra 
drivers (who are not availabie). 
Each of the big hiring companies 
here runs a pool of weekend driv- 
ers, but even this has not helyed 
to overcome the problem. 

Holiday weekends become a pos- 
itive nightmare for many compan- 
ies, who experience the greatest 
difficulty in finding drivers. 

Point made by one group is 
that the rate of wages apparently 
does not attract weekend work- 
ers. Mere advance of rates is no 





N. Calif. Ford Dealer Ad Committee— 


of the Motor Car Dealers Assn. of San Francisco. _ 








| solution, as there is a limit to | might be a solution but for the - 
regulations which limit the amount 
of work which can be done by such 


| the amount which can be allo- 
cated for wages. 
Overtime by regular drivers|drivers in the interests of safety. 


Here are the new officers of the Ford Dealers Advertising Assn., Richmond, Calif. 
with representatives of the factory and J. Walter Thompson Co., the Ford ad agency. 
Front row (left to right): Fred Kurz, secretary, Fresno; Dan Minto, treasurer, Burlingame; 
Arthur S. Hatch, Ford regional sales manager; Earle C. Dahlem, president, San Fran- 
cisco, and Aubrey W. Sanderson, vice-president, Petaluma. Rear row (left to right): 
John Eagal, director, Stockton; Clarence Tracy, director, Woodland; Wm. Thorniley, 
account executive, J. Walter Thompson, San Francisco; Clem Doyle, director, Susanville; 
Morris Landy, director, Alameda; Fred Fidler, vice president-manager, J. Walter Thomp- 
son, San Francisco. Dahlem, partner-manager of Wm. L. Hughson Co., is also president 


Traffic ‘Strangle’ | 
Seen as Spur 


To Bus Usage 


RICHMOND, Va.—As autos over- 
crowd the streets more and more, 
traffic will strangle itself and set 
off a revival of the bus business “in 
two or three years,” Warren R. 
Pollard, president of the Virginia 
Transit Co., told the city council 
here in support of the VTC’s bid 
for a rate increase. 

Pollard said he could see the 
| gradual leveling off of the decline 
lin bus riding that has continued 
|since the end of World War II. 
However, VTC contended that it 
would lose money next year unless 
the fare was hiked to 13 cents. 

Company spokesmen have con- 
ceded that a higher fare might re- 
duce the car totals still further, 
and that if riders kept dropping 
off, and prices kept going up, it is 
conceivable that public transit 
would become a municipal opera- 
tion. 





} 
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The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section, Others are profiting from AUTO- 

MOTIVE NEWS WANT ADS! Are you? 











JUST LIKE MONEY IN THE BANK 





MOTOR OIL 





it—and sell it! 


100% 


That’s how Quaker State dealers feel about this 
fine motor oil. All over the country successful 
oil dealers know Quaker State Motor Oil means 
a profitable business. That’s why they stock 


The tremendous popularity of Quaker State 
is directly due to its fine quality. Made from 
pure Pennsylvania grade crude oil, 
Quaker State Motor Oil is refined with the 
most modern processing equipment...and with 
technical skill unsurpassed in the industry. 

We believe it to be the finest motor oil made 
in the world today. And Quaker State customers 
are steady customers because they believe it 
too. That’s just like money in the bank to you. 


If the car manufacturer recommends Heavy Duty 
Oil with detergency, use Quaker State HD Ol. 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. MEMBER PENNSYLVANIA GRADE CRUDE Oil ASSOCIATION 





This is It! 
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FOR 1952 

















Typical of 17 beautiful models is this Pinin Farina styled original with 
matching interior of black needle-point and striped gray homespun 
upholstery and black vinyl leather. Reclining Seat, Twin Beds, and 
glare-free blue Solex glass optional. Your choice of three transmis- 
sions: Standard, or (at extra cost) Automatic Overdrive or the new 
Dual-Range Hydra-Matic. White sidewalls at extra cost if available. 





Orn THIS, our 50th year, we of Nash are 
proud to present to you our finest achieve- 
ment ... The Golden Airflytes for 1952. 

Here are cars more beautiful than Amer- 
ica has seen before . . . literally the result 
of our world-wide search to make this the 
superlative automobile of our time. 

Here, for the first time in America, are 
the swift, flowing continental lines and the 
magnificent coach-work of Pinin Farina, 
world’s foremost custom car designer. 

To see the fabulous interiors is an un- 
forgettable experience! Each spacious sofa 

















And this is the way we are going to tell it—in full, four- 
color spreads like these—time after time—in all the biggest-circulation 
weeklies—in Life, Post, Collier’s . . . PLUS cover positions in Time and 
Newsweek . . . PLUS all the leading sporting magazines! 
PLUS—big heavy-hitting newspaper ads in every Nash dealer’s market! 
PLUS—billboards, some 6,500 of them, that cover every U.S. A. highway! 


PLUS—live television announcements coast to coast over the ABC network, 
and radio! 
Yes, as you read this, some one hundred and fifty million people will be 





getting the news with you of the finest cars we have ever built . . . cars that 
we predict will stand out as THE really new cars of 1952! 
Here’s proof again—*“The Best Things TODAY are Coming From Nash”! 





can seat four. The interior is automatically 
heated and ventilated. Around you is the 
greatest glass area ever designed into an 
automobile, all positioned to give you com- 
plete Eye-Level vision. 

Then—to take the inviting wheel—to 
discover the sheer joy of driving this won- 
derful car! Its mew Super Jetfire engine is 
even more powerful than the one that set 
last year’s stock-car record of 102.46 miles 
per hour—even more responsive, with its 
new Direct-Draft horizontal carburetion. 
Traditional Nash economy, too! 


The balance is simply magnificent. The 
Golden Airflyte hugs the road. It ripples 
over roughness as serenely as a swan on 
still water. The handling? That’s incredible, 
too—thanks to another triumph of Nash 
engineering, Airflex front suspension. 

We don’t want to tell you too much about 
it because we want you to come in and see it! 

We simply say to you, without fear of 
contradiction—that these are the most ex- 
citing cars in the world today ... The Nash 
Golden Airflytes for 1952. 


Nash Motors, Division Nash-Kelvinator Corp., Detroit, Mich. 


THE AMBASSADOR * THE STATESMAN * THE RAMBLER 


Lhe Binest of Ger Bfly Yours 


















46 AUTOMOTIVE NEWS, MARCH 17, 1952 





New Products 











As a highlight of its 55th year as; back gives extra wattage for 
a producer of metal furniture for| heavier jobs, the company states. 
commercial and professional out- . " ’ 
lets, Royal Metal Mfg. Co., 173 N. 
Michigan Ave., Chicago 1, has re-| 


leased a multi-colored catalog fea- - p= | 
turing the company’s complete line ¢e { 


of furniture for 1952. 


* * 
Weller Announces Price Cut FOR FORDS —Helms Products, Grand 
On All Its Soldering Cans Rapids, Mich., has announced the _ intro- 
4 DS 4 ¥ é 


; duction of these replacement grille parts 
Weller Electric Corp., Easton, | fo, 1951 Fords. The firm states that they 


Pa., has announced price reduc-| gre steel stampings, 
tions ranging from 20 to 25 percent 
on all its soldering guns. 

Included are models 100 and 200 | Display Shock Absorber 
single heat types which deliver 100 | 
or 200 watts, respectively, within | Being Offered by Monroe 
several seconds after pulling the For service stations, garages 
trigger. Heavy duty models WD135| and car dealers, Monroe Auto 
and WD250 feature a unique dou- | Equipment Co., Monroe, Mich., 
ble-heat arrangement. Pulling the| has announced a new colorful 
trigger to the first position pro-| display carton containing a bal- 
duces heat for normal work, while| anced set of four shock absorbers 
pulling the _ trigger all the way! for Ford, Chevrolet, Plymouth, 


not die castings. 


. * 








| Dodge, DeSoto and Chrysler cars. 
The container makes an attrac- 
tive three-color counter display 
and is known as the “Monroe 
Service Station Merchandiser,” 
the company states. 

At the same time, the company 
has announced it is launching a 
complete new merchandising pro- 
gram, with promotional literature 
designed for the factory represen- 
tative, jobber and warehouse dis- 
tributor and the dealer, service 
station and independent garage. 


| Rittenbaum Producing 


New Polishing Cloth 

A new polishing cloth which the | 
| company claims does not injure the 
|finest of surfaces and which can 
be laundered and used many times 
lis being produced by Rittenbaum | 
Bros., 691 Houston St., N. W., At- 
lanta. 








TWO-FACED LAMP—Sparton Automotive, 
Jackson, Mich., has announced a series of 

Called the tubular knit polishing | girectional signal lamps including a newly 
cloth, it is made of soft lightweight | |designed two-faced lamp. According to 
yarn and comes in continuous rolls. |the company, the new lamp operates on a 
The cloth does not leave any lint single bulb, but Stimsonite lens provide 
on surfaces polished, according to|12 square inches of lighting surface with- 
the company. lout reflectors inside the lamp. 








UL BEARINGS! 


You risk early bearing failure and customer dissatis- 
faction every time you take a chance on a bearing 
priced a bit lower than the original equipment 
supplier's quality product. 
Yes, “bargain” bearings 
can be mighty costly ! 


So remember this: BCA is 


one of the major manu- 





MAKERS OF A COMPLETE LINE OF BALL BEARINGS FOR ALL MAKES OF CARS, TRUCKS, BUSES, AND TRACTORS 





BEARINGS COMPANY OF AMERICA 


LANCASTER, PENNSYLVANIA 


facturers specializing in automotive ball bearings. 
This specialization is your assurance of precision- 
made bearings that meet the requirements of a spe- 
cialized industry. BCA engineering and production 
facilities are aimed to make automotive power safe 
and trouble-free. 


The name BCA is your assurance of bearings engi- 
neered to fit specific automotive applications. 








LIFT GATE HELPS KIDDIES—The public 
schools of Peoria, Ill., have two buses 
equipped with Anthony lift gates for 
safer, faster loading and unloading of the 
handicapped children attending classes 
Provides a hydraulic-powered elevator 
which raises and lowers the children be 
tween the street and sidewalk level and 
the floor of the bus. When not in use, 
the gate folds up and closes with the 
rear door. However, as an added safety 
measure, the gate can be lowered instant 
ly should the rear door be needed as an 
jemergency exit, according to Anthony 
Co., Streator, Ill., which engineered and 
built this unusual application. 





* * x 





FOR BRAKE WORK—Barrett Equipment 
Co., 21st and Cass, St. Lovis 6, has an- 
nounced this E-Ven-Heat de-bonder for 
removing bonded brake shoe lining. Ac- 
cording to the company, the de-bonder 
handles 8 to 16-inch shoes, and will ac- 
commodate up to 15 car shoe; at one 
time. 





FOR 1952 CADILLACS—A Monoxivent 
dual exhaust fixture, designed to adapt 
existing exhaust eliminating installations 
to the new dual exhaust system on the 
1952 Cadillac, is announced by Kent- 
Moore Organization, 3044 W. Grand 
Bivd., Detroit 2. Adapter J5202 is easy 
to attach and can be used with any over 
head or underground exhaust eliminating 
system having standard diameter exhaust 
Pipe fittings, according to the manufac 
turer. The fixture's twin tailpipe adapters 
are merely inserted through the bumper 
and over the new car's dual exhausts as 
shown. The “T" coupling is then attached 
to the standard tailpipe adapter used in 
servicing previous models. 


* * x 
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APRIL FILTER CHECK TIME — Purolator 


| Products, Inc., Rahway, N. J., is promoting 


April as “Filter Check Time," and is carry 
ing a heavy schedule of national adver 
tising to support the movement. According 
to the company, one of the best ways that 
retailers can get extra profits from this 
promotion event is to show the customer 
the dirty filter elements in their cars. 
(Continued on Page 47, Col. 1) 
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WHITEWALL TIRE CLEANER — Liquid 
Glaze, Inc., Lansing 6, has announced the 
development of ‘Whiter 'n White,’ a 
whitewall tire cleaner. The company said 
the cleaner removed all ground-in dirt, 
grease, grass and oil stains, and leaves 
a wax-like, glossy finish when dry. 





Get a complete 
checkup now! 


< Morer Tene-wp 
¥ Poin & Body 
< Corburetar & ignition 








Automotive 
Parts Assn., Detroit 1, is distributing this 


NAPA POSTER—National 
shop poster to help sell complete 
and tuneup jobs for spring and 
summer motoring. The poster is tied in 
with the national advertising program be- 
ing carried on by the NAPA. 


seasonal 
checkup 





TURN SIGNAL LIGHTS—K-D Lamp Co., | 


Cincinnati, has announced its newly de- 
signed class “A” turn signal lights. Ac- 
ording to the company, the lights will 
be available individually, in three kits 
with reflector type lights, or in two kits 
with sealed beam units. Sealed-beam kit 
s shown. 


* 7. * 


Deepfreeze Corp. Markets 
Vew Chilling Machine 

An industrial chilling machine to 
meet the needs of smaller capacity 
users has been announced by Deep- 







freeze Distributing Corp., Cincin- 


nati 29. 

| The model, Sub-Zero W-120, has 
ja capacity of five cubic feet, and 
| will maintain temperatures as low 
500 


| temperature it will remove 


| BTU’s per hour, the equivalent of | 
|cooling 20 pounds of steel from} 


room temperature to —120 degrees, 
| Fahrenheit, the company states. 


* 


New Seal Offered 
By Crane Packing 


Special advantages are claimed 
for the new “John Crane” Type 
11A seal being offered by the Crane 
Packing Co., 1800 Cuyler Ave., Chi- 
cago. The spring of the seal is 
enclosed in a synthetic rubber flex- 
ing member which protects the 
spring from corrosive liquids. 

Because the sealing unit is sta- 
tionary, the company recommends 
it for use where shaft vibration is 
encountered and for shaft speeds 
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over. It is designed to handle pres- 
| sures up to 50 pounds per square 
gree and temperatures to 212 de- 


grees. 


~ 6,000 revolutions per minute and 


/ 





INSIDE VISOR—Alfred B. Cole, 3614 N. 
| Odell Ave., Chicago 34, has begun manu- 
facture of the Cole non-glare shield, an 
inside plastic visor. The visor is molded of 
green plastic, and fits almost every car 
and truck, including convertibles. 


* + * 


Metal Conduit Source 
Flexible Metal Hose Mfg. Co., 640 
W. 17th St., Costa Mesa, Calif., is 
a new source of flexible metal 
conduit serving a wide variety of 
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shielding applications and flexible 
metal hose for both fluids and 


gases. Although a new company, its | 


management has had some 40 years 
of technical and production experi- 
ence in its field and has played a 


leading role in the development of | 


flexible metal conduit and hose 
through the years, states Elton 
Hallett, president of the company. 


* * 


New Film Tape Developed 
By du Pont Company 

A new film tape said to have 
unusual strength, heat resistance 
and insulating qualities has been 
developed by du Pont Co., Wilm- 
ington, Del. 

Trade-marked “Mylar,” it is a 
polyester film, similar in appear- 
ance to cellophane, but with dis- 
tinct properties which appear to 
make it suitable for a series of 
new industrial uses, the company 
says. 


* * * 


New Aluminum Finishes 


Announced by Alcoa 

New hard coatings for aluminum 
where high resistance to abrasion 
is desired have been announced by 
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|} Aluminum Co. of America, Pitts- 
| burgh. 

| The company states the new fin- 
ishes are anodic oxide coatings 
which cannot be chipped or flaked 
from their parent metal. 





CASTER - CAMBER GAGE —The Micro- 
Poise caster-camber gage made by the 
Nuday Co., 5227 Schaefer Rd., Dearborn, 
is easy and positive fo use and takes all 
guessing out of adjustment, the company 
said. It can be used on all make cars, 
mounts on wheel spindle and requires no 
extensive floor layout or rack. Any me- 
chanic can use it successfully, Nuday 
claims. 

(Continued on Page 48, Col. 3) 











atmosphere of progressiveness ° 


courteously. 
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Metal... . 


and have won new 


widened their trading areas, boosted their 


| sales volumes. 
| Why don’t you? 


| brighten up the interior of your 


| 


G 


PITTSBURGH 





MODERN Pittsburgh Store Front has 
A appeal that opens shoppers’ eyes . . . 
and their pocketbooks! It helps create 
. - Suggests 
to the public that here is an up-to-date busi- 
ness which will treat its customers fairly and 


To give their showrooms an inviting, up- 
to-the-minute look, many alert automobile 
dealers have modernized with attention-get- 
ting Pittsburgh Glass and Pittco Store Front 


And when you modernize, be sure to 


bacher, Morris & Taylor, Toledo, Ohio. 


an 
the biggest returns in 
an 


too. For it’s the complete job that brings 


Meanwhile. why not write for our free 
modernization booklet, “How To Give Your 
Store The Look That Sells”? It’s packed 





increased business. 


to get the 





' a 


customers, 





a 


showroom 


Store Fronts | 
and Interiors | 
by Pittsburgh | | 


Look That Sells.” 








PAINTS - GLASS -: 


gay Se 


a ee | 


Pittsburgh Plate Glass Company 
2116-2 Grant Building, Pittsburgh 19, Pa. 


Without obligation on my part, please send me a FREE copy of 
your modernization booklet, “How To Give Your Store The 


See what a Pittsburgh Store Front can do? 
5 BEFORE....ist « showroom 


AFTER... it’s loaded with buy-appeal ! 


MODERNIZED FOR MODERN EYES. These “before” and “after” photographs illustrate how effec- 
tively Pittsburgh Products can be used to give an old building a new sales personality. The modern- 
ized showroom in Toledo, Ohio, uses large panels of Pittsburgh Polished Plate Glass to show off the 
interior to the public. The division bars and sash are sturdy, lustrous Pittco De Luxe Store Front 
Metal. The inviting entrance features two Herculite Tempered Plate Glass Doors, with custom Pitts- 
burgh Free-Standing Door Frames, automatically operated by Pittcomatic Hinges. Architects: Sanzen- 


cee ee See eT 
” a 


with information about specific Pittsburgh 
modernization materials. and examples of 
how other retailers have used these products 


edge over their competition. The 


coupon below is for your convenience. 


ae 
Address 
~ City State 
CHEMICALS - BRUSHES PLASTICS 


COMP 
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Ford Salesmen's Suits Match Upholstery— 
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When Safety Motors (Ford), Chicago, held its new model showing the sales staff 
wore suits of the same fabric as is in the upholstery of the Mainline series. The idea 
was a “definite selling aid,” according to F. M. Caraway, president. Kneeling in front 
are Caraway and Frank Cresto, general sales manager. 





Xeelite Is New Name 


For Park Metalware 
ORCHARD LAKE, N. Y.—Park 
Metalware Co., Inc., makers of 
Xcelite mechanics’ hand tools, has 
changed its corporate name to 
Xcelite, Inc., President F. Birney 
Farrington has announced. Found- 
ed in 1921, the company first man- 
ufactured electric connectors, auto- 





mobile accessories and tools. In 
1940, the plant was enlarged, and 
during 1951 manufacturing floor 
space was doubled. 

Besides Farrington, officers of 
Xcelite are: vice-president, John O. 
Olsen, of Cleveland; secretary, How- 
ard S. Langworthy; treasurer, John 
N. Petre, both of Orchard Lake. All 
of whom held the same positions 
with Park Metalware Co., Inc. 











New Products 








(Continued from Page 47) 


Handy & Harmon, 82 Fulton St., 
New York, announces the devel- 
opment of a special brazing flux 
for use in the joining of titanium 
and zirconium, and their alloys. 
Silver brazing alloys readily wet 
the titanium which is protected by 
the flux, the company states. 


* + * 


Firestone Resin 
A new fluorinated plastic resin, 
claimed to be resistant to the most 
highly corrosive chemicals and im- 
pervious to salt, heat and moisture, 
has been developed by Firestone 
Tire & Rubber Co. Trade name of 

the resin is Veloform F-10. 


* * x 


Philips Develops New Way 


For Machining Tungsten 

A new technique for drilling, 
grinding, turning, milling, thread- 
ing and tapping tungsten metal 
using ordinary metal working ma- 
chines has been developed by Phil- 





ips Laboratories, Inc., 
N. J., it was announced. 


According to an announcement 
by Dr. O. S. Duffendack, president, 
the technique permits the machin- 
ing of tungsten metal to tolerances 
comparable to those normally 
achieved with steel or brass. 


Irvington, 


* * * 





CONVERTIBLE TOP DYE — Arndt-Palmer 


Laboratories, Inc., 17730 Dora St., Mel- 
vindale, Mich., has announced a plastic 
top dye that waterproofs the top. Accord- 
ing to the company, the dye comes in six 
colors that will not fade in the sun. It is 
also claimed that the dye leaves the top 
pliable with a permanent finish. 











HEAvY DUTY 


Just what the Maker 











@ For maximum protection under all driving conditions, 





Mobiloil more than meets the requirements for 
a heavy-duty motor oil as outlined by American 
Petroleum Institute and recognized by Society 
of Automotive Engineers... plus famous Triple- 
Action for top performance: 


HIGH “V.1.“’— (high viscosity index )—for mini- 
mum change in body over broad range of tempera- 
tures—vital for modern engines with closer-fitting 
parts, higher operating temperatures. 


ANTI-ACID—special anti-acid agents to give high 
oxidation stability —— greater protection against 
corrosion of engine parts. 


HIGH DETERGENCY—plus dispersive properties 
—to help hold deposit-forming materials in sus- 
pension—keep engines clean ...especially im- 


portant for engines with hydraulic valve lifters. 


of heavy-duty motor oil in their cars. 


many automobile manufacturers today recommend use 
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YACUUM OlL COMPANY, INC 


Why Sell Anythi 


Mobiloil—World's Largest Seller—at the Sign of Friendly Service! 


SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 










HOT SPRAY HEATER —Spee-Flo Co., 
3603 Harrisburg Bivd., Houston, has an- 
nounced its Model 202 hot-spray heater. 
Uses the original one-gallon paint can as 
the heating vessel, automatically mixing 
and heating one gallon of lacquer or 
enamel to uniform temperature and vis- 
cosity throughout, the firm states. 





PORTABLE STOCKING UNIT — Service 
Parts Systems, Inc., 15102 Charlevoix Ave., 
Grosse Pointe, Mich., has announced this 


portable stocking unit for transporting 
small parts and materials from job to job. 
The company said the device was known 
as “Porto” unit, number 5050-W. 


* * * 


New Multi-Purpose Blade 
Announced by Ferguson 


A new multi-purpose blade, de- 
signed for farm, industrial and 
landscape gardening work, has been 
introduced by Harry Ferguson, Inc., 
3639 E. Milwaukee, Detroit 11. 

The six-foot blade can be rotated 
a full 360 degrees and is equipped 
with a scarifier, side plates, blade 
extension and grader wheel, the 


company states. A finger tip hy- 
draulic control adjusts depth of 
cut and raises the blade into trans- 
port position. 





Pe 


FOR BETTER PAINT JOBS—Marson 
Corp., 115 Mill St., Revere 51, Mass., 


announces production of a product said 
to aid auto paint jobs. The company said 
that “Smoothie” improves flow-out, and 
increases the gloss of hot or cold lacquer 
or synthetic enamel. 





(Continued on Page 49, Col. 1) 
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New Products 








(Continued from Page 48) 





CAR WASHER—Choldun Mfg. Corp., 
331 East St., New Haven, Conn., has an- 
nounced its Auto-Magic Carwasher, said 
to wash cars with touch controls. The unit, 
according to the company, consists of a 
spray elevator, and overhead lift mechan- 
ism and a control cabinet. The spray ele- 
vator goes up and down, drenching the 
car with either pure water or ‘Purple 
Magic" shampoo which clings to the car 
during mitting operations. The elevator is 
controlled by push buttons, the company 
said. 

Ss ©. «& 





FOR HYDRAULIC SERVICE—Superdraulic 
Corp., 14256 Wyoming Ave., Detroit 4, 
has announced this standard filling-bleed- 
ing tank for use in servicing hydraulic 
lines. The company said that the unit 
holds 2% gallons of oil, and is readily 
adaptable to use in automotive hydraulic 
systems. 


7515-a 


ALEMITE 


LUBE GUNS—Alemite division of Stew- 
art-Warner Corp., 1826 Diversey Pkwy., 
Chicago 14, has announced these special- 
ized lubrication guns for universal joints, 
water pump, steering gear and wheel 
bearing work. In addition, a suction gun 
is offered for wet clutches, shock absorb- 
ers or gear cases. The company said that 
one of the guns is a medium pressure 
gun, with a hydraulic coupler, and the 
second a low pressure gun. 








HAND CLEANER—Khemo-Klean can be 
used with or without water to remove 
many types of stains, grease and grime 
and has healing qualities, according to 
Khemo-Klean Co., 3265 S. 9th St., Salt 
Lake City. 











ENEMY OF STATIC.—Johnson's Nox- 
Static eliminates electric shock from plas- 
tic seat covers, and cleans them at the 
same time, the maker states. Each eight- 
ounce bottle contains enough for two 
complete applications on the average se- 
dan, according to Johnson's Nox-Static 





labs, 217 E. Jefferson, Dallas. 





FOR BETTER BRAKES—Gatke Corp., 228 
N. LaSalle St., Chicago 1, has announced 
the manufacture of brake lining to handle 
the extra work imposed on cars with auto- 
matic transmissions. 





FOR INSTALLING PISTONS—Zim Man- 
ufacturing Co., Chicago 12, Ill., has an- 
nounced these two new tools for piston 
installation. Model 214 is for cars, and 
model 215 is for trucks and tractors. 
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FOR MERCURY ONLY — E-ZEE-ON door 

panels for Mercurys completes the line for 

door repair panels for this make from 

1949 through 1951 by Graver Industries, 

Box 4027, Cleveland. Comes ready for 

mounting with flanges all formed and 
holes for door locks. 


El Paso Motor Quits 


As K-F Distributor 


El Paso Motor Co., 1300-1316 Tex- 
as St., El Paso, Tex., announced it 
has resigned as distributor of Kai- 
ser-Frazer cars. 

“We will continue to provide serv- 
ice and repairs, however, using 
genuine factory parts on all makes 
of cars,” said Joe E. Goodell, pres- 
ident. John T. McConnell is man- 
ager and Earl Moreau is service 
manager. 














Wrecked Cars 
Used by Ring 
Cracked in N.Y. 


NEW YORK.—Eight members of 
a ring which, according to police, 
obtained wrecked autos in Staten 
Island, stole perfectly matching 
cars in Brooklyn and then switched 
the serial numbers and legal pa- 
pers, were brought before the 
grand jury here last week. Two 
others connected with the ring 
were being sought. 

According to Asst. District At- 
torney John Cosgrove, the stolen 
cars were sold for 30 to 40 percent 
under regular prices. 

Dominick Conandra, previously 
convicted on a car-stealing charge, 
was named as the leader of the 
theft ring. He was being held in 
$8,500 bail. 

Cosgrove said the ring sold more 
than 50 of the stolen autos and 
that he had proof on eight automo- 
biles, 

“There ought to be some sort of 
law requiring wreckers to register 
their vehicles,” Cosgrove said. 








FEDERAL-MOGUL SERVICE (Div. of Federal-Mogul Corp.) DETROIT 13, MICH. 
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Auto News from Tokyo 
Drive Launched to Clean Up ‘Rental Deals;’ 

30,360 Vehicles Produced in 1951 

Toe. (UTPS) — Police here| ese, foreign businessmen, and 

have launched a citywide} SCAP occupation personnel and 

“cleanup” drive of foreign cars| rented to the Japanese at “ex- 

driven illegally by unauthorized| orhitant prices,” metropolitan 

Japanese. It is believed that there police said. 


are thousands of such violators in 
the area. 


Yompany presidents, screen 
actors and actresses and new-yen 
millionaires have been riding or 
driving unmolested in foreign- 
made motorcars, owned by Chin- 





Monopoly? 
Decontrol of Lighter Cars 


Stirs Colombia Row 

BOGOTA, Colombia. A recent 
government decree, which removes 
cars weighing 2,728 pounds or less 
from the prohibited list of import- 
ed cars, has been denounced by 
U.S. auto importers as tantamount 
to a monopoly in favor of European 
cars, according to the New York 
Times. 





HOW TO MAKE A 


ound lavestment 


Nearly 5,000 cars of the latest 
American, British, French, German 
and Italian makes and models are 
involved and the police board has 
decided, with GMQ approval, to 
strengthen its drive against irregu- 
lar registration of cars of 1940 or 
later models. About 500 of the 4,- 
965 cars in question were legally 
released under SCAP authorization 
in July and registration coupons 
of the Japanese government’s min- 
istry of international trade and 
industry and the land transporta- 
tion bureau have been issued for 
them, it was stated. 

Automobiles officially priced from 
$1,000 to $4,000 have been sold at 
blackmarket prices as high as 
4,000,000 yen ($11,000) and involve 





v 


South Coast Motors, Manahawkin, N. J.— 
A new building to house the South Coast Motors (Ford), Manahawkin, N. J., has been | 
erected with this fully glassed-in showroom. 


President of the firm is Frank Battel. 





yen—about $200 or so for the use 
of the name of a “third power” 
foreign national. These transactions 
are made with yen, but in reality 
have involved “dishonest deals” 
amounting to millions of dollars, 
using both the forbidden military 
payment certificates (American oc- 


on the thriving Japanese black 
market. 

Offenders will face “quick prose- 
cution” with penalties of not more 
than 10 years in jail and a $250 fine 
or both. 


* + 


A total of 30,360 vehicles of all 





the payment of “thank you” 


“switch key” money up to 100,000 


or|cupation money) or American 
greenbacks, both highly negotiable 








ing 1951, official figures show. 


types was produced in Japan dur- 








Select from FLINTKOTE’S Complete Line of Automotive Products 


























FLINTKOTE 
Products for Industry 


Metal noises and the infiltration of moisture, dirt, etc....in body, 
joints and seams...are definitely unsound for everybody concerned. 


Preventing them are familiar jobs for Flintkote Automotive Products. 
You’ll find them deadening sound and minimizing the weakening 
effects of corrosion. They are recognized as valuable components 
of cars...a sound investment for automobile manufacturers. 


Look over the wide line of standard and specialized products we are 
making for many famous name cars...including, perhaps, yours? 


Only Flintkote makes such a complete line...to meet the variety 
of both new and long-used specifications. 


Flintkote Automotive Products are quality through and through. 
Our Research Laboratory keeps abreast of developments in the in- 
dustry. Our trained and experienced technicians work constantly on 
your problems. Our manufacturing facilities are engineered to pro- 
duce the materials that exactly fit your needs. 


We can help you. We have developed materials and techniques that 
you should know about...in felt products, in spray-applied mastics, 
in non-inflammable adhesives. And, remember, we are a one-source 
supplier with a complete line in this field. Just call, or write. 


THE FLINTKOTE COMPANY, Industrial Products Division, 
30 Rockefeller Plaza, New York 20, N. Y. 


14201 Schaeffer Highway, Detroit 27, Mich. 


Atlanta ° Boston . 
Los Angeles . 


Chicago Heights . 
New Orleans ° 


Detroit 
Washington 


The Flintkote Company of Canada, Ltd., 30th Street, Long 
Branch, Toronto, Canada. 





Research Getting 
Fewer Industry 


‘Sales Dollars 


NEW YORK.—Although research 
and development expenditures of 
almost half of the 125 manufactur- 
ing companies surveyed by the Na- 
tional Industrial Conference Board 
have risen considerably since 1946, 
they have not quite kept pace with 
rising sales. 

A study made public by the 
board found the companies split 
almost evenly between those now 
spending a greater percentage of 
their sales dollar on research and 
|development, those spending a 
negligible amount, and those whos« 
|research and development costs are 
mixed with other expenditures and 
cannot be accurately estimated 
Many of these latter companies 
however, reported substantial ex- 
penditures on research. 

Fundamental research and new- 
product research and development 
received more attention from the 
companies in 1951 than in 1946, ac- 
cording to the board, which noted 
no basic trend, however, since a 
substantial number of companies 
are also shifting from fundamental 
research and are emphasizing prod- 
uct adaptation and improvement. 

The survey found that “only a 
small proportion” of research ex- 
penditures is thus far being made 
in connection with government 
work, although some companies 
hope their research will eventually 
lead to “substantial government 
contracts.” 


Research expenditures of most 
of the reporting companies will 
increase with sales in 1952. Dollar 
expenditures will rise, generally, 
from 10 percent to 25 percent over 
1951 levels. Several larger increases 
are reported, the greatest being a 
280 percent increase in dollar ex- 
penditures by a company now 
negotiating a government aircraft 
contract. 


Labor Cost Tips 
Future Tab Seen Based 


On Hourly Earnings 

NEW YORK.—Most firms, when 
predicting wage bills for the future, 
make the error of projecting basic 
wage rates instead of hourly earn- 
ings, according to Austin M. Fisher, 
of Fisher and Rudge, management 
consultants in the industrial and 
community relations field here. 

Fisher pointed out that project- 
ing basic wage rates does not in- 
clude overtime and premium pay- 
ments. During World War II, he 
said, basic wage rates went up 20 
percent, but average hourly earn- 
ings rose 52.7 percent. Wage Stab- 
ilization Board increases are also 
granted on terms of base rates and 
do not consider total take-home 
pay. 

A far better way to arrive at fu- 
ture costs of labor is to find out, 
months ahead, what the union will 
demand at the renewal or re-open- 








ing of its contract, Fisher de- 
clared. 
“First,” he said, “find out how 


the company stands, wage-wise, in 
relation to other companies in the 
plant community. Second, determine 
how the union is trending in re- 
gard to demands. And third, ascer- 
tain how the union stands in re- 
gard to future gains for its mem- 
bers.” 

Fisher emphasized that it is im- 
portant to know, if possible, what 
is going on behind the scenes in 
the union. He said that published 
information tells only part of the 
story—the part union leaders ap- 
prove for publication. This can only 
be penetrated by those who have 
the specialized experience, the time 
and the contacts. 
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| Miss Smythe, 
it’s a wonderful idea. 
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Germans Eye Fixed Tradeins | 








By George L. Glaser 
Special to Automotive News 
een: Observers in 

Germany believe that a move- 
ment is under way to place the 
used-car tradein outside of compe- 
tition. 

Auto makers and, according to 
what I can gather, the majority of 
dealers are in agreement on this. 

They are transferring, or in- 
tend to do so, the used-car ap- 

praisals to a non-profit organiza- 
tion which will operate with the 
help of proposed laws. 

The non-profit appraisal firm is 
called DAT and has its seat in 
Stuttgart. 

It is said that DAT is again be- 
ing supported by a small amount of 
money which is transferred to it 
from the vehicle manufacturers 
and from the dealers for every ve- 
hicle delivered. 

Observers believe that one day 
it will be backed by a law with 
teeth, making used-car appraisals 
compulsory. 

Auto men argue that lower ad- 
vertised retail prices are possible, | 


Mercedes Suspension— 


A unitized knuckle support and king- 
pin are among the features of the front 
suspension on the new German Mercedes 


passenger car. An automatic lubrication 
system for all moving chassis parts can 
be fed from one point by the driver. 


* * * 


if losses on used cars are generally 
averted by appraisal branches in 
each town. 

Dealer discounts are _ involved 
here. It is said that discounts can 
be shorter without hurting the 


pin. The tubular unit is equipped 
| with anti-friction bearings on top 
and bottom which can be replaced 
without much delay. Also interest- 
ing to note is the automatic lubri- 


cation system for all moving 
| chassis parts which is fed from 
point by the driver. 


} one 
Finally on the Mercedes sus- 
pension the mounting of the sus- 
pension arm shafts are in large 
flexible rubber bushings in order 
to allow the entire suspension to 
be able to have a certain amount 
of elasticity in the horizontal di- 
rection also. 

Mercedes is also experimenting 
with a sport car version of its new 
large six-cylinder type which could 
easily be wound up to 150 miles per 
hour. 

* * * 


New Citroen 

fy is rumored in Paris to 
4A be ready to prepare production 

of a radically new model after 


sticking for 18 years to one type| 
of car. 

If the rumor proves right, then | 
Citroen is going to have aircooled | 


pancake type engines, again front- | 
wheel drive, Cotal electrically shift- | 
planetary transmis- | 


ed clutchless, 
| sions and a modern airplane influ- 
enced unitized body. 

* * * 


German Increase 


| HE German industry after a lot 
of discussions and troubles fi- 
|nally managed to wind up with 
|more than 20 percent increase in 
production in 1951 with the outlook 
that 1952 will be even better if the 
flow of raw materials will con- 
tinue. 


There is talk again on the so- 


| 





Private Camp Owners See Chevrolet— 
Spielman Chevrolet Co., New York, sponsored this exhibit in the lobby of the hotel 


|New Yorker during the annual convention of the Assn. of Private Camp Owners there. 


he owner said that the station wagon caused considerable attention. 








as well as the cylinder head would! holes of the door and from there 


transfer the heat directly from 
aluminum-cast, finned heat ex- 
changers to the ducted air stream 
which would be provided by a blow- 
er. The detour to cool the engine 
via the liquid is said to be neces- 
sary in order to control the noise 


distributed toward the slot which 
directs the warm air flow toward 
the window glass. 

A spark plug firm says that plugs 
should be tested under pressure 
whereby the air should be heated 


above 400 degrees, Fahrenheit. It 
claims that the coating left on or in 
spark plugs from leaded gasolines 
begins to be able to shorten the 
plug at high temperatures as it be- 
comes able to carry currents. 


level. 

The defrosting of the front door 
windows has been successfully 
proved on a recent Mercedes 
body. The warm air is blown from 
the door pillar into rubber-lined 


called “porcupine” engine which 
has been ready as far back as 
1936. 

This engine would be liquid 
cooled but without an external 
radiator core. The cylinder block 

















the \ EWEST advancement 


in the science of wheel alinement 





the NEW BEAR” ~~ 





are exposed 





dealer, if he is protected from 
losses on the tradein. 

People who understand the rath- 
er weak financial position of the 
German car dealers and buyers, 
when compared with U. S. stand- 
ards, agree that this plan, while it} 
may never work in any other coun- | 
try, could have benefits for the Ger- | 
man industry and the public. } 

With a limited section of the} 
population to work on for car sales, | 
and a rather great selection of | 
makes supplemented by foreign im- 
ports, protection for dealers may be | 
in order. 
* * * 


Mercedes Suspension 


THE latest Mercedes pammenger-| 
car front suspension features a 
unitized knuckle support and king 





British Boomer 
Export of Cars Breaks 


Record in January 


LONDON.—The Society of Motor 
Manufacturers and Traders has an- 
nounced that the largest number of 
cars ever shipped overseas in any 
month was reached in January, 
when 37,926 cars were exported, 
beating the record set last Novem- 
ber and also setting up a new) 
peak in value of over 13,000,000 
pounds, 

Exports of commercial vehicles | 
during the month totaled nearly 
14,174 units with a record value of | 
nearly 8,000,000 pounds. | 

Makers of agricultural tractors 
also broke all previous records for 
monthly shipments both in volume 
and value in January, with 12,274 
units worth almost 4% million 
pounds consigned overseas. 


Sauder Completes Annex | 
Completion of a new addition to 
the front of John N. Sauder Auto 
Co.’s building in New Holland, Pa., 
has increased the Chevrolet dealer- 
— floor space by 5,400 square 
eet. 


FLECT 


all steering and alinement troubles , 


gives you the NEWEST 


way to sell alinement services 


Screens All Cars for Steering Mis-Alinement ‘as 
your Customers See It! 





/ Operator reads Screen and makes Adjustments 
/ without getting out from under car! 


Checks Caster, Camber, Kingpin, Turning Radius 
and Toe Electrically!. . . Both Mechanical and 
Electrical readings can be made at the same time! 








p eee 
right before your eyes! f Readings are MAGNIFIED on Tell-All Screen 


j / which requires no High watt, Expensive 
f y Projection Tubes! . 
f y Sells Itself because it’s NEW ... it’s Novel 


... it’s Electrically Accurate, Sturdy, Dependable 
and unaffected by temperatures! 


EF 
IAGWETICALLYS——__it 


/ y Alinement Checked from Either Wheel Rim 
4 





or Spindle ... Quickly Adaptable to 


























Wildy vt 


Tiliti, 
Z, OPCS nl 
CTO Do 


Y-5842 


Cabinet Design Adds Beauty to 
Your “BEAR” Service Department 
+». with or without Merchandising 


y Present Equipment! 


Stamps your shop as up-to-date with the latest, 
/ most scientific equipment—Helps sell your 
' other “BEAR” Services! 









Cc pl + Merchandising 
Program Available to help 
you sell the hottest idea in 


Wheel Alinement History! 














New, Modern 








ACT NOW—See Your Jobber for Com- 
plete Details about the New “BEAR” 
Telaliner or Write for New Telaliner 
Bulletin! 


'=Telaliner 


BEAR mre.co., DEPT. A 14, ROCK ISLAND, ILLINOIS 


Background! 
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Billings Opens in Portland, Ore.— 


Richard Billings Motors is the newest Chrysler metropolitan dealership in Portland, 
Ore. The firm is the successor to Armentrout Motors. Billings states that he is in the 


third generation of an internationally-known dance family. 





Dealer Doings 








(Continued from Page 41) 


firm; James F. McDonnell, 


McAuliffe, 
treasurer. 


Dearborn, ; 
| owners of the company, said. 
~ * id 


Bartell Motor Co. 


. * * 


Trappen Joins Johnson 
Charles W. Trappen is the new | 


Paul O. Johnson Motors 


baker), Lafayette, Ind. “Four-Letter Award” for 1951. 
+ 





Wondering how new-car and truck production and sales are making out? AUTOMO- 


TIVE NEWS gives you the entire story every week throughout the year. 











* + cl * * 
Fleming Builds Hall-Day Motors 
Fleming Motor Co., Salina, Kans., | Hall-Day Motors, Portland, 


De-|is building an addition at 1206 N.| 
troit, vice-president, and John A./|9th St. The addition will cost about 
secretary- |$15,000, Ted Fagerberg, one of the | 


Ralph Kippes, manager of Bar- 
and used-car sales manager for/|tell Motor Co., Inc. (Ford), Ellis, 
(Stude- | Kans., has been presented the Ford 











The Movie Was an ” 
hard and fast on a car dealer’s biggest prob- 


it All Started with an Alemite salesman — 
and a terrific presentation he had on how 
fighting friction was proving good business, 
BIG business for car dealers everywhere. 
As proof, he had a brand new movie with 
facts, figures, the whole story. “How about 
holding a meeting?” he asked. “Let your 
organization help you decide.” Of course, I 
agreed to a showing. What could I lose? 


lem—new car owners, 


service. It showed how 


ume, more sales across 





and keep them coming back regularly for 


Plan” built total service business. Made lu- 
brication the “key” to more traffic, more vol- 


try it? The boys said yes—and right away. 


NDREWS MOTOR SALES 
A BRICATION DEPARTMENT 
7 om 


Eye-Opener.” It hit The Results Were Startling! Our customer 
return has already increased 26%. Total 
service volume is up 18% — proving the plan 
can effect more than just lubrication and oil 
changes. And Alemite advertising, every 
two weeks in Post and Collier’s, gives us an 
extra follow-up system —at no extra cost. It 
sure goes to show how one Alemite meeting 
can improve your business— but good! 


how to get them in 


the Alemite “Magnet 


the board. Should we 
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One more example of how dealers all over 

the country are “cashing-in” on the Alemite “Magnet Plan.” 

Making their Service and Parts Department pay as much as 84% of their 
overhead with Alemite “Magnet Plan” features. Want the 

facts? Call your Alemite distributor. Or mail this coupon now! 


ALEMITE 


66 wo Pat OFF, 








A PRODUCT OF 


MAIL THIS COUPON—NO OBLIGATION 


Judge for yourself how the Alemite “Magnet Plan” can help you cover 
your fixed overhead —improve your trading position. 


Alemite, Dept. B-32, 1826 Diversey Pkwy., Chicago 14, Illinois 
CT] Send us complete information on the “Magnet Plan” 





O We would like to arrange a showing of your Hollywood movie 
“It's The Come-BACK That Counts!“ 


Address 
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Ore., has been named downtown 
dealer for Hudson, it is an- 
nounced by L. T. Mortensen, zone 
manager. The dealership is op- 
erated by Roy Hall, president, 
and Don Day, secretary-treas- 
urer. 


* * * 


Applegate Sales, Inc. 


Harry E. Webber has been 
named sales manager for Apple- 
gate Sales, Inc. (Hudson), Indian- 
apolis. He will have charge of both 
new and used-car sales. 

* * . 


Tri-State Seeks Charter 


Tri-State Motors, Inc., Vidalia, 
Ga., has petitioned the superior 
court for a charter to engage in 
the auto business there. Authorized 
capital stock will be 100 shares 
minimum and 500 maximum, par 
value $100 each. Principals are 
B. L. Kinnard, Ramona Bateman 
and F. K. Graham. 


* * + 


Carlson Expands Service 


A newly-constructed building in- 
creasing his dealership’s service de- 
partment area by 500 percent has 
been opened by Joseph Carlson, 
Buick dealer in San Francisco. The 
dealership’s frontage now covers a 
full city block. 

. . os 


Weisgerber Estate 


Albert R. Weisgerber, late Rich- 
mond, Calif., dealer, left an estate 
valued at $63,653.37, according to an 
inventory filed in Contra Costa 
county superior court, including 
$30,603.37 representing a 64 percent 
interest in a dealership. - 

s . * 


Ted Chapman Motors 


Alwood Motor Sales Co. (Ford), 
Angola, Ind., has been purchased 
by Ted Chapman, of Toledo. The 
new owner will operate the busi- 
ness under the name of Ted Chap- 


man Motors. 
. * + 


Night Truck Service 


Special night service for truckers 
is being featured by South Park 
Chevrolet, 1545 S. Park Ave., Buf- 
falo. 

a * . 


Moench Promotes Woods 


William Moench, owner of 
Moench-Davis, Buick dealer in Ak- 
ron, has appointed Joseph Woods 
as general manager. 

* * * 


Compton Gives Dodge 
H. J. Caruso, head of Compton 
Dodge, Compton, Calif., is donating 
a new Dodge car to the winner of 
a contest being directed by Eddie 
Albert, television star, for the 


March of Dimes. 
* oe + 


Cutri Pontiac Builds 
John Schumate, general manager 
of Cutri Pontiac, South Gate, Calif., 
has announced the recent addition 
of modern used-car sales and re- 
conditioning facilities. 
* + * 


Prairie Motors Named 


Prairie Motors, Starkville, Miss., 
has announced its appointment as 
Chrysler-Plymouth dealer. 

2 * s 


McAllister Chevrolet 
Atwell Chevrolet, Inc., Chillo- 
cothe, O., has been sold by Oswald 
B. Atwell to C. E. McAllister, of 
Cincinnati. The concern will be 
known as MoAllister Chevrolet, Inc. 


New Ingman Head 


Hal M. Ingman is the new presi- 
dent of Ingman Motors, Inc. (De- 
Soto-Plymouth), 1864 SW 8th St., 
Miami, Fla., succeeding Robert B. 
Ingman, deceased. The latter 
founded the firm. For the past 12 
months, young Ingman has been 
vice - president and general man- 
ager of the firm. 

* * = 


Hood Enters New Home 


A new home has been opened by 
Hood Motors, Ltd. (Chevrolet-Olds- 
mobile), Edmonton, Alta. Gordon 
H. Hood is president. Door prizes 
were distributed to visitors attend- 
ing the official opening of the 
premises. 

+ = * 


Monda Sells Interests 


In Fick Ohio Dealership 


N. W. Monda, vice-president 
and general manager of Rudy 
Fick Ford Sales, Inc., Columbus, 
O., has sold his interest in the 
concern and Ed Engstrom of 

(Continued on Page 53, Col. 1) 

















hs = 


—_— 


yy 


ee — =~ A 











AUTOMOTIVE NEWS, MARCH 17, 1952 


58 








| Dealer 





Doings 





(Continued from Page 52) 


Kansas City, has succeeded him. 
Engstrom has been associated 
with the Fick organization in 
Kansas City. Monda opened the 
local dealership, located at 817 E. 
Main St., in 1949 when the Fick 
company purchased the assets of 
Modern Motors, Inc, 
* = + 


Pegram Names Blankenship 
J. E. Blankenship has been ap- 
pointed manager of Pegram Motor 
Sales, Columbus, O. He formerly 
was with Denney Motor Sales. 
* * * 


Kollar Hudson Formed 


Kollar Hudson, Inc., of Chardon, 
O., has been incorporated with $15,- 
000 capital by Richard G. Kollar, F. 
A. Lennie and Carl W. Schaefer. 


* * * 


Peters Motor Sales 
C. H. Peters has bought Kobb 
Motor Sales, St. Paul. The new 
name of the firm is Peters Motor 
Sales. 
+ * * 


Deaton Appoints Vaughn 

The new general manager of 
Deaton Motor Co. (Lincoln-Mer- 
cury), Beverly Hills, Calif. is Al 
Vaughn. He was formerly general 
manager of a Ford dealership for 
Hull-Dobbs, at Springfield, O. 


* * * 


Byrum Mercury Moves 

The George Byrum Mercury deal- 
ership in Burbank, Calif., has moved 
to 711 S. San Fernando Blvd., where 
the firm has four times the space 
it had at its former plant, which 
Byrum opened in Burbank only six 
months ago. 

* ¥* * 


City Chevrolet Renovating 
City Chevrolet, Inc., 2585 Main 
St., Buffalo, has been granted a 
building permit to make alterations 
to its building at a cost of $3,000. 
x * * 


Bundy Appointed 

Leo C. Bundy has been appointed 
service manager of Lammerts 
Cadillac Corp., 543 Sixth St., Ni- 
agara Falls, N. Y. He has been in 
the service department for a num- 
ber of years. 

7 


* 
Oldsmobile Deal Moves 
Public Motors, Inc. (Oldsmobile), 
Corpus Christi, Tex., has moved 
into the former Hudson dealer 
building at 222 S. Water St., where 
it will consolidate all departments 
into one building. A $20,000 expan- 
sion program is planned. 
. * . 


Moves U. C. Location 
James Long jr., head of the used- 


| car department of Long & Long, 


<a> enema I 





Inc. (Dodge-Plymouth), Detroit, 
has announced that the company 
has moved its used-car business 
across from the dealership at 15500 
Wyoming. 


* * 


Pankopf Directs Dixon 


Pankopf Ford Sales, Inc., headed 
by Ray Pankopf, now is directing 
the former Dixon Motor Co., Pitts- 
burgh. 


* * 


Jorgensen Promoted 


Clarence A. Jorgensen, active in 
San Francisco automotive circles 
since 1916, has been elected vice- 
president of S & C Motors, which 
operates Ford dealerships in Oak- 
land and San Francisco, according 
to A. Schlesinger, president of the 








New Dodge Dealers— 


Grey Motors (Dodge), Mariemont, O., 
has been opened for business. The offi- 
cials of the company are, left to right: 
Ted Krekeler, sales manager; Frank Grey, 
president and general manager, and Jim 
Vogt, service manager. 





corporation, Jorgensen will also 
continue as manager of the Oak- 
land dealership. 

* * * 


Youree to Coble 
Neely B. Coble has taken over 
the Nashville Mack truck dealer- 
ship formerly handled by Howard 
Youree, president of Tennessee- 
Carolina Transportation, Inc. 
+ * + 


Bathrick Expands Service 
John Bathrick, Pontiac dealer in 
Highland Park, Calif., reveals he 


has extended his service depart- 
ment with entirely new facilities. 


| Bathrick was formerly zone man-|Harvester truck dealer in Red- 
| ager for Pontiac in the area. mond, Ore. 

ea = ae | The award was given the deal- 
| Mikels Takes Studebaker ership by J. T. Sullivan, district 
| Mikels Farm Supply, Bloomfield, |™2"*8¢T of I-H, for winning first 
|Ia., has been granted a franchise 
jto sell Studebaker cars and trucks. 
|The business is operated by Earl 
| Mikels. 


ner” truck sales campaign. The 
dealership attained 314 percent of 
the quota. 
Second-place winner in the cam- 
- paign was Hulden Motor Co., of 
Bud Reusch Pontiac Arlington, Ore., and Neuman Mo- 
W & R Motor Sales (Pontiac),|tors, of John Day, came in third. 
Fremont, Ia. has changed the * * + 


fi > . 
a the firm to Bud Reusch! corjell Heads New Outlet 
* * #* For Scheuer in Columbus 


Morris-Nelson Given Plaque Jerry L. Caldwell has been named 
° . ° vice-president and general manager 
For Winning I-H Drive of a new outlet opened by Scheuer 

A gold plaque has been presented | Motors, Inc., 1325 W. Broad St., 
to Jack E. Morris and Perry Braly,| Columbus, O. In announcing the 


* * * 








place in the 1951 “Wind-Up-A-Win- | 





of Morris-Nelson Co., International | appointment, Cliff H. Scheuer, own- 


er, said that policies established at 

the company’s Columbus headquar- 

ters, 587 S. High St., would be 

maintained at the new operation. 
+. * * 


Reason Buick Ups Four 


Ernest Elchlepp has been ap- 
pointed service manager of Reason 
Buick Co. in Springfield, Ill. Others 
promoted at the dealership are; 
Ernest McGann, assistant service 
manager; James Minser, service 
dispatcher, and Earl Stretch, as- 
sistant parts manager. 

. * al 


Williams Names Two 


Tony DeMarco has been ap- 
pointed used-car sales manager 
at Burkett L. Williams Co., Cleve- 
land Ford dealer, replacing Roy 
Wright, while Charles Kane has 
been named truck sales manager. 
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EXCLUSIVE DIAMOND KNURL PATTERN. Crossed lines 
hold the oil, assure positive lubrication, better break-in 


®@ Re-surfaces old and new pistons for better lubrication 






RE-SURFACE OLD AND NEW PISTONS WITH 


DINGS MIGRO-ANUR 





® Expands worn or collapsed pistons—brings them back 


to size 
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OFFER HASTINGS MICRO-KNURLING SERVICE 


PISTON RING DISTRIBUTORS 


HASTINGS MANUFACTURING CO. « HASTINGS, MICHIGAN 
Piston Rings, Spark Plugs, Oil Filters, Casite, Drout 
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Brakes Biggest Factor .. . 





Worn Parts Blamed 
For 1,707 Accidents 


WASHINGTON The Interstate 
Commerce Commission last week 
released its analysis of mechanical 
defect accidents of motor carriers 
during the year 1950. The following 
is a summary of the report pro- 
vided by the safety section of the 
agency's bureau of motor carriers: 

1. Accidents which involved me- 
chanical defects totaled 1,707 or 6.6 
percent of the 25,889 accidents of | 
all types reported. The number of | 
mechanical defect accidents was| 
an increase of almost 300 over the | 
total for any prior year. As a result, | 
there were 78 fatalities, 937 injur- 
ies, and $2,863,168 in property dam-| 
age, all of which were substantially | 
in excess of the totals for 1949. 

2. The heart of the mechanical 
defect accident problem is brakes. 
Accidents due to defective brakes 
contributed in 1950 to over 40 
percent of all mechanical defect 
accidents and they are increasing 
at a more rapid rate than any 
other type. 

3. Tire failure accidents and ac- 


Truck Care 


(Continued from Page 32) 
mechanical and emergency aid to 
all motorists in distress on the 
highway as well as inaugurating 
Red Cross first aid programs for 
employes and has already estab- 
lished university scholarships in 
highway transportation at Stan- 
ford and Northwestern universities 

To Malcom P. McLean jr. 

president, McLean Trucking, 
Winston-Salem, N. C., a distin- 
guished service award “in recog- 
nition of his leadership in pro- 
gressive fleet modernization, es- 
tablishment of advanced safety 
program and fostering of better 
cost control and cost analysis 
system.” 

McLean Trucking built a $25,000 
house to award to a driver who 
completed the year without an ac- 
cident, bought a 355-unit housing 
project for the use of employes at 
rent below area level and installed 
a self-insurance plan for property 
damage and personal injury. Mc- 
Lean also instituted a merchandise 
bonus plan for all drivers for ac- 
cident prevention and an incentive 
bonus plan for salesmen, ware- 
house and office personnel. 

During 1951 he converted all 
equipment to the latest models af- 
fording more transportation at less 
cost, and set up an executive train- 
ing program working with colleges 
throughout the country. 

To Hugh E. Sheridan, president, 
Sheridan and Duncan, New York, 
a distinguished service award “in 
recognition of his major contribu- 
tions to the betterment of labor 
relations in the trucking industry 
within the New York metropolitan 
area.” 

Starting out as a truck helper 
at the age of 12, Sheridan pro- 
gressed from truck driver to the 
presidency of Sheridan and Dun- 
can. As impartial chairman of 
the New York City trucking in- 
dustry he has earned the respect 
for his arbitration of industry 
disputes. He successfully arbi- 
trated the milk dispute in 1942 
and as a member of the mayor’s 
committee on waterfront § dis- 
putes he helped settle the recent 
pier strike. And as a member of 
Commissioner Wallander’s traffic 
and street congestion committee 
he helped draft the garment in- 
dustry plan to relieve street con- 
gestion. 

Gail H. Crawford, president and 
general manager, United Motor 
Transport Lines, Fresno, Calif., 
was presented a distinguished serv- 
ice award “in recognition of his 
contribution toward the hopes and 
aspirations of young Americans as 
exemplified by his rise from billing 
clerk to president in 15 years.” 
These awards will be an annual 
feature of the show, it is said. 


these types occur only about one- 
frequently as brake acci- 
dents. In addition, these two types 
of accidents, as well as most others 
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percentages of all mechanical de- 
fect accidents in recent years but 
the large increase in brake acci- 
dents, together with substantial 
increases in wheel and “miscellane- 
ous” accidents, has resulted in in- 
creasing the total 

1. The analysis divides acc'dents 
into those where the motor car- 
rier’s vehicle was standing still 
when the accident occurred and 
those in which it was moving. The 
former type is usually about one- 





sixth of the total but the nature) OUtdoor Display Lot at Leader Chevrolet— 


ee ee is ppm bese they leader Chevrolet Co., West Springfield, Mass., has opened this used-car lot and 
onsistently cause substantially arranged the attractive lighting ¢ bite a : 
more than half of the fatalities. ; a ahd Chk Gk a et A eens on 


nine steel poles, about 20 feet high and spaced 22 feet apa‘t. 
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Woelk Implement Sold 
Woelk Implement Co., second old- | 
est business firm in Russell, Kans., | 
has been sold by Dick and Don | 
Woelk to John Williams, of Kansas | 
City, Mo. 
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Customer Poll Brings Shop Realignment at Monarch Buick . . . 





‘What’s Wrong with My Service?’ 


NEW YORK. When M. C. Gale, 
president of Monarch Buick Co., 
Inc., here, took over the 42-year-old 
Glidden Buick operation at 55th 
St. and Broadway, and the 120,000- 
square-foot service station on W. 
57th St., he knew that he was in- 
heriting an operation that had 
garnered plenty of customer 
“kicks.” 

Many of these 


complaints were 


fopular Auto Accessory... 





accessory business? You can if you stock, display and sell saran seat 
covers ... you are solidly backed by the biggest national magazine 
advertising promotion ever placed behind a single automobile acces- 
sory. Add to this the customer appeal, the durability, bright colors 
and handsome patterns of saran itself and you will readily understand 
why sales of saran seat covers have sky-rocketed from coast to coast. 
Be sure your name is listed under the saran heading in the yellow 
pages of your telephone book, display those saran seat covers 
prominently, tell your customers about saran seat covers and feature 
them in your own newspaper ads. Cash-in on America’s most popu!ar 


due not only to the fact that the 
methods of handling service had 
not progressed with the increase in 
customers, but also to the type of 
building in which the service shop 
was located 

To find out just how bad the 
situation was, and to get a little 
“finger-pointing” by current cus- 
tomers at what needed to be 
done to alleviate the causes of 


@ Are you taking advantage of the biggest pre-sold market in the 


accessory ... get started right now. 





dissatisfaction, Gale sent out 10,- 
000 questionnaires asking Glidden 
customers to check off the things 
that had irritated them, 

He received 992 of the question- 
naires back, and after a composite 
was made of the criticisms —and 
praises--Gale discovered that, in 
general, his customers thought that 
the quality and price of repair 
work was acceptable, but that the 
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morning and evening delays and 
incompleted jobs were harming his 
business, 

So the first service problem was 
to speed up morning operations. 
Formerly, on Mondays, Tuesdays 
and Wednesdays, customers would 
be lined up for a block or more 
waiting to reach the service en- 
trance. This resulted in the aver- 
age customer being antagonistic 
when he met his service salesman, 
whose first job was then to placate 
the customer. 

When the customer returned to| 
get his car, chances were the bill 
would not be ready, or the car 
jockey had no idea where the car | 





7 








| numbered 
|}regular parts. 





5D 


was, and the customer left the 
service station with renewed an- 
tagonism. 

Gale's first move was to set up 
an adequate tower control system 
and pneumatic tube layout. George 
Searponi, New York Buick zone 
service manager, suggested a trip 
to Washington and 3altimore, 

where dealers 
had multi - floor 
systems. The 
Monarch group 
visited the Stan- 
ley D. Horner, 


Emerson & Orme, 
and Kelly Buick 
companies. 

Next step was 


to revamp the 

parts setup, so 

us. ©. Gale that jobs would 
ee a ae not be held up 
for lack of parts. Paul Mc- 
Cracken, manager of the parts 
division in Flint, sent a parts 


and service specialist — M. L. 


Nolley, who teamed with Fred 
MeMillan, then New York zone 
parts manager; Wally Boniar 


and Harry Adams of Monarch, to 
build a complete new parts lay- 
out. 
The 


third measure was to relo- 


|cate various departments to insure 


minimum car movement and to put 
as much “quick service” as possible 
on the first floor. Service Manager 
Herman Friedel joined the entire 
team on this job. 

Fourth objective was to re-align 
the accounting department with the 
parts and service departments, so 
that customers’ bills would be ready 
on time. 

Seven steps were taken to im- 
prove service capacities and abili- 
ties. First, a 40-station tower con- 
trol system, handling 120,000 square 
feet of floor space on four floors, 
was installed. This is one of the 
largest systems now used by deal- 
ers. 

Then a pneumatic tube system 
was installed throughout’ the 

building, so that the accounting 
department is immediately ad- 
vised upon the completion of each 


item called for on the _ repair 
order. 
Thirdly, a new 70-bin central 


parts department on the first floor 
was installed to serve wholesale 
and retail trade, and to “ware- 
house” for Monarch departments.. 
Also, a 30-bin department was in- 
stalled on the fourth floor, where 
all heavy mechanical work is done. 
This department carries a 30-day 
supply of fast moving parts. 


The fifth step was to place a 
40-bin parts department on the 
|third floor where all body, coach, 


| paint and spray work is done. This 


department carries all fast-moving 
body parts. All paint cans are 
and inventoried like 


On the first floor a special front- 
end department, a new lubricat- 
ing department and a “beauty 
shop” polishing department were 
placed where it would attract the 
cutomer’s eye. Customer recep- 
tion counters were relocated. 

Lastly, the billing clerks and ac- 
counting supervision were put into 
a quiet room on the second floor. 
Production Manager Wistuba and 
Secretary-Treasurer Elfring have a 
“car’s ready -bill’s ready” system 
working. 

Insurance estimating, which was 
previously done on the third floor, 
was moved to the first, so that 
wrecked cars can be appraised with 
a minimum of time and movement. 
An office was arranged for insur- 
ance adjuster use. This results in 
much faster claim settlement, Mon- 
arch said. 

Service salesmen and department 
heads hold bi-weekly evening meet- 
ings, where corrections and inno- 
vations are discussed, 

The specific results of this re- 
vamping are shown by facts. 
Monarch can now take 260 cars 
in one day without undue delay. 
The previous peak load was 125 
cars. 

In 1950, the service 
billing totaled $597,524. In 1951 the 
service department billing had 
jumped to $847,416, plus $97,397 for 


department 


undercoating and polishing new 
cars. 

Thus, the search for instructions 
straight from the customer has 
paid off, and Gale believes it will 
continue to do so in the future 
Labor efficiency and parts sales 
have increased even while the re- 


modeling program was being car- 
ried on customer goodwill has 
been regained, and service profits 
have reached a new high. 











Milwaukee Engineers See Fuel Tests— 


of 
of 


William Polacheck, Chicago; Pierce G. Ellis, president of the engineers society, and 
Gordon Travers, president of the lubrication chapter. 


sales manager of the store and|nounced by H. A. Green, president. 
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Appointment of Frank J. Wright 
as production manager of Ford Mo- 


falo was announced by John B. 
Kendall, plant manager. 
* * * 


Auto Editor Joins Staff 


Of Auto Old Timers 


Robert Mountsier has joined 
the national headquarters staff 
of Automobile Old Timers, at 22 
E. 38th St., New York, it is an- 
nounced by Frederick H. Elliott, 
executive vice-president. 

Formerly auto and _ aviation 
editor of the New York Sun, 
Mountsier will serve as assistant 
to Elliott, founder of the 13-year- 
old organization of America’s 
motor car pioneers. 
Tests on past, present and future automotive fuels were shown at a joint meeting * * 
the Engineers Society of Milwaukee and the local section of the American y ved Former OPS Aide Joins 
Lubrication Engineers recently. From left to right are B. R. Jones, of Ethyl Corp.; MePar a: Rechies Rep 


T. Pearse Wheelwright, former 
district information officer for OPS 
in Salt Lake City, has been named 
district parts representative for 
Chrysler Motors Parts Corp., ac- 
cording to Sam B. Cox, Denver 


‘+ 











Royal Metal Ups Sable shop furniture division, Royal 
Appointment of Jack Sable as Metal Mfg. Co., Chicago, is an- 





tor Co.’s stamping plant at Buf-| 


regional manager of the parts sub- 
sidiary. 

Wheelwright will handle sales 
promotion through 102 Chrysler 
Corp. dealers in Utah, southeastern 
Idaho and western Montana. 

+ * * 


| Dezendorf Is Elected 
|GM Vice-President 


| The board of directors of Gen- 
eral Motors has elected Nelson C. 
Dezendorf a vice-president of the 
corporation. Dezendorf was ap- 
pointed general manager of GM’s 
Electro-Motive division Feb. 27. 

Dezendorf was first employed 
by General Motors in 1922. In 
October, 1941, he became general 
assistant to the vice-president in 
charge of the distribution staff 
of General Motors. In 1945 he was 
appointed director of sales of 
the Electro-Motive division. 

2 * 


Gabriel Promotes Three 


To Executive Posts 


Three executive appointments 
have been announced by the Ga- 











BE SURE TO BLEED 
THOSE SHOCKS BEFORE 
J YOU PUT ’EM ON 


First hold shock absorber upright and extend to 
full length. Then turn it upside down and close to 
minimum length. Repeat two or three times to be 
sure all air has been expelled. 


FOR SMOOTHER RIDES, 
USE MoPar SUSPENSION 


@SYSTEM PARTS 


Genuine Chrysler Corporation Parts for 
Plymouth, Dodge, De Soto, Chrysler 
cars, and Dodge ‘Job-Rated’’ trucks. 


You can depend on MoPar Oriflow shock absorbers, 


bushings, spring shackles and other 


suspension 


system parts to help assure a smoother ride on 


any road. 


Like all MoPar parts, they’re factory- 


engineered 


. . . factory-inspected . . . and supplied by Chrysler 
Motors Parts Corporation. Reason enough why 
you’re sure of finest materials and workmanship 


—for lasting customer satisfaction. 


Moreover, MoPar parts and accessories are easy to 


get—in a hurry! Just see your nearest 
Dodge, De Soto, or Chrysler dealer. 


Plymouth, 


Display this sign to let people know you recommend 
and install MoPar ports. For details, write Advertising 
Dept., Chrysler Motors Parts Corporation, Detroit 31, 


Michigan. 





| division. 


man has been appointed assistant 
controller, Norman Hamlin, credit 
manager and L. H. Kline materials 
control supervisor. 

Fred Hartman has been associa- 
ted with Gabriel for nine years, 
|}most recently serving as_ chief 
|accountant. Norman Hamlin has 
| been credit and sales service man- 
ager for the Ward products divi- 
sion of Gabriel. L. H. Kline has 
been a sales engineer and, more 
recently, controlled materials co- 
ordinator for the Ward products 


* * 7 
Illinois Authorized Haulers 


Name Dunbar President 


James W. Dunbar, Springfield 
(Iil.) truck owner, has been elect- 
ed president of the Mllinois Au- 
thorized Truckers Assn. Other 
officers elected were: Dave Keene, 
Pinckneyville, vice-president; W. 
A, Freischlag, Decatur, secretary- 
treasurer, and Don Edwards, 
Springfield, recording secretary. 

Members of the board of di- 
rectors include, in addition to 
Dunbar, Keene and Freischlag: 
John J. Zeller, Ashland; Fred 
Langenbaum, Lincoln; Clem Kir- 
back, Carrollton; W. G. Colburn, 
Beason; Joe Glacken, Decatur; 
Dempsey Keene, Pinckneyville; 
Vincent Reed, Shelbyville, and G. 
F. Weckerly, Taylorville. 

s * - 


Universal C.1.T. Names 


2 District Managers 


Universal C.I.T. Credit Corp., 
New York, has announced the ap- 
pointment of two new district man- 
agers to head new district offices 
in Colorado and Virginia. 

Charles B. Whitfield was named 
to the new district office in Grand 
Junction, Colo., and A. W. Watkins 
will head a new office at Martins- 
ville, Va. 

a4 . ” 


Detroit Diesel Ups Davis 

Albert F. Davis, administrative 
engineer, Detroit Diesel Engine di- 
vision of General Motors, has been 
appointed works manager, it is an- 
nounced by William T. Crowe, gen- 
eral manager of Detroit Diesel. 
Davis succeeds George A. Zink, 
who has been named assistant gen- 
eral manager of GM’s Fabricast 
division at Bedford, Ind. 

* * * 


Firestone Promotes Dr. Cole 


Dr. Otis D. Cole has been named 
to the administrative staff of the 
Research division of Firestone Tire 
& Rubber Co., according to Ray- 
mond C. Firestone, research and 
development vice - president, Dr. 
Cole has been assistant director of 
the chemical and physical research 


laboratories at Firestone. 
a 7 a 


Goodrich Names Leithead 


Barry T. Leithead, president of 
Cluett, Peabody & Co., Inc., has 
been elected a director of B. F. 
Goodrich Co., according to John L. 
Collyer, chairman and president of 
Goodrich. 


* * * 


Kovach Joins Clopay 

George P. Kovach has become 
director of the Plastics division of 
Clopay Corp., Cincinnati. Kovach 
resigned as manager of the Plastics 
division of Atlantic Tubing and 
Rubber Co. to join Clopay. 

= - . 


Ethyl Ups Two 

Stuart Forbes has been promoted 
from resident manager in Philadel 
phia to assistant manager of th« 
central region of Ethyl Corp., with 
headquarters in Chicago, Sanford 
M. Wagner, sales vice-president 
announced. Robert W. Richardson 
has been named Ethyl sales repre- 
sentative for the Philadelphia area 


* * * 


Goodrich Names Bichsel 


Harold F. Bichsel has been ap- 
pointed manager of the New York 
office of the automotive, aviation 
and government division of B. F. 
Goodrich Co., it has been ar- 
nounced by G. E. Brunner, division 
general manager. 

z . + 


Homestead Valve Boosts 
2 in Executive Posts 

At the recommendation of Pres 
dent F. E, Schuchman, Homestea 
Valve Mfg. Co.’s board of director 
has appointed Don H. Krey as vic« 
president in charge of sales an 
John W. Force, vice-president ir 
charge of engineering. 

The appointments were made a 





(Continued on Page 57, Col. 1) 
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a result of increased business ac-| Detroit and Milwaukee 


to larger 


tivities, especially in the valve divi- | quarters in those cities. 


sion of the Coraopolis, Pa., 


Co., | 


Headed by C. F. Hooper, Detroit 


where the volume has almost dou-| district manager, the Detroit office 
bled during the past year, the com-|is now located at 17184 Wyoming 


pany said. 
* t + 


Biggs Elected Executive 
Of Truck-Trailer Assn. 


S. E. Biggs, general manager of 


manufacturing, Trailmobile, Inc., 
subsidiary of Pullman, Inc., has 
been elected eastern vice-president 
of the Truck-Trailer Manufacturers 
Assn. 

The association includes repre- 
sentatives of all principal truck 
and trailer manufacturers in the 
country. Biggs joined Trailmobile 
in 1947 as plant manager of the 
company’s Cincinnati plant. 

+ 7 * 


Reliance Electric Moves 


Detroit, Cleveland Offices 


District sales offices of Reliance 
Electric & Engineering Co. in both 
Detroit and Cleveland have been 
moved to larger quarters, accord- 
ing to E. E. Helm, sales vice-presi- 
dent. 

The Detroit office is now located 
at 12326 Hamilton Ave. Reliance’s 
Cleveland district sales office is now 
operating from 13967 Cedar Rd. 

* * * 


Cary Heads Up Engineering 
For Standard Products 


Appointment of Beecher B. Cary 
as director of engineering and re- 
search for Standard Products Co. 
has been announced by Harry D. 
Myers, president. 

Cary formerly was engineering 
vice-president and director at 
Hayes Industries, Jackson, Mich. 
He has been associated with the 
automotive and aviation industries 
since graduation from the Univer- 
sity of Michigan in 1930 with a de- 
gree in aeronautical engineering. 

* * * 


Braendel Gets Promotion 
At Wilkening Mfg. 

F. W. Wilkening, president of 
Wilkening Mfg. Co. has an- 
nounced the appointment of Hel- 
muth G. Braendel as director of 
engineering and production. 

For the past seven years, 
Braendel has been Pedrick’s chief 
engineer. He is the author of a 
number of technical papers on 
piston and piston ring design, 
performance and maintenance. 
Harry O. Moffett has been ap- 
pointed Braendel’s assistant, with 
William J. Miller as production 
manager. 

~ = 


Pierce Heads Truck Sales 


At Thornton-Fuller 


George H. Thornton, president of 
Thornton-Fuller Co., Philadelphia, 
has announced appointment of 
Warren Pierce as general truck 
sales manager. 

Pierce will make his headquar- 
ters at the company’s truck service 
center at 10th and Montgomery 
avenues in Philadelphia. He was 
previously regional truck manager 
for Dodge. 

* . 
Johnson Quits Van Auken 


To Open Own Business 

Richard G. Johnson has _ re- 
signed his position as sales man- 
ager of Van Auken, Inc., Birds- 
boro, Pa., in order to open his 
own business as a manufacturer’s 
representative. 

Johnson will maintain offices 
at 14711 Archdale Rd., Detroit 
27, and cover the Michigan-Ohio 
territory. He will continue to 
handle the Van Auken line of 
grille guards in that section. 

* . * 


Fischer Named Chairman 


Of NSPA Committee 


Fred S. Roberts, president of Na- 
tional Standard Parts Assn., has 
announced the appointment of Jo- 
seph Fischer as chairman of the 
i952 NSPA membership committee. 

Fischer is president of Auto Parts 
and Gear Co., Chicago wholesaler. 

* * * 


insul Chemical Moves 
wo District Offices 


| Ave. 








The Fire Extinguisher division of 
-nsul Chemical Co. announces the | 
tvansfer of its district offices in 


The Milwaukee office is lo- 
cated at 2755 N. Third St., under 
the direction of R. F. Deerwester, 
Milwaukee district manager. 

* + ° 
Goodrich Chemical Ups Four 
In Plastics Sales 


Four promotions in the plastic 
materials sales department of B. 
F. Goodrich Chemical Co., Cleve- 
land, have been announced by G. 
A. Fowles, sales manager. 

George E. Field has been named 
field sales manager; Phillip J. 
Weaver, technical service manager; 
Robert F. Dettlebach, eastern sales 
manager, and Clyde D. Segner, 
technical staff representative. 

* * * 


Universal Names Warnick 


C. D. Warnick has been appoint- 
ed field sales: _Manager _ for the 


For fast, complete, experienced service 
on bonding, no one can equal your 


Grizzly Distributor! 


the right equipment and lining to make 
bonding pay off handsomely for you: 
lining, the first with 
factory-applied bonding agent, 
vides cleaner, better results at less cost. 
From his well-stocked shoe exchange 
you can quickly get ‘“‘Saftibond-ed” 
shoes (and also riveted shoes) all ready 
for installation. And each set of Grizzly 
lining or shoes is delivered to you in 
special, clearly labeled cartons. He will 
even offer you expert instruction on 
the installation of bonded brakes! Start 
getting those bigger bonding profits— ; 
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Grizzly 
Company, Paulding, Ohio. 
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At the End of the Chicago Mileage Run— 


Cannonball Baker (left), Willys-Overland test driver, shows Duncan Finlayson and 
Terry Giorgian how he averaged 31.6 miles a gallon in a new Aero Willys Wing on 


a trip from Key West, Fla., 


to the Chicago auto show. The company said that Baker 
would make additional runs in the new Willys. 





service parts division of the Uni- 
versal Products Co., Inc., Dearborn, 
according to H. B. Orr, sales vice- 
president. 
* * o 
New Westinghouse Branch 
J. E. Payne, vice-president and 


He has exactly 


pro- 


~ GRIZZLY 
SAFTIBOND 


Manufacturing 





central district manager of West- 
inghouse Electric Corp., Pittsburgh, 
has announced the creation of a 
Pittsburgh branch office, “to pro- 
vide better service to the corpora- 
tion’s customers in the tri-state 
area.” J. E. Renz will be manager 





of the | new branch. — 
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K-F Appoints Wilson 
Northwest Region Head 


Jean Hoffman, western sales 
manager for Kaiser-Frazer Corp., 
with headquarters in Portland, 
Ore., has announced the appoint- 
ment of R. D. Wilson as Northwest 
regional manager. He succeeded 
George Tickner, who has joined the 
Anglo-California bank in San Fran- 
cisco as assistant vice-president for 
consumer credit. 

Wilson was a Hoquiam (Wash.) 
and University of Washington ath- 
lete over 20 years ago. He started 
with Kaiser in Portland early in 
World War II. When K-F began 
operations at Willow Run, he went 
east and in 1949 entered the K-F 
sales department, serving at Boston 
and Chicago. For the past year he 
has been with the Kaiser Manufac- 
turing Corp. in San Francisco. 

* * . 


Willys-Overland Appoints 
Borth to Special Duties 


William J. Borth has been ap- 
pointed to special assignment 
duties at Willys-Overland, To- 
ledo, reporting directly to Ray- 
mond R. Rausch, vice-president 

(Continued on Page 68, Col. 1) 
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On the Financial Front. . . 





Hudson Lone Gainer 
In Stock Slowdown 


By George Deery 
Associate Editor 

§ igo listed common stocks of auto 

and truck firms had the rough- 
est going in February they have 
experienced in many a month, a 
compilation by First of Michigan 
Corp., investment banking firm, 
shows. 

So rugged was the _ security 
market that the best gain for 
the car builders — Hudson — was 
limited to a 1 percent climb. 
Studebaker offered the next best 
performance, remaining un- 
changed in price from the closing 
quotation Jan, 31. 

Four thin increases among the | 
truck manufacturers were 0.9 per- 

cent for Diamond T; 1.1 percent for 
Diveo; 1.4 for White, and 1.1 cred- 
ited to Reo. Four-Wheel-Drive was 
unchanged. 


+ + * 


ee took the worst beating 
4 among the car companies with 


Ciomun. Credit 
Hikes °51 Profit 


A. E. Duncan, founder and chair- 
man, and E. C. Wareheim, presi- 
dent of Commercial Credit, have re- 





A. 





E. C, Wareheim 


ported consolidated net income for 
1951 totaled $19,713,887, compared 
with $19,853,511 for 1950 and $17,- 
770,717 for 1949. Net income per 
share on the common stock out- 
standing at the end of each period 
was $8.65 for 1951, compared with 
$8.64 for 1950 and $9.16 for 1949. 


Clark Sales Zip 
To $130 Million 


Net earnings of Clark Equipment 
in the 12 months ended Dec. 31 
were $5,277,000 after provision for 
federal income 
and excess profits 
taxes, it has been 
announced _ by 
George Spatta, 
president, This 
compares with 
$4,782,000 after 
taxes in 1950. 
Earnings were 
equal to $7.84 a 
share compared 
with $8.86 per 
share a year be- 


incan 





Geo. Spatta 


fore. 

Sales were $130,148,000 in the 12 
months, as compared with $68,603,- 
000 in the corresponding period a 
year ago. Total current assets at 
Dec. 31, were $49,200,000 and cur- 
rent liabilities were $21,600,000. On 
the same date a year before, cur- 
rent assets were $31,200,000 and cur- | 
rent liabilities $11,200,000. 

* * oa 


Pacific Peak | 


Finance Firm’s Profit 
Hits $2,294,008 

Maxwell C. King, president of Pa- | 
cific Finance, in his annual report 
to stockholders stated that 1951 was 
“a peak year of 
business activity 
in terms of vol- 
ume and net in- 
come earned.” 
The net profit for 
1951 was $2,294,- 
008, equal to $3.54 





a share. This 
compares with 
1950 net income 


of $2,178,825, 
$3.51 a share. 

Combined auto- } 
motive sales financing volume rose | 
to $253,682,169 from $244,790,992 in| 
1950. Retail volume was up sharply. | 


or 





M. ©. King 


a loss of 14.3 percent, while Chrys- 
ler registered a drop of 1.1 percent; 
General Motors, 1 percent; Kaiser- 
Frazer, 5.9; Nash, 0.7; Packard, 2.8, 
and Willys, 5.3. 

Others in the truck classification 

losing ground were, according to 

First of Michigan, Autocar, 10 

percent; Federal, 9.3 percent; In- 
ternational Harvester, 5, and 

Mack, 2.3. 

Closing quotations of the above 
stocks Feb. 29 were: Autocar, 7%; 
Chrysler, 68%; Crosley, 2’; Dia- 
mond T, 13%; Divco, 11’; Federal, 
4%: Four-Wheel-Drive, 7%; Gen- 
eral Motors, 50%, and Hudson, 12%. 

Also, International Harvester, 
33',; Kaiser-Frazer, 6; Mack, 16; 
Nash-Kelvinator, 19; Packard, 4%s; 
Reo, 22%; Studebaker, 32%; White, 
27%, and Willys-Overland, 8%. 





I-H Income Drops; 
Adds Truck Order 
For $100 Million 


International Harvester has re- 
ceived an additional order for five- 
ton military trucks totaling about 
$100,000,000, John L. McCaffrey, 
president, announced in his report 
for the quarter ended Jan, 31. 

He added that the company’s 
sales in the quarter totaled $270,- 
877,000, compared with $260,140,000 
for the corresponding period a year 
earlier, but were below the figure 
of $347,912,000 in the quarter ended 
last Oct. 31. 

First quarter net income was 
estimated by McCaffrey at $10,364,- 
000, equal to 68 cents a share, as 
against $12,509,000, or 86 cents, for 
the same period a year earlier. 

The Harvester president called 
attention to the fact that sales of 
foreign subsidiary companies were 
maintained at “a good level” in 
the quarter ended Jan. 31, the vol- 
ume outside the U, S. being $102,- 
778,000, a 44.4 percent gain over 
the first fiscal quarter in 1951. 
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For Better Texas Roads— 


Chevrolet dealers of Houston 
interest in better highways for Texas. 


7 

Auto Work Off 
rs 6 Co i ‘ . 
22% in Calif. 

SACRAMENTO, Calif. Cutbacks 
in auto production have resulted 
in a 22 percent decline in auto 
industry employment in California, 


ony BEG 











contributed to 


this postboard campaign to spur 


according to the division of labor 
statistics and research. 

Employment reached a peak of 
26,000 in September, 1950, and re- 
mained virtually unchanged during 
the first six months of 1951. As a 
result of the cutbacks, payrolls are 
now 5,700 names shorter. 
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| Bus Problems Growing 

Survey by Oklahoma City Newspaper Finds 
Many Towns Plagued with Same Woes 


OKLAHOMA CITY. ~— Increasing 
xtent to which bus transportation 
problems are plaguing cities 
throughout the country was reflect- 
ed in the findings of a survey con- 
ducted by a daily newspaper in 
Oklahoma City, where proposals 
for public ownership of mass trans- 
portation facilities are under study. 

“Without any attempt to pick any 
particular point for consideration,” 
the Daily Oklahomen invited news- 
men in a number of cities to report 
on the general bus situations. 

The result was reports from Lin- 
coln and Omaha, Neb.; Long Beach, 
Calif.; Jackson, Miss.; Tulsa, Okla.; 
Port Arthur, Tex.; Wichita and 
Norfolk, Portsmouth and _ Rich- 
mond, Va., indicating the same or 
similar problems to those confront- 
ing Oklahoma City. 

“Most of the same symptoms of 
public discord, dropping revenue 
and increasing operating prob- 
lems are found in all other cities 


checked,” the Oklahoman said in 
an article. 

“In Lincoln,” the article pointed 
out, “patrons are riding on a pow- 
der keg which may leave them 
without service.” 

“National City Lines served no- 
tice that its firm will move out 
of Lincoln in 90 days. Then the 
state railway commission was asked 
to cancel the company’s certificate 
of convenience and necessity, which 
is similar to a franchise. 

“So far, the firm has not quit 
business, and their operating cer- 
tificate has not been cancelled. 

“Wage talks were reopened in 
Norfolk recently and officials pre- 
dict a new boost in the current 
12-cent bus fares. 

“With state officials ready to 
seize and operate the company, the 
labor dispute was settled, and Vir- 
ginia Transit employes won a 10- 
cent hourly pay boost. 

“Now the company contends 
will cost another $430,000 a year 


it 


and wants more money to pay the 
raise, 

“The third bus fare increase since 
the end of the war will be made in 
Wichita. 

“This new boost was granted by 
the city council recently jumping 
costs to 15 cents, with an addition- 


al 10 cents for areas outside the 
city. 

“Attorneys for Jackson, Miss., 
and an official of the American 


Public Utilities Bureau, are check- 


ing a requested fare increase by 
Jackson City Lines. 

“Fares now are pegged at an 
average of 7.15 cents, and school 


children are carried for five cents 
with free transfers. All in outlying 
areas have been denied. 

“A request from Long Beach 
bus lines to exempt them from 
the 2 percent franchise fee paid 
to the city was denied this year. 
“Two firms, both paying man- 

agement fees to Pacific City Lines, 
the holding company, operate in 
Long Beach. Fares have been 
boosted from nickel to a dime 
since the war. 

“Company experts predict a 3 

percent decline in passenger vol- 
ume compared with 1951, but city 


a 
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Studebaker Exhibit at Brussels Show— 


The European premiere of the 1952 Studebaker cars was held last month at the 
Brussels International Automobile Salon. Shown above is a view of the Studebaker 
exhibit. Over a million people attended the show during the 12-day period. 


experts are contending there will 
be a 9 percent increase. 


“Another firm in a fight for prof- | 


itable survival is the Omaha and 
Council Bluffs Street Railway Co. 

“Officials predict a 10 percent 
passenger drop due to a 30 per- 
cent increase in passenger cars. 
They say that business has drop- 
ped 50 percent from the 1946 
peak. 


“Crux of the dispute is service 


It’s the world’s only package of 33-million more - mileage 
families — screened for the BUY on their minds! 




















ing new cars ! 


BH&G’s 3!%-million families are 
mainly suburbanites—and more than 
a million BH&G family heads are 


executives or professional men. Such 


ETTER HOMES & GARDENS leads 
America’s top-circulation mag- 
azines in percentage of families 
owning one or more automobiles! 
But that’s only the beginning— 
BH&G also leads in number of 
automobiles per million families— 
and in percentage of families buy- 


biggest reason of all: 


BH&G families are 


why ads about your wares do so much 


for you in BH&G—but here’s the 


editorially 


screened for the BUY on their minds 


—for their interest in, and ability to 
buy, what’s new and better. AND— 
these multimillions consider BH&G 


their family buying counselor! 


What they see in BH&G 


families use their cars and keep 
them up—from tune-up to new tires! 


Those are all mighty good reasons 


Serving a SCREENED MARKET of 3’2- Million Better Families 


or an advertisement of 


means much 


to them—and you— whether it’s a 
travel article, an auto-upkeep hint— 


your wa res! 





MEREDITH PUBLISHING COMPANY, Des Moines, lowa 


across the Missouri river to Coun- 
| cil Bluffs, a profitable service. De- 
mands of the Council Bluffs city 
council in 1949 were spurned by the 
Omaha Street Railway Co. 

“In Port Arthur, Tex., bus serv- 
ice is nearly back to normal after 
operations were shut down by a 
| seven-month strike, 

“Port Arthur City Lines began 
|operating in 1937 and ran satis- 
| factorily until after World War II. 
In February of 1948 it was granted 
| permission to double rates charged, 
|}and 16 months later, another fare 
| boost was approved. 

“The city, meanwhile, expanded 
its limits, and demands for new 
service began. The company ex- 
tended its lines then shut them 
down on the contention they were 
unprofitable. 

“During the long wrangle, the 
city council threatened to cancel 
the company’s franchise. City Lines 
also tried to interest the city in 
| buying its property. 

“The plan proposed the city 
would take over the financial re- 
sponsibility of running the firm 
with city lines actually operating 
it. The city was to pay piecemeal 
for the property from earnings. 

“Officials of the firm told Port 
Arthur newsmen they could realize 
a greater profit from such a ven- 
,ture than by owning the company. 
Port Arthur city officials, how- 
|ever, wanted no part of operating 
a bus system in any form. 

“Then two private prospective 
purchasers appeared. One took the 
firm, was granted a fare increase 
and subsidy support from mer- 
chants who agreed to take placard 
advertising at bloated rates. 
| “At the last minute, this op- 
| erator backed out, and 10 days 
jlater another firm moved in to 
| take over. Less than half as many 
buses went back into service as 
operated before the strike, and only 
|half the former employes. Sunday 
|service was dropped entirely. 

“Tulsa’s bus business, some- 
times mentioned as superior to 
Oklahoma City’s operation, has 
had its share of jolts. 

“Since 1937, the company has 
been plagued with four strikes, and 
bus riders’ pocketbooks have been 
denied by six fare hike troubles 
|after the war. 

“The city commission pared fran- 
chise taxes from 4 percent to 2 
percent. The city also agreed to 
|reduction of night and Sunday 
service. 

“An outside transportation firm 
was hired to survey operations, and 
after 40 days the experts recom- 
mended route changes which prac- 
tically dovetailed with those of the 
| operating company. 

“TCL then asked the city to buy 
its properties. This request was 
pigeonholed by the city commis- 
sion, but it did grant a fare in- 
crease. Rides now cost 15 cents for 
a single fare, or two rides for a 
quarter.” 





Less Tiring 


Goodrich Uses New Way 
For Marking Casings 
AKRON.--A new method of 
marking passenger car tire sizes 
on the treads is now being used by 


BF. Goodrich Co., it was an- 
nounced. 
Treads are embossed in three 


| places with six different stampings 
'so that regardless of how the tires 
{are stacked the sizes can be read 
iright side up, the company states. 
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F ' 4 rerqumadeae le ~ —- posed 18,000 pounds per-axle rule. 
ives§ Lawrence Warns Congress .. . Lameenee suid it is “Manitionnt 


that the 12 northeastern state ; 


D4 & - i a ag gy ~ 
; IATA Blasts Proposal yg 





those which have axle load limit 
above 18,000 pounds. 


F. F d || | F e Ti Similar industrial “growth is de 
or redera umnuts at ae ant ae 








; ' : Pacific Coast states,” Lawrenc 
WASHINGTON.—-A proposed fed-| state Commerce committee that pointed out. 
eo sn eral limit on truck capacity would| Sen. Edwin Johnson’s proposal to “We all know that new railroad 





em Fo . stunt the economic development of | set federal size and weight maxi- | are not being built and so thes: 
areas. that depend on highways| mums for trucks would deny to |areas are dependent on moto | 

7-Dodge Order for Norris Motors— rather than railroads, Congress was | 
_..|Wwarned here last week by the! found essential in developing the | will (under this bill) be preclude: 

This fleet of five Dodge ambulances and two buses was sold to Graham Aviation) American Trucking Assns. | highly industrialized northeast, | from planning their road networ! | 
Co., Greenville, Miss., by Norris Motors (Dodge-Plymouth), there. The order was taken ATA Managing Director John | which would be permitted to re- |to meet the needs of their eco: 


other areas the freight services | transportation,” he stated. “The 








by Charles Hall, Norris salesman. Lawrence told the Senate Inter- | tain its maximum above the pro- | omy.” 

—_— —___—__ ——————$— SELLS FT : eo The 18,000 pound and other di 
mensional figures, Lawrence tes 
tified, “were originally stated in 
the New York state traffic regu 
lations of 1914” to govern ve | 
hicles using metal or solid rubber | 
tires. | 

Progress in pneumatic tires, 
| which came into use on trucks in 
1927, and in softer springs and 
shock absorption have “made even 


PLEXIGLAS.. . Another Reason Why ya some rc 
‘ ‘ Canada Gets Plea 
Lincoln for 1952 is so Ts Help Finance 


| New Lincoln ti oh Ontario Roads 


nee Sn TORONTO. — Canadian govern- 
Molding Powder by ment assistance, similar to that giv- 


Erie Resistor en by the U. S. government for 


Corporation, Erie, Po. |state roads, is being urged by the 
¢ |Ontario Good Roads Assn. 
® . , | T. J. Mahony, secretary of the 
LA om association, stated that the in- 
3 crease in traffic and the increas- 











-” 








ing weight of road transport makes 
it impossible for Ontario to main- 
tain its 80,000 miles of roads in 
proper condition without federal 
help. 

Mahony said that three groups 
must maintain the cost of new 
roads and maintenance: users; 
those who benefit from good roads, 
and the community through which 
the roads pass. The federal Cana- 
dian government benefits, he said, 
because roads are essential to na- ) 
tional defense and aid in the de- 
velopment of trade and commerce. 

Ontario this year will spend 
$104,000,000 on its highways, and 
last year collected $100,000,000 from 
road users and property users. 


Let's Eat 


Oldest Weapon Against 


Reds—Full Stomach 


| PARKERSBURG, W. Va. — In- 
| creased efficiency in farming is 
| America’s strongest weapon against 
;}Communism, Curry W. Stoup, De- 
jtroit farm equipment executive, 
; a cs p |said here. 
On 1952 Lincolns, big tail light lenses provide : | Stoup, sales manager of Harry 
‘ |Ferguson, Inc., spoke at the 10th 
| annual “Farming for Better Liv- 
ing” meeting of the board of com- 











distinctive model identification and large-area 
tail-and-stop-light brilliance. They are molded of 


PLEXIGLAS because it is the material for parts merce. 

oe : : “The greatest breeding point for 
-_ . . > , | 
requiring functional beauty. cane: b & te wn ot on 


|empty stomach,” he declared. “Peo- 
Re E pe . i ha . lead sa i. | pty stomacnh, e deciared. € 
PLEXIGLAS acrylic plastic parts have rich sparkling ple with full stomachs are not 


color, superior dimensional stability, and resistance receptive to the specious appeals 
" + . | ; ” 
to breakage, heat, and weather. That’s why you'll |of Communism. 


. . a . For this reason, Stou ointed 
find PLEXIGLAs used for a long list of molded parts out, farmers Saaetheuindl oF this 





ee | 
throughout the automotive industry—lenses, |country can be a stronger defense 
medallions, instrument panels, hood and steering § =| against Communism than all the 
: |armies and navies put together. 
wheel ornaments, decorative bezels and escutcheons, foe eter ee te 
speedometer, radio, clock and gauge dials. | $200,000 Capital OK’d 
) . | Capitalization at $100,000 each 
Learn what PLexicias can do for your molded lees Geten euiectend tee tue busl- 
decorative and functional parts. Write for our ness firms in McPherson, Kans. > 


They are: Miller-Kennedy Motors 
(Buick) and Miller-Kennedy Sales 
and Service (Harvester). H. D. or 

nedy is resident agent for bot 
CHEMICALS a FOR INDUSTRY companies. 


= 


booklet, PLExigLas MoLpinc PowpDers. 








Member Drive Saeed 


Oglesby, 728 Fish Building, Detroit 2, Michigan. 
Telephone: Trinity 33200. ROHM ¢& HAAS By Truck Leasing Grou; 
’ 


CHICAGO. — The Nation:! 
Piexictas is a trade-mark, Reg. U. S. Pat. Off. and Y s me 4 
other principal countries in the Western Hemisphere. < o mi P A N Ja prage h wenge ng sonmtod _ el 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. bership and is contacting a 
Canadian Distributor: Crystal Glass & Plastics, Ltd. Representatives in principal foreign countries state associations in areas whic‘: 
130 Queen's Quay at Jarvis St., Toronto, Ontario, Canada it presently does not cover, 
was announced by Martha Du: 
lap, secretary of NTLS. 

“There are a number of larg: 
cities where truck leasing facili 
ties are not available yet to th 
public, and in other cities th 
service has been offered for onl 
a short time on a limited basis, 
Mrs. Dunlap said. | 


Detroit Representatives: W. E. Biggers and R. C. 
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Used-Car Notes 








Reg. W, What’s That? 

isk Tijuana Lots 

MEXICO CIT Y.—What is 
laimed to be the world’s lowest 
nstallment plan used-car market 
flourishes in Tijuana, the lively 
‘alifornia border resort. There cus- 


omers are afforded a _ surprising | 


ick of cars, mostly low-price, but 
10w and then an offer is made of a 
10t-so-old Oldsmobile at the re- 


| $1,830 worthless check. The “deal- 
ler” never returned. The wanted 
|man was described as about 27. 


|St. Petersburg Paper Cites 


| Growing Role of Lots 

| ST. PETERSBURG, Fla. — The 
St. Petersburg Times paid tribute 
to the used-car business as occupy- 
ing a $2,000,000 investment in the 
city’s economy. An article under 


| ferson Sts. here has been opened | 
| by MacArthur Auto Sales, Inc. 
| Wayne Edwards, with 10 years’ | 
|experience in the auto business, is | § 
| manager. Salesmen are Don Hurst, | 





| Eddie McCann, V. A. Neff and Bill 
| Schivers. 


* * * 


Prehn Names U. C. Heads 


SPRINGFIELD, Il. Harold | 
Prehn, Inc., auto dealership here, 
has announced the appointments of - 

Burton Holaday and Louts A. Seger | Fords for Training Texas Drivers— 


las managers of a company used- | a P iat 
car operation. The new lot includes | Shown are four Fords furnished for driver training by the Pegues-Hurst Motor Co. 


|(Ford), Longview, Tex. The cars are being used by Longview, White Oak, Spring Hill 





| service and reconditioning facilities. f : : . 
|and Tatum public schools in the area. All cars are equipped with dual controls and 
|are furnished to the schools free of charge. 


| markable terms of no down pay-| and eight-column headline reported e ¢ ¢ 

| ment at all and a daily payment of|that St. Pete’s 46 used-car lots| : 

| tive pesos (58 cents). carry a total of approximately 2,500 | Casterline Brothers Set Up 
And you can make that payment| cars and pay out more than $25,000 | Two Lots in Wilkes-Barre 

by the day, if you like, or if that’s|a week in commissions and wages. eh i 
by the week, or by the month. |St. Petersburg Used Car Dealers | the name of Crossroads Auto Sales, | 


° | | and the Bees of the Heater Busi- 
Birds n Bees |ness,” designed to give car heater 


a .—~s-—«s| sales = personnel a background on 
Arvin Booklet Tells All the construction and operation of 





Assn., outlined for Times readers : About Heaters, That Is Arvin car heaters. 
. ail |are now operating two used-car} a : John Prout sal romotion 
Ft. Worth Assn. Extends FAs ogg —ahy “ the used-car | ications at 192-196 Main St. and| COLUMBUS, Ind.-—Now that the snangee of the ai pe that 
Uember Drive a Month ; business from the days en the€| Main and Hanover Sts. 1951-52 car heater sales season is ’ 


salesmen can get “the whole pic- 
ture” of how a car heater is de- 
signed and what makes it do its 
rt} job. “A well-informed salesman is 
seasonS|q successful salesman, and the 
pamphlet will pay dividends when 
another heater season rolls around 


|average retail price of a used car | 
FT. WORTH, Tex.— The Ft.! was $300. 
Worth Used Car Dealers Assn. has * © _* 
extended its drive for new members | MacArthur Lot Opened 
from February through March, ion | im Springfield, ll. 

} 


about over, Arvin Industries, Inc., 
thinks it’s an ideal time for deal- 
(Ford), Luzerne, Pa., brings 17) TS and their salesmen to start 
‘years of experience to the Caster-| getting ready for next 


Samuel C. Casterline, formerly 
| associated with Luzerne Motor Co. 


cording to John Geary, association line brothers operation. Joseph and | merchandising. 
secretary. SPRINGFIELD, Ill.—A used-car|Frank are the other Casterline| So they’ve come up with an illus- 
The association, which claims to | lot at the corner of Eighth and Jef- | brothers. |trated booklet called “The Birds | next fall,” he said. 


be the oldest of its kind in the| ; ei eS 


country and the largest in ‘Texas, | Want E XTR A P RO F J TS 











has a present membership of 64. | 
The goal is 100. 

Members have been divided into | 
two teams for the membership | 
drive. The winning team will feast | 








on steak; the losing team will get 
corned beef and cabbage. 
ad * * 


Portland (Ore.) U. C. Lot 


Is Opened by Propst 


PORTLAND, Ore.—A _ familiar 
name has returned to Portland’s 


from 


Transmission Work? 


automotive row with re-organiza- | 


tion of Propst Motors by E. Claude 
Propst. He has opened a used-car 
lot at 1601 W. Burnside St. He an- 
nounces he is embarking in the 
used-car business quite extensively 
and by April hopes to open a sec- 
ond lot in East Portland. 


Propst is rated as one of Port- | 


land’s “old timers” in the automo- 


bile business. He has managed sev- | 


eral new-car dealerships here, in- 
cluding Hupmobile, Oakland, De- 
Soto and Plymouth; and has op- 
erated his own new-car (Nash) and 
used-car businesses. 


OPS Sues R.I. Lot 
For $2,791 Total 


CUMBERLAND, R. I.—The first 
treble damage action to be brought 
under OPS in Rhode Island has 
been lodged against a Cumberland 
used-car dealer, Leo LaFontaine, 
doing business as Leo’s Motor. Sales. 

LaFontaine is alleged to have 
overcharged 13 used-car buyers be- 
tween Apr. 5 and Nov. 8, and OPS 
asked for a judgment in the 
amount of $2,791.80, representing 
three times the amount of the al- 
leged overcharges. 

In addition, the U. S. attorney’s 
office requested a Federal Court 


injunction to compel the defendant | 


te comply with price regulations 
hereafter under penalty of being 
adjudged in contempt of court. 

- * a 


Williams Lists $35,000 Loss 
After Flint Lot Burns 


FLINT.—Damage estimated at 
$35,000 broke out in the used-car 
facilities of Ray Williams, used-car 
dealer on N. Saginaw St. here. 

Williams said the fire ruined five 
automobiles, one truck and the in- 
terior of his repair garage. While 
the cause of the fire is not known, 
a car stolen from the lot was found 
abandoned after the fire. 


Dealer Double 
Imposter Swindles Lot 


Out of $1,830 
DENVER.—A new type of swin- 
dle occurred here when a fake auto- 
mobile dealer borrowed a car from 


1 dealer, leaving a worthless check | 


as security. 
Simon Snyder, used-car dealer at 
‘60 Broadway, told police that his 


| 





New Portable Tachometer for 
STUDEBAKER 
transmissions. 


road_testin 
AUTOMATI 


| 


| Converter Clearance Gauge for 
DYNAFLOW transmissions. 





Model ‘'63”’ 
special adapter for removing 
YDRA-MATIC transmission. 


POWERGLIDE Servo Ring Compressor. 





Hoist with 


p----- - - ---- ---------- 
| KENT-MOORE ORGANIZATION, INC. | 
| 5-105 General Motors Bidg. ¢ Detroit 2, Michigan | 
| Please send me FREE literature: 


Automatic 





4 


“= KENT-MOORE 


SPECIAL SERVICE TOOLS 


Hydra-Matic! Dynaflow! Powerglide! Studebaker Automatic! There are millions of 
cars on the road today equipped with these popular modern transmissions. And if you 
want to service them . . . properly and profitably, that is . . . you'll make sure your 
shop is equipped with the necessary Kent-Moore Special Service Tools. 

For you see, these Kent-Moore Tools are essential tools . . . developed in cooperation 
with the automobile manufacturers, and service engineered to perform specific repair 
operations for which no adequate standard tools exist. They save time . . . lots of it. 
They save grief, too. Make tough jobs easy to do . . . eliminate danger of damaging 
parts. What’s more, they enable you to do your work in strict accordance with factory- 
recommended procedures. And the results? Better service for your customers, of 
course, plus greater profits for you! 

UPON REQUEST: Full descriptive literature covering Kent-Moore Special Service Tools 
for each of these automatic transmissions. Better yet, though, why not send for the 
Kent-Moore Composite Tool Guide listing the complete line of 
Special Tools for nine leading makes of cars? It’s free. . . and 
a copy is yours for the asking! 


KENT-MOORE ORGANIZATION, INC. 


(C0 Hydra-Matic | 























F ic | 
rother, Frank, in charge of the C Dynafiow CO) Studebaker Automatic 7 ; ‘ 
place when & man representing ; oO Powerglide oO Co ite Tool Guide ; Engineers and Manufacturers of Special Automotive Service Tools and Equipment 
himself as another dealer asked NAME 5-105 GENERAL MOTORS BUILDING @ DETROIT 2, MICHIGAN 
‘im if he could look at a 1950 pone | 
Oldsmobile for a “prospect.” | | 
‘ After Frank showed the car, the | ADDRESS | 
ian asked to try it out and show | ary. S008 SUAVE ces I 
to a “customer,” writing out an aa ~ | 








62 


Reserves Up Sharply . . . 
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1951 Oil Production 
Sets New Record 


NEW YORK.—Spectacular gains 
in the nation’s proved reserves of 
liquid petroleum and natural gas 
were chalked up in 1951 despite the 
record-breaking level at which they 
were produced, the American Pe- 


| 
troleum Institute and the American 


Gas Assn. announced, 

In a joint report of their reserves 
committees— whose yearly estimates 
are accepted universally as the in- 
dustry’s most authoritative 


yard-— 


sticks— the two trade associations 
made these summations: 

As of last Dec. 31, proved re- 
serves of liquid petroleum rose 
from 29.5 billion barrels in 1950 
to 32.2 billion barrels in 1951, a 
net increase of 2.7 billion bar- 
rels; proved reserves of natural 
gas went from 185.6 trillion cubic 
feet in 1950 to 193.8 trillion cubic 
feet in 1951, a net increase of 8.2 
| trillion cubic feet. 
| “In round figures, this remark- 
|able performance by the nation’s 
oil and gas men means that for 
every barrel of oil or cubic foot of 
natural gas withdrawn from the 








ground in 1951, they found or de- 
veloped two new barrels of oil or 
two new cubic feet of natural gas 

one of which compensated for 
the production and the other of 
which went into net reserves,” it 
was pointed out. 

Also, this is the first time that 
the oil industry ever topped the 
five billion barrel mark for new 
oil supplies in any year. 

“Correspondingly, it should be 
noted here that drilling activity in 
1951 boomed along at record-break- 
ing levels, resulting in the drilling 
of an estimated 44,500 wells. Of 
these, however, only 26,500 wells 


were productive of either oil or 
gas or both.” 
Of the 2.7 billion barrel net in- 


crease in liquid petroleum reserves, 
2.2 billion barrels represented crude 
oil and 457 million barrels repre- 
sented natural gas liquids. Proved 
reserves of crude oil only are now 
estimated at 27.5 billion barrels, and 
natural gas liquids at 4.7 billion bar- 
rels. 


Roy Riley, Inc. 

Roy L. Riley, president of Riley 
Motors, Inc., Des Moines, has an- 
nounced that the name of the firm 
has been changed to Roy Riley, Inc 


New Passenger Car Registrations, 47 States for January, 1952-1951 
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Kentucky "52 4i5_ 4 134 1 198 142, 126 | 4 I 54 : 48 1 135)'5200—” Kentucky 
a ia SI l 649 4 162; N72 188) 192 6 34) 65 7 60 1714)'5| 
Louisiana ‘52 277 6 68! 186 8860 CS 7 1 741)'52 Louisiana 

ee Sh } ____ 28h 40 162) | 300) I) 67 ees eee oe 5 20 870) '5! 

Maine "52 1 122) I 45 1 102 61 47 é i I 56 3 414 3 423\'52—t—“‘C:t:*‘ Maine 
ne ‘St : a: 183, ] _ 58; 128 om 65 a eS ee 2 16 9 i 560 ‘5! 

Mississippi ‘52 448 2 (133 201 190-90 D 50 a 2, 4ijs200C—C—Cti‘éS™S ~ Mississipg 

<ul ‘SI 587, | 168) | 454) 210, 135 14 60 8 42 1680 '5! 

Missouri "52 604—~Cié‘<‘t’ 5 23216 376 182—«187 7 I ] 55 15 25 1 1699)'52 Tie Missour 

‘aa ‘SI (1058 | | 8:8} — 82] | 8 251 5 | 5 94 47 48 2) 2937.5! 

Nevada ‘52 ) 25 : | 2 10 3 13 3 8 100 ‘52 ae ~~ Nevada 

{Sa - ‘SL a sf 1 Sant § ie 26 38 | 40 24 5 10 193 ‘SI 

New Mexico 52 7 27 86 39 48 9 4 14 9 16 1 369 ‘52 a ~ New Mex 

eae ee ott eee aa ee oe) eee ee) ee "se, 3! 14 548 ‘S| 

Oregon ‘52 201) 10 5 % 6 158 70 74 8 14 3 I 14 8 30 5 70352 a: Oregon 

ea ‘SI! a oe ae iar, 2st 0) ty) 14 83; 49 ' 2 20 9 44 2 656 ‘5! 

47 States Reported 52 109 81, 17359 +21 211 208 688! 41 11641 49 5210 5876 20. 421 7 64, «189°~=':«24S=«*1889,=824.—««1297'S's«*#38)=«52564)'52_— _ 47 States Reported 

_To Date for January ‘Si 116) 169 25648, 19,287,293, 9158 92,_—*1849Z_— 2768S) 7205, 52743 5 76 _305| ——16|_-2765| 1027, 2020 =~ -90—-76289!'51 _To Date for January 

The following advertised-delivered prices (Ultramatic standard on 400, optional at 
pote mag = ae a ove 2 = ele e ge Ay other models. Easamatic optional 

¥ establishe y the ce 0 C , at .45 on all models.) 

Price Stabilization, These prices include t C | p N C PL.YMOUTH—Concord — 2-dr 1.- 
federal excise taxes and factory handling urren el in rices on ew ars 757.23; bus. cpe., $1,615.52: 7 S. 
charges, and dealer delivery-and-handling 164.68; Savoy Suburban, $2.287.99. Cam- 
charges. They do NOT include transpor- CHRYSLER—Windsor—4-dr. sed.. $2,- | $2,602.72; conv., $2,696.88; Sierra, $2,- | 30917: 4-dr. Traveler. $2.432.63. (Hydra-|0Fidge — 4-dr. se ,825.61; cl. ope. 
eo sane, a and local taxes or | +99.91;: = 1oP ss $2. ans. 79: Town & Country a. (Gyee-tiatis optional at $102.61 on | \atic ‘optional at $162.30 a? i : 700.5. — —4-dr, sed., $1,915.80: 
op equipment. wag., 4: 8-pass. * all models. ) . < cl. cpe., $1,884.99; Belvedere, $2,216.39: 

ALLSTATE — Four — 2-dr. sed., $1,617. | Windsor Deluxe — 4-dr. sed., $5.76 4: | | FORD—Mainline 6—4-dr. sed., $1,677.50; LSSOCEE — Commepeiiian <— ¢-Gr. 208.. | conv, SS 
Six—2-dr. sed., $1,753. (Sold only by Sears | Newport, $3,084.24; conv., $3, 206.60. Sara- 2-dr. eet. $1,629; bus. cpe 525, $3,489; cl. cpe., $3,592.50. Capri—4-dr. PONTIAC—Chieftain 6—4-dr. sed., $2,- 
atenea.) toga—4-dr. sed., 3,217. 40; cl. cpe.. $3.- ant. Main’ a r ; sed., $3,631.50; spt, cpe., $3,834.50; conv., 000.95; 2-dr. sed., $1,943.06; stat. wag.. 

189.62; Town & Country wag., $3,922.37; | $1'753 50, 2- Se. “$i: | $3:991.  ( Hydra-Matic ‘standard on all | $2,597.24. Chieftain 6 Deluxe—4-dr. sed. 
son USTIN—A-40-—Devon 4-dr. sed, $1.- |S-pass. sed., $4,167.15. New Yorker—4-dr. be of ar. sed. sats n 00; Rue. ope.. Gi.- | models.) $2,104.11; 2-dr. sed., $2,046.26; conv., $2.- 
$1,865. A-Go- hardtop, $3,295. {Delivered | 30 %59q88;°90,18: Newport. $3.965.99: conv, | 4dr. sed... $1,760; 2-dr. sed., $1,720.50; - MERCURY —4-dr. sed... $2,231.50; 2-ar. | 427-68: stat. "Bintan "Pe Chiettain 8 
at U. 8. ports. -woort.. “Tamesial — | CP*-: , S—4-dr. sed., | sed., $2,174; cl. cpe., $2,296; 6-pass. stat. og 5 ag 

po. ) i Newport, $4,219.22. Crown Im — | $1,844.50; 2-dr. sed., $1,796; cl. cpe., $1,- | wag., $2,754; 8-pass. stat. wag., $2,802.50. 017.63; stat. wag., $2,670.64. Chieftain 

BUICK—Special—4-dr. sed., $2,192.92; | 8-pass. sed., $6,870.54; lim., $6,992.53. * : Deluxe—4- sed., $2, 178 58; 2-dr. we. 

. ; 805.50; stat. wag., $2,248.50. Crestline 8— | Monterey—4-dr. sed., $2.312; hardtop, $2,- 
2-dr. sed., $2,133.91; cl. cpe., $2,099.50; | (Fluid-Matic optional at $131.81 on Wind- Victoria, $2,104: conv., $2,213.50; 2 $2, a 78; conv. $2,500.48; stat. wa 

stat. | 430; conv., $2,585.50. (Mere-O-Matic op- 

bus. cpe., $2,040.48. Special Deluxe—4-dr. | sor, standard on Windsor Deluxe and other| wag g2.384 (iord-O-Matic optional at | tional at $189.81 on all models.) 753.5 Catalinas — Deluxe 6, $2,288.56 
sed., $2,239.14; 2-dr. sed., $2,181.13; Ri-| series. Fluld-Torque standard on Crown | ¢i94’on ali models.) » Kei a caer “Deluxe $2,354.27; Deluxe 8 $2. 
viera, $2,278.95; conv., $2,615.22. Super— | Imperial, optional at $166.51 on all other NASH—Rambler Super—Suburban, $1,- | 363.77; Super Deluxe 8, $2,429.32. (Hydra- 
4-dr. sed., $2,545.16; Riviera, $2,460.16; | series except Windsors. Power steering HENRY J—Vagabond Four—2-dr. sed., | 990.35. Rambler Custom — Country club | Matic ‘optional at $178.35 on all models.) 
conv., $2,848.38; stat. wag., $3,272.47. | standard on Crown Imperial, optional at | $1,448.55. Vagabond Six—2-dr sed., $1.- | sed., $2,080; conv., stat. wag., $2,104.30. ROOTES—Hiliman Minx — sed., $1,5%3; 
Roadmaster—4-dr. sed., $3,177.88; Riviera, | $198.90 on other series.) 593.68. Corsair Four—2-dr. sed., $1,617. | Statesman Deluxe — bus. cpe., $1,541.40. | conv., $1,890; stat. wag., $1,938. Sunbeam- 
$3,282.83: conv., $3, 428. 29; stat. wag., CROSLEY—stat. wag., $1,001.64; bus. Corsair Six—-2-dr. sed., $1,753. Statesman Super—4-dr. sed., $1,955; 2-dr. | Tall 685; conv., $2,911. Hum- 
$3.948.70. (Dynaflow standard on Road- coupe, $943.38; Hotshot " $952 07. Super— HUDSON—Pacemaker — 4-dr. sed., $2,- | S¢4-, $1,928.50; cl. cpe., $1,951.80. States- | ber—Hawk sed., $2,041; Super Snipe sed. 
master, optional at $192.50 on Special and 2-dr. J ys agen ae . | 296.54; 2-dr. sed., $2,250.13; cl. epe., $2,-|™an Custom—4-dr. sed., $2,125.45; 2-dr. | $3,369; Pull lim., $5,110, Rover 75— 
Super. GM _ power steering optional at |<": sed., $1,032.82; stat wag., $1,076.77; 296.54; bus. cpe., $2,102.77. Wasp—4-dr. | S¢d.. $2,099.05; cl. cpe., $2,122.30. Ambas- ., $2,552; 7 oo $2,011. (Deliv 
$198.90 on Roadmaster.) conv., $1,035.38; Sports roadster, $1,028.72. sed., $2. 448.33; 2-dr. sed., $2,396.15: cl. sador Super—4-dr. sed., $2,330.10; 2-dr. |ered at U. 8. 

CADILLAC—Series 62—4-dr. sed., $3,-|  DeSOTO—Deluxe—4-dr. sed., $2,336.24; | cpe., $2,448.33; Hollywood, | $2,789.68; sed., $2,303.65; cl. cpe., $2,325.85. Ambas- STUDEBAKER—Champion Custom—4- ir. 
683.70; cl. cpe., $3,587.20; Coupe de Ville, |Cl. cpe., $2,323.22; Carry-All sed., $2,-|conv., $3,025.7 Commodore Six — 4-dr. | Sador Custom—4-dr. sed., $2,500.65; 2-dr.|sed., $1,757.42; 2-dr. sed., $1,723.85; cl 
$4,012.97; conv., $4,162.68 Series 60 Spe-| 573.90: 8-pass. sed., $3,140.31. Custom— | sed.. PB xtra tte cl. c $2,627.91; Holly- | sed., $2,474.20; cl. cpe., $2,496.40. (Hydra-|cpe., $1,751.75. Champi 4-39 
cial—4-dr. sed., $4,323.38. Series 75—8-|4-dr. sed., $2,555.15; cl. epe., $2,534.10; wood, $2,976.59; conv.. *" $3,2: .65. ornet | Matic optional at $166.65 on Statesman/sed., $1,849.30; 2-dr. sed.. $1,815.76; ©l. 
pass. sed., $5,427.89; Imperial sed., $5,-|Sportsman, $2,890.50; conv.,. $2,995.71: —4-dr. sed., $2,749.18; cl. cpe., $2,722.51; | 2nd $166.95 on Ambassador models.) ba 1,843.64. Champion Re E 
642,04. (Hydra-Matle standard on 62 and|S pass. sed.,° $3,359.38; ‘stat, wag., $3.. | Hollywood,  $3.071.19; conv." $3,318.24.| OLDSMOBILE—Deluxe 88 — 4-dr. sed., | 5@¢-, $1,933.48; 2-dr. sed, $1,899.94; ol 

Special, optional at $199.66 on 75. GM | 187.80; Suburban, _$3.728.30. Fire ‘Dome Commodore Eight—4-dr. sed., $2,749.18; cl. | $2,311.25; 2-dr. sed., $2,246.23. Super § ab | 220., FE.ser OS; Stastiner, $2,220.35; cor”. 
power optional at $198.43 on all | Eight--4-dr. sed.. $2,741.25: cl. cpe.. $2,-|CP@-. $2,722.51; Hollywood, $3,071.19: |~4-ar sed.. $2,444.94; 2-dr. sed.. $2,- | $2°2 Commander Regal—4-dr. s¢'. 
Hyara-Matis models.) 719.75; Sportsman, $3,077; conv., $3,181.50; | COPY-, $3,318.24. (Hydra-Matie optional at | 378.94; cl. cpe., 2 328. 96; Holiday, #2. $2107.01; Sar. sed et eee.. 

CHEVROLET — Styleline Special — 4-ar. | Stat. wag., $3,374.25. (Tip-Toe Shift stand- | $175.54 on all models. ) 655.16: conv., $2.83 oe et 36. oo 15806; ui. or 
sed., $1,674.03; 2-dr. sed., $1,617.11; cl, | 4rd on Custom, optional at $131.97 on| JAGUAR—XK-120—Ssuper Sports, $4,039; | sed., $2,766.81; Holiday, $3,001.11; a $2187.14: Starit sed Pra 08; cl, cx 
cpe., $1,623.77; bus. epe., $1,532.92. Style. | Deluxe and Fire Dome Eight. Tip-Toe | hardtop. $4,065. Mark VII—4-dr., $4,170. | $3,206.77. (Hydre- optional at $178.35 | $3.'07-7*, Starner a3; cuaw., 5 
line Deluxe—4-dr. sed., $1,764.94; 2-ar, | Shift with Fluid-Torque optional at $298.48 | (Delivered at U.S. ports.) on all models. GM steering optional | $5 349.33. (Automati r yt 

: y sie ‘jon Fire Dome Eight. Power steering op- KAISER—V ; s at $198.90 on Super 88 and 98.) Cham: utomatic optional at $231 
sed., $1,710.96; cl. cpe., $1,729.94; Bel-Air, tional at $198.90 on Fi D Eight.) C Virginian Special 4-dr. sed., on Champions and $243.08 on Command: *s 
$2,010.16; conv., $2,132.30; stat. wag., $2,- alin g sy $2,212.26; 2-dr. sed.. $2,159.79; bus. epe., | | PACKARD — 200 — 4-dr. sed... $2,528; | and Land Cruiser.) 
391.67. Fleetline Deluxe—-2-dr. sed... $1.- DODGE — Wayfarer — 2-dr. $2,- $1,991.89; 2-dr. Traveler, $2,264.72; 4-dr. | 2-dr. ., $2,475. 200 Deluxe—4-dr WILLY: D—Aero—Lark 2-«° 
71096. ¢ woe ‘ } 7 , *~ | 037.50; bus. cpe., *. 890. 36. 2 2. S Traveler, $2,317.21. Virginian Deluxe— | $2, sist 2-dr. sed., $2,622. 250—Mayfatr. sed., $1,731.30; Wing 2-dr. sed., $1,988.° 
. (Powe optional at $178.35 on | —4-dr. sed., §2, 166.3 Coronet—4-dr. sed., | 4-dr. sed., $2,327.70; 2-dr, sed., $2,275.23; | $3,293: econv., $3,450. 300—4-dr. sed., $3,- | Ace ’2- sed., 073.97. Four—stat war, 
Deluxe models.) $2,268.24; el. cpe., wrtYry Diplomat, cl. cpe., $2,296.22; 2-dr. Traveler, $2,-|094 Paérician — 4-dr. sed, $3,767. $1, 783.30. Six—stat. wag., $1,866.14. 
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Quality Control Extolled 


I-H to Show Tool Engineers Devices Which Saved 
$10 Million in Labor, Material 


CHICAGO.—A_ quality control 
system now in operation at 21 In- 
ternational Harvester Co. plants 
has improved product quality, cut 
basic material requirements and 
saved $10,000,000 in labor and ma- 
terial over a four-year period, the 
company said. 

Typical applications of the sys- 
tem are to be revealed in an ex- 
hibit at the ASTE industrial expo- 
sition opening at the Chicago 
Amphitheater today (March 17). 

The I-H exhibit will be a main 
feature in the exposition’s pre- 
cision control hall, where equip- 
ment and devices said to assure 
production of accurate parts and 
reduce scrap will be on display. 


While I-H is not a supplier of | 


precision control equipment, it has 
taken space “to show tool engi- 


neers attending the exposition what | 
can be accomplished with an effec- | 


tive quality control system 

According to A. C. Richmond, 
general supervisor of inspection 
methods research, the statistical 
quality control system checks and 
controls three variables in produc- 
tion operations: the operator, the 
machine and the material. 

“The company has benefited from 
the system in three ways,” Rich- 
mond says. “First, product quality 
has been improved because more 
uniform parts are produced to 
closer tolerances. Second, material 
requirements have been cut because 
less material has to be fed to pro- 
duction lines to offset scrap losses. 
And, labor and materials that would 
have been invested in scrap parts 
and salvage operations are elimi- 
nated.” 

Pointed out Richmond: “Ac- 
tually the system is paying off 
more for the company each year 
it is in operation. In 1951 savings 
in labor and material by the pro- 
gram is estimated at $3,500,000. 

“Typical of the gains that I-H 

divisions are achieving through 
quality control is the recouping of 
$250,000 worth of material and labor 
at the Indianapolis engine works 
on cast iron crankcases alone. Con- 
trol of foundry and machine shop 
operations made this possible.” 

At the Wisconsin steel works, 


Richmond said, 2,643 tons of steel. 


have been saved in one year alone 
by closer control of the diameter of 
round and square bar stock, thick- 
ness of flats and such. 

Rejects on a radiator swedging 
operation at the Melrose Park 
works of the industrial power di- 
vision were cut from 71 percent to 
3 percent with the aid of the svs- 
tem, according to the company. 

“Quality control methods are one 
way that manufacturing plants 
can up production without adding 
machine tools or speeding up pro- 
duction lines,” Richmond says. “We 
have found that in many cases our 
workers are highly enthusiastic 
about the operation of the system.” 

According to Richmond, the 


Monopoly Seen 


If Canada Rails 
Enter Trucking 


TORONTO.—Entry of the rail- 
ways into full-scale highway trans- 
portation would put “a terrific com- 
petitive weapon” into their hands 
and eventually lead to a complete 
land transport monopoly, J. O. 
Goodman, general manager of the 
Automotive Transport Assn. of On- 
tario, said here. 

He was commenting on a speech 
by Donald Gordon, president of the 
Canadian National Railways, in 
which he indicated it may not be 
long before railways enter the 
trucking business. 

If the railways want to enter the 
field of highway transportation, 
Goodman said, they would have to 
step into it on exactly the same 
footing as any other company. 

“Ontario is now getting excellent 
highway transportation and _ the 

ield is already overcrowded,” he 

iid. 


Speaking to the Toronto Railway | 


club, Gordon said: “If the railways 


re to give the public the full bene- | 


fit of coordinated techniques, the 
expansion of their service to in- 
lude highway competition is in- 
vitable.” 


quality control methods I-H has 
applied work like this: 

Accurate measurements of the 
dimensions of a series of five con- 
secutive pieces produced by a par- 
ticular machine are taken. Then 
the quality control engineer uses 
statistical methods to determine the 
upper and lower limits of the par- 
ticular dimensions being produced. 

When parts are produced within 





63 
Engineers Seek 
Ways to Stretch 


™ . ’ 
Gasoline Stocks 

LOS ANGELES. America's 
“guns and butter” economy is mak- 
ing engineers figure out more ef- 
ficient ways to utilize our avail- 
able supplies of automotive gaso- 
line. 

This opinion was expressed by 
W. S. Mount, manager of product 
engineering for Socony-Vacuum 
Oil Co., speaking before the South- 
ern California section of the So- 
ciety of Automotive Engineers. 

Mount cited gasoline quality as 


these limits the production is said § Costello Salesmen Win Ford 500 Award— an area where progress toward 


to be “in control.” Charts showing 
the state of control of the opera- 
tion are placed on the machine in 


Costello Ford Sales, Kalamazoo, Mich., whose slogan is “ 


more efficient utilization could be 


Smart Fellows Try Costello’s,”"| made. He recommended that pe- 
has five salesmen who have qualified for the Ford 500 club, according to W. W. Cos- troleum refiners analyze the rela- 


full view of the operator. Thus, the tello, president. The men shown are wearing the Craft Weave coat made of the 1952| tionship between quality levels of 


operator can easily see whether the 
parts he is producing meet the ex- : 
acting quality requirements. Jerry Riopelle. 


“In addition to controlling pro- 

duction accuracy of specific ma- pairing the machine or putting it 
chines, quality control engineers at on another production operation 
I-H have utilized their methods to where less stringent accuracy is re- 
spot machines in a battery that do quired.” 

not produce parts of required ac- The company said that in one 
curacy,” Richmond said. ‘“‘They then foundry, mold hardness, core hard- 
have the alternative of either re- ness and pouring temperatures to- 


ALLING AL 


Ford upholstery fabric. Presentation was made by R. W. Bell, district zone manager.|their regular grade and _ their 
Left to right: Costello, Bell, Don Seelye, Burt Imig, Bill VanDerBerg, Ed Russell and| premium grade gasolines. 


“The oil industry is rapidly reach- 
ing the point where further quality 


gether with several other opera- increases mean a loss in the per- 
tions are controlled with the result |Centage of quality gasoline avail- 
that scrap has been cut 32.5 per- |@ble to the peas,” sald Mount. 


cent. “Controls on machine opera- 


tions on a crankcase resulted in an The back pages of every issue of AUTO- 


improvement of 47 percent in re-| section. 


MOTIVE NEWS contain the WANT AD 
Others are profiting from AUTO- 


work and 56 percent in scrap.” MOTIVE NEWS WANT ADS! Are you? 


CAR DEALERS 
GARAGES 
SERVICE STATIONS, / 


YOU CAN NOW SELL, AT 100% PROFIT, THE FAMOUS 
“MILE-O-METER”!* THE MOST POPULAR AND FASTEST 
SELLING AUTOMOBILE ACCESSORY IN THE INDUSTRY! 





. Proven by over 
oA (t er ONE BILLION 
: | road miles. 





REG. U. S. PAT. OFF. 


MILES PER GALLON AND MOTOR TUNE-UP GAUGE 
x Installation time—| to 5 minutes! 

+ Guaranteed for 100,000 miles! 

* Immediate shipment, and HUGE PROFITS! 





(WE MAKE SALES FOR YOU) 


Over 2!/2 Billion Ads in the following—Saturday 
Evening Post, Collier's, Life, Time, Newsweek, 
& Popular Mechanics, Popular Science, New York 
Times, Outdoor Life, Better Homes & Gardens, 
House Beautiful, and almost every magazine and 


newspaper in the country! 






"Factory to You" determination offer gives you 


“MILE-0-METER / 


THE MOST ADVERTISED GAUGE IN THE WORLD \ 


*SPECIAL TRIAL OFFER!!! Market research | this extra—a 76 page tune-up manual in 2 


50%, discount off standard list price plus tax | 


on minimum order* . . . in addition to this sale 
it will help you move plugs, points, oil changes, 
tune-up, and guarantees customer satisfaction. 
ALL YOU DO is order DIRECT! Enclose check 
or money order for "'Mile-O-Meters” 

. Check for full amount entitles you to 


*MINIMUM ORDER 

















“aarone 205, Oy 
"S96 ot 'S.mass. 
“4 CaN! par apr FOR A 






Now Iilu- 
minated 


OODO® 


“The Performance Meter Supreme" 









\I// Jy 0 er 






colors worth $2.50— FREE! Half the full 
amount with order, balance C.O.D., gives you 
the regular 24 page installation instruction 


book and 


''Mile-O-Meter" mileage calculator, 


including fittings and hose, all gift wrapped. 
Also included with your order are signs and 
banners for display purposes. 


More than 


1,000,000 in use today! 


12 MILE-O-METERS 


























LIST YOUR COST YOUR PROFIT 
Muminated Deluxe Model with chrome Vo* $7.47 V2 
wa ye Ag ofreonietieman ee $14.95 ov oaar Vi 
Standard Model 2 5" dia. .......s..scccssesssssee $ 9.75 ” OP ia ars 
(Minimum order — 12 units) Fed. Tox Deluxe — 60¢ F.0.8. Boston 
Fits all cars . . . simple to install. Shows 31 ways to adjust a motor. The road dynamometer while you drive . . 





GALE HALL ENGINEERING 





Every car owner wants one. SEND YOUR ORDER TODAY or write for details. 


©1951 





720m 179) Me tOhy (0) eS 


The most importaut ueuw meter ta émertca 
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4-dr., $855. °46 SM 4-dr., $585 
e e DeSOTO—'51 conv., $2,050 e 
DODGE.'49 4-dr., $1,100. ‘46 club coupe 
- Prices oe Av Used-Car P 
Used-Car Auction Pri Fees eiteiakn: diel, Wikein erage Used-Car Prices 
$2,095* *50 Custom (8) 4-dr., $1,330, . tn 
$1,105; 2-dr., $1,170; Deluxe (8) 2-dr., (Compiled by Automotive News) 
$1, $1,100, $1,185; Deluxe (6) 2-dr ne . . 
Market Trend $1, ; conv., $1,395; station wagon, $1,- . ye 1952 ieen con 
. 395. '49 Custom (6) 4-dr., $1,030; 2-dr., Model to date) ss ss 

Used-car prices went through a shakedown last week which resulted $925; Deluxe (8) 2-dr., $925; Custom (8) 1952 $2,306 
; eli Th 1 1° » A : $1.25 ins 2-dr., $1,050, $1,025, $995, $1,035*, $985 , — pa - 
in a decline of $8 in the overall average, dropping it to $1,224, against Saks sue esupe Bete $1,224* $842 $836 1951 1,739 $1,745 $1,769 
$1,232 in the preceding week. Most of the losers last week had been | pyiazen—47 4-ar., $515 1950 1355 1,330 1,311 
gainers in the previous week, and vice versa. HUDSON—'50 2-dr., $1,225" 1949 1,089 1,054 1,049 

e ow on SE 7 4-dr., 396 o 

Declines last week ranged from $5 to $26 and affected all but ’46 and | PEROUR.’s0 Bag ts 0is*. ate aoene, 1948 822 819 804 
48 models. Losses were: '52s, down $5; ’51s off $26; ’50s, down $10; '49s, | $1,430; 4-dr., $1,400. '49 4-dr., $1,175, 1947 682 77 675 
off $19, and °47s, down $10. Gains amounted to $11 for '488 and $6 | $1,205; club coupe, $990*; station wagon, 1946 578 603 582 
for '46s | estan 1942 257 269 

or 46s. | OLDSMOBILE—'50 (76) 4-dr., $1,450*. °49 | : , 

The latter two were the only losers in the preceding week, while all | (98) 2-dr., $1,450*; (76) 2-dr., $1,195*; 1941. 248 230 

7 P a" . . : (88) 2-dr., $1,360*. ‘48 (78) conv., $1,- March Feb Jan Overall i 

those which dropped in price last week had chalked up advances im | 425). (s) “conv. coupe, $1,255": (76) An $1,224* 34 

the previous week. The overall average, figured without ’52s and in- | 2-dr., $1,085". ‘47 2-dr., $765. "46 (76) eg ase ph pry wee” 

i "4s 42s, amounted to $844, down $1 from the previous conv., $750. ‘41 2-dr., $150 i s 5 
mn ” ” | PACKARD — "48 4-dr., $950*. 46 4-dr., fis and ‘2s ' 
week. : | $625°, $580. "40 4-dr., $100. 2 aed (The above figures are averages of used-car auction prices, all | 

There was also a slight drop in the percentage of cars sold. Of beg 42 5D 3-¢r Po gy sD | makes and models, carried regularly in Automotive News.) 
1,642 offerings at 10 representative auctions last week, 1,135 units, or | [or $285, $235 

y edi ye he same auctions, | p 1AC—'5 j 4 250°. '5 
69 percent, were sold. In gre Ww ek at - old - oT aaa "eI ors taaen tay wast held down entries. Sold 79 units out of SL Special sedan, $900, $880; SL Deluxe 
1,311 units, or 70 percent, of the 1, a Sere eee $1,440, 49 (8) 4cdr., $1,425, '48 (6) | 9! offerings.) a club coupe, $1,070. ‘48 FM_ statior 
Prices marked with an * indicate a unit equipped with 4-dr.. $1,075". 46 2-dr.. $600. °41 — ~ BM pon. va of ge om. ei0. a FL sedan, $740, ’41 
fs Rages A ’ ° : s . sed . of ° f J s ’ s s , . 
automatic transmission or overdrive. 4-dr., $200, $195; club coupe, $125. | sie *  $1.230* ° 8 RM 730°. : rat arte 5s eo WH 
STUDEBAKER—'50 Champion club coupe $1,210*, $1,2: : 4s RI sedan, $730*; | CHRYSLER 52 Windsor Deluxe sedan 
“"§1.270°. 49 Champion Deluxe 4-dr.,| SuPer sedan, $835. 47 RM conv., $710; |  §$2.785*. '49 Royal sedan, $1,130. 
OAKI AND CAI IF $280. ‘41 2-dr., $275. ‘40 4-dr., $230 | $950* 3 47 % -ton pickup, $605 46 | Suner sedan, 2 at $620. ‘46 Super conv., | DeSOTO—’50 Custom sedan, $1,560. ‘4S 
4 9 UME. CADILLAC—'51 (62) 4-dr., $3,645*. ‘49 fe ae, piekup $605. °41 Champion 9-ér | $495. °41 Limited sedan, $200. Custom sedan, $800. 

(A. L. Pollock Auto Dealers Wholesale conv., $2,605*; (62) 4-dr., $2,305 "41 | $170 7 ‘ <-F-+ | CADILLAC—’51 (62) sedan, $3,575*. DODGE ‘51 Meadowbrook 4-dr., $1,635 
Auction. Sale every Wednesday. Prices are 4-dr., $470. ‘37 4-dr., $200. ; | CHEVROLET— ‘52 SL Deluxe sedan, §2,- $1,450*; Wayfarer business coupe, $1,- 
for sale of March 5.) CHEVROLET—'51 FL Deluxe 4-dr., $1,555, ALBANY N Y 175*. '51 SL Deluxe sedan, $1,510, $1,- 385; Coronet sedan, $1,830. '50 Coronet 

(Market strong on all good clean cars.) $1,550; Bel-Air, $2,000*; ‘%-ton pickup, | aaa | 610%; FL Deluxe sedan, $1,510, $1,600. club coupe, $1,460*. ‘49 Coronet sedan. 
BUICK—’50 Super 4-dr., $1,755*; 2-dr., $1,250; SL Deluxe club coupe, $1,515. | ‘(Tim Anspach’s Dealers Auto Auction 50 SL Special sedan, $1,210, $1,180; SL $1,260. ‘48 wrecker (power wagon), §2.- 

$1,280; Special 4-dr., $1,375. ‘49 Super '50 %-ton pickup, $1,050; conv., $1,605*, | Sale every Monday Prices are for sale Deluxe sedan, $1,310, $1,330, $1,250; FL 100. r 

4-dr., $1,350*; RM_ sedanet, $1,310*; $1,435. ‘48 FL aerosedan, $950. '47 SM | of March 3.) Deluxe sedan, $1,380. °49 FL Deluxe | FORD 51 Custom (8S) sedan, $1,610" 

4-dr., $1,145. °47 2-dr., $840. °42 2-dr 4-dr., $775; FM 2-dr., 2 at $855; FL (Prices up very slightly. Poor weather sedan, $1,110; FL Special sedan, $960; $1,530"; Deluxe (8) sedan, $1,410. '50 

pttiiomainaini om " : - - - Custom (8) 2-dr., $1,320*. ‘49 Custom 
(8) conv., $930. ‘46 Deluxe (8) sedan 
$550. ’41 SD (8) sedan, $300. °40 SD 
(8) sedan, $200. 
KAISER—'51 Henry J (6) 2-dr., $980. 
LINCOLN—’49 Cosmopolitan sedan, $1 
135*. °'47 conv., $450*. 
MERCURY—'51 sedan, $1,850*. '50 sedan 
$1,290. °49 sedan, $1,170, 2 at $1,070 
| "40 conv., $135. 
QUALITY-BU LT NASH—’'49 (600) sedan, $900, $870. ‘46 
(600) sedan, $390. 
FEATURES INSURE OLDSMOBILE—'47 (98) sedan, $780* 
PACKARD—’48 Deluxe sedan, $975 
PLYMOUTH —'52 Cranbrook sedan, $1,940 


LONG LIFE, 
TOP PERFORMANCE 




















MIRROR-FINISHED PISTON ROD | 


assures positive wiping action 


MULTI-LIP SEAL 


seals in fluid, seals out dirt 


SEALED FOR LIFE 
all parts permanently sealed 


ROD GUIDE AND BEARING 
insure positive, quiet action 


CYLINDER 
precision finished bore insures proper fit 


RESERVOIR TUBE 
engineered for correct fluid stability 


PISTON 
precision made for trouble-free operation 


“DUPLEX” VALVE DESIGN 


assures uniform ride 


SPECIAL FLUID 
Delco-developed for all climates, all conditions 


MOUNTING RINGS AND BAYONETS 
scientifically welded for maximum strength, 
durability 





eT FOR ENGINEERING 


DEVELOPMENT Delco has pio- 
neered and led—and continues to lead— 
in shock absorber development and engi- 
neering . . . a fact proved by Delco’s 
many basic design shock absorber 
patents. 


FuRST FOR MARKET 


COVERAGE More than half the 
cars that pass your door are Delco shock 
absorber equipped. More Delcos are in 
use than any other make. Precision 
manufacturing facilities assure continu- 
ing acceptance. 


HRLT FOR CONSUMER 


ACCEPTANCE Motorists look for 


the Delco name; leading automotive 
engineers specify Delco shock absorbers 
for more new cars than any other make. 
They know that Delco fulfills all require- 
ments for smooth, efficient, dependable 
operation and long life. 


x 
TREMENDOUS 


PRESOLD MARKET 


assures huge, growing 
profit opportunities 

























it’s EASY 
to get into the 


DELCO 


SHOCK 
ABSORBER 
BUSINESS 


It’s easy to stock and 
sell Delcos because 
Delco offers a wide 
variety of shock ab- 
sorber assortments — 
large or small—to fit 
every type of business. 
The stand is free. Mer- 
chandising car applica- 
tion manuals, counter 
card and wall chart are 
all included. So take 
advantage now of fast 
turnover customer- 
accepted products that 
assure quick profits! 
Order your Delco as- 
sortment today from 
your Delco Shock Ab- 
sorber wholesaler. 











DISTRIBUTED BY WHOLESALERS EVERYWHERE 
DELCO PRODUCTS bivision 


GENERAL MOTORS CORPORATION 


DAYTON, OHIO 














| Cambridge sedan, $1,950. °'50 SL sedan 

; $1,160, $1,240. '49 SD conv., $1,130 

j ‘47 SD sedan, $720. 46 SD sedan, $680 

| PONTIAC—’52 (8) Catalina, $2,910*. ‘49 

| (8) club coupe, $1,160. '48 SL (8) sedan 
$930*. ‘47 SL (6) sedan, $670. 

| STUDEBAKER—'50 Champion sedan. $1 
040, $1,100*. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices for sale of Feb. 29.) 


(Sold 144 units out of 227 offerings.) 


| 

| BUICK—’51 Super 4-dr., $2,040. '50 Spe 

| cial 2-dr., $1,320; RM 4-dr., $1,575 

Super 4-dr., $1,450*. °48 Super 2-dg 
$700. 

| CADILLAC—'51 (62) 4-dr., $3,675*. °50 

| (61) 4-dr., $2,710* "49 «©(61) 4-dr 

| $2,040*. 

CHEVROLET—'51 \-ton pickup, $1,075 

| Bel-Air, $1,800*, $1,710, $1,740. '50 
Bel-Air, $1,305; SL Deluxe sedan, $1. 
220, $1,275, $1,150, $1,175; club coupe 


| $1,590*; FL Deluxe sedan, $1,325, $1,200 

| $1,280, $1,250; SL Special 2-dr., $1,200 

| CHRYSLER—’50 Windsor 4-dr., $1,550. 

DeSOTO—’51 Custom sedan, $1,900, $1,725 
"49 Custom sedan, $1,150 

DODGE—’51 Coronet sedan, $1,940; Way 
farer 2-dr., $1,350; Diplomat, $1,850. 
Coronet sedan, $1,250. '49 Coronet 4-dr 


50 


| $1,175. "48 4-dr., $875. 
FORD—'52 Victoria, $2,580*; ‘:-ton pick 
up, $1,600. '51 Custom (8) sedan, $1 


590, $1,400, $1,250; station wagon, $1 
720; Crestliner, $1,650; Deluxe (8) busi 


ness coupe, $1,420. ‘50 144-ton pickup 
$890, $850. $770; Custom (8) sedan 
$1,200, $1,375, $1,335, $1,240; club coupe 
$1,290, $1,225; Crestliner, $1,375; De 
luxe (8) 2-dr., $1,125. ‘49 Custom (8) 
sedan, $925, $910; Custom (6) 2-dr 

| $900. 

| KAISER—’51 Henry J 2-dr.. $820, $825 
$875. 

| HUDSON—'51 Pacemaker 4-dr., $1,295 

MERCURY — '52 4-dr., $2,700. ‘51 club 
coupe, $1,725*; sedan, $1,600. ‘48 club 


| 

| coupe, $830. ‘47 club coupe, $635. 

| OLDSMOBILE—-'51 Super (88) 2-dr., $2 
305. ‘50 (88) 4-dr., $1,785*; Holiday 
$1,925; (98) sedan, $1,650*; Holiday 

| 1,920. 


| PACKARD—'49 4-dr., $1,060. 


PLYMOUTH—’52 Cambridge club coupe 
$1,785, $1,950. ‘51 Belvedere, $1,740 
$1,800. °50 station wagon, $900: Deluxe 

| 2-dr., $1,020. '49 SD 4-dr., $950. ‘46 

| Deluxe 4-dr., $200. ‘38 Deluxe 2-dr 

| $125. 

| PONTIAC—’51 SL (8) 4-dr., $1,850; Chief 

; tain (8) 4-dr., $2,000*, $2,100*; conv 

| $2,050. 

STUDEBAKER—'51 Champion RD 2-dr 

{| $1,450. '47 Commander RD 4-dr., $52° 
$675. 

| WILLYS—'46 %-ton pickup, $275 


DENVER 
(Denver Auto Auction. 
day at Littleton. Colo. 
|of March 4.) 
| (Sold 253 units out of 370 offerings.) 


Sale every Tues 
Prices are for sa'é 





| BUICK—’51 Super sedan, $2,395*, $2,205 

$2,200*; Special sedan, $1,705*. ‘50 R 

sedan, $1,705*, $1,670*, $1,565*, $1,500 
(Continued on Page 65, Col. 1) 





ADVERTISEMENT 





Stretching through the year 


Vere Rihirly 
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Used-Car Auction Prices 








‘Continued from Page 64) 


$1,495*, $1,460* 

dan, $1,305*, 

48 Super sedan, 

ADILLAC—’52 (62) sedan, $4,400* 51 

(62) sedan, $3,810*, 3,540°, $3,515*; 

(61) sedan, $3,200*. ‘50 (62) sedan, $2,- 

940*, $2,895*, $2,840* "49 (62) sedan, 

$2,410*, $2,325*. °48 (62) sedan, $1,725* 

47 (62) sedan, $1,405* "46 (60) Spe- 

cial sedan, $1,100* 

« HEVROLET—'52 Bel-Air, $2,255; SL De- 
luxe sedan, $2,135*, $1,938; %-ton pick- 
up, $1,510. ‘51 Bel-Air, 2 at $1,865*, 
2 at $1,825*, $1,790, $1,790*; FL Deluxe 
sedan, $1,750*, $1,725*, $1.680*, $1,640*, 
$1,635*, $1,615, $1,605, $1,560; %-ton 


$1,290* 49 Super se- 
$1,200*, $1,155*, $1,095* 
$865, $760 





pickup, $1,525, $1,420. ‘50 Bel-Air, $1,- 
610, $1,545, $1,525*; FL Deluxe sedan, 
$1,305, $1,300, $1,290, $1,260, $1,225, 
$1,215*, $1,210, $1,205, $1,180, $1,160. 


‘49 SL Special sedan, $1,120, $1,115, $1,- 
105, $1,070, $1,060, $1,045, $1,000. '48 FL 
aerosedan, $930, $870, $845, $800, $785. 
CHRYSLER—’51 Saratoga sedan, $2,550*; 
Windsor sedan, $1,920*, $1,890*. "50 
Windsor sedan, $1,500*. ‘49 Windsor se- 
dan, $1,325*. °48 NY sedan, $880*. 


DeSOTO — '52 Sportsman, $3,375*. ‘47 
Suburban, $745*. 

DODGE—’52 Coronet club coupe, $2,270*; 
Wayfarer 2-dr., $1,825*; %-ton pickup, 
$1,300. ‘50 Coronet sedan, $1,450*. ‘49 
Coronet 2-dr., $1,000*, $945. 

FORD—’'51 Victoria, $1,885*, $1,815*, $1,- 


805*; Deluxe (8) sedan, $1,630*, $1,595", 
$1,505*. ‘50 Custom (8) sedan, $1,465", 
$1,225, $1,250*, $1,235, $1,215*. °49 Cus- 
tom (8) sedan, $1,060, $1,050*, $1,035*, 
$980*, $930*, $930, $905. ‘47 (8) sedan, 
$610*, $545. °46 (8) 2-dr., $600. 
HUDSON—’51 Hornet sedan, $1,830*; Com- 
modore (6) 2-dr., $1,695*. ‘50 Pace- 
maker 2-dr., $1,010*, $960*. 
LINCOLN—’49 2-dr., $1,200*. 
MERCURY—’51 2-dr., $1,990*, $1,955*. '50 





2-dr., $1,370*. °49 4-dr., $1,155, $1,125. 
’47 conv., $860. 

NASH—’50 Rambler conv., $950*. ‘48 Am- 
bassador sedan, $745*. 

OLDSMOBILE—’51 (98) Holiday, $2,380*; 
sedan, 2 at $2,345*, $2,230*. ‘50 (88) 
sedan, $1,855*, $1,475*, $1,460", $1,365*. 
'49 (98) sedan, $1,175*, $1,115*, $1,070*, 
$970*. °48 (98) conv., $890*. ‘47 (98) 
2-dr., $680°* 


PLYMOUTH—'52 Cranbrook sedan, $2,055 
‘51 Belvedere, $1,815, $1,790, $1,725, $1,- 
695; Cranbrook sedan, $1,550. °50 conv., 
$1,390, $1,305; Deluxe 2-dr., $1,195, $1,- 
160, $1,120. °'49 SD sedan, $1,000, $935 
$925. ‘48 4-dr., $645. ‘47 4-dr., $600 
$585, $575, $545, $500. 

PONTIAC—’51 Catalina, $2,185*; Chieftain 
(8) 2-dr., $1,710*, $1,490. °50 Chieftain 
(8) sedan, $1,585*. °49 SL (8) sedan. 
$1,400*, $1,320*, $1,200, $1,100*, $1,095°*. 
"48 (8) sedan, $980*, $695. '47 (8) conv., 
$815. °46 (6) 2-dr., $640, $525, $485. 

STUDEBAKER—’52 Commander 2-dr., $2,- 


595*. °51 Champion sedan, $1,545*, $1,- 
090. °50 Champion sedan, $1,100*, $1,- 
055*. °'49 Champion sedan, $1,000*. 

WILLYS — '49 Jeepster, $655. ‘46 Jeep. 
$515. 


x I ~ VO 
LOS ANGELES 
(Los Angeles Auto Auction, Sales every 
Tuesday and Thursday. Prices are for sales 
of March 4-6.) 


(Prices steady and demand stronger 
than in previous weeks. Sold 154 units 
out of 282 offerings.) 

BUICK—’51 RM Riviera 4-dr., $2,370*; 
RM 4-dr., $2,315*; Super Riviera coupe, 
$2,275*; Special 2-dr., $1,905*. ‘50 Su- 
per Riviera coupe, $1,845*; Super 4-dr., 


$1,765*; RM 4-dr., $1,635*; Special 4-dr., 
$1,390; sedanet, $1,250. ‘49 Super conv., 
$1,330; RM 2-dr., $1,285*; RM 4-dr., 
$1,255*, $1,155*. ‘48 Super conv., $985, 
$960, $890; 4-dr., $975. ‘47 RM 4-dr., 
$785. °41 Special sedan, $320. 

CADILLAC—’51 (61) 4-dr., $3,590*. ‘50 
(62) Coupe de Ville, $3,450*; club coupe, 
$3,310*. °'49 (62) 4-dr., $2,085*. °48 (62) 
4-dr., $1,870*. °47 (62) club coupe, $1,- 
430*; (60) Special 4-dr., $1,330*. °'46 
(62) 4-dr., $1,080*. 

CHEVROLET — ‘51 Bel-Air, $1,855*; SL 
Special 4-dr., $1,490. ‘50 Bel-Air, $1,- 
715*, $1,595; SL Deluxe 4-dr., $1,465; 
FL Deluxe 4-dr., $1,380; 2-dr., $1,260*; 
SL Special 4-dr., $1,095. ‘49 FL Deluxe 


4-dr., $1,135, $1,130; SL Deluxe club 
coupe, $1,035. 

CHRYSLER — '50 Royal 4-dr., $1,545"; 
Windsor 4-dr., $1,535*. ‘49 NY 4-dr. 
$1,265*. °48 Windsor 4-dr., $875*. 

DeSOTO—'49 Custom club coupe, $1,365*. 

DODGE—’50 Coronet 4-dr., $1,540*. ‘49 
Wayfarer 2-dr., $1,195, $1,185. °48 Cus- 
tom 4-dr., $885. °47 Custom club coupe, 
$715. 

FORD—'52 Custom (6) 2-dr., $1,980. ‘51 
Victoria, $2,135*; Deluxe (6) 2-dr., $1,- 


495; (8) %-ton pickup, $1,325. '50 Custom 
(8) 2-dr., $1,470*; conv., $1,390, $1,370; 
2-dr., $1,295. °49 Custom (8) club coupe, 
$1,170*, $1,090, $990; conv., $1,070". ‘48 
SD (8) club coupe, $895. ‘47 SD (8) 
2-dr., $740. 





HUDSON—'48 Commodore (6) club coupe, 


$780*. 

KAISER—’51 4-dr., $1,410*, $1,405. 49 | 
4-dr., $805. 

LINCOLN — ‘49 Cosmopolitan 2-dr., $1,- 
330*; Standard club coupe, $1,045*, $1,- 
040*. °47 club coupe, $570*, ‘46 club 
coupe, $405*. 

MERCURY — ‘51 4-dr., $2,100*, $1,790", 
$1,710*; club coupe, $1,985*, $1,805*. ‘50 
i-dr., $1,600*, $1,555*, $1,435; conv., 
$1,595; club coupe, $1,575*, $1,575, $1,- 


525*, $1,260. °49 club 
47 4-dr., $730. 


NASH —'51 Rambler Country Club, $1,- 


coupe, $1,225*. 


635*. ’'50 Statesman Super 4-dr., $945. 

OLDSMOBILE—’51 (98) Holiday, $2,500*; 
-onv., $2,450*. ‘50 (88) Holiday, §$1,- 
980*; conv., $1,785*, $1,700*; 2-dr., $1,- 
730°, $1,500; (98) 4-dr., $1,645*. ‘49 
(98) Holiday, $1,650*; 2-dr., $1,510*; 
-onv., $1,475*; club coupe, $1,465*; (88) 
i-dr., $1,460*, $1,335*; (76) 4-dr., $1,- 
235°. 

PACKARD—’'51 (200) 4-dr., $1,925*. ‘49 
conv., $1,050. °42 4-dr., $265. 

*LYMOUTH—'50 SD club coupe, $1,310 
48 Deluxe 4-dr., $670; SD _ business 
oupe, $665. ‘47 SD 4-dr., $580 46 
conv., $500. 

PONTIAC—'51 (8) conv., $2,220*; Cata- 
lina, $2,195*; Chieftain (6) 4-dr.. $1,- 


- ‘50 Chieftain (8) 4-dr., $1,695", 
$1,645°; (6) 4-dr., $1,425; SL (8) sedan 
, $1,390*. °'49 (8) club coupe, §1,- 
$1,305*; 4-dr., $1,305*, $1,210°; 





FORD—'51 Victoria, $1,840*, $1,820; Crest- 














CHRYSLER—’51 Windsor 2-dr., $1,745; 





(Bad weather has slowed down both 
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liner, $1,740*, $1,710; Deluxe (8) sedan, Imperial 4-dr.. $2,600; Saratoga club| retail and wholesale activity. Sold 33 
ge ead "50 rat (S) sedan, $1,200*, coupe, $2,360. '50 Windsor 4-dr., $1,495 units out of 56 offerings.) 
,175*; conv 1,315*; Deluxe (8) se- _— rT a or _ BUICK—’50 Super 2-dr., $1,420* 49 Su 
dan, $1,150; Deluxe (6) sedan, $1,100  eieanaee a "81 640 4-dr cham ona | per 4-dr., $1,135 ’48 Super 4-dr., $740 
'49 Deluxe (6) sedan, $750. ‘48 SD (8) mth $1,158. °46 conv., $650: club | '°46_RM 4-dr., $680 
sedan, $775, $740. ‘47 SD (8) sedan,| Coupe §s15. 9890) CUD | CADILLAC—'48 (62) 4-dr., $1,690*, $1 
$710; Deluxe (8) sedan, $625 Neh tf fl gg | 650%. °'41 (62) 4-dr., $440*%. °40 (62) 
| KAISER—'48 sedan, $590. ‘47 sedan, $410 DODGE—'49 Meadowbrook 4-dr., $950. °46 conv. 4-dr., $285 
LINCOLN—'50 sedan, $1,560*. ‘47 sedan, | 4-dr., $500. CHEVROLET—'51 SL Deluxe club coupe 
sedan coupe, $1,195* 48 station wagon $400. | FORD—'52 Custom (8) 2-dr., $2,155, $2,- | $1,555". 49 SL Deluxe club coupe, $975 
$1,045 | MERCURY—'51 sedan, $1,760. ‘49 sedan, | 190; Victoria, $2,455*, $2,500"; 4- $970. °48 FL 4-dr., $810. '47 FM 2-dr 
| STUDEBAKER ‘51 Land Cruiser (8) $1,200, $1,100*, $1,080, $960* dr., $2,400*; Deluxe (8) station wagon, $725; 4-dr $725 46 FL aerosedan 
4-dr., $1,850*; Commander (8) 4-dr., $1,- | NASH—'47 (600) sedan, $540 } $2,230. '51 Custom (8) , $1,715; De- $630 
515*; Champion conv., $1,450*; Champion | OLDSMOBILE—'50 (98) sedan, §$1,635*: luxe (8) 2-dr., $1,570, $1,575, $1,610; | FORD—'49 Custom (8) 2-dr., $850; Cus- 
Deluxe 4-dr $1,365°* "50 Champion | (88) sedan, $1,500* '49 (88) sedan Deluxe (6) 4-dr., $1,370. ’50 Deluxe (8)| tom (6) 2-dr. $860*. °47 SD (8) 4-dr 
-dr., $1,125". "48 Champion 4-dr., $870*. | $1,050*. °48 (76) sedan. $850* 2-dr., $1,010, $1,110, $1,150, $1,225. ‘49 $695. ‘ 
| PACKARD—'51 (300) sedan, $1,900* Deluxe (8) 2-dr., $775, $82 | HUDSON—'47 Super (6) 4-dr., $430. 
N PLAINFIELD, N J PLYMOUTH—'48 Deluxe sedan, $620. '41 | KAISER—'51 4-dr., $1,200, $1,210. ‘47 | MERCOURY—’50 4-dr., $1,260*. °47 4-ar 
xia ‘aa s oe SD sedan, $130 4-dr., $365. $550 
(Lebanon Auto Auction Sale every | PONTIAC—'51 SL (6) sedan, $1,725; SL | LINCOLN—'49 4-dr., $1,075. | NASH—’'50 Statesman 4-dr., $950* 
Wednesday. Prices are for sale of March (8) sedan, $1,870 '48 SL (8) sedan, | MERCURY—’'51 conv., $1,925; 4-dr., $1,- OLDSMOBILE—’50 Deluxe (88) 4-dr., $1 
5.) $900, $880. ‘47 SL (8) sedan, $765: (8) 795. '50 club coupe, $1,345; 2-dr., $1,315; | 470*. '49 Deluxe (88) 4-dr., $1,210* 
(Market firm with very little change. conv., $675 4-dr., $1,285. '49 4-dr., $1,185 | $1,080*. 
Sold 67 units out of 93 offerings.) | STUDEBAKER—'50 Champion sedan, $1,- | OLDSMOBILE—’52 (88) 2-dr., $2,955*; | PLYMOUTH —’'50 SD 4-dr., $1,150. '49 SD 
BUICK—’51 Super sedan, $2,140*. ‘50 Spe- 010. 4-dr., $2,800, $2,900%; 4-dr.. $3,- club coupe, $925; Deluxe (P-17) 2-dr 
cial sedan, $1,260; RM Riviera coupe, | WILLYS—'48 station wagon, $760* 330°, | $3,390*. 51 (98) 1-dr., $2,330, $790. °47 SD 2-dr., $525. 
$1,920*; RM conv., $1,660*; sedan, $1,- | ( oa) 4 ir "$1 sane “at (rs “c. goes, $1,250. ie Secneae > ar. geo 
580°. °49 Super conv., 1,335; M se- », 4 Ane.’ bi Oh ( (78) 2-dr., $505. $1.250. ‘48 Torpedo (8) 4-dr., $ 
dan, $1.225°. '$1,200° a ~My Bg AMARILLO, TEX. PACKARD —'46 4-dr., $520. STUDEBAKER "50 Commander conv 
$820, $735 (Amarillo Auto Auction. Sale every Fri- | PLYMOUTH—’52 Cambridge club coupe, $1,225* 
CADILLAC—'48 (61) sedan, $1,570*. °47 ied te pn for r Fs March 7.) iar.’ QLiuse gh ue 
(62) sedan, $960*. °46 (62) sedan, $1,- (Sol 9 units out of 270 offerings.) an nam JHE 
000°. BUICK—'51 Special 2-dr., $2,010*. 50 Suburban, $1,605. ; MANHEIM, PA. 
CHEVROLET—'51 SL Deluxe sedan, $1,-| Super 4-dr., $1,325, $1,545*. 49 Super C--'52 Chieftain 2-dr., $2,-| (Manheim Auto Sales & Auction, Inc 
635*; SL Special sedan, $1,490, °'50 FL conv., $1,180; 4-dr., $1,135*. '48 Super 51 (8) conv., $2,150°. | 50 Chief- | Sale every Friday. Prices are for sale of 
sine sedan, $1,400*; FL Special sedan, 2-dr., $850; 4-dr., $830. °47 Special 4-dr., $1 a0, 40 OL (8) hae” iss.’ 2-dr., | Feb. 29.) 

1,150. °'49 SL Special sedan, $910. ‘47 $665. HTD ER in 6nd ieeeta a. : : s. 
FL sedan, $510. CADILLAC—'51 (62) 4-ar., $3,475*. °49 STUDEBAKER —'51 Champion 2-dr., $1,- one be — out of 156 ggg 
CHRYSLER '47 Royal (7-pass.) 4-dr., (62) 4-dr., $1,955. 48 (61) club coupe 370; Commander 4-dr., $1,500. ’50 Land | BUICK- 51 Special 4-dr., $2,015*. ’50 Su- 

. e , * gq . ’ 

$520. $1,750*. "42 (60) Special 4-dr., $840*. Soane oan th ee es cae ae | be Belen coupe, C1000", ee’. ee 
DeSOTO—’51 Sportsman, $2,185*. '50 Cus- | CHEVROLET—'52 Bel-Air, $2,350*; FL| COUPe, 2 at $1,115, $1,451. "47 Champion| RM _ Roadmaster 4-dr., $1,275*; Super 

tom sedan, $1,440. ’49 Custom sedan, Deluxe 2-dr., $2,050. ‘51 SL Deluxe $-dr., $475. 4-dr., $1,250°. 

$1,200. 2-dr., $1,575, $1,585, $1,600, $1,630, $1,- CADILLAC—’51 (62) 4-dr., $3,475". °49 
DODGE—'51 Meadowbrook sedan, $1,650*: 645; 4-dr., $1,650; Bel-Air, $1,765, $1,- CLEVELAND (62) 4-dr., $2,210*, $2,180*; club coupe, 

Coronet sedan, $1,825*. °'49 Meadow- 835*, $1,870*. '50 SL Deluxe 4-dr., $1.950. °46 (62) 2-dr., $935. 

brook sedan, $1,200. ‘47 Custom sedan, $1,140, $1,250, $1,270, $1,280; 2-dr.. (O. K. Auto Auction. Sale every Mon- | CHEVROLET—’51 station wagon, $2,000* ; 

$700. $1,160, $1,185; Bel-Air, $1,595*. day. Prices are for sale of March 3.) SL Deluxe 4-dr., $1,500. ‘50 SL Deluxe 


(Continued on Page 72, Col, 1) 











APPEARANCE SERVICES PAY OFF! 


Records prove appearance service can easily account for 
one-third of service department volume. Don’t let these profits 
pass you by when the cost of equipping your shop with 
the proper DeVilbiss Spray Equipment is so amazingly low. 
Act today! 





Spray-applying waxes is another of the highly profitable spray-appearance services. 


Z Spray-appearance services 
that bring BIG profits to you! 


Over-all vehicle refinishing: 
Always a money-maker. For 
top-quality jobs, get complete 
DeVilbiss equipment. A worth- 
while investment that pays for 
itself quickly. 


Paint touch-up jobs: Almost 
every car needs one. DeVilbiss 
touch-up outfit is complete, 
easy to use, low in cost. Get 


started now. 


© 


known 


Chrome protective material: 
Terrific market here. Every 
new car owner a prospect. Be 
for this service 
you'll profit. 


Underbody coatings: Ties in 
beautifully with your other 
services. Good profit. Easy to 
apply. Use DeVilbiss spray 
gun and efficient material 
pump for trouble-free service. 


Upholstery reconditioners: 
Peps up car interiors. Market 
on the upswing. Use DeVilbiss 
TGA spray gun. A small in- 


5 


vestment will yield new and 
worth-while profit. 


6] Waxes: Market well estab- 

lished. By spraying, you handle 
more jobs, easier, in less time. 
DeVilbiss lightweight GDS 
gun is perfect for this job. 


and 


Flock coatings: A wonderful 
service for old model cars. Be 
the first in your area to offer 
it. Use DeVilbiss GB flock gun. 
For detailed information, con- 
sult your local DeVilbiss Job- 
ber or our branch office. 


THE DEVILBISS COMPANY, Toledo, Ohio 


Windsor, Ontario ¢ London, England 
Santa Clara, Calif. 
Branch Offices in Principal Cities 


FOR BETTER SERVICE, BUY 


ATE 
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But Oh the Spelling .. . 





Just Call Them ‘Van’ 


Epitor’s Note: The piece below 
is a frank invitation to typo- 
graphical error. But if it gets past 
our printers OK, we hope it will 
clear up once and for all that 
long-time confusion perpetrated 
on the auto industry by the 
Brothers VANDERZEE. 


By Mac Gordon 
Associate Editor 


Die teen the letter “V" an auto- 
motive Who’s Who would carry 


the following listing: 


Abram vanderZee, born 1893, 













* World’s Finest Engineering! 
* Immediate Assembly! 


OVER 


JOO Booy 


COMBINATIONS! 


And you'll also be glad to know the 
famous “Unit-Built” Body gives 
you all these extra advantages! 


vice-president in charge of sales 
for Chrysler Corp., Detroit. 
Harold B. vanDerZee, born 

1900, owner of vanDerZee Motors, 
Inc. (Dodge - Plymouth), New- 
burgh, N. Y. 

Norman K. VanDerzee, born 1898, 
vice-president in charge of sales, 
Hudson Motor Car Co., Detroit. 

An unenlightened reader, observ- 
ing the three differing spellings of 
the same surname, might well won- 
der about any blood relationships 
among these three gentlemen. In- 


quiries to this effect, in fact, set 
Automotive News’ research mill into 
motion after Abram and Norman 
were photographed together at the 
Chicago auto show. (AITOMOTIVE 
News, Feb. 25.) 
6 gem VANDERZEES (a spelling 
we hope will avoid any further 
bafflement) are, of course, brothers. 
Their eminent position in the auto- 
motive constellation compares with 
that attained by the Dodges, Fish- 
ers, Fords, Studebakers and Zeders. 
The variance in the capitalizing 
of the surnames derives, the broth- 
ers explain, from the meaning of 
the word itself and accustomed 
usage. 
VANDERZEE is a Dutch prep- 
ositional phrase meaning “to the 





ee 





Single Curbside Double Curbside 


Door 


* All-Steel Frame and Body! Narrow Rear 


%* Custom Features at Standard 


Prices! 


* Convenient Fruehauf Service 


Everywhere! 


BODY DIVISION 


FRUEHAUF TRAILER COMPANY 


DETROIT 32, MICHIGAN 


,- Doors 


Express Gate 









Half Doors and 


Door 





Tailgate 


sea.” Nouns are capitalized in the 


counting for the 
in the surnames 
of Abram and 


the 
given fcr 





Harold vanDerZee 
tions of the “v” 
brothers’ surnames. 
surnames are constructed alike. 
Abram, eldest of the brothers, has 
been sales vice-president of Chrvs- 


and the “d” in the 
No two of the 


ASK for Fruehauf’s convenient 
Make-Up Model Kit. It’s easy to assemble 
a miniature with exactly the features you 
want—in a jiffy! 





"UNIT- BUILT * 


Trick Bones 





ler Corp. since 1938 and a company 
director since 1946. He was born ir 
Jersey City, N. J., and learned the 
auto mechanic’s trade before be 
coming a retail salesman for Chev- 
rolet in New York just prior tc 
World War I. 

FTER two years in the Navy 

Abram rejoined Chevrolet ir 
1919 as head of the Flint district 
He subsequently held sales posi 
tions in the Chevrolet and Durant 
field setups before joining Chrysle: 
Corp. in 1927 as regional manager 
at Cincinnati. 

His rise in the Chrysler organiza 
tion was rapid. As general sale 
manager in 1929, Abram established 
Plymouth as one of the three vol 
ume-selling cars a feat whic! 
earned him a promotion to genera 
sales manager of Dodge in 1930. H 
was appointed sales vice-president 
of Dodge in 1936, moving to High 
land Park two years later. 

Norman has spent 36 years in 
the automotive field, starting 
with Chevrolet in New York sales 
in 1916. He is also a native of 
Jersey City. 

Norman joined Hudson in 1932, 
serving subsequently as_ regional 

al *” * 


ri 





Van and van 
... Others at Sea 


* * * 


manager, New York zone manager 
and eastern sales manager. During 
World War II he headed up Hud- 
| son’s war contracts division. 

| A month before V-J day, Norman 
| was named assistant general sales 
manager. He advanced to sales 
| vice-president in August, 1949. 

| Acquaintances of Abram and 
Norman describe them as men who 
walk and talk alike. Both con- 
scientious workers. 

| * * * 

LTHOUGH Abram and Norman 
|}+% are in charge of sales for rival 
organizations, their personal rela- 
tions remain warm, as evidenced by 
the good-natured banter and “kid- 
ding” exchanged at the Hudson 
press dinner in Chicago. Abram 
had dropped in from a Chrysler 
2ress party held next door in the 
same club. Both are residents of 
the fashionable Detroit suburb, 
Grosse Pointe. 

Harold, youngest of the three 
brothers, is a successful Dodge 
dealer in Newburgh, N. Y., where 
he lives with Mrs. Margaret Van- 
Derzee, mother of the brothers. 

Harold entered the auto busi- 
ness in 1930 as secretary to the 

president of Dodge Motors of 
New York. Although his brother 
was the “boss” of Chrysler Corp. 
sales, Harold got the Dodge fran- 
chise for Newburgh in 1945 onl) 
after undergoing the same ex- 
haustive background check re- 
quired of all dealer applicants. 

Harold’s vanDerZee Motors, Inc., 
maintains separate sales and serv- 
ice headquarters in Newburgh, a 
Hudson river town in the heart of 
the Rip Van Winkle country. 

Proud as punch of the three 
VANDERZEE brothers is the 
“home-town” Newburgh Beacoii- 
News. The paper ran a special tril- 
jute to the brothers on the occasion 
|of Norman’s promotion to sales 
| vice-president in 1949. 


Brunner Momed 


Appointment of Caryl E. Brunne: 
las general manager of Vaughn 
{Braun (Chrysler-Plymouth), 6 
|Genesee St., Buffalo, has been a1 
jnounced by President Claude I 
| Braun. 
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soodyear’s Wilson Puts Replacement Need at High Level. . . 





Banner Tire Sales Year Seen 


AKRON.—-Tire dealers who make 
special effort to expand sales 
1iould experience a banner year in 
152, R. S. Wilson, sales vice-presi- 
ent, Goodyear Tire & Rubber Co., 
redicts. 

Wilson cites a number of rea- 
sons for his optimistic outlook in 
the current issue of Goodyear 
News, dealer magazine published 
by Goodyear. 

“First of all,” he says, “some 73 
percent of the families in the U.S 
now own cars. And the nation’s 
42,000,000 registered passenger vehi- 
cles represent an increase of 12,- 
000,000—about 64 percent above the 
number registered at the time of 
Pearl Harbor. 

“Figures show the increase since 
World War II alone, as approxi- 
mately 55 percent,” Wilson adds. 

Stressing the opportunities that 
also exist for dealers in the truck 


and tractor tire field, he points out | 
that there are 9,000,000 trucks cur- | 


rently registered, or 85 percent 
more than prior to America’s entry 
into World War II. 

“And for this same period, esti- 
mates show a 115 percent jump 
in farm tractor registrations, an- 
other huge source of potential 
tire business,” he states. 

Still another factor that augers 
well for the tire dealer’s prospects 
in the months just ahead, accord- 
ing to Wilson, is the large number 
of late model cars now on the road. 

“During 1952 these vehicles will 


For Ideas 
Firestone Rewards Aides 
With $657,456 
AKRON.—During the last six 
years Firestone Tire & Rubber Co. 
has given two-thirds of a million 
dollars to employes as extra “re- 
wards” for loyal service and orig- 

inal ideas, the company said. 
Since the end of World War II 
the company has signed its name to 


be coming into the tire market for 
the first time,” he said. 

“The tremendous car production 
of 1949 and 1950, amounting to 
11,500,000 vehicles, with the corre- 
sponding possibilities for replace- 


ment tire sales, should constitute 
a challenge to the wide-awake tire 
dealer,” Wilson insisted, pointing 


out that this great number of late- 


model automobiles constitutes 27 
percent of all cars on the road 
today. 


Commenting on car production 
for 1952, Wilson said the industry 
will do well to produce 4,000,000 
ears this year. 

“This lowered car production 
simply means that many car own- 
ers who normally never enter the 
tire market, due to frequent pur- 
chases of new cars, will be 
obliged to keep their cars and 
therefore will need tires,” he said. 

The steady increase in the con- 
sumption of gasoline, high employ- 
ment figures and the rise in con- 


|sumer income are still additional 


checks totaling $657,456 in awards | 
for suggestions and service, plus | 


153 diamond-set pins and _ 1,250 
watches. The suggestion awards 
totaled $317,456 and those for serv- 
ice amounted to $340,000. 

Suggestion awards are given to 
employes whose ideas for improve- 
ments in production, sales or office 
operations are adopted. 

A total of 3,092 employes have re- 
ceived awards for their service on 
their anniversaries of from 20 to 
45 years with Firestone. The awards 
are made every five years on the 
anniversary of the employe’s entry 
into the company. 


Plant Cost Sousdied 


JAMESTOWN, N. Y. — Marlin- 
Rockwell Corp.’s new plant in near- 
by Falconer, for which a building 
permit was issued in December, 
will cost $3,000,000, it is revealed by 
the Wigton-Abbott Corp., of Plain- 
field, N. J., builder and designer of 
the structure. 
modern in every detail and will be 
used in the manufacture of ball 
bearings. 


ADV ERTISEMENT 





Everybody’s happy 





The plant will be! 


factors in the tire dealer’s favor, 






Smart as the streamlined styling of 
today’s automobile! That’s 

Masland Duran and Jason Sealtuft 

. .. @ sure-selling combination of 
design styling . . . they’re bound 

to make a hit with your customers. 
Always specify Jason Sealtuft and 
Masland Duran. Only Sealtuft is 
made with Masland Duran all-plastic. 


NATIONALLY ADVERTISED IN: 


Better Homes & Gardens, 
Garden, 


ladies’ Home Journal, 


THE MASLAND DURALEATHER COMPANY 
Dept. AA, Philadelphia 34, Pa. 


House Beautiful, 
Saturday Evening Post, 
Good Housekeeping, Sunset 


Wilson said, observing at the same 
time that surveys show Americans 
to be planning more elaborate va- 
cations this summer than ever be- 
fore. 

“This all adds up to a still greater 


increase in the overall demand for 
tires,” he concluded. 
He also cites the 1952 forecast 


for a 34 percent increase over the 
34,300,000 tires sold in 1951, or a 
total of 45,000,000 tires—the indus- 
try’s estimate of the replacement 
passenger tire shipments for the 
current year, 

“The business is there. 
the tire dealer to go after it,” 
son said. 


Poppleton Switches Deals 

Sanford G. Poppleton, treasurer 
of Sprague Chevrolet, Inc., 
town, N. Y., has disposed of his 


holdings in that dealership and 
purchased Bill Cole Chevrolet- | 
Oldsmobile dealership in 


ville, N. Y. Poppleton said that he! 


House & 
Country Gentleman, 


*Trade Mark Reg. U. S. Pat. Off. 


It’s up to} 
Wil- | 


Water- | 





Dealer Pitts Wins Magic Wheel Contest— 

P. W. Pitts, Pitts-Pratt Motor, North Kansas City, was the grand prize winner in the 
Univerzal Underwriters magic wheel contest held during the NADA convention in New 
York. His guess of 109.8 miles hit the distance squarely on the nose. Pitts (center) 
receives his award from R. T. Cannon and E. M. Lynn, Universal Underwriters vice- 
| presidents. More than 1,900 contestants entered the contest. 


ea disposed of his holdings in | dont of Sprague Chevrolet; Ken- 
Boon- | Sprague Chevrolet, to his brothers-| yon A. Plumpton, 


vice-president, 
in-law, Wesley A. Plumpton, presi- | and Marcus W. Plumpton. 





Masland Duran’ 
nd a -plastic 
IASON Self 


THE STITCHLESS, QUILTED PLASTIC 
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Auto Personnel 








(Continued from Page 57) 


and executive assistant to the 
president. 

Borth was in charge of pur- 
chases of sheet and strip steel 
for General Electric Co. in Sche- 
nectady, N. Y., before joining 
Willys last July as government 
contract coordinator in the auto- 


motive division. 
€ 


* * 


Rea, McAlpine Head Zones 


For Reo of Canada 

Appointment of two new zone 
managers for Reo Motor Co. of 
Canada, Ltd., has been announced 
by the company. 

Earl C. Rea was named eastern 
Canadian zone manager, and W, E. 
McAlpine will head the western 
zone. 

* 


* 
Quaker Rubber Opens 


Outlet in St. Louis 

Quaker Rubber Corp., division of 
H. K. Porter Co., Inc., Philadelphia, 
has established a_ stock-carrying 
branch warehouse and sales office 





up from your stock. 


This is the quick, easy way to sell shock absorbers. And remember 
—MONRO-MATICS sell faster because they are the only shocks with 
automatic adjustment. Unique, 2-stage ‘“‘restricted orifice’ valves give 
a smoother, steadier ride over any road . .. compression stroke is con- 
trolled by four times more fluid! Specify MONRO-MATICS for every 


replacement need. 


MONROE AUTO EQUIPMENT CO. 


Monroe, Mich. — World's Largest Maker of Ride Control Products 





|}at 4006 Papin St., St. Louis, it is 
| announced by T. M. Evans, presi- 
| dent. The new branch will operate 
| under the supervision of J. H. Joy- 


| ner, district sales manager. 
| 
| Detroit Steel Products Ups 


| Searle in Auto Division 


John Searle has been named chief 
spring engineer in the automotive 
division of Detroit Steel Products 
| Co., it is announced by H. D. Palm- 
er, president. 

Searle has been with the com- 
pany since 1926. He is a member of 
the Society of Automotive Engi- 
neers and serves on the riding com- 
fort research committee. 

+ * + 


Oldsmobile Ups Anderson 


In Portland (Ore.) Zone 


W. W. Dunham, Portland (Ore.) 
zone manager for Oldsmobile, has 
announced the appointment of M. 
E. Anderson as assistant zone 
manager. The zone covers Oregon, 


* * * 








|has covered the Portland metro- | 5 ow 


Minnesota. 





|Long-Time Employes of H. R. Jacob Ford— 


These seven employes average 25 years of service each with the Ardmore (Pa.) 
Ford dealership of H. R. Jacob. They are, from the left H. Robson, service manager; 
John C. Adams, salesman; Mrs. E. B. Mullin, office manager; Charles F. Herzog, sales 


manager; H. R. Jacob, Ford dealer; William Lego, parts manager, and Frank Hannon, | 


assistant foreman. 


Washington, Alaska and parts of|en district managers of Libbey- 
Idaho and Montana. | Owens-Ford Glass Co. distributor 

Anderson was advanced from | >" StacNichol jr ‘Wee ucemieas G. 
Portland district representative. He | ‘The moves invelved Mowesd 2. 
/ s is, formerly manager of dis- 
politan area four years. He is 4|tributor sales at the St. Louis of- 
graduate of the University of| fice now district manager at the 
| Minneapolis office; Roy W. Ander- 
| son, formerly distributor sales man- 
L-O-F Announces Changes ager in Kansas City, now district 
F 7 District M | manager of the Toledo office; J. J. 

or istrict Managers Kurtz, Milwaukee district distribu- 

Appointment or transfer of sev-|tor sales manager, to be manager 


r * * 








New MUNRO MAING Merchandiser 


Is Yours at No Extra Cost 


This Service Station Merchandiser holds MONRO-MATIC Shocks in 
balanced sets of four, individually boxed for Ford, Chevrolet, Plymouth 
and all Chrysler Corporation cars. Sets for other makes readily made 


Your Car err * | whew 
BETTER TH 
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|of the Kansas City district office 
| William C. Maxwell, field represen 
tative in the Seattle office, to b 
manager of the Milwaukee distri 
office; Ken E. Rideout, field rey 
resentative in Miami, to be distric 
manager of the St. Louis office 
Roland S. MacNichol, acting mar 
ager of the San Francisco distrib 
tor sales office, to full manager 
ship, and O. W. Brown, former! 
district manager at Indianapoli 
returning after a leave of absen 
to represent the company in tl 
Charlotte (N. C.) district. 

* . cd 
Henderson Richmond Rep. 


For American Brakeblok 


John Henderson has beer 
named Richmond (Va.) territor 
representative for the American 
Brakeblok division of American 
Brake Shoe Co, 

A member of the staff of th: 
National Automotive Parts Assn 
from 1934 to 1951, Henderson has 
held sales positions and was pur- 
chasing agent for the NAPA 
Birmingham warehouse when he 
resigned to join Brakeblok. 


U. S. Radiator Names Fey 


Head of Traffic Dept. 


Appointment of Harry A. Fey as 
traffic manager of United States 
Radiator Corp., Detroit, has been 
announced by Wesley J. Peoples, 
president. 

Fey started with the corporation 
|30 years ago as a rate clerk in the 
| traffic department and was appoint- 
|ed assistant traffic manager in 1940 


|He succeeds F. J. Armstrong. 
* . = 





Malsbary Names Rueter 


'Eastern Sales Manager 


Malsbary Mfg. Co. Oakland, 
Calif. has appointed Fred A. 
Rueter eastern sales manager, with 
headquarters in Pittsburgh. 

Rueter was formerly field service 
|manager of the steam cleaning di- 
|vision of Homestead Valve Mfg. 
Co., and has many years of experi- 
ence in the chemical and steam 


cleaning fields. 
- 


* * 


Chevrolet Moves Sattler 


To Washington Region 


H. P. Sattler, who has been han- 
dling special assignments on the 
staff of W. E. Fish, general sales 
manager of Chevrolet, has been 
named an assistant regional man- 
ager at Washington. 

Sattler joined Chevrolet in 1929 
as a commercial body business 
manager. After service in whole- 
sale truck capacities in four Chev- 
| rolet offices he became zone man- 
|ager in Birmingham, Ala., in 1938. 
|He was an assistant regional man- 
ager at Chicago previous to his 
central office assignment. 

* x * 


Bee Chemical Names Meyer 


To Head Detroit Office 


| Appointment of Walter H. Meyer 

as head of the new Detroit office 
|of Bee Chemical Co., Chicago, has 
|been announced by M. A, Self, 
| president. 

Meyer will be in charge of sales 
|for Michigan, Ohio and western 
|Pennsylvania. 

x 


* * 


Lewis and Johnson Leave 
To Form Own Agency 


Two executives of Douglas and 
| LLomason Co. are resigning to form 
|their own manufacturers’ agency. 
They are James K. Lewis, sales en- 
| gineer since 1938, and Louis F. 
| Johnson, purchasing agent since 
| 1945. 
| The new firm will be known as 
|James K. Lewis Co. and will be 
|located at 750 S. Woodward, Birm- 
|ingham, Mich. Lewis was planning 
| superintendent at Chrysler for 12 
| years before entering the sales fic ld. 

* * . 


McKay Names Lawton 

McKay Co., chain manufacturer, 
|of Pittsburgh, announces appoint- 
|ment of Charles E. Lawton as New 
'York state sales representative 
with headquarters at 10 Amberston 
drive, Williamsville 21, N. Y. L:w- 
ton will handle the sale of all ‘{c- 
Kay commercial chains, hardware 
chains and cars, truck and trac‘or 
tire chains in the territory. 

* a + 


Former GM Official Joins 

Consolidated Vultee Aircra ' 
Bernard F. Coggan of Detr: it, 

former executive of General } 0- 


tors, has been named assistant to 
(Continued on Page 69, Col. 1) 
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‘Continued from Page 6% 


1e vice-president and general man- 
ger of Consolidated Vultee Air- 
raft Corp. 

A. P. Fontaine, Convair vice- 
resident and general manager, said 
‘oggan will perform special as- 
ignments on the company’s ex- 
anded aircraft and guided missile 
evelopment and production pro- 
rams. Coggan had been with GM’s 
“isher Body division, in charge of 
ilissile and aircraft projects 

* * * 


Perfect Circle Names 


Wilson for Promotion 


L. R. Wilson, Perfect Circle 
Corp.’s manufacturers service 
sales zone manager in the Dallas 
area, has been promoted to assis- 
tant manager of manufacturers 
service sales. 

In his new position, Wilson will 
have his headquarters at Hagers- 
town (Ind.) home office of the 
corporation. Wilson has been with 
Perfect Circle since 1941. 


UcKinnon Elected President 


By Vancouver Truckers 
W. G. McKinnon was elected 
president of the Independent Truck 
Owners and Operators Assn. at the 
annual meeting in Vancouver, B. C. 
E. Howard is first vice-president 
and E. B. Conner, second vice-pres- 
ident. W. C. E. Smith is treasurer, 
with E. Telford, sergeant-at-arms 
Executive members are: E. L. 
Blackburn, L. Galloway, I. Camp- 
bell, W. Mooreside, L. E. McKeat- 
ing, G. Anderson, T. Hanna and 
A. Booth. G. H. P. Goulding was 
reappointed secretary-manager of 
the association. 
* * * 


General Motors Names Zink 


To Fabricast Post 


Appointment of George A. Zink, 
since 1943 works manager of the 
Detroit Diesel Engine division of 
General Motors, as assistant gen- 
eral manager of GM’s Fabricast di- 
vision at Bedford, Ind., has been 
announced by C. E. Wilson, GM 
president. 

In October, 1929, Zink was em- 
ployed by GM’s Allison division as 
engineer and remained there until 
May, 1943, when he transferred to 
Detroit. 

* * ” 
Trailmobile Sales Training 


Headed by Kramer 


Establishment of a sales train- 
ing department at Trailmobile, 
Inc., Cincinnati, and appointment of 
Richard P. Kramer as manager of 
the department has been announced 
by the company. 

Under Kramer's direction, a com- 
prehensive training program for 
company salesmen is being inau- 
gurated. The company has also an- 
nounced the appointment of Her- 
bert A. Hartley as manager of the 


used-trailer department 
* * * 


Risk, Negus Named 
In Willard Promotions 

Willard Storage Battery Co., 
Cleveland, announces appointments 
of R. A. Risk to manager of related 
products, and H. C, Negus to mer- 
chandising manager. 

Negus, former Cleveland sales 
manager, will be replaced by J. H. 
Harbison jr., who has been trans- 
ferred from Lincoln, Neb. 

* * Ed 
Dr. Haensel to Receive 


$1,000 Oil Chemistry Award 

The $1,000 Precision Scientific 
Co. award in petroleum chemistry 
will be presented Apr. 1 to Dr. 
V'adimir Haensel, divisional coor- 
dinator of research for Universal 
Oil Products Co., Chicago, it was 
announced by Dr. Edgar C. Britton, 
president of the American Chemical 
Society, which administers the 
award. 

The presentation wiil be a high- 
light of the society’s meeting in 
Milwaukee, Dr. Britton said. 

* a * 


AC Spark Plug Change 

reorge Mann jr., general man- 
ager of AC Spark Plug division of 
General Motors, has announced the 
appointment of Roy E, McCullough 
as resident plant manager in charge 
©! manufacturing at the AC Spark 
Pug division Milwaukee plant, to 


succeed Paul W. Rhame, now gen- 
eral manager of GM’s Rochester 
Products division. McCullough join- 
ed AC Spark Plug in 1926. 

* * 


Smith Heads Texas Sales 


Of Martin-Senour Paint 

Appointment of W. K. Smith as 
Texas territorial manager for the 
automotive division of Martin- 
Senour Paint Co., Chicago, has been 
announced by Don A. Seeley, auto- 
motive division manager. 

Smith will promote the sale of 
Martin-Senour automotive finishes 
throughout the Dallas, Houston and 
San Antonio distributing areas. 

* * * 


Du Pont Elevates Sack 


In Sales Department 

John C. Sack, Chicago district 
manager of du Pont Zerone and 
Zerex antifreeze sales, has been 
promoted to manager of sales 


office services in the company’s|sales department, it is announced |headed by Mark J. Wells, is an- 
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| 
|polychemicals department in Wil- 
|mington, Del. 

He will be succeeded in Chicago 
by Marshall A. Stephens, who for 


a number of years has been han-| 


dling one of the sales territories in 
the Denver district, 

Fox Named Technical Chief 
OF L-O-F’s New Division 


Herbert A. Fox, a project engi- 


neer on the development of the 
Parkersburg (W. Va.) factory of | 
the new fiber glass division of 


Libbey-Owens-Ford Glass Co., To- 
ledo, has been named _ technical 
manager of the division, it was an- 
nounced by G. P. MacNichol jr., 
vice-president 


Fox, who has been associated 


| It's a White ‘Copter Tester— 


No, it won't fly. It's just an early model White truck with a rigging used by the 


| pj 
| 


with Owens - Corning Fiberglas | S14. _ 


Corp., for eight years, was assigned 
a year ago as project manager for 
the Parkersburg plant under an en- 
gineering contract between L-O-F 
and Owens-Corning. 

* * + 


Airco Names Spoor 


Dale D. Spoor, former chief of 








asecki Heliocopter Corp., Morton, Pa., for testing heliocopter parts. The truck date: 
back to the World Wor | days, but still performs faithfully every day, the company 


by H. F. Henriques, vice-president, |nounced by G. P. MacNichol jr., 
Air Reduction Sales Co., a division 


of Air Reduction Co., Inc. 
* 


. 


L-O-F Expands Facilities 
For Fiber Glass Sales 


the Industries Branch of the Metal- |, 


working Equipment division 


of | cial 
| NPA, has been appointed manager | Fiber 


district 
Glass 


Establishment 
sales 


of a second spe-| 
office for 
division of Libbey- 


|of Airco’s equipment and process |Owens-Ford Glass Co. in Chicago, 
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Wis a Globe Frame-Kontact Hoist is UP, 
it leaves an unobstructed aisle lengthwise 
beneath the car. Mechanics have plenty of 
“elbow room” for tackling the toughest jobs. 
They can make fast work of removing and 
replacing mufflers and tail pipes... trans- 
missions . . . torque drive rear housing assem- 
blies...gas tanks...spring shackles and 
springs. Portable shop equipment can be 
wheeled under the car because the floor is left 
smooth. Any under-car job can be done faster 
and more profitably! 


When a Globe 


Frame-Kontact Hoist is down, 


it’s out of the way. The stall is available for 


*Trade Mark 


U.S. and foreign patents pending 





The World’s Most Complete and Versatile Line of Lifting Equipment 


——— aw «we 
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the 


| vice-president. 


Recently a district sales office 
was opened in New York by 
Arnold K. McClay. Eight district 
industrial sales offices of Libbey- 
Owens-Ford are also handling fiber 
glass sales. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





storage, washing, polishing, engine repairs, 


body work. 


Nothing can match a Globe Frame-Kontact 
Hoist for speeding work. There’s no wheelbase 
problem. Any passenger car is ‘‘spotted”’ merely 
by driving into front wheel wells. Wheels hang 
free for easy servicing. 


Users say Globe Hoist gives them additional 
annual profits of $6.00 per square foot per 
hoist. Get your mechanics up off their backs! 
You'll get more jobs per mechanic and more 
profits per job. See your Globe Hoist Jobber, or 
write for valuable illustrated Catalog AN 328. 


GLOBE HOIST COMPANY, 1000 E. Mermaid Lane, Philadelphia 18, Pa. 


(Factories at Des Moines, lowa and Philadelphia, Pa.) 
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‘Bumper Bridges’ Mark Belen, ‘Mawhetean Series... 
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New Kaisers Stress Safety 


OUNDING out the 1952 Kaiser 
line, Kaiser-Frazer dealers Fri- 
day introduced “safety-styled” De- 
luxe and Manhattan models. 
The Deluxe and Manhattan series 
complement the lowest-priced Vag- 


abond group unveiled in January. | 


All Kaiser cars retain a 118%-inch 
wheelbase and an L-head six-cylin- 


der engine producting 115 horse- | 


power. 

Dual-range Hydra-Matic will be 
available as optional equipment on 
Deluxe and Manhattan models. 
Compression ratio remains at 7.3 
to 1 

* * * 

HE 1952 Kaisers introduce a new 

styling technique with the de- 
sign of the lower louver of the 
grille as a structural part of the 
front bumper. The grille bar is 
formed by a center section “bumper 
bridge” which is anchored to the 
main supporting bumper arms and 
furnishes substantial new protec- 
tion for both hood and radiator. 

A similar bridge protects the rear 
of the car, making it difficult for 


another vehicle to “over-ride” the 
bumpers and damage body panels. 
The company describes the new 
Kaisers as having the “safest 
front seat in the world,” listing 
| four points of driving safety and 
| protection for passengers in case 
| of accident. 
| These include 
* * 


a one-piece 
* 


“pop 


Hood Ornament— 


Made of chrome and plastic, this new 
ornament adorns the hoods of new 1952 
Kaiser models. A new "K"' medallion also 
distinguishes Kaiser front ends. 








While we keep telling them 








|upon severe 
| side; 
| windshield posts which reduce cor- | 








windshield which loosens 
impact from the in-| 
a padded crash panel; slender 


out” 


ner blind spots, and recessment of | 
all instrument controls below the 
cushioned crash pad. 

* * * | 

TYLING modifications include | 

new parking lamps built into 
the contours of the upper grille | 
bar, a new “K” medallion and a 
chrome-plastic hood ornament. 

Also completely restyled, the rear 
of the 1952 Kaiser presents a mas- 
sive bumper assembly and protrud- 
ing plastic tail lights visible from 
the side as well as from the rear. 

The new dual-range Hydra- 
Matic transmission, which ab- 
sorbs less engine horsepower and 

makes more power available to 
the wheels, is offered as optional 
equipment on both Deluxe and 

Manhattan models. 

Added to accommodate the new 
Hydra-Matic is a rear axle ratio 
of 3.31 to 1. The combination pro- 
vides two separate driving ranges, 

















| Rear View of the New Kaiser 


for extra bumper protection and visibility. End caps and a “bumper bridge” 


Manhattan— 


The aft end of the 1952 Kaiser Manhattan and Deluxe series has been redesigned 


reduce 


the possibility of bumper tangling, K-F says. Plastic taillights are larger, and the trunk 


variety. 


lid is of the “pop-up” 
* * «* 


one for smoother acceleration and 
braking power under traffic and 
hill conditions, and the second for 
higher speed country motoring at 
reduced engine r.p.m.’s. 

7 + * 


DDITIONAL control and ease of 
handling are claimed through a 
new shock absorber and front sus- 
pension system in which the torsion 
bar sway eliminator is welded to 
the lower suspension arm. Also new 








‘Keep the Power 
You Bought" 
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You keep telling them 


“I sell a 100% Pure 


The Pennsylvania Grade Crude Oil Association wants you to get the ; 
maximum benefit from its consistent national advertising program. 


And so each month while we urge car owners to “Keep the Power You 


Pennsylvania Oil” 


Bought” you tell your customers that you handle a 100% 


engine protection . . 


For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
the registered badge of source, quality and membership in our Association. 
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Pure Pennsy!l- 
vania Oil. Remind them that it’s made from the finest grade crude in 
the world. Point out that 100% Pure Pennsylvania Oil offers greater 
. increased performance and real economy. That 
kind of teamwork will result in more oil sales and bigger profits for you. 


Farmer | 
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KEEP the power you bought 


You expect“ 
naturally. But too many cars are ready for the Old Crate’s 
only 50,000 miles! High pressures found in 


motor. So play sate and depend on 100% Pure Pennsyl 


parts from friction damage. Fewer repair bills, less oil 
te and mo 


reward tor insisti 












BUY 100% PURE 


PENNSYLVANIA 


MOTOR OIL 








MILES FROM NOW... 


new-car’ performance from a new car 


engines can put gray hairs on even a young 


Oil to protect your engine's hard-working 


we motoring mileage ...that’s a worthwhile 


ing on 100% Pure Pennsylvania, isn't it? 
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the highest grade crude oil in the world 
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PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION - Oil City, Pennsylvania 






* + * 


are rear semi-elliptic springs with 
full length liners and covers. 

A new ignition system with 
“follow-through” starting motor 
action for faster cold-weather 
starting is standard equipment on 
all Kaiser models. Among other 
mechanical improvements are a 
fuel pump and fuel line system 
which minimizes the possibility 
of vapor lock under extreme hot- 
weather driving conditions. 


New interiors, which feature a 
combination of tailored “home fur- 
nishings” fabrics and embossed 
vinyl plastic, are available to har- 
monize with 10 monotone and two- 
tone body finishes. 


Including shades developed in co- 
operation with House & Garden 
magazine color experts, Kaiser body 
colors are forest green, cerulean 
blue, gunmetal, willow gray, saddle 
bronze, turquoise, crystal green, 
cardinal, blue satin and onyx. 





Australian Claims 
15% Fuel Saving 
With New Device 


MELBOURNE, Australia. A 
Melbourne contractor has invented 
an electronic device for automobile 
engines which he claims gives mo- 
torists 15 percent extra mileage to 
the gallon of fuel. 

The inventor, Eric Chapman, has 
taken out world patents for the 
device, which he calls a “mileage 
booster.” He says it can be built 
for about $40 in American money. 

Fuel saving is made chiefly on 
downhill running when the engine 
is idling. “Since the car does not 
need anything but gravity to push 
it downhill, a lot of fuel is un- 
necessarily drawn past the idling 
jets and wasted,” Chapman notes. 

He claims that his device works 

automatically when the driver 
takes his foot off the accelerator 
and introduces a “predetermined” 
percentage of warm, filtered air 
into the engine manifold. 

This, he said, reduces suction by 
|the pistons on the idling jets, with 
|the result that less petrol is used. 
|It also reduces the tendency of the 
| pistons to draw oil fumes from the 
|sump of the engine by breaking 
the partial vacuum caused by the 
|closing of the “butterfly” in the 
carburetor, according to Chapman. 

The booster, he says, does not 
operate when the engine is being 
started or when it is pulling a load, 
and does not weaken the mixture 
nor reduce power. 


‘Stock Motors OK’d 
For AAA Sprints 


WASHINGTON. — 
will be permitted in sprint race 
|cars this year, according to the 
| AAA Contest board. 

The rule now reads, “It will be 
permissible to use stock engines 
with rocker arms, in the sprint car 
class, up to a maximum displace- 
ment of 274 cubic inches.” 

This places the stock motor in 
direct competition, for the first 
time, with the highly specialized 
Offenhauser racing engine. The 
sprint car class limits this motor 
to 220 cubic inches. Such races are 
held on half-mile tracks. 











Stock motors 





Brost Fetes Massaro 
Chester J. Brost, president of 
Brost Motors, Inc., Buffalo, pre- 
sented a gold watch to Samuel 
Massaro for 10 years’ service. He is 
the 30th employe with the company 
to receive the award. 
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‘Father’ of U.C. Business? 


George Washington Also 
4nd Sought a ‘Good 


By William Uliman 


Washington Correspondent 
[X CONNECTION with the recent | 
anniversary of George Washing- | 


on’s birth, some ancient Washing- | some, genteel and light; yet not | 


on papers brought this question to | 
nind: 


try” also the father of the used- | 
car business? 


Undoubtedly he was, not in any | 
iteral sense, but a letter he wrote | 
o his London agents on June 6, 
i768, sounds quite a bit like the 
thinking indulged in today by the 
used-car bargain seeker. The letter 
was addressed to Robert Cary & 
Co., London. It reads: 


“Gentlemen: My old chariot hav- 
ing run its race, and gone through 
as many stages as I could con- 
veniently make it travel, is now 
rendered incapable of any further 
service. The intent of this letter, 
therefore, is to desire you will be- 
speak me a new one, time enough 
to come out with the goods (I shall 
hereafter write for) by Capt. John- 
ston, or some other ship. 

“As there are kind of articles 


Dealers Irked 
As Concord Vetoes 


Police Car Bids 


CONCORD, N. H. — (UTPS) — 
City Manager Woodbury Brackett | 
has advertised for new bids on four 
cruiser cars for the Concord police 
department after causing a stir 
among local auto dealers by reject- | 
ing the original proposals on 
grounds that they were “unsatis- 
factory.” 

There were only two bids in the 
first instance, Nile E. Faust Co. | 
(Studebaker) underbidding M. D. | 
Ross Chevrolet Co. by approxi- 
mately $500. 

Faust indicated that he was “dis- | 
gusted” with the situation, stating 
that the city apparently was inter- 
ested in only one make of car de- 
spite the fact that bids were sought. 

However, the city manager said 
the dealers had been “very coop- 
erative” and he requested that all 
agencies, including the Faust firm, | 
participate in the new bids. | 

Meanwhile, Ralph George Motor | 
(Ford) reported that it submitted | 
the low bid last year, but that the | 
contract went to the Chevrolet 


Firestone Cited 
Again for Safety 


AKRON.—The highest honor in) 
industrial safety has been awarded | 
to Firestone for the sixth time in 
seven years. Firestone reports it 
will be given the award of honor 
of the National Safety Council for 
1951 on a companywide basis. 

The record of the company’s 
plants in 1951 was the lowest it 
has ever attained. The frequency 
rate was only 2 lost time accidents 
for each million man hours worked, 
below the national frequency aver- 
age for the rubber industry of 7.1 
accidents per million man hours 
worked. | 


Thoughtful Thief 


Stolen Car Returns 


All Dolled Up 


NORTH GUILFORD, Conn.— 
James H. Sandbergh, owner of a 
“plain blue” automobile here, isn’t 
too sorry that a 16-year-old youth 
stole his car, for when it was re- 
turned, he found the thief had 
spent at least $200 in fixing it up. 

The youngster had repainted it— 
a flashy two-tone job. A number 
of accessories had been installed, 
and Sandbergh was hardly able to 
recognize it. Bumps had been re- 
moved, oil had been changed and 
new antifreeze had been put in the 
radiator. 

Sandbergh said he figured that if 
the young fellow had kept the car 
a little longer, he might have over- 
hauled the engine, too. 

















The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





Fancied Sharp Vehicles 
Deal,’ Letter Reveals 


land any other ornaments that may 
| not have a heavy and tawdry look 
| (together with my arms agreeable 
| to the impression here sent) might 
|be added by way of decoration. 


| “A lining of a handsome, lively 
|color leather of good quality I 


that last with care against number |Should also prefer, such as green, 


the chariot you may now send me 
made in the newest taste, hand- 


slight, and consequently unservic- 


lable; to be made of the best sea- | 
Was the “Father of His Coun- |soned wood, and by a celebrated | 


workman. 


“The last importation which I 
have seen, besides the customary 
steel springs have others that play 
in a brass barrel and contribute at 
one and the same time to the ease 
and ornament of the carriage. One 
of this kind, therefore, would be 
my choice; and green being a color 
little apt, as I apprehend, to fade, 
and grateful to the eye, I would 


give it the preference, unless any 


other color more in vogue and 
equally lasting is entitled to preced- 
ency. In that case I would be gov- 
erned by fashion. 


* * * 
“A 


ing (that is, round the panels) 


|of years, I would willingly have |>lue, or as may best suit the color 


|of the outside. Let the box that 
;slips under the seat be as large 
}as conveniently can be made (for 
pew benefit of storage upon a jour- 
n ) 


“If such a chariot as I have 
here described could be got at 
second hand, little or nothing the 
worse for wear, but at the same 
time a good deal under the first 
cost of a new one (and some- 
times though perhaps rarely it 
happens so), it would be very 
desirable; but if I am obliged to 
go near the original cost, I would 
even have one made, and have 
been thus particular in hopes of 
getting a handsome _ chariot 
through your direction, good 
taste and management—not of 
copper, however, for these do not 
stand the powerful heat of our 
SUM...” 
| The mention of gay colors, gild- 





LIGHT gilding on the mould-|ing on the mouldings, colored up- 


holstery and a large luggage box 








Lownsbury Chevrolet Athletic Trophy— 


Lownsbury Chevrolet Co., Toledo, awards a trophy every year to the outstanding 
athlete of Waite high school. This year the award was won by R. Zunk. At the pre- 
sentation are, left to right, Lester Binkley, coach of Waite high school; Zunk; Robert 
Lownsbury, son of dealership President M. C. Lownsbury; Stu Holcomb, head coach of 


Purdue university, and Jack Mollenkopf, assistant coach at Purdue. 








sounds strangely like things that 
the modern looks for in new and 
used cars. 

As near as it gets to the used- 
car idea, however, the Washington 
letter falls short in one respect. It 
makes no mention of having a used 
chariot which the owner desired to 
trade in on the one he was about 
to acquire! 





Service Gear’s New Unit 
NEW YORK.—Service Gear, Inc., 
has announced the opening of its 
new offices and warehouse here at 
106-108 West End Ave. The facili- 
ties will serve jobbers in eastern 
territories. 





Follow Jack Weed’s reports on service and 
trucks regularly in AUTOMOTIVE NEWS. 








In Chicago, it takes 2— 
to usher in today’s bigger figures 


BECAUSE .. . Chicago has outgrown the power of any 
single daily newspaper to reach even half of your city and 


suburban prospects.* 


Today it takes two daily newspapers to reach a majority 
of the market—and for MosT net unduplicated coverage, 
one of your two MusT be The Chicago SUN-TIMEs! 


* See the Publication Research Service study, “Chicago Daily Newspaper 
Coverage and Duplication, 1951,” or write us for details. 





CHICAGO 


SUN-TIMES 


CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


211 W. Wacker Drive, Chicago 6 


250 Park Avenue, New York 17 


TOTAL CIRCULATION, 586,970 AVERAGE NET PAID DAILY (ABC PUBLISHER’S STATEMENT FOR 6 MONTHS ENDING SEPTEMBER 30, 1951) 
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NUCDA Urges Letter Campaign on Price Rollback . . . 
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OPS Clarifies ’52 Status for Lots 


| ETROIT.-Having obtained fa- 
vorable OPS clarification of 
regulations applicable to sales of 
1952 models, the National Used Car 
Dealers Assn. last week stepped up 
its campaign against the scheduled 
Apr. 1 rollback of 2 percent in 
used-car ceiling prices. 


NUCDA President James C. 
Downing, Honorary President 
Walter Wilson and _ Regional 


Vice-President Louis Geller advo- 
cated cancellation of the rollback 
at a meeting Feb. 26 with OPS 
officials in Washington. 

Their opposition to a used-car 
ceiling cut was based on the in- 
creases in new-car prices since en- 
actment of CPR 94 (the used-car 
regulation). 

Downing said OPS leaders also 


were brieced on NUCDA’s proposal 


under CPR 83. This 


for establishment of separate ceil- | of OPS policy. 
ing allowances for major accessory | 


items, such as radios, heaters and 
electric window lifts. He asked 


} 
| 


dealers communicating with OPS | 


to mention the accessories allow- 
ance request. 


* * * 


HE bulletin listed seven “do's” 
and “don’t’s” authorized by OPS 
| for lots handling 1952 models. They 
|are: 
1. Used car operators must abide 
|by all provisions of CPR 83 (the 
new-car regulation), with one ex- 
| ception. 
| 2. Used-car dealers need not file 
|the Form 98 preparation charge 
| report required of new-car dealers 








Used-Car Auction Prices 








(Continued from Page 65) 


4-dr., $1,250. '49 SL Deluxe 4-dr., $1,- 
175. °48 SM club coupe, $830, $820; 
FL aerosedan, $785. ‘46 FM 4-dr., $670. 

CHRYSLER—’51 NY club coupe, $1,800. 
'50 NY Newport, $1,850; Windsor 4-dr., 
$1,550. °'49 Windsor club coupe, $1,350. 
'47 Highlander 4-dr., $760 


DeSOTO—’52 (8) club coupe, $3,000. ‘50 
Custom 4-dr., $1,455, $1,410. 
DODGE—’51 Coronet 4-dr., $1,900; club 


coupe, $1.745. ‘49 Coronet 4-dr., $1,280, 
$1,275. °48 Deluxe 2-dr., $870. 


FORD—'52 Custom (8) 2-dr., $2,130. ‘51 
Victoria, $1,860; Custom (8) 2-dr., $1,- 
575. °50 Custom (8) 2-dr., $1,280, $1,- 
260. °49 Custom (8) 4-dr., $1,020*. °'46 
club coupe, $635. 

KAISER—’51 Henry J (6) 2-dr., $890. 

MERCURY—'51 2-dr., $1,880*; 4-dr., $1,- 
790. ‘49 4-dr., $1,290*. 

NASH—’51 Statesman 2-dr., $1,275. ‘50 


Statesman 4-dr., $1,085; Rambler conv., 
$1,030. 

OLDSMOBILE—'50 (98) 2-dr., $1,560. ‘49 
(76) 4-dr., $1,190*. "48 (66) 2-dr., $870*. 

PLYMOUTH—’51 Cranbrook 4-dr., $1,675. 
"50 4-dr., $1,360; 2-dr., $1,260. ‘49 4-dr., 
$1,190. °48 2-dr., $840. 

PONTIAC—’51 (8) 2-dr., $1,760; (6) 2-dr., 
$1,650. °48 Torpedo (8) 2-dr., $1,360*; 
SL (8) 2-dr., $905. °47 (6) 4-dr., $685. 

STUDEBAKER—’51 Champion conv., $1,- 
520; 4-dr., $1,400. ‘50 Champion 2-dr., 
$995. °49 Champion conv., $720. 

WILLYS—’'51 %-ton pickup, $860. 


MASON CITY, IA. 


(Lapiner’s Car Auction. Sale every Wed- 

nesday. Prices are for sale of March 5.) 
(Sold 164 units out of 208 offerings.) 

BUICK—’52 Special 2-dr., $2,210. '50 Su- 
per 4-dr., $1,390%, $1.645*. ‘49 Super 
2-dr., ; RM 4-dr., $1,120*. '47 
Super conv., $780; 4-dr., $695. ‘46 se- 
danet, $515. 

CADILLAC—'48 (62) club coupe, $1,740*; 
4-dr., $1,695". 

CHEVROLET—'52 SL Special 2-dr., $1,795 
51 SL Deluxe 2-dr., $1,535*%. ‘50 FL 
Deluxe 2-dr., $1,300; SL Special 2-dr., 
$1,200. *49 SL Deluxe club coupe, $980; 
FL Deluxe 4-dr., $815. "48 SM 4-dr., 
$730. '47 FL aerosedan, $735. 

CHRYSLER—’'50 NY 4-dr., $1,440*. ‘49 
Windsor 4-dr., $1,050*. ‘41 Royal 4-dr., 

DeSOTO—'5@ Custom club coupe, $1,420. 
‘46 Custom 4-dr., $560. 

DODGE—'46 4-dr., $480. 

FORD—’52 Deluxe (8) 2-dr., $1,885*; Cus- 
tom (8) 2-dr., $2,230*. ‘51 Custom (8) 
4-dr., $1,610%, $1,440; 2-dr., $1,645*; 
Deluxe (6) 2-dr., 
905*. "50 Custom (8) 2-dr., $1,300*. 

HUDSON—'50 Pacemaker 4-dr., $1,000. '49 
Super (8) 4-dr., $860; Super (6) 2-dr.. 
$850*. "48 Commedore (6) 4-dr., $830, 
$765, $690. 

KAISER—’51 Special 4-dr., $1,175; Deluxe 


4-dr., $1,440*. ‘49 Deluxe 4-dr., $505*. 
"47 4-dr., $385, $275. 

MERCURY—’49 club coupe, $1,050. ‘48 
conv., $725; 4-dr., $695. 

OLDSMOBILE—'49 (98) 4-dr., $1,275*; 
(88) 4-dr., $1,195*, $1,225*; (76) 2-dr., 
$1,075. '46 (66) 2-dr., $665". 

PLYMOUTH—'51 Cambridge 4-dr., $1,- 
430; Cranbrook 4-dr., $1,500; Concord 
2-dr., $1,430. '50 Deluxe 4-dr., $1,155. 
"49 SD 4-dr., $955. 


PONTIAC—’52 Chieftain (8) 4-dr., $2,550*. 
’51 Chieftain (8) 2-dr., $1,665*. °50 (8) 
4-dr., $1,350. $1,430*, $1,530"; 
$1,395*. '48 (8) 2-dr., $795. °47 (6) 2-dr., 


$530. 

STUDEBAKER — ‘51 Commander 
coupe, $1,500*. ‘48 Champion 
720*. '46 club coupe, $470*. 

WILLYS—'49 Jeep, $560; station wagon 


‘Hot’ Engine 
Lot Employe Charged 


With Car Theft 


TORONTO. Detectives came 
across a new kind of theft when 
they arrested Walter Pattimore, 24. 
He was accused of stealing a car 
from a lot where he is employed. 

Police reported the car was stored 
on the lot for the winter. Pattimore 
is alleged to have driven it to a 
gasoline station where he used to 
work, and where he stored his car. 

The engine from the stolen car 
was then removed and replaced 
with the old one in Pattimore’s 
car, according to police. 


club 
4-dr., 


$1,160; Victoria, $1,- | 


2-dr., | 


$680*. ‘48 Jeep, $470, ‘47 Jeep, $370. 
MISCELLANEOUS —'48 '~-ton panel, $350. 
‘47 International 1'.-ton truck, $365. 


CHARLOTTE, N. C. 


(E. M. Stafford, Inc. Sale every Wed 
nesday. Prices are for sale of March 5.) 


(Prices slumped on some models while 
others, especially sharp ones, held firm 
because of constant demand. Sold 94 
units out of 174 offerings.) 


BUICK —'51 RM 4-dr., $2,200*. 
4-dr., $1,550*; Special 4-dr., $1,550*, 
2-dr., $1,475*. '47 Special 2-dr., $590 

CADILLAC—'49 (62) 4-dr., $2,150*, $2,- 
125* 

\%-ton 


$2,375; 

‘51 SL Deluxe 4-dr., $1,- 

$1,650*, $1,540; %- 
ton pickup, $1,205. '50 SL Deluxe 4-dr., 
$1,335, $1,325; FL Deluxe 2-dr., $1,- 
390, 2 at $1,380, $1,365, $1,360, $1,225, 
2 at $1,200*. '49 SL Deluxe 4-dr., $1,135. 
$1,060; FL Deluxe 2-dr., $1,145, $1,130. 
$1,115, $1,100; SL Special 2-dr., $1,075, 
$900. '48 FL 4-dr., $975; FM 4-dr., $900, 
$720. '47 FM 4-dr., $755; SM 4-dr., $750. 
‘46 FL aerosedan. $675, $650. 

CHRYSLER—'47 NY 4-dr., $800. 

DeSOTO—'49 Custom 4-dr., $1,210. 

DODGE —'52 Diplomat, $2,850*. "49 Way- 
farer 2-dr., $900. 

FORD—'51 Victoria, $1,845; Custom (8) 
club coupe, $1,675; Deluxe (8) 4-dr., $1,- 
600, $1,500. '50 Custom (8) 2-dr., $1,400, 
$1,375, $1.350, $1,335, $1,300; Deluxe 
(8) 2-dr., $1,185. ‘49 Custom (8) 4-dr., 
$850; 2-dr., $1,075, $1,035, $1,000, $950, 
$935, $900; Custom (6) 2-dr., 2 at $855. 
"48 Deluxe (8) 4-dr., $810. '47 SD (8) 


‘50 Super 


CHEVROLET—'52 Bel-Air, 
pickup, $1,450. 
580; 2-dr.. $1.685*, 


4-dr., $850. °46 2-dr., $550. °40 2-dr., 
$300. '39 2-dr., $350. 

FRAZER—'49 4-dr., $650. 

HUDSON—'48 4-dr., $705. 

MERCURY—’51 2-dr., $1,550. °50 2-dr., 


$1,550. °49 4-dr., $1,125. '48 4-dr., $950. 

NASH—’51 Rambler conv., $1,325; Ambas- 
sador 4-dr., $1,675. '49 (600) 2-dr., $800. 

OLDSMOBILE—'51 (98) 4-dr., $2,300*, $2,- 
000*; (88) 4-dr., $2,250". '50 (88) 4-dr., 
$1,690*, $1,640*, °49 (76) 4-dr., $1,095. 

PLYMOUTH—'52 Belvedere, $2,340. ‘51 
Cranbrook club coupe, $1,350. ’50 Deluxe 
4-dr., $1,100. °49 SD 4-dr., $1,000, $875. 
*48 Deluxe 4-dr., $600. 

PONTIAC—’51 Chieftain (8) $1,- 
950*. °50 Chieftain (8) 4-dr., $1,625*; 
2-dr., $1,550*, $1,545*. °'48 Torpedo (8) 

$1,- 


4-dr., 


4-dr., $800. 
STUDEBAKER—'51 
100. 


Champion 2-dr., 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday, Prices are for sale of March 6.) 
(Demand excellent; prices stable with 
values up slightly on extra-clean offer- 
ings. Sold 75 units out of 84 offerings.) 
BUICK—’51 Super conv., $2,410*. '50 Spe- 
cial Deluxe 2-dr., $1,425*. '49 RM 4-dr., 
$1,290*, $1,150*; Super sedanet, $1,300; 
2-dr., $1,265, $1,250*. ‘47 Super sedanet, 
$775. 


CADILLAC—’5! (60) Special 4-dr., $3,- 
750*. "49 (62) 4-dr., $2,050*; (61) 4-dr., 
$1,825* 


CHEVROLET—'51 FL Deluxe 2-dr., $1,520, 
$1,500. '50 SL Deluxe 2-dr., $1,330, $1,- 
310, $1,085; FL Deluxe 2-dr., $1,315, 
$1,230, $1,225; FL Special 2-dr., $1,150. 
"49 SL Deluxe club coupe, $1,130, $1,115: 
4-dr., $1,030; 2-dr.. $1,185, $1,170; SL 
Special 2-dr., $1,010; %%-ton panel, $500. 
‘48 FL aerosedan, $885; SM 4-dr., $720. 
‘47 FM 4-dr., $730; FL aerosedan 2-dr., 
$770, $750. '41 SD club coupe. $275. ’°38 
2-dr., $100. 





CHRYSLER—'49 Royal 4-dr., $1,315. ‘41 

| Windsor 4-dr., $205*. 

DeSOTO—’'50 Custom 4-dr., $1,410. 

| DODGE—"49 Coronet 4-dr., $1,090; Way- 
farer 2-dr.. $1,025. ‘48 Custom 4-dr., 
$840. '46 Deluxe 4-dr.,. $500; business 
coupe, $460. 

FORD—'51 Victoria, $1,900*; Custom (8) 
2-dr., $1,510*, $1,450; Custom (6) 2-dr.. 
$1,300; Deluxe (6) 2-dr.. $1,410. ‘50 
Deluxe (6) 2-dr., $1,100. ‘49 Custom 
(8) club coupe, $1,090*. ‘47 SD (8) 4- 

| dr., $690. ‘46 SD (8S) 4-dr.. $700. ‘41 


Deluxe (8) 2-dr., $245. 


HUDSON—’48 Commodore (6) 2-dr.. $660. 

KAISER—'51 Henry J (6) 2-dr.. $S875*. 

MERCURY —’50 club coupe, $1,.310*. "49 
4-dr., $1.040*. ‘46 4-dr., $590; club 
coupe, $525. 

OLDSMOBILE—’50 (88) 2-dr., $1,375. ‘48 


(66) sedanet, $1,000*. °47 (68) sedanet, 
$750°*. 
PACKARD—'48 4-dr., $635 
PLYMOUTH—’'50 SD 4-dr., $1,320. ‘49 
SD 4-dr., 2 at $1,070. "46 Deluxe 4-dr., 


$520. '41 4-dr., $180 
PONTIAC—'49 SL (8) Deluxe 4-dr., $1,- 
275*; Chieftain (8) 4-dr., $1,220* 
STUDEBAKER—'51 Champion RD 
$1,335°; 4-dr., $1,225 
| dr., $1,050*. '49 %-ton pickup 
' WILLYS—'46 (4) Jeep, $370, $335. 


2-dr.. 
‘50 Champion 2- 
$810 








3. A used 1952 car can be sold 
at the new-car price ceiling until 
ceilings for used 1952 models are 


established, NUCDA said such 
action is four to six months 
away. 


4. Ceiling price of a new car sold 
by a used-car dealer is the same 
as that allowed the new-car dealer 


is a reversal 


from whom the car originally was | 


purchased. 
is unknown, the ceiling used by the 
local franchised dealer for that 
make is applicable. 
* * * 

™@ USED-CAR dealers must post 
o. ceiling prices for those cars 
sold as new—a requirement of CPR 
83 which OPS did not relax in the 
case of used-car retailers. Special 
Orders available at OPS offices con- 
tain ceilings for all new models, 
and new-car dealers can supply 
freight cost data, it was pointed 
out. 

6. Ceilings for used 1952 cars need 
not be posted, but such cars must 
be “tagged” as required by CPR 94. 

7. Customers can be billed at 
ceiling prices for accessories 
added to used or new 1952 cars 
by lots. The total ceiling prices 
are legally higher when acces- 
sories are installed by the used- 
car dealers than when the car 
comes equipped with the extras 
from the factory, NUCDA noted. 

Used-ear dealers had been par- 
ticularly concerned over the possi- 
bility they might have to file prepa- 
ration-and-conditioning charge re- 
ports. OPS, as late as six weeks 
ago, ruled that lots would have to 
submit Form 98 reports to district 
offices. 


K-F, Also Sued 
On Metals Prices, 


Denies Charges 


WASHINGTON. — Charges that 
Kaiser-Frazer violated OPS price 
ceilings in a sales transaction of 
steel for copper with another com- 
pany have been denied by Edgar F. 
Kaiser, president of K-F. 

The OPS suit, filed March 7, 
asked treble damages of $127,628 
from K-F. On Feb. 29 a $400,000 
suit was filed against the other 
firm, the M. W. Zack Metal Co. of 
Detroit. 

The suit charges that K-F sold 
Zack 3,000,000 pounds of steel at 60 
cents per six-pounds and in turn 
received 500,000 pounds of copper at 
24% cents a pound, both of which 
were under their ceiling prices. 

However, the suit states, K-F ac- 
tually received the 25 cents extra 
value in copper for its steel and 
Zack, at the same time, resold the 
steel for 18% cents a pound for a 
1.11-cent profit per six pounds. This, 
it was pointed out, represented an 
overeharge for the copper sold to 
K-F. 

K-F, the suit further charged, 
sought to evade its low ceiling on 
steel by transferring it to Zack in 
the complicated system. 

“We are unable to understand 
what prompted the justice depart- 
ment to bring this aetion,” said 
Kaiser. “The transaction was one 
undertaken by Kaiser-Frazer sole- 
ly to enable its suppliers to con- 
tinue produetion. It did not involve 
any profit te us, and we did not 
charge any black or gray market 
prices.” 


Saskex Socks Cut 
In U. S. Tax Claims 


CHICAGO.—-A $1,956,752 reduction 
from the original $2,202,281 federal 
tax claims against it is being 
sought by the bankrupt Tucker 
Corp. 

Austin Hall, acting as_ special 
master in chancery, said he will ask 
a federal district court to approve 
the reduction following agreement 
with attorneys for trustees of the 
firm, which failed in producing a 
revolutionary rear engine automo- 
bile. 











| 
| 


|teries of automotive, 
rails and air. | 





rig New Officers of Marine Corps Reserve Assn.— 
If the original source | 


Ralph T. Horgan (second from left), president of Ralph Horgan, Inc. (Ford), New 
York, is the new president of the New York Marine Corps Reserve Officers Assn. Lef 
|to right, are: Col. Alfred R. Pefly, director of the third Marine Corps Reserve district 
Maj. Horgan; Brig. Gen. Randolph M. Pate, director of the Marine Corps Reserve di 
| vision, and Liet. Col. I. Robert Kriendler, vice-president of the organization. 





German Radiator Tests 


Opel Reports Satisfactory Substitute 


But Most Firms Are Doubtful 


Special to Automotive News 

WEST GERMANY. Copper 
shortages, which have plagued) 
U.S. auto makers, are also a prob- | 
lem to German manufacturers. 

Inquiries as to substitutes brought | 
a variety of opinions, with most | 
dubious, although one maker said | 
the problem was licked satisfac- | 
torily. | 

Adam Opel A. G., a General Mo- 
tors subsidiary, says: 

“As far as we know, we are the 
only firm in Germany which has | 
developed since 1940 the steel | 
radiator to the degree where it 
gives fully satisfactory service. 

“We are manufacturing this type | 
of radiator in our own plant. Tubes | 
and tanks consist of steel which 
is zinc-coated, then bonderized and 
finally oven-enameled on the in- 
side.” 

(General Motors adopted a radi- 
ator based on this process for 
Ameriean cars last year. At first 
it appeared to work well. Later 
the radiators had to be replaced 
because of leaks.) 

On the other side, Daimler- 
Benz reports that it has carried 
out a great number of tests with 








radiators 
brass. 


The firm’s comment: 


“We have found that one cannot 
replace those materials and _ still 
get a satisfactory radiator. For us, 
it would be a catastrophe if we 
should run short of the above ma- 
terials.” 


The Auto Union Corp. says that 
it has made progress in application 
of alternate materials. . 

“In regard to radiators,” Auto- 
Union says, “we are using some 
which have the fins fabricated 
from lead-coated sheet metal, al- 
though we still use brass or cop- 
per for the water-carrying radi- 
ator parts. 

“The efficiency in regard to the 
heat transfer ability has suffered 
somewhat, but not very much.” 

The South-German radiator firm 
of J. F. Behr, one of the leading 
producers, comments: 

“We do not manufacture radi- 
ators made out of steel. While we 
made some upper and lower tanks 
from sheet metal during the war, 
the durability has been very lim- 
ited.” 


lacking copper and 





Detroit Shippers Plan Unit 
To Aid Defense Effort 


By Jack Weed 

DETROIT.—Executives from De- 
troit’s major shipping companies, 
including automotive vehicle build- 
ers and suppliers, met last week 
to discuss plans for forming a local 
chapter of the National Defense 
Transportation Assn. 


While the organization now has 
49 chapters in other cities across 
the nation, as well as 14 addi- 
tional student chapters and a 
membership of approximately 10,- 
000 top transportation men, De- 
troit, the city where much of the 
“on rubber” transportation is 
built or originated, has been with- 
out an active organization. 


The purpose of the national asso- 
ciation is to persuade managers 
and top executives of the nation’s 
largest transportation and shipping 
companies to contribute their spe- 
cial talents in planning the han- 
dling of the transportation problem 
of the nation in time of war. 

It was emphasized at this pre- 
liminary meeting that there is a! 
great need for such an organiza- 
tion to aid the military in correlat- 
ing the avilable transportation ar- 
waterways, 





It was pointed out that some | 
critical elements of the national 
economy suffer because of pri- 
orities established with little re- 
gard for basic needs of both the 
military and civilian. It is felt | 
that with the pooled advice of | 
the nation’s leading transporta- 
tion experts available in an or- 
ganized advisory capacity, many 
of the mistakes and bottlenecks 
that have plagued the defense | 
effort in the past can be elimi- | 
nated, or at least greatly mini- | 
mized. 

Speaking to the initial group in- | 
vited to form the nucleus organiza- | 
tion were Col. Francis W. Crary, | 
executive director, NDTA, and re- 
cently retired from active military | 


duty; E. Grover Plowman, vice- 
president of traffic at U. S. Steel 
Corp.; James F. Haley, general 
traffic manager of Koppers Co., 
Pittsburgh, and also the president 
of the American President steam- 
ship line. 


Appointed to act as the organiz- 


‘ing committee for Detroit were: 


Leslie Allman, Allman & Co., rep- 
resenting Fruehauf Trailer Co.; 
Frank Baird-Smith, Refiners Trans- 
port & Terminal Corp.; Herbert 
Phillips, freight traffic manager, 
Pennsylvania Railroad Co.; Norbert 
Brennan, director of traffic, Chrys- 
ler Corp., and Charles W. Bishop, 
attorney. 

It is planned to hold a large 
dinner meeting soon to which all 
top executives and traffic experts 
of the automotive and other Detroit 
companies will be invited to form 
the Detroit chapter. 





Buffalo Plants Predict 


Increased Employment 


BUFFALO.—Most plants in 
the Buffalo area identified with 
the automobile industry are 
forecasting increases in their 
employment. 

Said Leo A. Sweeney, superin- 
tendent of the state labor de- 
partment’s division of placement 
and unemployment insurance: 
“Most motor vehicle plants fore- 
cast increases in employment by 
May despite material cutbacks 
and the present limited conver- 
sion of the industry to defense 
output.” 

While specific plants were not 
named by Sweeney, it is known 
that the industry classification 
in this area includes Ford, Chev- 
rolet, Trico, Houde, Harrison 
Radiator and Fedders-Quigan. 
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Merchandising 


Memos to Dealers 





By Bob Finlay 








\ GOOD many owners are con- 
cerned about the brightwork 
on their cars these days. 

Don Allen’s Chevrolet of Buf- 
ialo is promoting service traffic 
on that score, advertising a car 
wash, cleaning of all chrome and 
applying of chrome anti-rust pro- 
tection for $2.95. 

From the look of chrome on 


Refinishing Autos 
Seen New Profit 
Booster for Shops 


DENVER. —“The motoring public 
is spending considerably more 
money on the protection of the 
appearance of 
their cars than 
ever in the _ his- 
tory of the indus- 
try,” says E. M. 
Freeman of Free- 
man & Freeman, 
developers of the 
Porcelainizing 
process. “The 
pressure for this 
type of business 
is coming from 
the motoring 
public as well as from greater sales 
initiative on the part of alert 
dealers. 

“Many dealers are now cashing 
in on public pressure for better 
appearance maintenance. In stress- 
ing appearance, dealers can accom- 





E. M. Freeman 


plish three things. First, the 
bolstering of their own_ service 
revenue. Second, the _ increasing 


pride and satisfaction of car own- 
ers, and third, the higher tradein 
value. 


“With the increasing cost of cars| 


and with the constantly rising cost 
of living and higher tax burden, 
the owner is bound to see that 
what he has, whether it be an auto- 
mobile, his home, or what not, lasts 
longer. At the same time, he wants 
his property to suffer as little as 
possible in appearance in compari- 
son with new products,” 
declared. 

“A further advantage accruing 
to the dealer, is the tremendous op- 
portunity for repeat service on 
ears which were ‘finish protected’ 
at the time they were originally 
purchased. Many dealers proteet 
the finish on all of their new cars, 


but have failed to follow up and} 


take advantage of the business se- 
cured, by repeating the process at 
least once a year. 

“Going after these repeat sales 
when the car comes in for a lube 
job or a wash also tends to increase 
the items per repair order which 
results in larger service shop 
profit.” 


~ ADVERTISEMENT 








Freeman | 


many cars at this time of the year, 
the special is a timely one 

| x * * 

| 


Care Theme 
“ORST CHEVROLET in Ham-/} 
burg, N. Y., is also working on 
the “care” theme, telling motorists | 
their cars should be good for 100,- | 
000 miles with proper care. | 
This type of advertising is also | 
good to combat more or less vague | 
fears that substitutes have hurt the 
quality of cars. | 
Krost’s ad says: 
“Let us keep your cars young. | 
With care your car should last | 
100,000 miles.” 
Copy followed: “And with the| 
kind of care we give it, your car | 
will be purring sweet and running 
smoothly at the end of those 100,- | 
000 miles, too. Main thing is to let 
us keep your car well—to service | 
it and adjust it at regular intervals 
before costly major repair trouble 


develops.” 
+ * + 


No Bargains 

LSO liked the headline of a 

Blythe Motors (Nash) ad in 
Charlotte, N. C. It went: 

“Buying a cheap used car to 
save money is like stopping a | 
clock to save time. It can’t be | 
done.” 

Copy said: “The policy of this| 
company is to recognize a differ- | 
ence between the new ear buyer | 
and the buyer of a used car. 

“With the new car, the manu- 
facturer shares the responsibility 
for satisfaction. The used car sale 
places the obligation on us alone. 
That is the basis on whieh we deal. 
Come in and see.” 

The company then features two 


Noes te f ety Tire 
For Older Cars 
Offered by U.S. 


DETROIT.—A new tire said to 
embody safety features and long- 
wearing qualities previously un- 
available in the “popular priced” 
range has been introduced by U. S. 
Rubber Co. 
Called the Centipede Grip, the 
tire will be marketed in 6.00-by-16, | 
6.50-by-16 and 6.50-by-15 sizes. It| 
was especially designed for 1948 | 
and older models requiring conven- | 
tional pressure sizes, according to| 
Lawler B. Reeves, sales manager | 
of U. S. Tire division. 
The tire features a safety-type 
tread of seven continuous rows, 
horizontally divided into small sec- 
tions. When brakes are applied, | 
the sections spread and hundreds | 
of tred edges bite into the road. 
These advantages have previously 
been available only in higher-priced 
tires, U. S. Rubber officials said. 
The new tire also feaures a spe- | 
cial shoulder design claimed to| 
facilitate heat dissipation which, in 
turn, improves mileage. 











Ga. Dealer Ruled Liable 
In ‘Transmission Crash’ 


ATLANTA.—Auto firms which 
fail to instruct their purchasers 
in the operation of automatic 
transmissions are liable for dam- 
ages, according to the Georgia 
court of appeals. The higher 
court decided against an auto 
sales company in a suit brought 
by Alma Burke. 

Mrs. Burke claimed she ram- 
med an oil truck in a car she 
had not yet bought, but which 
the salesman had let her drive 
on a tryout without giving her 
instructions on the automatic 
shift. The first court upheld the 
claim that the accident was not 
the fault of the auto company, 
but the appeal court reversed 





the finding. 








used cars of its own make, with| 
illustrations, and lists other used | 
ears with prices 

* * * 


In Smaller Towns 
| EALERS in small towns can put 
on big-time advertising cam- 
paigns through cooperation. For 
instance, 10 new and used-car deal- 
ers in Tifton, Ga., recently put on 
a three-month radio advertising 
|campaign over Radio Station 
| WWGS in Tifton 
It consisted of spot announce- 
ments several times a day, 
quizzes, and musical contests. 
More than 100 prizes were given | 
away during the three months. 
The advertising drive was slanted 
toward bringing trade from Tift | 
county and_ counties adjoining. | 
Dealers interview said the results 
of the advertising had been grati- | 
fying. | 
* e * 
Ladies’ Day 
\ AXSON CADILLAC-PONTIAC, 
4 Buffalo, took a new tack in its 
used-car promotional activity dur- 





Management Men 


To Meet A pr. 7-9 


NEW YORK.—The American) 
Management Assn. has announced | 
it will held its spring manufactur- | 
ing eonference at the Hotel Statler, 
Apr. 7-9. 

More than 700 production and 
manufacturing executives from 
leading companies throughout the 
country are expected to attend the 
meeting, which will consider fac- 
tors relating to organization of the 
manufacturing executive’s job. 

Hoyt P. Steele, AMA manufac- 
turing division vice-president, who 
is also vice-president of Benjamin 
Electric Mfg. Co., Des Plaines, IIl., 
said that planning for the six ses- 
sions of the conference reflected a 
rapidly growing interest in the 
subject of good organization 
throughout the various levels of 
management. 





Glrocky: 


“Yes—50 in deportment is right 
remember last week when you 


| sassed back a customer?” 


ing March, announcing through a} 
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| ever so long we've heard you tell 
}us that you have been waiting for 
| your father, brother, boy-friend or 





} husband to come along with you 

ito check over the used car you 
would like_to buy. 

“You don't need anyone (unless 

| you want them) except one of our 


courteous and qualified salesmen to 
tell you all about these better used 
cars. We'll be glad to go over the 
| past service records and history of 
any of our cars and prove the 
| superior quality of our one-owner 
trades. Watch for our ads during 
| March—-we'll keep you posted for 
special values.” 
* = o 


| Thoughts 


N IKE PERSIA of Mike Persia 
| + Chevrolet Co., Inc., of New 
| Orleans, and his sales manager, 
| Dick Monroe, are always coining 
|phrases to use on the salesmen’s 
bulletin board. 


Here’s their latest: “The less 


newspaper ad it was devoting the| men think, the more they talk.” 


entire month to the ladies of Buf- | 


falo. 

Caption of the ad read: “A 
cordial invitation to the ladies. 
This entire month of March is 
being devoted exclusively to you. 
Why ?” 


And here’s one used by Walter 
| Haase, sales manager at Pelton 
| Dodge in Los Angeles: 

“The bee that gets the honey 
doesn’t hang around the hive.” 


| Follow Jack Weed’s reports on service and 


Copy continued: “Because, for! trucks regularly in AUTOMOTIVE NEWS. 











THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION’S LEADING CARS 


YOWw LA 


tL aaah 
FUYSUCLNLVE? 


e] Fe} ted - 


AUTOMOTIVE RESTFOAM SALES .- 


| 





WRLLWVER YL ALLEp 


P. HOOPER 


1914 FISHER BLDOG., DETROIT 2, MICH 





TOMORROW'S STO PS START HERE... TODAY! 


What is the automotive industry going 
to want in brake lining for tomorrow’s 
vehicles? It has been our policy, for 
years, to look for these answers...today. 

Our test fleet, is equipped with 
specially designed instruments that give 


us a complete history of 


material, under actual driving condi- 


tions. We can determine: 


celeration; pedal and line pressures; 
stopping distances at various speeds; 
effects of resultant temperatures; brake 
effectiveness and other pertinent data. 


ese 





to you. We wi 
use them. 


Our facilities and our years of expe- 
rience with brake lining are available 


ll be happy to have you 





any friction 


rates of de- 










Brakcbiok 


BRAKE LINING 








AMERICAN BRAKEBLOK DIVISION 


DETROIT 9, MICHIGAN 
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Ford Finds Antique Source lan exclusive contract with F. Schu- 
DEARBORN.--A new source for | Macher & Co. New York fabric 


| house, according to A. K. Mills, 
authentic antique fabrics, wallpaper | executive director of the Henry 
and rug reproductions for home| Ford museum and Greenfield Vil- 
decoration is now available through | lage, Dearborn. 





My Men Feel Better, Work Better 
Since We Installed Car-Mon 






— Brochure On 


| UNDERFLOOR 
N | EXHAUST SYSTEMS 


Safeguard your service department from deadly 
fumes that threaten health, sap vitality, reduce 
efficiency, absorb profits! CAR-MON carries 
away dangerous gases... completely. Kills the 
invisible killerthat haunts every garage, repair shop 
or dealer demonstration area. Get details today! 


protection, 


itive 
oe tests ore 


0’ 
@ Gives P exhous! 


even while 
in progress 
@ No tubes 
clumsy hoses 


ble tub 
@ Flexi ae 


y layout. 


R-MON 


Se eeets co. 
4552 W. Broadway + Chicago 40, 1H. 


NEED CASH 
RESERVES? 


to we on, nO 


to li 
es - under- 
ony number 


floor ducts $ 
of cars in on 

















CARLIFE GUARANTY “72” 


Is The Profit Making Plan That 


ACCUMULATES CASH FOR YOU 


and Nobody But You! 


MAIL THIS _COUPON TODAY FOR FREE INFORMATION 


The Carlife Guaranty Co. Phone Diamond 1-2388 
16501 Wyoming, Detroit 21, Michigan 


RUSH us more information concerning CARLIFE GUARANTY “'72" 
without cost or obligation. Show us what other dealers are 
doing. 


Name of Dealership. . 


Make of Car. . 
Address .... 


. 3-17-52 
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Sound Public Relations Reaps Goodwill for MeC have =e 





How to Keep Em Coming Back 


ELDORADO, Kans. 3ecause 
considered public relations the 
weakest link in the dealer’s chain, 
McClure Motor Co. (Ford) em- 


harked in its own program a year 
ago in an earnest effort to improve 
the contacts between the dealer and 
customers. 

“The whole industry needs to 
build up confidence in the minds 
of the public,” John North, sales 
manager, said, “and the place to 
begin is right on your own sales 
floor.” 

McClure’s program is definite and 
consists of a day-to-day effort to 
make the public conscious of the 
dealer’s effort to please his cus- 
tomers. 


One of the first segments of the 
plan was an attempt to avoid mis- 
understandings. At time of delivery 
of either a new or used car the 
paper work details are carefully 
checked with the customer so that 
the latter is sure he understands 
the guarantee and other details. 

This method has avoided a great 
deal of misunderstanding, North 
points out. 


New and used-car salesmen and 
mechanics are instructed never to 
misrepresent their product. 

“Speedometers on used cars are 
never turned back, and high- 
milers are sold at wholesale,” 
states North. “Sooner or later the 
original owner will meet the new 
owner and compare mileage, and 
the dealer gets a deserved black 
eye.” 

All personnel are told that it’s 
cheaper to keep old customers than 
get new ones, and so the cus- 
tomer must not only be pleased but 
his complaints must be satisfied. 


Every used car placed on the lot 
is believed to be in good service- 
able condition. Cars that are not 
must be overhauled or wholesaled. 


Besides a program to improve 
relations with customers, the plan 
also includes appearance and 
beautification of plant. 


For example, on the theory that 
a well-lighted and freshly-painted 
used-car lot inspires more confi- 
dence than a shabby one, McClure 
has put lighting and new trim on 
its lot. An unsightly background 
has been concealed by a new fence 
and a new office was built. The 
front was landscaped and ever- 
greens set out. Sales records, as 
a result, have shown a substantial 
improvement in used-car sales. 


Floors are kept clean and the 
service shop takes more than aver- 
age care not to dirty exteriors, 
cushions or fenders. 


Buyers of both used and new cars 
are contacted either by personal 
visit or telephone several months 
after the guarantee period and in- 
vited to discuss their car troubles 
if they have any. This is done on 
the theory that careless owners 
may neglect simple service adjust- 
ments that may improve the per- 
formance of their cars at almost 
negligible cost. 

North said the auto dealer 
seems to be a standing joke. “He 
is mimicked as a sharp dealer 
on the radio, in the movies and 
on television, Each dealer needs 
to fight back at this reputation, 
and the place to start is to put 
his house in order so that no per- 
son can possibly have any adverse 





Time Saver 
Two-Way Radios Aid 
Goodyear Truckers 


AKRON.—Two-way radio com- 
munication to link the garages and 
transportation fleets of Goodyear 


"| Tire & Rubber Co. here, has saved 


the company many hours by coordi- 
nating movements of cars and 
trucks, it was disclosed by the firm. 

The shortwave voice communica- 
tion system proved so successful 
that additional vehicles were 
equipped with the radio _ units, 
Goodyear said. 

Before installation of the two- 
way radio sets, all units were re- 
quired either to call or go into the 
office for orders, but now constant 
contact with vehicle operators elim- 
inates this time-consuming proce- 
dure, the company said. 








criticism about the way the busi- 
ness is conducted.” 

Such a policy leads to increased 
volume, North said. 

“We called on a customer who 
hadn’t been in the place for six 
months and found he felt that the | 
dealer didn’t care what happened | 
to him,” North said. “We found | 
he was nursing a grudge because 
of an intermittent miss in his 
motor.” 

“We asked him to bring his car| 
in, and adjusted the points without 
charge. We told him that each 
customer was the most important 
ingredient in our business and that 
we intended to do everything fair 
or possible to keep each one. 

“The result was a regular se service 


customer and a realignment of al 
legiance to brand. Each situatior 
is different but all together it make 
| good public relations because thes« 
| happy customers tell other people 


|New Marquette Depot 


Opens for N. Y. Jobbers 

LONG ISLAND CITY, N. Y 
| Marquette Mfg. Co., Inc., of Minne 
japolis, has announced a new serv 
lice to jobbers in the New York 
area with the opening of a ware- 
house at 48-14 36th St. 

R. W. Massey, field engineer, and 
F. H. Eckman, eastern district 
|manager, will be in charge of the 
new warehouse. 











SAFETY=CHECK 






MONTH: 


Only YoU —the Automobile Dealer — 
Can ‘an Make na SUCCESS 


Each year the National Safety Council and 
the Inter-Industry Highway Safety Com- 
mittee make a concerted drive to improve 
the mechanical condition of this nation’s 
cars and trucks. These organizations, the 


Remember: 


You can doa 
public service 
and boost your 
service busi- 
ness, too. 


N.A.D.A. and the car, truck and tire manu- 
facturers are pooling their efforts to call 
every American motorist’s attention to the 
urgent need for having his car SAFETY- 
CHECKED during the month of May. 


Success in this patriotic, public service 
drive really depends on you, for the auto- 
mobile dealer is the point of public contact. 
Help the drive—and help yourself! Identify 







your dealership. Use the official display 
materials, nineteen dramatic and colorful 
display pieces plus 100 Safety Folders at 
one low package price! Do all you can to 
promote SAFETY-CHECK inspections in 
your community. 









Check your factory representative for 
complete information, or send $16.45 
for complete Safety-Check Sales Kit to: 


MODERN DISPLAYS INC. 


DETROIT 24, MICHIGAN 


16141 HARPER AVENUE «+ 














ES s~P ut the Skids 
under Overtime Costs! 


Gain more production time in your 
factory by utilizing American Airlines 
Airfreight! We'll show you how it 
actually saves money as well as time. 


A\\ am 
\\, For further information, wire us collect- 


AVA American Airlines, Cargo Sales Division, 


100 Park Ave., New York 17, N.Y. 
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Lawsuits Affecting Dealers .. . 





Court D 


(Continued from Page 14) 


jealer’s deduction of expenses of 
a. automobile used in his business 
saying: 


The petitioner produced no evi- 
dence . . . of the amounts ex- 
pended.” 


* + 2 
Estimate Is Legal 
(NX THE other hand, modern 
4 higher courts consistently hold 
that if an automobile dealer uses 
an automobile for business pur- 


poses he is entitled to deduct the | 


expenses if he proves that the ex- 
penses actually were incurred. 

For illustration, in Wagner, 38 
Fed. (2d) 391, the litigation in- 
volved what percentage of mile- 
age an automobile was used for 
business purposes. The dealer had 
certain witnesses to testify that 
“at least 50 percent” was in con- 
nection with the business. Anoth- 
er witness testified “I would say 
that 90 percent of the time he 
left the office he would use the 
automobile for business.” 

In view of this testimony, the 
higher court allowed the dealer to 
deduct 50 percent of the automo- 
bile expenses from his gross in- 
come. 

Also, see Hubband, 2 B. T. A. 
1287. This court allowed a dealer to 
deduct 50 percent of the cost of 
operating an automobile because 
the dealer proved by testimony that 
he used the automobile in connec- 
tion with his business more than 
50 percent of its use. 

Of course, in order to have the 
above mentioned deductions ap- 
proved these dealers were com- 
pelled to resort to court procedure 
at considerable trouble, expense 
and inconvenience. Therefore, it is 
advisable that taxpayers, who de- 
sire to deduct automobile expenses, 
keep books proving the items of 
expense separately so that the com- 
missioner of internal revenue will 
approve the deductions without ex- 
pensive court procedure. 

List expenses, as follows: Depre- 
ciation (figuring five or six years 
as the life of the car); (2) gas and 
oil; (3) washing and greasing; (4) 
repairs and parts; (5) money ex- 
pended for new tires and cost of 
tire repairs; (6) garage and park- 
ing; (7) insurance; (8) state li- 
cense. 


e . oe 
State and Federal Taxes 


C'EDERAL taxes on gas and oil 
cannot be included in the ex- 
penses, but state taxes can be in- 
cluded. But you must keep proper 
books. 
For illustration, the outcome of 


Goodyear Reveals 








ecisions 


the leading case of Carey, 6 B. 
T. A. 589, clearly illustrates the 
importance of accurate bookkeep- 
ing. Here a dealer used his auto- 
mobile to go various places to 
attend to his business. He kept 
accurate account of expenses. The 
court said: 

“The automobile was used by 
him primarily in his business and 
such traveling was a necessary in- 
cident to his business. Hence, he is 
entitled to deduct depreciation and 
| the amounts paid for operating the 
car as ordinary and necessary ex- 
penses. He spent $498 in maintain- 
ing the car, and claimed $501.30 as 
depreciation, which amount is rea- 
sonable and should be deducted 
from gross income.” 

For comparison, and with respect 
to keeping detailed books, see 
White, 28 B. T. A. 698. This court 
said: 

“The petitioner (taxpayer) failed 
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Mobile Training Unit on Mack— 

LeTourneau equipment distributors were recently visited by these mobile training 
facilities throughout the northwest U. S. and western Canada. The unit consists of a 
Mack tractor and a 33-foot van-type, drop-frame trailer carrying a portable classroom. 











to show the cost of his automobile, 


| penses.” 























New Powder for 


Building Roads 


| 
AKRON.—Development of an en- | 
tirely new rubber powder for use | 
on roads was announced last week | 
by Goodyear Tire and Rubber Co. | 
here. 

Dr. R. P. Dinsmore, Goodyear re- 
search vice-president, described the 
new material as a finely-divided, 
free flowing powder made by co- 
precipitation of butadiene-styrene 
latex and a mineral filler. 

The new material, Dinsmore said, 
has been developed in cooperation 
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| ! Americe's Finest | 





with Berry Asphalt Co., Magnolia, 
Ark., one of the nation’s leading 
producers of asphalt road building | 
materials. | 

Several tons of the material have 
already been produced in Good- 
year’s plant here and a number of | 
test installations placed in the Mid- | 
west are being watched carefully | 
by research experts of Berry As-| 
phalt and Goodyear, as well as 
highway construction engineers. | 
Other test installations are planned 
this year, Dinsmore indicated. 

The rubber can be made avail- 
able in two forms, he said; as the 
co-precipitate with some of the fine 
mineral aggregate normally used in | 
bituminous concrete, or as a pre- 
mix with powdered asphalt. In ei- | 
ther state, the rubber is equally | 
effective, Dinsmore said. 





Consiie Babtere te Mees 


MONTREAL.—The national con- | 
vention of the Canadian Automo- 
bile Wholesalers and Manufactur- | 
ers Assn. will be held in Montreal | 
on March 17-18. 





As manufacturers of ROYAL TRITON 
motor oil, we're doing our best to help 
you in these critical times by sending 
more traffic into your service depart- 
ment. Here’s how we’re doing it: 


We've designed a hard-hitting ad 
campaign to appear throughout the 
year in the pages of LOOK, COLLIER’S, 
SATURDAY EVENING POST, TIME and 
NEWSWEEK. Each ad tells millions of 
motorists that the best way to get 
100% engine performance is to take 
their cars to their local car dealer's for 
expert maintenance and service. 


WHAT WE RE DOING 
TO HELP YOU WITH 
THIS PROBLEM ! 


SE RVICE DEFE 


In these ads, we're also telling mo- 
torists to ask for the finest motor oil 
money can buy when they come into 
your service department—that’s 
ROYAL TRITON, the amazing purple 
heavy-duty motor oil. 


ROYAL TRITON is the pioneer of the 
heavy-duty automotive oils, the type 
now recommended by leading car 
manufacturers for today’s precision- 
built cars. In many areas throughout 
the country, enterprising car dealers 


when it was purchased, or the | year. Some of the expenses are de-|an accurate allocation of the ex- 
amount of depreciation for the/ductible. We are unable to make 








75 


College to Replace 
Ford Trade School 


DEARBORN.—A gift of $1,000,000 
from the assets of the 36-year-old 
Henry Ford trade school, which 
will close in August, will be used 
to establish the Henry Ford Com- 
munity College of Dearborn, it was 
announced last week. 

Founded in 1916 by the late 
Henry Ford, the school has gradu- 
ated 8,000, among whom have been 
many civic and industrial leaders 
The new school will incorporate the 
present Dearborn Junior College, 
established in 1938. Approximately 
600 students at the trade school 
will return to their own community 
high schools at the close of the 
school year. 


Thugs Visit Palumbo 

PHILADELPHIA. — Armed rob- 
bers surprised the night watchman 
at Palumbo Motors (Mercury) and 
bound him hand and foot. Then 
they smashed open the safe and 
escaped with $3,713, Palumbo Mo- 
tors is owned by Frank and Wal- 
ter Palumbo, William J. Morrow 
and Don Battles. 





have already found that ROYAL 
TRITON means more customers, more 
sales, and more profits! 


INQUIRE TODAY about handling 
ROYAL TRITON in your automobile 
agency. Write to your nearest Union 
Oil Company office: 


OFFICES 
New ORLEANS —917 National 
Bank of Commerce Building 


CHICAGO 
1612 Bankers Building 


Los ANGELES 
Union Oil Building 
New YORK 

4904 RCA Building 


UNION OIL COMPANY or catirornia 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By George Deery 
Associate Editor 
Not all the rumors about ad ac- 
counts switching from one agency 
to another materialize, but the 
buzzing about the 
count in the past several months 
proved true last week when E. C. 
Dock, general sales manager of the 


division, announced the appoint- 
ment of Grant Advertising, Inc., 
as the new counselors, effective 


July 31. 

Ruthrauff & Ryan had handled 
Dodge car ads for close to 20 
years. This marks the second 
time in less than a year that a 
long-held account has gone to 
new hands. The other was the 
transfer of Packard from Young 
& Rubicam to Maxon, Inc., last 
December. Y & R had handled 
Packard for nearly two decades. 
R. W. Zarker, vice-president and 

general manager of Grant’s Detroit 
office, will be the account executive, 
it is understood. 


Dodge car ac-| 


shows the Mirror’s activities in 
behalf of youths in the forum, 
sports, concerts and festivals. 
There are also commendatory 
comments from political and edu- 
cational leaders. 


* 7 


Rose Offers Sports Show 
Jack Rose, 


has signed a contract for a quarter- 


hour radio show featuring sports- | 


caster Van Patrick. 

“Tiger Review” is aired every 
Sunday over station WKMH fol- 
lowing Van Patrick’s play-by-play 
broadcasts of Detroit Tiger exhibi- 
tion and scheduled games. 

* * * 


Bishop Is Ad Club Counsel 
Charles W. Bishop has_ been 
named counsel to the Adcraft Club 
of Detroit. Bishop, who resigned 
as aide to Abram _ vanderZee, 
Chrysler sales vice - president, 
earlier this year to enter law prac- 
tice, was formerly legal counsel to 





president, Louis Rose 
Co. (DeSoto-Plymouth), Detroit,|Nash Honors McBee Motor Co.— 


Del Rio, Tex., 
10-point select dealer award. Shown at the presentation are, 


McBee Motor Co. (Nash), 
| Martinson, assistant Dallas zone manager; 
| and J. E. Woosley, Nash district manager. 


163 new-car dealers in Metropoli- |Goodvear Plant Claims 
‘Highest Output of *51 


tan Washington, sponsored the 


show. 


* * * 


What Wynn Aims to Do— 
Wynn Oil Co., Azusa, Calif, plans 
sustained schedules in Life, Look, 
Saturday Evening Post, Collier’s, | 
Country Gentleman, Farm Journal, 
Progressive Farmer, True and trade | 
publications, Norman Maxwell, ad| 
vice - president, announced last| 


| Houston 





Tidy Upswing 
'|Marks Output 


‘Of Aluminum 


NEW YORK.—Production of pr 
mary aluminum and shipments <! 


sheet, plate and foil “got off t» 
ja fine start in 1952,” Donald 
| White, secretary of the Aluminur, 
| Assn., announces. 

Primary aluminum production 
|during January totaled 153,867,619 


pounds, a gain of 6.2 percent over 
}the December, 1951, total of 144 - 
| 907,819 pounds and 13.2 percent over 
| the January, 1951, figure. 

The association’s sheet division 
members reported aluminum shect 
and plate shipments of 80,316,518 
| pounds for January as against De- 
cember, 1951, shipments of 74,175.- 
| 416 pounds. This represented an in- 
| crease of 8.3 percent. 

Shipments of aluminum foil by 

AKRON.—Goodyear Tire & Rub-| the association's foil division mem- 
ber Co. synthetic rubber plant at/| bers were also higher, the total for 
is currently the largest | January being 6,537,465 pounds as 
producer of synthetic rubber in the | compared with December, 1951, 
world, Dr. R. P. Dinsmore, vice- | shipments of 5,454,190 pounds. 
president of research and develop- January shipments of permanent 
| ment, has announced. (and semipermanent) mold rough 

Operated by Goodyear Synthetic | castings ‘except pistons) reported 
Rubber Corp., the Houston plant’s| by members of the association's 
overall production in 1951 was 100,-|foundry division were 2,156,458 


has been presented with Nash Motors’ 
left to right, R. L. 
M. J. McBee, owner of McBee Motor Co., 








eRe OPER oe 


It is said that the move will in- | NADA. 
volve considerable expansion of 7 
Grant’s setup. R & R uses about 40| Post’s Show Issue 
persons on the Dodge account, a The Washington Post published 
large majority of whom are clerical! q@ special 20-page auto section on 
workers on the dealer cooperative| Feb. 22, the opening day of 
ad fund. Washington’s 23rd annual auto 

This department could conceiva-| show. A full-color picture of a 
bly be moved to the Grant office.| 1904 auto illustrated the front 
Kenneth S. Pratt is the account| page of the Post’s auto section. 
executive on Dodge for R & R. Complete information about the 

é S@ show was presented as well as a 
thorough round-up of the 1952 
N. Y. Mirror’s Youth Program | auto outlook. 

A 24-page booklet from the A total of 39 new-car dealers 
New York Mirror’s promotion ads were published in the Post, 
some representing groups of as 
many as 35 individual new-car 
dealers. The Washington Auto- 
motive Trade Assn., representing 


oa * * 


manager, Ted Clodius, describes 
that paper’s youth program for 
last year. 

A generous use of photographs 








One glance tells your customer 
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When you see the change at Berry Motors, 
DeSoto-Plymouth dealer, Robinson, III. 
(above), you can understand why more 
and more shops all over the country are 
installing Shure-built Service Equipment. 
Shure-built, all steel work benches, serv- 
ice benches, merchandisers actually sell 
more service .. . make bigger net profits— 
this extra profit pays for your Shure-built 





SERVICE MERCHANDISER-MODEL 
9200 Heavy Bonderized steel over 
one-piece welded frame. Complete 
with fluorescent light, blow gun and 
many other handy features. Nat- 


service equipment. 





MANUFACTURING CORPORATION 
1601 S. HANLEY RD. ST. LOUIS 17, MO. 


SUCCESSOR TO THE MANUFACTURING DIVISION OF NATKIN & CO. 
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week. | 111 long tons, Dinsmore said, which 


Wynn additive products, current-| topped the individual output of all | 


ly stocked by nearly 100,000 dealers | other faeilities engaged in the syn- 
in the U. S., are merchandised to} thetic rubber program. 


pounds, with a value of $1,249,937. 
December, 1951, shipments totaled 
2,182,298 pounds, with a value of 
' $1,190,270. 


sell more gas, oil, grease and even 
filters and other accessories, ac- 
cording to Maxwell. 

Maxwell described Wynn Oil! 
Co.’s policy as “TBA in reverse.” | 

He stated that an anlysis of sales | 
tickets used by dealers during the | 
company’s 1951 nationwide promo- | 
tional efforts, showed that for every | 
$1 of Wynn's additives purchased, | 
the “Wynn-won” customer  pur-| 
chased $2.38 worth of gas, oil, | 


grease, filters and other products. | 
* * * 


Counsel for Porcelainize 

E. M. Freeman, of Freeman & 
Freeman, Inc., Denver, makers of 
the Porcelainizing process, for 
protecting auto finishes, has an- 
nounced the appointment of 
Schipper- Webb Associates, De- 


troit, as public relations counsel. 
* of * 


| Herts Ups Budget 

Expenditures for ads by the Hertz 
Driv-Ur-Self System have more 
than doubled since 1947, Walter L. 
Jacobs, president, said. The system 
will spend $1,950,000 for local and 
national ads in 1952, he added. 

Of that amount, $650,000 will be 
spent for national advertising, Ja- 
cobs revealed. This is in contrast 
to an expenditure of $260,000 in 
1947. In 1952, the Hertz system will 
spend $1,300,000 in local communi- | 
ties compared with $520,000 in 1947. | 

The Chicago office of Camp- 
bell-Ewald has handled the ac- 
count since its start, under the 
supervision of Earll Clements, 

vice-president. 

Expanded magazine advertising, 
continued use of radio and experi- | 
mental use of television are plan 
ned for next year. Joseph J. Sted- | 
em, vice-president of Hertz, re-| 
ports that ads for car rentals will 
be up 30 percent in the next 12 
months and that truck leasing pro- 
motion will be increased by 25 
percent. 





* * * 


Fruehauf in Papers 

Nearly 200 newspapers in the ma- 
| jor cities and varied trade and 
| general interest magazines are be- 
|ing used by Fruehauf Trailer to 
|promote Fruehauf all-steel “Unit 
Built” truck bodies. 

The series, which is being used 
on a@ regular and continuing 
schedule, features four two-col- 
umn by seven-inch newspaper 
ads. The list of newspapers in- 
cludes 31 Fruehauf factory branch 
cities, all cities of 25,000 or more 
under these branches and cities 
having Fruehauf resident sales- 
men. 

Placed by the Allman Co. of De- 
troit, the ads headline the fact that 
| Fruehauf truck bodies can be used 
|in over 500 combinations. They 
j}also cover construction features, 
| options (standard and special) and | 
| servicing. 





| 


* * * 


Romano Sponsors 

Alfred R. Romano, president of 
Romano Brothers (Hudson), Har- 
rison, N. J., has announced that 
the firm is sponsoring the Bob 
Hart show on WNJR. 
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“Big Deal”! I’m changing to 


ii AUTOS AND TRUCKS... 
es PAK-JAK HI and LOW GEAR, 
@@@ with DETACHABLE 

ADAPTORS for 
TRANSMISSIONS and Only $49. G4 

DIFFERENTIALS . . 

This Revolutionary chew Tool Has Many Other Uses for 
SERVICE CALLS on Late Model Low 
IDEAL Fender Autos, INSTALLING MOTOR SUP- 
PORTS, BODY & FENDER WORK, etc. 


A MUST for Efficient Automotive Service .. . 
Pays for Itself . . . WRITE for Literature TODAY. 


TOW BAR SALES COMPANY 


wet 40 South Clinton St. Chicago 6, Illinois 
























| ‘gTOCK! America Finest Gute Compass 





25th YEAR POS T 


Since 1927 Dinsmore Compasses have made driving 
easier, safer and more enjoyable for motorists all 
over the world. Today these precision made, fully 
jeweled Dinsmore compasses are standard equip- 
ment on many of our finest cars. 
LIST, Only $5.49 Illuminated. 
if your jobber is not stocked, order direct. All 
Dinsmore compasses are fully guaranteed. 
WRITE FOR COMPLETE LITERATURE 


DINSMORE Cowen 





FITS ALL CARS 
1815 Kelso Street Flint 1, Michigan 






AMERICA’S FIRST MANUFACTURER OF AUTO COMPASSES | 
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supports Herlong Clause in Testimony . 





Freed Asks Repeal of Reg. W 


TASHINGTON. — Testifying on 

the Defense Production Act | 
fore the Senate Committee on 
inking and Currency, Charles C. 
Freed, chairman 
of NADA’s Na- 
tional Affairs 
committee, 
these important 
points last week: 

1. Dealers can- 
not get along 


y 


tection that Con- 
gress provided for 





retailers in the 
Herlong amend- 
Charles C. Freed ment. 


2, Credit controls on automobiles 
are no longer necessary in the in- 
terests of the defense program. A 
formal plea was made for repeal of 
Regulation W. 

3. There was never any excuse 
for imposing credit controls on used 


cars. 


* * * 


ACKING up his statement on 

the Herlong amendment, which 
protects dealer discounts, Freed as- 
serted: 

“The earnings of automobile deal- 
ers have been seriously affected by 
the drastic curtailment of new-car 
business. 

“While volume has gone down, 
the cost of doing business is still 
going up.. 

“For the year as a whole (1951) 
operating profits dropped 26.8 
percent from 1950. Fixed expenses 
were up 6.5 percent.” 

Freed said that in November 
alone, with about 25 percent less 
new-car volume than in November, 
1950, profits were down 35.6 percent. 

“Profits will be down even more 
this coming year,” Freed said, “due 
to the substantial cuts in automo- 
bile production already announced.” 

He added that the November 
check indicated that many dealers 
reported they were already operat- 
ing in the red. 

* * 

REED said that dealers look 

with real alarm on any threat 

of a continued regimented economy. 

“T can assure you,” he said, “that 
the average automobile dealer of 
this country is finding it most dif- 
ficult to operate under the com- 





Baltimore Dealer 
Agrees to Rebates 


BALTIMORE. — A Dodge-Plym- 
outh dealership here will refund 
$18.50 per car to at least 74 buy- 
ers of 1951 models, according to the 
terms of an agreement reached here 
last week between the dealer and 
the district OPS office. The OPS 
said the violations were due to spe- 
cial charges not allowed under SR 
5, including advertising, lube cer- 
tificate and “special finance re- 
lease fees.” 

Hugo R. Hoffmann, district OPS 
director, contended that the over- 
charges were “industrywide,” and 
that similar agreements with other 
dealers will follow soon. He re- 
fused to identify the dealer involved 
in the agreement. 

The Automobile Trade Assn. of 
Maryland has argued that the 
charges are “traditional” with the 
dealers, that it considered the 
prices charged legal during the 
OPS base period and that it would 
fight any court action on the mat- 
ter. One Dodge-Plymouth dealer 
here already has been sued by 
OPS over 1951 transactions. 
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without the pro-| 
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SAMPLE WUNCOTE 


Dresses and Cleans Rubber 
Floor Mats, Tires, Kick Pads, 
in one operation. Removes 
Water Rings, Restores Or- 
iginal Color, Leaves Protec- 
tive Natural Finish. (Dealer 
Shop Tested.) 

BARRY AUTOMOTIVE CO., 
1362 West 65th St., 
Cleveland 2, Ohio 

RRR iccseevsss . 


10 
USED 
CAR 

MGR'S 


City and State....... 








| Plicated and confused regulations 
| Imposed by the Office of Price Sta- 
| bilization. 

“This confusion makes it prac- 
tically impossible for us to know 
whether or not we are in com- 
pliance.” 

Freed said that dealers believed 
| that the best possible move at this 
| time is the simple extension of the 
| Defense Production Act, as amend- 
ed last year, for one year with the 
exception that Regulation W_ be 
| eliminated. 

“It is generally accepted,” he said, 
“that credit controls were author- 
ized by the Defense Production Act 
of 1950 to help provide more ma- 
terials for defense production and 
to curtail normal civilian  pur- 
chases. 

“Today the situation is quite dif- 
ferent from what it was when Reg- 
ulation W was first imposed. 

” + * 


E WOULD compare the pres- 

ent operation of Regulation 
W, insofar as automobiles are con- 
cerned, with the purposes for which 
credit controls were originally im- 
posed. 

“First, let us consider the matter 
of materials for defense production. 
Critical materials for all production 
are controlled by the National Pro- 
duction Authority. 

“Whether or not Regulation W 
exists, the manufacturers of auto- 
mobiles will be allowed by the Na- 
tional Production Authority to pro- 
| duce only a limited number of new 
automobiles during the year. 

“Regulation W has no connec- 
tion whatsoever, as we can see, 
with the allocation of materials. 
As far as providing materials is 
concerned, we consider it useless. 

“This is certainly true of used 
cars. The used car has no connec- 
tion with the conservation of criti- 
cal materials because the used car 
is already a finished product. 

“On Dec. 31, 1951, the average 
NADA member had 18 used cars 
for sale. Surely we cannot say that 
restricting the sales of these cars 
will, in any way, have any effect 
on the supply of critical materials 
for defense production. 


ECOND, let = annsiies the po- 
sition of Regulation W in the 
inflation picture. We do not speak 
as trained economists; we speak 
only from the standpoint of prac- 


| tical businessmen. In weighing the 


cold facts after some 18 months of 
experience, we do not believe that 
restricting installment sales of au- 
tomobiles has been the important 
factor in retarding inflation.” 

Freed cited changes since Regu- 
lation W was imposed. Following | 
the drastic production cuts made 
effective during the last half of 
1951, he said, new-car sales declined 
22 percent from the high level of 
1950. During the period from Nov. 
1, 1950, to Dec. 31, 1951, total out- 
standing automobile installment 
credit dropped about 4.4 percent, or 
$188,000,000. 

From _ the 


Conn. Auto Trade 


best information 








Leads Sources | 


Of Tax Revenue 


HARTFORD, Conn.—Automotive | 
trades continue to be the biggest | 
single source of sales tax income, 
producing approximately 20 percent 
of all income from the 2 percent 
levy, it has been announced here. 

Figures released by State Tax 
Commissioner William F. Con-| 
nelly for the past July-September 
period, show that the automotive 
industry, including private sales of 
vehicles, contributed $1,632,440 of 
the $8,505,230 total in sales and use 
tax income for the quarter. 

According to Connelly, vehicle 
sales by dealers produced the high- 
est single income, $1,051,722. Private 
sales, those not handled by dealers, 


private transactions had been ex- 
empt from the tax until last June. 

The rest of the motor vehicle 
income comprised $95,000 from gas- 
oline service stations, $72,000 from 
automobile accessories, $77,000 
from garages, $97,000 from manu- 
facturers and the remainder from 
jobbers and other sources. 

Chain stores were second, with 
. | $1, 376,632, and the building groups 
'were third, with $1,116,000. 





brought in another $189,295. These | 





available now, new-car produc- 
tion for this year is expected to | 
be drastically curtailed from pro- 
duction totals of 1950, Freed said. 
“In the face of a declining vol-| 
ume of this magnitude,” Freed 
asked, “how can it be assumed that 
automobile installment credit could 


possibly reach such _ inflationary 
proportions that controls, with all | 
their hardships and_ inequalities, | 


would be desirable or necessary?” | 
* * * 

— said that price increases 

and increased federal excise 

taxes have virtually nullified any 

benefits anticipated in the slight 
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Veterans of Foreign Wars 
of the United States 


| Straight ‘1 n Narrow 

‘Non - Skid’ Car Device 
Appeals to Richmond 
RICHMOND, Va. Invented by 
William Ross of Los Angeles, 
which is said to prevent 
jan automobile from skidding on 
| slippery roads “sounds mighty in- 
| teresting” to John T. Hanna, traffic 
engineer here. 

Hanna wrote a letter to the in- 
|ventor asking him if the device, 
ealled “gyroskid control,” could be 
obtained for experimental use on 
a police car in this city. The in- 
vention presently is being marketed 
in Los Angeles. 

Made of a 36-inch long steel tube 
weighing 45 pounds, the device is 
installed on the vehicle parallel 
with the rear axle and, according 


| Dr. 
la device 


| 
| 





relaxation by Congress in terms of 
15 to 18 months. In other words, 
the vast number of families who 
must use time payment methods 
to purchase needed and essential 
automotive transportation have not 


mobile 
$5,231 millions on Dec. 31, 1951. 


disposable income at the end of 


last year was $222.6 billions. Auto- 
installment credit totaled 


Therefore, of the total disposable 


to its inventor, acts as a counter 
centrifugal force. 

“It prevents skidding even on fast 
stops,” says Dr. Ross. 








income, automobile installment Wondering how new-car and truck pro- 

been helped. credit accounts for only 2.35 per- | duction and sales are making out? AUTO- 

“In most instances,” Freed said, y 400 P MOTIVE NEWS gives you the entire story 
cent. every week throughout the year. 


“the low income wage-earner and 








the defense worker have been 
forced by Regulation W to give 
up all hope of buying a new auto- 
mobile or a late model used auto- 
mobile, while those in a better 
financial position are able to uti- 
lize their savings and investments 
to purchase new vehicles.” 

Freed cited these effects of Regu- 
lation W: 

1. It creates class buying, forcing 
low-income workers out of the new- 
car market into used cars. 

2. It aggravates the safety prob- 
lem in many cases by forcing buy- 
ers to acquire automobiles that 
should not be on the roads. 

3. It fails to take different price 
ranges into consideration, putting 
a heavier burden on those in the 
West and distant states because 
of higher transportation costs. 

4. It is discriminatory. It does | 
not take money out of circulation; 





man will not be able to purchase. 

It is also discriminatory in that 
it regulates only a very small per- 
centage of the total national dis- 
posable income. 


Custom built, naval architect designed, 

six, heated cabins designed for comforta 
weather, good sea boat. Original tests 
Beautiful monel galley, Propane gas stove 
bulkheads, 
Sheets, blankets, china, silver, 
Special price for quick sale $15,000. Wo 
Chrysler as part payment. Specifications 





| 
| 
it merely designates that the = 


Government sources say that the 





YACHT FOR SALE 


self-bailing cockpit, automatic electric bilge pumps, 
protection. Engine, boat and equipment in splendid condition. 

yacht chairs, 
Stored in Toronto boathouse, inspection anytime. 


Cc. R. PROUT 
STE. 433 ALEXANDRA PALACE HOTEL, TORONTO, ONT. 
Phone Empire 3-505! 


40-foot yacht, mahogany throughout. Sleeps 
ble living. Capable of — anywhere, any 
22 mph., 225 H.P. All mahogany one 
with oven, electric refrigeration. by ty 
automatic COs 
fishing tackle, etc. ready for cruising. 
uld take new Cadillac, Packard, Lincoln or 
and photographs on application. 














TORTY YEARS /l 


AG... 


aWi OF ic was a Car! 





O 


NE of the early cars was a WOLF. Other automobiles built about 
40 years ago, and named after animals were, among others: 
WOLVERINE, ELK, LION, BADGER, WHIPPET, FOX, BUF- 


FALO, COLT and APPERSON JACK RABBIT. 


Of the 1775 makes of automobiles ever manufactured in this country, 


only 12 of those produced 40 y 


The RED BOOK, founded 40 years ago, is still going strong because 
of its practical and profitable benefits to subscribers. Both The RED BOOK 
and The BLUE BOOK Used Car Appraisal Guides supply an outstand- 
ingly dependable and unbiased appraisal service. It also provides OPS 
ceiling price data conveniently arranged for quick reference. This service 
is used everywhere by new and used car dealers, sales-finance companies, 


banks, insurance organizations 





average retail, also basic ‘‘as is”’ 
value figures and maximum Regulation 
serial and motor numbers, weights, detailed specifications, insurance 
symbols are given and, in addition—OPS CEILING PRICES, also NET 
figures arranged for quick reference. Truck appraisals are supplied on 


vehicles up to 1% ton capacity 


GIVEN! Free with new sub 
LAWS AT-A-GLANCE,” a 
book containin 





RED BOOK and BLUE BOOK Used Car 


Special 40th ANNIVERSARY OFFER 
Get this Book Without Charge 
—1952 Edition 


most important 
auto laws of all states, State Administration 
Agency, license plate colors, etc. Tabulated for 
rapid reference and alphabetically arranged. 


NATIONAL USED CAR MARKET REPORT, Inc. 


ears ago have survived. 


and others. 


With This Guide You Can Reduce Over-Allowances! 


Each of the three regional RED BOOK handy pocket editions contains: 
or wholesale appraisals; average cash 
“W” loan values. Factory prices, 


rating and without extra charge. 


Dependable Val 


2 or More Subscri 


scription, "MOTOR 
24-page, vest-pocket 


rovisions of 2 or More Subscri 


MONEY BACK 


Appraisal Guides — 


National Auto Parts & Labor Manual. } 


900 SOUTH WABASH AVE., CHICAGO 5, ILL. 








Single Subscription—all issues 





THE BLUE BOOK 


Deluxe edition, 8/2” x 11”, 





254 pages. Leatherette 
cover. Contains appraisals 
and identification data, 
nation-wide for all three 
regions of the U.S.A. Also 
contains appraisals on 
trucks, regardless of ton- 
nage capacity rating. Ideal 
for bank, sales-financecom- 
pany and automobile ex- 
ecutives. 


vations Recognized All Over the World 


RED BOOK Regional Pocket Edition 
Single Subscription—all issues 


BLUE BOOK EXECUTIVES EDITION 


Deebiatsusassoekbemeaeeen $ 7.00 
OGIIURR, sicsccccsdcocedcsoceacan 6.50 
cusebss densest eeaecceeee $15.00 
ne PPO PT EET OT Pe rr 13.50 


For 40 years our policy has been: SATISFACTION GUARANTEED OR 


SIGN ond CLIP~ MAIL THIS SLIP Today! 


Acceptance of Free “7 
“MOTOR LAWS AT-A-GLANCE” 
The latest new 1952 Edition 
Sure | con use THE RED BOOK (or BLUE BOOK) and 
would like “MOTOR LAWS AT-A-GLANCE” sent free 
with subscription. [) Check enclosed. () Send C.0.D. 
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Sloan and Wilson Blame Taxes, Controls . . . 





GM’s Profit Drops 39% 


(Continued from Page 2) 
the common stock, after deducting 
dividends of $13,000,000 paid on the 
preferred stocks, was $493,000,000. 
In 1950 net income was $834,000,000 
and the amount earned on the 
common stocks was $821,000,000. 

In spite of a substantial decrease 
in net income, GM provided the 
largest taxes in its history in 1951. 
Provision for United States and 
foreign taxes on income totaled 
$983,000,000, including $177,000,000 
for excess profits taxes. 

Provision of $158,000,000 for other 
1951 taxes, including state and local 
taxes and the company’s share of 
social security taxes, made GM’s 
total 1951 tax bill $1,141 million. 

The tax bill was equivalent to 
$2.25 for each dollar of net in- 
come and $3.14 for each dollar in 
dividends. It amounted to $13.04 
per share of common stock. 

Net working capital amounted to 
$1,457 million at Dec. 31, 1951, com- 
pared with $1,506 million at Dec. 
31, 1950. Cash accounts showed a 
decline for the year, primarily be- 
cause increased funds were re- 
quired for accounts receivable and 
inventories. 

Inventories at the end of 1951 
totaled $1,141 million, compared 
with $889,000,000 at Dec, 31, 1960. 
The rate of inventory turnover 
dropped as a result of lower 
civilian volume and the necessity 
of accumulating inventories for de- 
fense production, GM said. 

Employment in General Motors 
plants in the U. S. decreased dur- 
ing the second half of 1951 because 
of government curtailment of auto- 
mobile and truck production, the 
company said. Despite higher 
hourly earnings, total U. S. hourly- 
rate payrolls were less in 1951 than 
1950. 

Average hourly-rate employ- 


Md. Supports Bill 
To Establish Rates 


On Finance Deals 


ANNAPOLIS, Md.—The Automo- 
tive Trade Assn. of Maryland has 
indorsed a bill establishing finance 
charges on retail installment sales 
of automobiles. 

J. Cavendish Darrell, general 
manager of the association, said 
members of his group favor the 
proposal which would insure rea- 
sonable finance rates for everyone. 

The bill, sponsored by Delegate 
Preston A. Pairo jr., and now be- 
fore the house judiciary committee 
for study, would set a sliding scale 
of charges, averaging less than 10 
percent on the purchase of motor 
vehicles. Presently there is no fixed 
figure for finance charges. 

Darrell recalled one instance in- 
volving a conditional sales con- 
tract on a car purchased for $2,195. 

“Although the buyer paid the one- 
third down payment, the price on 
delivery, finance charges and in- 
surance totaled over $600, resulting 
in his having to pay $2,133 in addi- 
tion to the down payment,” Dar- 
rell said. 








ment in the U. S. was 310,173 in 
the fourth quarter of 1951, or 
about 43,000 fewer than in the 
first quarter, a statement issued 

prior to distribution of GM’s 1951 
annual report said. 

Defense deliveries by GM in 1951 
met scheduled government orders 
and were substantially higher than 
in 1950 but were not large enough 
to offset the decline in production 
of cars, trucks and other civilian 
products in the second half result- 
ing from government restrictions, 
the company said. 


It was further stated that even 
when GM’s new and highly techni- 
cal defense assignments to reach 
the production stage later in 1952 
or early in 1953, the volume of de- 
liveries, as now scheduled, will be 


Buick Reveals 
Nickel Savings 


In Many Parts 


CHICAGO.—Buick has _ success- 
fully eliminated nickel in commer- 
cial production with the exception 
of exhaust valves, heat tubes and 
functional plated parts, the So- 
ciety of Automotive Engineers Chi- 
cago section, was told last week by 
Vernon E. Hense, Buick’s chief 
metallurgical engineer. 

Hense further pointed out that 
the major alloying elements which 
are not restricted and are still 
available for commercial produc- 
tion include chromium, manganese 
and boron. 

For case-hardened applications 
where core proverties are not the 
criterion, he added, carbonitriding 
of plain carbon or low alloy steels 
can conserve alloy, since nitrogen 
is effective in increasing case hard- 
enability. Considerable alloy steel 
has been eliminated, he declared, 
by the use of carbonitriding, induc- 
tion hardening and flame harden- 
ing of carbon steels. 

During 1941 and early in 1942, 
Hense said, Buick used 1,500 tons 
of manganese boron steels in the 
production of such parts as axle 
shafts, steering knuckles and trans- 
mission gears which, he asserted, 
would probably be classified as 
14B00 under the present SAE num- 
bering system. 





| 





far less than GM’s capacity to pro- 
duce. 

The average number of hourly 
rate employes working in the U. S. 
totaled 326,418 in 1951, compared 
with 336,933 a year earlier. Total 
hourly rate payrolls in the U. S. 
were $1,292,857,463 in 1951, as 
against $1,324,259,427 in the preced- 
ing year. 

On the progressive restriction 
of automotive output, the report 
said that “the vital importance of 
automotive transportation does 
not appear to have been recog- 
nized by the government in fixing 
production quotas, Automobiles 
have been classified as nonessen- 
tial products, Furthermore, in the 
case of GM, its 1951 quotas were 
fixed at lower percentages of to- 
tal industry production than it 
attained in 1950.” 

That the decline in employment 
was not greater was due in large 
part to careful planning, the report 
declared. 

GM hourly rate employes in the 
U. S. earned $76.17 weekly on the 
average in 1951, compared with 
$75.58 in the previous year, accord- 
ing to the report. Although hourly 
earnings were higher in 1951, the 
increase in weekly earnings was not 
greater because the reduction in 
overtime caused average hours 
worked each week to drop from 41.5 
in 1950 to 38.9 in 1951, the company 
said. 





Tenn. Title Law Helps 
Regain 2,000 Cars 


NASHVILLE. — Nearly 2,000 
stolen motor vehicles in the state 
have been recovered since the 
state title law went into effect 
last July, the Tennessee Auto- 
motive Assn. reported. 

“This is conclusive evidence as 
to how badly Ten e ded 
the law,” the association de- 
clared. week about 50 
stolen autos are being turned up 
by the title law division of the 
department of safety.” 

The association is urging deal- 
ers to advise their customers of 
these facts and to “impress upon 
them that the title law was en- 
acted for their protection.” 











Reserve Board Studies 
Permanent Reg. W 


(Continued from Page 2) 


sents transactions within the scope 
of the regulation. 

“Moreover, for much of the in- 
stallment credit not presently regu- 
lated, the customary and prevailing 
terms in the trade are more strict, 
particularly with regard to maturi- 
ties, than those now provided by 
the regulation,” Martin said. 


“The terms initially effective, on 








Winner of Rootes Sales Campaign— 


Larry Reed (second from left), salesman for Williamson Motors (Rootes Group), Los 
Angeles, is presented with a gold watch by Brian Rootes, western hemisphere director 
for Rootes, for winning a retail sales campaign on Hillman Minx cars carried on there. 
The company said that it was the first incentive award program that has been carried 
on by the company in the U. S. Looking on are Henry Henkel, western states manager, 


and Peter Satori, Los Angeles distributor. 





Sept. 18, 1950, were only slightly 
more restrictive than the average 
terms prevailing in consumer mar- 
kets in the period just preceding 
the regulation.” 

Martin further noted: 

“Under the terms of Regulation 
W in effect from September, 1950, 
through July, 1951, the inflation- 
ary expansion of outstanding in- 
stallment credit came to a halt. 
In this 10-month period there was 
a net decline of $441 million in 
installment credit outstanding. 
This decrease contrasts with an 
expansion of $2.7 billion in this 
type of credit during the corre- 
sponding period from September, 
1949, through July, 1950.” 

Martin pointed out that during 
the late spring and early summer 


»|of 1951 there was a noticeable de- 


cline in demand for consumer dur- 
able goods from the exceptionally 
large volume of purchases in De- 
cember and January and in the 
summer of 1950. This reduction in 
demand, he said, reflected in part 
the restrictive terms of Regulation 
W and also a natural reaction from 
the heavy volume of consumer buy- 
ing during the earlier periods. 

“The general inventory situation 
later did not seem to the board 
to be of such proportions as to 
warrant relaxation of these credit 
restrictions,” Martin said. 

“The regulation was changed, 
however, on July 31, 1951, to give 
effect to the limitations on the 
board’s authority to establish mini- 
mum down payment and maximum 
maturity requirements imposed by 
Congress in the Defense Production 
Act amendments of 1951.” 





1902 Rambler in AAA Birthday Parade— 


This 1902 Rambler chugged through heavy snow in a recent Chicago parade tc 
help American Automobile Assn. celebrate its golden anniversary. Of the eight an 
cient autos in the parade, all but one made the trip under their own power. Nast 
also is celebrating its 50th anniversary this year. 








Rouge Reds Under Fire 


UAW Moves to Oust Officers as Local 
Is Branded in Hearings 


(Continued from Page 1) 


the long-brewing struggle for union 
power. 
* * * 

S THE sensational Detroit hear- 

ings closed Wednesday night, 
the UAW-CIO heard renewed de- 
mands that Communists be expelled 
from the union. The UAW constitu- 
tion forbids Communists from hold- 
ing union office but permits them 
to remain members and hold auto 
plant jobs. 

Rep. Jackson, California Renubli- 
can and committee member, de- 
clared that the Communist threat 
in the labor movement would be 
squelched if party members were 
barred from membership. 

Romano, who testified for five 
hours on his experiences as a 
Communist leader in Local 600, 
said expulsion of Communists 
would be “undemocratic” and ar- 
gued that the best way of han- 
dling the problem is to “beat 
them at their own game of in- 
filtration and behind-the-scenes 
maneuvering.” 

But Ramano indicated that the 
1953 convention of the UAW would 
seriously entertain proposals. to 
tighten the restrictions on Commu- 
nist members. 

Called to answer Romano’s 
charges and positive identifications, 
several officials of Local 600 rocked 
the Federal building hearings with 
accusations that committee mem- 
bers were “anti-Negro” and advo- 
cates of “lynch law.” 

+ * . 

ONFRONTED by belligerent 

witnesses, Committee Chairman 
Wood lost his poise on several oc- 
casions and ordered one suspected 
Communist to “shut up and get off 
the stand.” Observers in the packed 
courtroom felt that the name-call- 
ing of the alleged Communists was 
part of a premeditated campaign 
to inject a boisterous note into the 
incriminating accounts given by 
Romano and Tappes. 

In dictating the policies of Local 
600, Romano told the committee, 
Communists rank Russian interests 
ahead of their professed concern 
with the lot of the working man, 
Negroes and minority groups. 

“During the war, when Russia 
was fighting on our side, UAW 
Communists promoted a piecework 
production plan designed to step 
up defense output,” Romano re- 
lated. 

“Now, with the Russians on the 
other side, Local 600 and the 
Communists want a 30-hour week 
to cut U. S. defense production. 
Of course, they tie the 30-hour 
work week in with 40 hours’ pay 
to make the whole proposal more 
attractive to the working man.” 

Romano said that the pro-Com- 
munists in the Ford local are more 
numerous and menacing than the 
actual party card-holders. He esti- 
mated that policy of the 60,000- 
member local is guided by 2,000 





Johnstown Show Profit 
Given for Memorial 


JOHNSTOWN, Pa. — A. F. 
Niessner has turned over the 
$1,002 profit made at the Febru- 
ary auto show to the Cambria 
county war memorial for the 
Johnstown Automobile Dealers 
Assn., of which he is president. 

The show drew 17,000 visitors 
and sponsors expect to double 
that figure next February. 








pro-Communists, including “150 or 
175 actual members of the party.” 

Romano said that UAW Presi- 
dent Walter P. Reuther is the fig- 
ure in American life most hated by 
Communists. The Local 600 leader- 
ship are political opponents of Reu- 
ther and his slate of international 
officers. 

* + . 

ne and Tappes identified 

© William Allen, Detroit corre- 
spondent of the Communist Daily 
Worker, as a key policy-maker for 
the Ford local, though Allan was 
not a Ford employe. Tappes said 
that in 1945, when he was an officer 
of Local 600, Allan demanded that 
he join the Communist party. Al- 
lan at that time headed the Ford 
branch of the Communist party. 


Tappes, prominent in Detroit 
Negro circles, joined Romano in 
repudiating Communist claims that 
the party is the only true force 
working for Negro auto workers. 
The witnesses said that the Com- 
munists have “miserably failed” to 
enroll substantial support in the 
Negro community. 

Elsewhere along the labor 
front, the salesmen’s strike 
against several Milwaukee deal- 
erships appeared to be fizzling 
out last week. The striking union 
admitted it lacked proper organ- 
ization and said organizing work 
would be continued with hopes 
of calling a strike at other deal- 
erships in the future. 

A Virginia house committee killed 
a bill to permit limited union shops 
in the state. Virginia now bans all 
forms of compulsory unionism. 

The NLRB ordered collective-bar- 
gaining elections on UAW member- 
ship claims at Sebewaing (Mich.) 
Motor Sales, Inc., and four Bad Axe 
(Mich.) dealerships—Huron Chev- 
rolet Sales Co., Flannery & Sons, 
Mason Motor Sales, Inc., and 
Thumb Motor & Equipment Co. 
The AFL International Union of 
Operating Engineers won NLRB 
approval for a backshop election at 

we Buick Co., Chattanooga, 
enn. 





| City Dealers Hit 
Grand Rapids’ 
Car Pool Plan 


GRAND RAPIDS, Mich. — The 
Grand Rapids Passenger Car Deal- 
ers Assn. entered a protest here 
last week against a city plan in- 
volving the establishment of a car 
pool for the purpose of operating 
the cars for a six-month period at 
little or no cost. 

Under the term of a bid entered 
by Universal Car and Service Co., 
the city may buy a minimum of 20 
standard Fords, equipped with de- 
luxe heaters, at $1,449.42 each—or 
a discount of 14.4 percent below 
list price. 

The city would then operate the 
cars for six months, or 10,000 miles, 
and resell them, hoping to get the 
discounted purchase price of each 
car in return. 

The dealers protest was lodged on 
the grounds that on or about June 
30, the market here would be flood- 
ed with nearly new models, and im- 
pair the market for brand-new 
ones. 

The city said that it would re- 
Sell the used cars only to dealers, 
however, and not to individuals. 
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NADA Calls ‘Herlong’ Vital . . . 





Dealers Ask Congress | 
To Kill Regulation W 


(Continued from Page 1) 


‘50s, 21 months, and on '46s and ‘47s, 
18 months. 

Freed was kept on the stand for 
a full hour answering questions. 
The question and answer period re- 
vealed some of the auto dealers’ 
difficulties with OPS, particularly 
in connection with prices, discounts 
and confusing orders. 

* * * 


yp brought from Sen. May- 
bank, chairman of the banking 
group, the warning that the Senate 
“watchdog” committee, of which he 
also is chairman, “would make it 
a point to see that OPS regulations 
are administered in accordance 
with the intent of the law.” 

During the same period this phil- 
osophy also was voiced in general 
terms by both the witness and the 
committee: 

The government recognizes the 
economic necessity for keeping 
the automotive industry produc- 

ing cars, as exemplified by re- 
cently increased materials allot- 
ments. To complete the cycle 
those cars must be sold; not per- 
mited to accumulate because of 
such an obstacle as Regulation W. 
The Freed reply to that was that 

the cars would be sold, but that 
with Regulation W in effect as at 
present, they would not reach the 
workers who need them most. 

In a morning session the previous 
Friday, Lloyd and OPS Chief Ellis 
Arnall conferred personally. The 
NADA chief went on to FRB of- 
fices that afternoon. 

i . . 

LOYD told FRB Gov R. M. 

Evans, who is administratively 





Sales 


(Continued from Page 6) 


York have not yet reported, 
reached an estimated total of 311,- 
000 units, about one-third under 
the 472,766 new cars sold in Jan- 
uary, 1951. 
. . * 

ALES in February were close to 

this figure, early reports indi- 
cate. Most areas, which have re- 
ported totals, listed figures very 
similar to their January accounts. 

Toledo, for instance, recorded 

1,186 new-car sales in February, 
against 1,146 in January. The de- 
cline for Toledo from February 
of last year amounted to about 
20 percent. 

Birmingham, Ala., listed 810 new- 
car registrations in February, com- 
pared with 790 in January. Feb- 
ruary’s total in that city was near- 
ly 30 percent under the comparable 
year-ago figure. 

Cleveland’s February new-car 
sales total showed the stability of 
the market strikingly. The month’s 
total was 4,398, against 4,391 in 
January. Measured against Feb- 
ruary of last year, the total was 
down about 30 percent. 

= * 


N OPPOSITE trend was noted 

in Columbus, O. New-car sales 
there in February slipped to 1,162 
units, against 1,239 in January. 

Detroit more than made up for 
this, however, as Wayne county 
dealers sold 10,091 new cars in 
February, versus 7,487 in Janu- 
ary. Detroit’s February figure 
was about one-third below the 
same year-ago mark. 

A report from New York char- 
acterized the new-car market as 
steady in the first part of March, 
after a slight decline in February. 

” . o 


INNEAPOLIS experienced im- 
+ provement in February over 
January, but the decline in the 
number of cars coming into the city 
has cut volume almost in half from 
the year-ago level, dealers ‘said. 

Inclement weather in several 
areas dealt the market a set- 
hack early in March. Kansas City, 
for instance, was hit by one of 
the biggest snowstorms in its his- 
tory. 

Several New England states also 
were in the path of storms which 
dealt new-car sales prospects a 
setback. New England dealers have 
been up against a tough selling 
problem which the weather hasn’t 
eased any. 


responsible for Regulation W, that 
“this is a mobile nation; our pro- 
duction, our way of life and our 
very existence depend on our mo- 
bility as a nation.” 

“When you tamper with our in- 
dustry through credit controls, or 
any other controls,” Lloyd told 
Evans, “you tamper with America’s 
productivity, and when you disturb 
productivity you seriously threaten 
the strength and vigor of the en- 
tire economy. In this way, our in- 
dustry differs from all others.” 

At OPS Lloyd went with Arnall 
from soup to nuts, so to speak, 
through all NADA disagreement 
with past price agency regula- 
tions and orders. He stressed par- 
ticularly the association’s inter- 
est in protecting auto dealers’ his- 
toric and traditional discounts. 

Lloyd reminded Arnall that when 
OPS denied the dealers their his- 
toric discounts on the 3% percent 
price increase awarded manufac- 
turers last year, the agency had 
touched upon “an extremely sensi- 
tive area in the relationships be- 
tween dealers and manufacturers.” 

“T pointed out to Arnall,” Lloyd 
told Automotive News after the 
meeting, “that the problem is far 
deeper than a temporary regulation 


* * - 





Reg. W Grievance— 

from Regulation 
NADA President J. Saxton Lloyd (right) 
asked R. M. Evans, a governor of the 
Federal Reserve Board, at the conference 
in Washington. 


Remove autos Ww, 


issued by a government agency, 
and that we are extremely appre- 
hensive concerning the possible fu- 
ture use of this pass-through prin- 
ciple in the normal automobile 
pricing structure.” 

“With all the vigor at my com- 
mand,” Lloyd added, “I emphasized 
the fact that automobile dealers 
are determined to maintain their 
historic discount relationship be- 
tween the cost of our products, as 
charged by the manufacturer, and 
the price at which we sell them.” 

* * os 

T WAS because OPS failed to rec- 

ognize the need for the preser- 
vation of the dealers’ historic dis- 
count that “we were forced to se- 
cure the enactment of the Herlong 
amendment to the Defense Produc- 
tion Act of 1950,” Lloyd said he told 
Arnall. 

The NADA spokesman specifical- 
ly urged that OPS amend its pric- 
ing regulations to restore the deal- 
er discount on the 3% percent in- 
crease granted manufacturers last 
March, prior to the enactment of 
the Herlong amendment. 

At both the OPS and the FRB, 
Lloyd was accompanied by NADA 
Managing Director Robert Deo and 
General Counsel James Moore. 

Back at NADA headquarters 
after the two visits, Lloyd ex- 
pressed himself to this corre- 
spondent as “well pleased” with 
the reception accorded his dele- 
gation at both federal agencies. 

Arnall, he said, was very atten- 
tive, and apparently sympathetic 
on all points except one. 

“I informed him,” said Lloyd, 
“that I would be remiss in my ob- 
ligation to our industry if I did not 
say to him that government con- 
trols are repugnant to us in any 
form—that we resent price con- 
trols. 

“He replied that he was in posi- 








tive disagreement with our position 
and then stated his personal con- 








They Lead Automotive Electric Assn.— 


Left to right are the new officers elected at the annual meeting of the Automotive 
Electric Assn. at Chicago: L. T. Dobey, vice-president; Bridgeport, Conn.; E. A. Wilder- 
muth, secretary-treasurer, Brooklyn, N. Y.; J. W. Potter, president King-Seeley Corp., 
Ann Arbor, Mich.; H. Desenberg, vice-president, Houston, and G. Z. Spencer, Trico 
Products, vice-president, Buffalo. The following are serving as members of the board of 
directors during 1952: P. K. Bremser, Leece-Neville; Barry Cool, Electric Equipment, 
Los Angeles; H. Desenberg, Beard & Stone Electric, Houston; Dobey; F. W. Eberlein, 
Specialized Service, Klamath Falls, Ore.; T. A. Kreuser, Bendix Products; J. F. Kudrle, 
Mankato Service, Mankato, Minn.; F. J. Mackey, American Bosch; C. M. Montz, Wis- 
consin Magneto, Milwaukee; J. E. Morris, Carburetor & Ignition Co., Hattiesburg, Miss.; 
C. A. Nelson, Carl A. Anderson, Inc., Omaha; Kindel Paulk, Wichita Falls Battery & 


Electric, Wichita Falls, Tex.; Potter; J. 


Wildermuth. 


A. Shank, Electric Auto-Lite; Spencer and 





victions as to the continued need 
for such controls. 

“In stating that OPS is develop- 
ing a formula for decontrol, Mr. 
Arnall said, in his opinion, automo- 
biles will be among the last to be 
decontrolled.” 

* * om 

bine points discussed with Ar- 

nall, said Lloyd, were so-called 
preparation and conditioning 
charges, and prosecutions insti- 
tuted against dealers where the 
cause for action was not willful, 
but due to misunderstanding and 
misinterpretation. 

“In summing up our appeal for 
clarification of the delivery-and- 
handling issue,” Lloyd said, “we 
recommended that the simplest pro- 
cedure would be to freeze delivery- 
and - handling charges at the 
amounts dealers used during the 
base period—Dec. 19, 1950, to Jan. 
25, 1951. 

“We recommended that each 
dealer should then be required to 
give OPS an affidavit setting 
forth the prices charged for this 
service during the base period. 

“It was explained that such ac- 
tion would solve the entire con- 
troversy relating to this subject, 
which has been so confusing that 


Talking It Over— 


Here are (left to right) NADA President 
J. Saxton Lloyd and OPS Chief Ellis Arnall, 


former governor of Georgia, discussing 
how CPR 83 has put dealers and prospec- 
tive car buyers behind the eight-ball. 

* * ® 
dealers haven’t the slightest notion 
concerning the proper charge to 
make.” 

Concerning the prosecutions, 
Lloyd said: 

“I advised Price Stabilizer Ar- 
nall that NADA would never pro- 
tect a willful violator or a dealer 
involved in deliberate fraudulent 
practices, but that many responsi- 
ble business men are being unjustly 
accused because of the confusion 
and complexities in the regulations. 
I asked that prosecutions be quash- 
ed in those instances where they 
arose from misinterpretations.” 

7 * * 
LOYD said he told FRB’s Evans 
that on March 11 NADA would 
appear before the Senate Banking 
committee to ask for complete re- 
peal of Regulation W as it applies 
to auto financing. 

“I assured Evans,” Lloyd told 
this correspondent, “that this 
woula not be done as an unfriendly 





act, as far as the FRB board of 
governors was concerned, but in 
an honest effort to accomplish that 
which we feel is important to us 
and our customers.” 

Dealer reports that stocks in 
certain lines are beginning to ac- 
cumulate to an alarming extent 
perf pointed out to Evans, Lloyd 
sai 


“I emphasized,” he added, “that 
there are many factors involved in 
our business, and that there is the 
constant problem of not being able 
to meet the needs of our customers 
under Regulation W. 

“T gave him illustrations to prove 
that many people who are most in 
need of better transportation are 
unable to meet the drastic and lim- 
ited monthly terms, and therefore 
such persons cannot improve their 
transportation and we cannot do 
business with them. 

“This situation,” I emphasized, “is 
nothing else than discrimination 
against many people with limited 
means while having little or no ef- 
fect on the more fortunate.” 

aa - = 
| id REPLY, Evans said, according 
to Lloyd, that the FRB is de- 
termined to save the capitalistic 
structure of the country “even at 
the risk of inconveniencing a seg- 
ment of the population.” 

Evans told Lloyd, it was learned 
later, that automobile inventories 
in the hands of dealers are being 
carefully studied by the board and 
that relief would be given insofar 
as Regulation W is concerned when 
it becomes evident that cars can- 
not be moved under prevailing pro- 
duction and credit regulations. 

While Chairman William Martin 
of FRB was unable to sit in on the 
conference, he asked that the 
NADA delegation drop in to see 
him before leaving. Martin gave 
assurances of sympathetic interest. 

“Of course, there were no defi- 
nite promises,” Lloyd told this cor- 
respondent, “‘but I feel that we im- 
pressed Arnall and Evans as much 
as they impressed us, and that our 
case has been advanced immeasur- 
ably, except in the instance of price 
decontrol.” 

* * = 
UCDA's Downing asserted that 
Regulation W has inflated the 
value of older, nearly worn-out 
cars, and depreciated the value of 
late-model cars, 

“The discount on new cars,” 
Downing said, “represents a 
bonus to those wealthy enough to 
afford cash payments, said bonus 
being at the expense of the work- 
ing man.” 

Downing pointed to the recent 
victory of the Federal Reserve 
Board over the Treasury for con- 
trol of the contraction and ex- 
pansion of the nation’s supply of 
credit. 

“We say,” Downing asserted, “let 
the Federal Reserve Board in its 
capacity as ‘managers of the dollar’ 
control inflation through a mon- 
etary policy that does not itself 
feed inflation. 

“The ability of the Federal Re- 
serve Board to control the nation’s 
overall monetary policy eliminates 
the need for selective controls such 
as Regulation W.” 


Canada Minister 
Deplores Dealers’ 
Tax Cut Drive 


OTTAWA. The tactics of the 
Federation of Automobile Dealer 
Assns. of Canada and others in 
pressing for tax cuts were sharply 
criticized in House of Commons 
here by Finance Minister Douglas 
Abbott, who said such tactics at- 
tempted to influence _ indirectly 
members of the House. 

The minister criticized what he 
called “a type of activity which 
I think has been considerably more 
common in other countries and per- 
haps more particularly in the U. 
S., where the governmental system 
is different from our own.” 

He declared his comments on 
this were prompted by the letter 
of the dealers’ association, signed 
by Howard B. Moore, general 
manager, which was sent to its 
members and a copy of which he 
has received from a friend. This 
letter advised members that Edi- 
torial Services, Ltd., Toronto, Ot- 
tawa, and Montreal, had been re- 
tained as public relations counsel 
to advise and help the association 
in a drive against the govern- 
ment’s credit restrictions and 
taxes. 

“Members of Parliament under- 
stand, appreciate and value good 
publicity,” said the letter. “We 
want you to enlist your member 
as a spokesman for our cause and 
when you do, we through editorial 
services, will provide a great deal 
of national publicity for him, pub- 
licity he will like and that will do 
you a lot of good.” 

Members of the association were 
asked to induce their MP’s to au- 
thorize statements that could be 
used for publicity purposes and 
mentioned the possibility of getting 
MP’s speaking engagements before 
clubs and on radio forums. 

“When he (MP) speaks about our 
troubles in the House, a report of 
his speech will go to all wire serv- 
ices, every newspaper and every 
radio station in Canada through 
editorial services’ plan ...The men 
who plan the budget and who will 
modify or continue the present dis- 
crimination against our industry 
and the public will head the pres- 
sure of public opinion as expressed 
through national publicity. That is 
why we emphasize the importance 
of stressing publicity value to your 
member.” 

The minister called the associa- 
tion’s letter an “insult to the intel- 
ligence of the members of the House 
and a reflection upon their integ- 
rity.” He made it clear that the 
“finance minister is particularly al- 
lergic to both pressure and pres- 
sure groups.” He objected strongly 
to these tactics “which I am afraid 
have been common in other juris- 
dictions but in my experience have 
not been known here until recent- 
ly.” 


N. Y. Buick Firm 
Tops Brand Name 


Citation Winners 


NEW YORK. Monarch Buick 
Co. here is “Brand Name Retailer 
of the Year” in the auto dealer 
field, it was announced last week 
in a telegram to M. C. Gale, Mon- 
arch president, from Henry E. Abt, 
president of Brand Names Founda- 
tion, Inc. It was the first time that 
auto dealers have been designated. 

The awards recognized outstand- 
ing presentation of manufacturers’ 
brand names to the public during 
1951. Abt also announced names of 
other winners in the auto category. 
They are: Crawford Motor Co., 
Benton, Ark., second place; Grand 
River Chevrolet Co., Detroit, third 
place; O’Daniel Ranes, Inc., Evans- 
ville, Ind., and Masters Pontiac 
Co., Inc., Long Beach, Calif., were 





awarded “certificates of distinc- 
tion.” 
Selection of winners. resulted 


after two judging meetings held in 
Chicago and New York. Judges 
included 18 winners of last year’s 
“brand names day” prizes. 

The foundation’s fourth annual 
awards will be given to merchants 
in 20 fields of retailing on Apr. 16 





at the Waldorf-Astoria hotel. 














80 


AUTOMOTIVE NEWS, MARCH 17, 1952 











In the Hopper 








(Continued from Page 42) 


and Virginia, with proposals for 
new or broadened toll 
financing pending in Massachusetts, 
Michigan and New Jersey. Okla- 
homa’s Turnpike authority is seek- 
ing an additional $5,766,573 for 
completion of its Oklahoma City- 
Tulsa turnpike. 

Ohio’s Turnpike commission 
hopes to start in the fall on its 
projected $310,000,000 toll super- 
highway. With the new 118-mile 
New Jersey turnpike facing a 
traffic volume it hadn’t expected 
until 1957, plans are being speeded 
for widening the route and con- 
structing connecting links with 


other arteries. 
+ + * 


Truck Taxes 
UCK taxes remain an issue in 
several states. A suit has been 





filed attacking the constitutionality 


highway |of a new $19,000,000 Pennsylvania 


state tax on bus firms and for-hire 
truckers. 

Decision is expected soon from 
the appellate division of the New 
York state supreme court on the 
constitutionality of that state’s new 
weight-distance tax on trucks. The 
trucking industry is opposing a 
proposal to rescind New Mexico’s 
present truck registration fee reci- 
procity agreement with Texas. 

Elsewhere on the state tax 
front, Maryland enacted a bill 
providing for a 15 percent reduc- 
tion in state income taxes... 
A new Virginia law will allow 
income tax credits in December 
if general fund revenues exceed 
a specified level ... New York 
is continuing its state personal 
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Where drivers make frequent stops, this model saves time—permits more de- 
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income tax at 90 percent of the 

normal rate. 

Georgia eased its income tax 
through liberalized exemptions and 
additional credit for dependents... 
Kentucky made permanent the 
“temporary” state income tax in- 
creases adopted two years ago... 
Colorado extended its income tax 
with the 20 percent reduction voted 
last year and broadened the base 
to include cooperatives, savings 
and loan associations and credit 
unions . .. A gross income tax of 
% percent is proposed by a con- 
templated Oregon initiative mea- 
sure. 

Mississippi municipalities are 
seeking enactment of a bill to in- 
crease the state sales tax rate from 
2 to 3 percent, with one-half of 
the yield of the extra 1 percent to 
be allocated to cities and towns... 
A 2 percent sales tax is proposed 
in a preliminary petition for an 
Oregon initiative measure. 

A 2 percent Nevada sales tax 
proposal will be a legislative issue 
next year ... Bills proposing en- 
actment of a new sales tax were 
killed in Virginia . . . Reduction of 
California’s sales tax rate is cur- 
rently being sought. 


* * * 


Traffic Proposals 


ge merry designed to ease 
i traffic congestion will get 
widespread attention in the state 
lawmills. A New York bill seeks to 
facilitate construction of down- 
town parking garages by permitting 
limited tax exemption for such 
projects. Another New York pro- 
posal would require that all park- 
ing-meter receipts be used exclu- 
sively for the financing of off- 
street parking facilities. 

Missouri legislative proposals 
seek the establishment of district 
parking authorities to administer 
off-street facilities, an amend- 
ment to existing law to permit 
use of parking meter revenues to 
pay off revenue bonds for off- 
street facilities and a bill to all 
sale of gasoline and oil on mu- 
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to fit all '52 models 
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You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 
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to provide the finest protection 
money can buy. 


OS 7/i\ Only top-quality materials 
/ | and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 
ful merchandisers who are now featuring 
| Cello Grille Guards, and get your share of the 

extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1952. 


/ ] For full information on Cello 


Guards and License Plate frames write 
to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


Cello Products Co. 161 Prescott Street, East Boston 28, Mass. 








Ford for Brocks— 


Mr. and Mrs. O. Carlyle Brock (right), 
well-known big game hunters, accept de- 
livery of a Ford Country Squire from 
Chuck Harris, of Harris-Sauver, Inc. (Ford), 
Erie, Pa. The car will be shipped to Cal- 
cutta, India, for use in a future Brock 
expedition. 





nicipally-owned parking  facili- 
ties... 

A Massachusetts bill would al- 
low cities and towns to rent ad- 
vertising space on parking meters, 
with the resultant revenue dedicat- 
ed to traffic safety and control. 

+ * * 


Load Violations Down 


bee vio to expect this year from 
state lawmakers on proposals 
relating to truck size and weight 
restrictions remains to be indicat- 
ed, with few such measures yet on 
the stage. Meanwhile, reports come 
from a number of states of sharp 
decreases in truck overload viola- 
tions as the result of more strin- 
gent penalty laws widely enacted 
last year. 

Main interest in the truck size- 
weight field at this writing was 
what action Gov. Fine would take 
on a bill liberalizing Pennsylvania 
truck weight limits and providing 
more stringent penalties for over- 
loading. Enacted by the Pennsyl- 
vania legislature just before the 
end of the year, the measure in- 
creases the maximum weight limit 
for tandem axle semi-trailers from 
45,000 to 60,000 pounds; boosts the 
single axle semi-trailer permissible 
load from 45,000 to 48,000 pounds 
and raises motor vehicle license 
fees moderately in accordance with 
the new weight limits. 

The pot hasn’t started boiling 
yet on 1952 general tax issues in 
the states, although it already is 
plain that less will be heard on 
this score than last year because 
of looming elections. A 2 percent 
use tax may be enacted in Ari- 
zona ... An income tax cut is 
expected in Maryland, but such 
@ proposal was shelved in Mis- 
souri. 

New York City’s fiscal problems 
will be one of the major issues be- 
fore state lawmakers in Albany, 
with indications of probable renew- 
al or extension of the city’s pres- 
ent power to impose local nonprop- 
erty taxes, including its sales tax 
... The New York State Automo- 
bile Assn. is urging repeal of the 
state law that now enables cities 
and counties to impose use taxes 
on motor vehicles and sales taxes 
on gasoline ...A Mississippi pro- 
posal calls for extension to small 
municipalities of the privilege now 
held by cities to impose local sales 
|taxes at the rate of % percent. 

* * ~ 


Unemployment Laws 


ROPOSALS for liberalization of 
unemployment compensation 
laws have appeared already in sev- 
eral states, including Massachu- 
setts, New Jersey and New York. 
| Tightening of the Rhode Island un- 
employment compensation system 
| has been proposed by Gov. Roberts 
jto permit future tax cuts. Studies 
are being made in New Mexico of 
|feasibility of further liberalization 
|}and tax rate cuts next year. 
| Pennsylvania late last year joined 
|the long list of other states enact- 
|ing 1951 laws liberalizing workmen’s 
|compensation benefits. An interim 
|study of Ohio’s workmen’s com- 
| pensation laws has been started. 
Establishment of a 75-cent mini- 
mum wage for all intrastate work- 
ers is proposed in Massachusetts 
and New York, with gubernatorial 
| backing in Massachusetts. 





| Registry Fees 

| N THE field of legislation relat- 
|4 ing to motor vehicle registration, 
|a Virginia bill seeks a flat $10 
\fee for passenger car registration 
F Automotive groups in New 
|'York are continuing to press for 


“\from month to month throughc 





enactment of a flat $10 registrati 
fee for passenger cars ... G 
|Pyle of Arizona proposes a syste 
|under which the annual reissuar 
lof license plates would be spre 


<5 


aeons: 


> 


|the year... A new Pennsylvar i 
|law changes the start of the regs 
ltration year from Apr. 1 to June 
\for trucks and buses, effective 
1954... A New Jersey bill wo 
replace present local motor vehi: 
agencies with a mailing system i 
renewal of licenses . Bills 
make the payment of proper? 
taxes on motor vehicles a prereq):i- 
site to the issuance of license tags 
were introduced in Georgia, Ken- 
tucky and Mississippi. 


A New York bill would limit 
interest charges to six percent 
for financing new automobiles, 
nine percent for used cars from 
one to two years old and 12 per- 
cent for cars more than two 
years old, and would set up 
forms for installment sales con- 
tracts designed to eliminate hid- 
den charges. A companion meas- 
ure would permit prepayment of 
such contracts without loss to 
the purchaser. 


Agenda of the Colorado legisla- 
tive session was broadened by the 
governor to include consideration 
of measures relating to regulation 
of installment financing of motor 
vehicle sales, but no affirmative 
action on any such proposals has 
yet been reported .. . Sale of auto- 
mobile insurance by persons selling 
cars on installment plans or en- 
gaged in the business of financing 
automobile loans would be _ pro- 
hibited by a Massachusetts bill. 

Another Massachusetts measure 
would provide for abatement of in- 
terest on loans prepaid prior to 

(Continued on Page 81, Col. 1) 
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SAVE COSTLY 
Drive-Line Repairs 
INSTALL 


National 


PARTS & ASSEMBLIES 
And Re-Use Original Assemblies 


National parts enable you to extend 
the life of expensive drive-line assem- 
blies. Install National parts to restore 
original quiet, efficient operating con- 
dition. Save buying a new drive-shaft, 
drive-shaft housing, transmission case, 
and ring gear and pinion assembly. 

As Advertised in the Saturday 
Evening Post 


Sold Nationally by Leading Jobbers 
Write or Wire for Details—Dept. AN 


ACHINE WORKS, INC. 











WE 
WHOLESALE 


USED CARS 
Dick CONNELL 


12240 JOS. CAMPAU 
DETROIT'’S OLDEST 
CHEVROLET DEALERSHIP 
TW 1-0600 
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CONSOLIDATED SCORES AGAIN! 


Genuine White Wall Tires 
GENERAL deluxe — Canadian made. 
Jobbers prices including duty and freight 
Guaranteed delivery immediately. 
CONSOLIDATED EQUIPMENT CO. 


420 Lexington Avenue New York 17 
MU. 3-9297 
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In the 


Hopper 








(Continued from Page S80) 


An order issued by 
th Minnesota insurance depart- 
ment set up restrictions on the 
saie of insurance in connection 
with automobile sales financing. It 
is designed to make sure that pur- 
chasers of cars on installment sales 
contracts are fully informed as to 
the kind and cost of insurance 
coverage. 


miturity ... 


* * * 


Pennsylvania Front 

“TILL smarting from Gov. Fine’s 
late January veto of a bill liber- 
alizing Pennsylvania truck weight 
limits,’ the trucking industry is 
hoping for some gains through 
truck size and weight liberalization 
bills introduced in Georgia and 
Virginia . . . West Virginia’s road 
commission announced it would 
continue to enforce size and weight 
provisions of the state’s new motor 
vehicle code pending final deter- 
mination of its validity by the state 
Supreme court. A lower court held 
the code was defectively enacted by 
the 1951 West Virginia legislature. 

State labor relations legislative 
developments include bills in Ari- 
zona and Mississippi to create new 
state labor departments ... New 
Jersey Gov. Driscoll again recom- 
mended enactment of a state labor 
relations law ... A public utility 
anti-strike act is proposed in Mary- 
land . .. Liberalization of Virginia 
anti-closed shop law is_ being 
sought by organized labor ... New 
York bills include proposals which 
would expand the facilities of the 
state mediation board and enlarge 
the enforcement powers of the 
state labor department ... A Mas- 
sachusetts bill would increase the 
pay of members of the state labor 
relations commission from $6,600 to 
$7,500. 

Increases in maximum unem- 
ployment compensation benefits 
were urged by the governors of 
Massachusetts, Michigan, New 
Jersey and Virginia, with such 
proposals also pending in Ken- 
tucky and New York ... Broad- 
ening of unemployment compen- 
sation laws to cover all employ- 
ers was urged by Governors 
Driscoll of New Jersey and Wil- 
liams of Michigan ... Gov. Battle 
of Virginia urged lower tax con- 
tributions . . . Gov. Roberts of 
Rhode Island proposed tightening 
of the unemployment compensa- 


| tion program to pave the way for 
| future tax cuts. 

New Jersey lawmakers’ were 
urged by Gov. Driscoll to extend 
ithe coverage of the state’s mini- 
;|mum wage law to male adults. The 
|present act applies only to women 
and minors in specific industries 
designated by the state labor and 
industry commissioner after pub- 
| lic hearing Enactment of a 
|minimum wage law to cover all in- 
|trastate workers was advocated by 
|Gov. Williams of Michigan , 
| Gov. Dever of Massachusetts called 
|for a law providing a flat 75-cent 
minimum wage for all intrastate 
|workers ... Bills proposing $1 min- 
imum wages are pending in New 
York and Rhode Island. 

States in which bills seeking lib- 
eralization and other changes in 
workmen’s compensation laws are 
pending include Massachusetts, 
Michigan, New York, Rhode Is- 
land, South Carolina and Virginia. 

A lower court held Mississippi’s 
workmen’s compensation law un- 
constitutional, with a bill to repeal 
the act subsequently introduced in 
the state legislature. The Mississip- 
pi law was enacted in 1948, prior 
to which the state was the only one 
in the nation without such an act. 

ok * 


Georgia Enacts Measure 


To Legalize Turn Signals 


A bill legalizing the use of me- 
chanical blinker lights to give 
motor vehicle turning signals was 
enacted by the Georgia legislature 
before adjourning its 1952 session. 

* * * 


Colorado OKs Two Bills 


Affecting Dealers, Autoists 


The Colorado legislature passed 
two bills affecting the motor in- 
dustry and motoring public. One 
bill frees from the $100 install- 
ment selling license automobile 
dealers who themselves finance 
50 or fewer cars each year. The 
other bill raises motor vehicle 
title registration from $1 to $1.50. 

” * * 
Virginia Rejects Proposal 
To Boost Load Limit 
Legislation to permit Virginia 
truckers to carry loads weighing 
up to 56,800 pounds instead of the 
present 50,000- pound limit was 
killed in a senate committee. 
Supported by the Virginia High- 





way Users Assn. and farm organi- 
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zations, the measure was opposed 
by railroads, sand and gravel and 
ready-mixed concrete companies. 

| Under the bill, the present 18,000- 
;pound axle load would have been 
lretained but the axle load would 


| . : 
jhave been defined as the combined 


lweight on all wheels where axle 
centers were less than 48 inches 
apart. 


o * * 
Compulsory Insurance Bill 
| Rejected in Virginia 

The Virginia house general laws 
committee has killed the compul- 
sory automobile insurance bill. 

A senate committee earlier had 
laid to rest a similar measure in 
the upper chamber The latest ac- 
tion in the house presumably ends 
any chance for the passage of such 
a measure at this session. 


The house bill, offered by Dele- 
gate G. R. Phillips, of Clintwood, 
would have required automobile 
owners to demonstrate financial 
responsibility before they could ob- 
tain license plates for their car. 

* * * 


Md. Legislature OKs Bill 


To Cut Income Tax 15% 

A bill providing for a 15 percent 
reduction in Maryland state in- 
come taxes, involving total savings 
to taxpayers of about $3,000,000 a 
year, has been passed by the state 
legislature and sent to the gov- 
ernor for signature. 

* * * 


Georgia House Defeats 


Weight Liberalization 


A bill to liberalize truck size 
and weight limits has been de- 
feated in the Georgia house of 
representatives after it had 
earlier been approved by _ the 
state senate. 

The measure would have in- 
creased per axle weight from 
18,000 to 19,350 pounds, maximum 
weight from 56,000 to 59,500 
pounds, and length from 45 to 50 
feet. 

* * 
Virginia Bill Requires 
Turn Signal Devices 

A bill introduced in the Virginia 
legislature would require vehicles 
registered after Jan. 1, 1953, to 
have automatic or electrical signal 


* 


devices if hand signals are im- 
possible. 
However, the bill would allow 


the governor to postpone the date 
if a shortage of such equipment 


should occur. 
* *- = 


Ky. Bill Would List 


Vehicles for Property Tax 


A bill designed to assure the list- 
ing of motor vehicles for property 
taxation was passed by the Ken- 
tucky legislature and sent to the 
governor for signature. 

Expected to yield from $3,500,000 
to $4,000,000 in additional property 
tax revenue, which owners of un- 
listed automobiles have been failing 
to pay, the bill provides that start- 
ing next Jan. 1 every county clerk 
must deliver once a week to the 
county tax commissioner the list 
of automobile owners who bought 
plates. The measure is so written 
that receipt of the list by the tax 
commissioner automatically gives 
him the listing of the automobiles 
for property taxation. 

x * 7 


Compulsory Liability Bill 
Introduced in Arizona 


A compulsory motor vehicle lia- 
bility insurance law has been in- 
troduced in the Arizona legislature. 
The measure would require mo- 
torists to show financial responsi- 
bility as a prerequisite to obtain- 
ing a driver's license or automobile 
title. 

It would also amend the state’s 
present financial responsibility law, 
which requires showing financial 
responsibility only after an acci- 
dent has occurred. Responsibility 
would have to be shown to meet 
maximum damages of $11,000. 

* * x 


Mich. Bill Seeks Boost 


In Driver License Fees 


Drivers’ licenses in Michigan 
would be increased from $1.25 to $2, 
and the state police commissioner 
would be allowed to pick private 
citizens to examine applicants for 
permits, under a bill introduced in 





legislature. 
The approval of an examiner or 
the state police commissioner 


would be needed prior to issuance | 
of licenses. One dollar would be 
turned back to municipalities, rath- 


er than the present 35 cents. 
. * * 


Compulsory Showing of Films 


On Drunk Driving Opposed 

A bill filed in the Massachusetts 
state legislature, to require the 
showing of films on the evils of 
drunken driving, was opposed by 
Rudolph F, King, registrar of 
motor vehicles. 

King told the legislative com- 
mittee on education that he was 
in accord with the spirit of the bill, 
but said he believed the present 


program for driving safety in 
schools is effective. 
* * Ad 


Toronto Seeks Stiffer Laws 
For Trucks, Buses 


Street cars and heavy trucks will 
have their freedom curbed if a 
Toronto bill is passed at the coming 
session of the Ontario legislature. 

Should the bill be approved, 
street cars no longer would have 
the right of way over other city 

















“But if you don’t explain serv- 
icing procedure to them, they'll 
pick it up from the boys in the 
alley shops.” 
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traffic. Another clause would au- 
thorize the city council to pass by- 
laws requiring heavy trucks and 
buses to use designated curb lanes 
on city streets. 

ad * > 


Massachusetts Ponders 


Rear-Window Minimum 

Massachusetts Rep. Anthony M. 
Scibelli has urged approval of a 
bill to require rear windows of con- 
vertibles be at least three feet 
square. 

Rep. Scibelli told the committee 
on highways and motor vehicles 
he “never realized the inadequacy 
of the rear windows provided in 
convertibles” until he owned that 
model car. It is virtually impossible, 
he maintained, to see a child who 
is under three feet tall. 

Committee members doubted, 
however, that Massachusetts could 
legislate against the automobiles 
brought into the state. But Rep. 
Schibelli pointed out that the ef- 
fective date of the law is 1953, 
which “would give the manufac- 
turers ample time to make the 
necessary changes.” 

+ * * 


Colorado Relaxes Curb 


On Dealer Financing 
Colorado’s Gov. Dan Thornton 
has signed House Bill 65, chang- 
ing automobile financing laws to 
allow dealers to handle up to 50 
transactions a year without hav- 
ing to obtain a $100 state license. 
The license for dealers handling 
fewer than 50 transactions is $5 
a@ year. 
* 


* * 


Colorado House Spurns 


Huge Road Fund Bill 


A billion-dollar highway program 
was all but killed in the Colorado 
legislature when the house voted it 
down, 33 to 27, after narrowly pass- 
ing the senate a week earlier. 

The bill asked for a 16,000-mile 
state highway system, with fixed 
highway _—i responsibility through 
state, county and local levels. The 
bill has been referred to the rules 
committee. 











everywhere speaks for itself. The 


its future. 


And in this sound, essential parts 
jobbing business, the NAPA Job- 
ber Franchise is an asset of proven 
value. NAPA is the largest inde- 
pendent parts organization in the 
automotive industry. Through 

. warehouses in 39 key cities, NAPA 
distributes parts and supplies of 
unsurpassed quality to NAPA Job- 
bers throughout the nation. 

The parts lines distributed by 
NAPA are all produced by in- 
dependent manufacturers. These 
parts cover the requirements of 
cars and trucks of all makes and 
ages. And they share in common 
a single standard of quality .. . 
“always equal to or surpassing the 
parts they replace.”’ 

The jobber who holds the NAPA 
Franchise and distributes these 
lines enjoys the full freedom of in- 
dividual ownership. But he has, 
behind every phase of his business, 
the support and counsel of a great 
national business organization. 


NATIONAL AUTOMOTIVE 


Ex ba 








Put your money and abilities to work in the 


PARTS JOBBING 
BUSINESS 


—under the NAPA Franchise 


In peace or war, the consistently profitable record of parts jobbers 


The tremendous and continuing growth in car registrations assures 


Suite 706, Fox Building, Detroit 1, Michigan 


A The lngesl Trdypendent Faria Onpanizaiion an the Mabomolive Tadudty ! 


business is sound and essential. 


The NAPA Jobber also has 
these other important advantages: 
(1) NAPA Warehouse Service— 
master stocks on all NAPA lines 
within overnight shipping distance; 
(2) A uniform, written policy of 
Stock Control and Obsolescence 
Prevention; (3) Established meth- 
ods for sound management and 
operation; (4) Far-reaching sales 
and advertising programs. 

. . . 

For more than 25 years, compe- 
tent jobbers have found that the 
NAPA Jobber Franchise helps 
greatly in making a given invest- 
ment of time and money pay 
greater returns. If you are inter- 
ested in a business opportunity 
which offers a high degree of sta- 
bility, security and profit potential, 
investigate carefully the parts job- 
bing business and the NAPA Job- 
ber Franchise. Desirable opportu- 
nities are open now. For full in- 
formation, write: 


PARTS ASSOCIATION 
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Now Average 5.5 Cars per Outlet... 





Dealer Stocks at Postwar Low 


(Continued from Page 1) 
dealers reported that factory 
shipments to them last month 
showed little change from Jan- 
uary. The only exception in this 
instance was Ford, which intro- 
duced new models on Feb. 1. 
This year’s February shipments 

from the factory ran from 30 to 70 
percent below shipments in Feb- 
ruary, 1951. 

Dealers handling the industry’s 
three highest volume-selling lines 
reported in most cases that they 
are no longer able to make imme- 
diate delivery on any models ex- 
cept station wagons or convertibles. 

. + * 


—— as Group I dealers 
for survey identification pur- 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Dealers’ 
Cars Cars In Total 
ta Transit Potential 
Period Field to Inventory 
Ending Stockst Dealers 
Jan, 1, '50.. 261,754 188,500 440,254 
Apr. 1, ’560.. 276,136 158,000 434,136 
June 1, °560.. 247,680 160,200 »880 
July 1, °60.. 311,084 167,500 478,584 
Aug. 1, °50.. 268,937 161,300 430,237 
Sept. 1, °50.. 239,642 400,042 
Oct. 1, °50.. 208,367 157,800 366,167 
Nov. 1, °50.. 330,571 489,071 
Dec. 1, '60.. 295,521 128,300 423,821 
Jan. 1, °561.. 305,888 98,900 404,788 
Feb. 1, ’61.. 291,042 127,000 418,042 
Mar. 1, °561.. 303,874 136,000 439,874 
Apr. 1, ’°51.. 406,541 138,500 645441 
May 1, °51.. 369,101 113,000 482,101 
June 1, ’°61.. 365,241 93,000 458,’ 
July 1, ’561.. 357,606 90,700 
Aug. 1, ’61.. 299,786 500 387,286 
Sept, 1, "S51. . 283,402 86,800 370,202 
Oct. 1, °561.. 250,762 79,500 330,262 
Nov. 1, ’51.. 230,804 76,000 306,804 
Dec, 1, ’51.. 250,445 77,500 327,945 
Jan, 1, ’62.. 224,968 31,000 255,968 
Feb. 1, °52.. 198,762 69,000 *267,762 
Mar. 1, °52.. 170,516 76,000 246,516 
tField stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories and demonstrators. 


*Revised. 





poses, these dealers said that de- 
spite only normal demand, they 
have run into a shortage of cars. 
They predicted the shortage would 
extend at least through June. 
Group I dealers generally said 
they had no large backlogs of or- 
ders on hand because they had de- 
liberately refrained from develop- 
ing them. They said they didn’t 


want to be tied up too tightly on 


future orders, in order that they 
might keep their retail operations 
constantly geared to changing 
market conditions. 

From used-car dealers came 
complaints that Group I dealers 
have practically abandoned the 
practice of wholesaling tradeins. 
New-car dealers traditionally are 
a used-car dealer’s best source of 
supply. 

Group I dealers reported that 
they were holding retail prices firm 
on their tradeins, even though busi- 
ness on the used-car lots continued 
slow. They said they were resisting 
a strong demand to sell at whole- 


sale until a unit has been in in- 


ventory for at least 30 days. 
* - * 


EALERS in Group II, those 
handling medium-priced lines, 
reported some shortage problems, 
too. But generally the supply sit- 
uation here was one of plenty. On 


some makes, discounts as high as 


$300 were not unusual. 


One Group II dealer, doing busi- 
ness in the Midwest, summed up 


his appraisal of the future as fol- 


lows: “At these prices, sales will be 
fair. Reduced production is provi- 


dential.” 


Another dealer in Group II, from 
the South, reported: 

“Need relief on Regulation W. 
As prices increase, market nar- 





OPS to Hear Dealers 


Sets March 24 for Airing of Dealers’ Complaints, 
Markup, Handling Charges 


(Continued from Page 3) 


other state associations are expect- 
ed to join in personal protest 
against CPR 83 controls which 
dealers assert violate the intent of 
the Herlong amendment. 

Texas dealer petitions to OPS 
charged that CPR 83, issued last 
Oct. 15, contravenes Herlong 
amendment guarantees of custom- 
ary pre-Korean retailer discounts. 

* e 


Or regulations specifically op- 
posed by the Texans and other 
dealers are centered in Section 7(a) 
of CPR 83. This paragraph fixes 
a preparation - and - conditioning 
charge ceiling of 5 percent of the 
“basic” price of the car, and for- 
bids retail charging of advertising 
fund costs and other expenses “not 
directly a part of the preparation 
for delivery.” 

Dealers next Monday are also 
planning to call for a reinstate- 
ment of full pre-Korean discount 
percentages, which were reduced 
slightly a year ago when auto re- 
tailers were denied a markup on 
an industrywide boost in new-car 
ceiling prices. 

Although the Herlong amend- 
ment specially applies to actions 
after last July 31, petitioning 
dealers believe that the “spirit” 
of the amendment is being ig- 
nored by OPS failure to restore 
pre-Korean markups and prepa- 
ration charges. 

NADA is cooperating fully with 
the Texas camp, officials of the 
national association having attend- 
ed a preliminary meeting held sev- 


Chrysler Shifts 
2 Top Engineers 


DETROIT.—James C. Zeder, en- 
gineering vice-president of Chrysler 
Corp., announces appointment of 
Stephen J. Tompkins as assistant 
chief engineer of the truck design 
section of the engineering division. 

Zeder also announced appoint- 
ment of Robert M. Rodger to suc- 
ceed Tompkins as chief engineer 
of the Chrysler division’s Jefferson 
and Kercheval plants. 








eral weeks ago between OPS execu- 
tives and dealer representatives 
from the southern state. 

Pending outcome of the March 
24 hearing, Washington talk Thurs- 
day was that a projected new 
series of Special Orders on prepa- 
ration charges would be withheld 
by OPS. These Special Orders will 
establish dollars-and-cents ceilings 
for preparation charges of all 1952 
car makes. 

” 2 . 


URING the course of its nation- 

wide dealer-violation drive, OPS 
district offices to date have taken 
no legal actions against franchised 
operations under Section 7(a). The 
majority of new-car dealer suits 
begun thus far have alleged over- 
charges under Supplementary Reg- 
ulation 5, which was in force prior 
to the effectuation of CPR 83. 


Scheduled for OPS release late 
last week was the last of the cur- 
rent series of Special Orders made 
necessary by the Capehart formula. 
This Special Order will list ceiling 
prices for the 1952 Nash Statesman 
and Ambassador models, which 
were publicly introduced by Nash 
dealers Friday. 


OPS officials again warned 
Chrysler Corp. dealers that 1952 
models invoiced before the Feb. 
11 price boost must be retailed 
at the old ceilings. Chrysler Corp. 
dealers can apply the Capehart 
price hikes of Special Order 14 
only to 1952 cars invoiced Feb. 
11 and thereafter. 


Chrysler Corp. dealers, thus, were 
given no assurance of the benefits 
extended Hudson dealers on pre- 
increase 1952 models. A subsequent 
amendment to Hudson Special Or- 
der 11 allowed Hudson retailers to 
sell invoiced pre-increase 1952’s at 
the new ceilings. 


Dealers in other makes had few 
1952 models in stock when Cape- 
hart Special Orders were issued, 
and the problem faced by Hudson 
and Chrysler retailers did not apply 
generally. All companies, except 
Crosley and Packard, have now re- 
ceived Capehart pricing relief. 


—Mac Gorpon 





rows. Need more months on pay- 
ments to offset price hikes.” 

And another Group II dealer re- 
ported from the West Coast: 

“New-car market very competi- 
tive. High prices and credit controls 
are holding down sales. Still have 
some 1951 models on hand on which 
we are discounting $200-$250. How- 
ever, we don’t have enough 1952 
models.” 

* * * 
ROUP II dealers were almost 
unanimous in saying that Regu- 
lation W becomes more of a bar- 
rier to closing a new-car sale with 
each passing week. 

On the other hand, Group I deal- 
ers reported that, with limited pro- 
duction, Regulation W has become 
no sales barrier at all, except on 
the used-car lots, 


Group III dealers, those handling 
higher-priced lines, reported stocks 
of cars on hand, but said they were 
small if demand begins to pick up 
with warmer weather. Dealers in 
this group complained louder than 
others about the sparseness of fac- 
tory shipments to them. 

Most dealers in Group III denied 
they were granting any discounts 
or over-allowing on trades. They 
were quick to point out, however, 
that other dealers handling cars in 
the same price bracket are dis- 
counting and over-allowing to get 
sales. 

“There were so many 1951 
models shipped in November and 
December,” one Group III dealer 
explained, “that the market is 
still glutted with them. They were 
shipped on an ‘or-else’ basis. 
However, 1952 models are few and 
far between, due to restricted 
production.” 

Dealers in all groups said most 
of their tradeins were coming from 
owners of 1949, 1950 and 1951 mod- 
els. Dealers in Group I said the 
average balance on a credit deal 
runs about $1,300, which under 
Regulation W involves payments of 
about $77 a month, including inter- 
est charges. 


Capital Dealers 
Exult as Show 
Draws 130,771 


WASHINGTON. — Twenty min- 
utes after the doors opened on 
Washington's 23rd automobile show 
Feb. 22, more than 10,000 people 
had poured into the National 
Guard Armory, where the exhibi- 
tion was staged. 

By the time the show closed, nine 
days later, 130,771 people had paid 
from 50 to 80 cents each to set a 
new attendance record at _ the 
armory for any kind of a show. 

“To say that our members are 
happy, is putting it mildly,” said 
President Leftwich Sinclair, of the 
Washington Automotive Trade 
Assn. 











4-Time Winners of Four-Letter Awards— 

Four west Texas Ford dealers receive their fourth straight four-letter-award during 
recent presentation ceremonies at Lubbock. From left to right are D. R. Crandall jr., 
Dallas district sales manager for Ford; B. Shotts, R. Baccus, W. H. Wilson’ jr. and 


J. H. Portwood. 





Louisiana Parley Weighs 
53 Show; Paretti Elected 


(Continued from Page 6) 


of International House, New Or- 
leans, said that “America will not 
want for oil. We have produced 
more than 40 billion barrels of oil 
and our proven reserves are in ex- 
cess of 25 billion barrels—and there 
are still oil pools to be tapped. 

Mayor deLesseps S. Morrison of 
New Orleans gave the welcoming 
address. He thanked the city deal- 
ers for sponsoring the safety cam- 
paign in January, also for offering 
free safety inspection for all cars. 

R. S. Abbott, NADA 10th re- 
gional vice-president, comprising 
New Mexico, Texas and Louisi- 
ana, also director of the state 
association, reported on the na- 
tional organization’s activities 
during the past year. 

S. J. Rogers, Louisiana chairman 
of the Inter-Industry Highway 
Safety Committee, stressed the im- 
portance of safety on the highways. 
He advised the members of the 
national inter-industry safety cam- 
paign, to be held in May. 

Frank B. Ellis, the association’s 
attorney, served as chairman of the 
convention. 

Three new directors were elected: 
Laurence Mann, Baton Rouge; 
Jerry Ashley, Crowley, and L. M. 
Cooksey, Delhi. William J. Will- 
komm and George Boh sr., both of 
New Orleans, were reelected. They 
will serve with Wiley L. Mossy, 
Sidney J. Gonzales sr., Vaeth, J. 
Alfred Begnaud, Glenn Huff, Rich- 
ard Johnson, L. P. Landry, Charles 
Morse, Cleveland, Robert Jameson, 
R. S. Abbott and Paretti. 

Retiring directors were Claude J. 


UN Orders Eight Buicks 
FLINT.—Buick has received an 
order for eight four-door Super se- 
dans for use of the United Nations 
staff in New York, it is announced 
by Albert H. Belfie, general sales 
manager. All of the cars, which will 
be painted verde green, will be 
fully equipped, including Dynaflow 
and Easy-Eye glass, but will have 
no radios. 











Dealers See Chrysler Preview at K. C. Show— 


Among the crowds viewing the Kansas City auto show last week were these Kansas 
Chrysler dealers and officials who attended the preview of Chrysler Corp.'s “New 
Worlds in Engineering" show. This 70-exhibit engineering show has been seen by 
more than 3,500,000 people in New York, Boston, Pittsburgh, Dallas, Salt Lake City, 
San Francisco, los Angeles and Chicago. It will go on display in Detroit March 29- 
Apr. 6 as part of the Detroit flower show. Left to right: A. G. Clark, Clark Motor, 
Leavenworth; Lewis Q. Brown, regional manager, Kansas City; Frank Allbritton, All- 
britton Motors, Kansas City; James Abney, Abney Motor, Olathe; Harry Young, Allied 
Motors, Kansas City; John Howard, Chrysler sales executive, Detroit; Alvin Anderson, 
Anderson Motor, Holden; R. D. McKay, McKay Motors, Wichita; Paul Bruce, Bruce 
Motor, Kansas City, and Lee Marshall, Marshall Motors, Salina. 





LeDoux, Jim Austin and B. S. Lan- 
dry jr. 

General Motors Acceptance Corp. 
and Motors Insurance Corp. gave a 
cocktail party and entertainment 
the first night, while the cocktail 
party the second night was by 
courtesy of Plymouth. 

The three local newspapers, The 
Times - Picayune, New’ Orleans 
States and The Item, published 
convention sections. 


Lower Court OK’s 
N.Y. Truck Tax; 
Appeal Pressed 


ALBANY. — The New York 
weight-distance truck tax, now un- 
der a court order to stay collec- 
tions until after March 14, was 
ruled valid last week by an appel- 
late court division here, but an 
early court of appeals review of 
the 1951 law was recommended. 

The court said that it felt that 
“questions of law are involved 
which ought to be reviewed, and an 
order permitting such an appeal 
may be entered by appellants if 
they are so advised.” 

The tax, which exempts mail 
trucks, farmer-owned vehicles used 
in transporting produce, buses, gov- 
ernment trucks and trucks making 
deliveries strictly within a city or 
public service zone, ranges from .6 
of a cent per mile on vehicles with 
a gross weight of 18,000 to 20,000 
pounds, to a maximum of 2.4 cents 
a mile on those over 62,000 pounds. 

John J. Lane, chairman of the 
Empire State Truck Operators and 
the Allied Industries Legislative 
Committee, commented on the tax 
decision as follows: 

“Our industry feels that this tax 
is unconstitutional and puts an un- 
necessary burden on the consumer. 
New York hopes to raise $20,000,- 
000 annually from this tax. By the 
time the consumer finishes paying 
for it, it will cost him $100,000,000.” 


Packard Purchases 
Philadelphia HQ 


DETROIT.—Purchase of a five- 
story building to house Packard’s 
retail and zone operations in Phila- 
delphia has been announced by 
LeRoy Spencer, executive vice-pres- 
ident. 

With modernization, the building 
is expected to cost Packard nearl; 
$1,000,000. 

“The building gives the company 
100,000 square feet of space in ar 
ideal location for use as a show 
room, warehouse and service part 
center,” Spencer said. 








Du Pont Toxicology Lab 

WILMINGTON, Del.—Plans for 
construction of a new $2,000,000 
Haskell laboratory of industrial 
toxicology near Newark, Del., are 
announced by du Pont Co. Work 
of the laboratory is devoted to re- 
search on potential industrial haz- 
ards associated with du Pont prod- 
ucts and processes. 











AUTOMOTIVE NEWS, MARCH 17, 1952 


83 








At Ford Dealers’ School 





Birthday Party— 


L. W. Smead, general sales manager, Ford division, cuts the birthday cake during 


observance of the 5th anniversary of the Ford Merchandising school. The anniversary 


was celebrated with graduating exercises for 44 sons and key employes of Ford 


dealers from all sections of the nation. The school was established by Ford March 17, 


1947. Left to right are Frank J. McGinnis, manager of sales promotion and training, 


Ford division; Roy E. Clarke, president of the school's 32nd class and general manager 


of Wood Motors, Huntsville, Tex.; Smead, and John F. Heflin, manager of the school. 


See story on page 84. 





Denver 


(Continued from Page 3) 


represented an aggregate invest- 
ment of more than $2,000,000. 

“This gives the man who can’t 
go to the different agencies the 
chance to compare all automobiles 
now on the market and to make a 
good objective choice in the car he 
desires,’ remarked A. H. Belfie, 
Buick general sales manager, who 
attended the show. He said there 
would be a car shortage, but deal- 
ers would not find it necessary to 
list customers in backlog fashion 
as they did after the last war. 


The 10-act revue, featuring some 
of the outstanding performers in 
the country, gave the show visitors 
90 minutes of entertainment each 
evening. This part of the program 
was arranged by Sam Marcus, Mar- 
cus Motor Co, (Studebaker), and 
his entertainment committee. 

One unusual feature of the 82 
exhibits was the automotive dis- 
play by a junior achievement 
company. The Junior Auto Equip- 
ment Co. exhibited the stock it 
sells as a part of the junior 
achievement program of teaching 
youths the inner workings of free 
enterprise and is sponsored by 
leading businessmen of Denver. 
This auto equipment firm is one 
of 23 miniature industries operat- 
ing in Denver under management 
of teen-agers. Each business has 
three advisers from the adult com- 
pany that sponsors the youths. 
Junior Auto Equipment Co. is 
sponsored by Auto Equipment Co., 
of Denver. Charles Kruse, Jim Mc- 
Carty and Clyde Fray are the ad- 
visers. 

Paul R. Davis, general sales man- 
ager of Studebaker, said the Den- 
ver auto show’s record-breaking 
attendance is “one indication that 
regardless of prices the public is 
still interested in new cars.” He 
said that auto shows throughout 
the country have been attended by 
large crowds. 

One of the hard workers at the 
show and one of the reasons for 
the success of the event was Show 
Manager Tom Braden, secretary of 
the Denver Automobile Dealers 
Assn., who has managed every 
show staged in Denver since 1925. 

The people of Denver certainly 
displayed a mighty lot of interest 
in the new cars now on the market 
during the show, Braden, declared. 
It is a good omen for new-car busi- 
ness ahead, he said. 

“Tremendous growth of the au- 
tomobile’s importance to the av- 
erage American in the last 50 
years will be far overshadowed 
in the next decade,” remarked 
Arnold Lenz, general manager of 
Pontiac, in commenting on the 
enthusiastic interest shown by 
people in new models at the show. 
Key men in the success of the 
show were: John Hyer, show chair- 
man; Tom Braden, show manager; 
Nate Burt, committee president; 
Robert Stovall, Stovall Motors 
‘Ford), head of the truck section; 
Charles Hover, Hover Motor Co. 


Simmons Adds Nash Deal 


Riley Simmons, president and 
general manager of Simmons Nash, 
Ine., Abilene, Tex., has taken the 
Nash dealership in Fort Worth 
formerly held by the Clyde Burns 
Nash Co. R. M. Hendrixson, zone 
manager of Nash at Dallas, made 
the announcement. 








(Ford), advertising and publicity; 
Arthur Kumpf, floor plan and ex- 
hibits; Sam Marcus, entertainment, 
and M. B. Mahoney, Murphy- 
Mahoney (Chevrolet), budget. 








Mr. John Q’ 


s Tax Load 


Hidden Levies Taking More than Income Tax, 
U. S. Chamber Asserts 


WASHINGTON.—Before anyone 
can make an informed decision con- 
cerning the administration’s plans 
to increase the tax load during the 
next year, “they must know how 
much of their income is already 
paid in taxes,” the U. S. Chamber 
of Commerce declared in its publi- 
cation, Economic Intelligence. 

The chamber pointed out that 
federal, state and local taxes are 
now taking more than 30 percent 
of a $3,500 income, and 77 percent 
of a $20,000 income. 

The article said that hidden fed- 
eral taxes are devouring much 
more of earnings than the income 
tax is, and that “the corporation 
income tax imposes a heavy burden 
on everyone either in the form of 
higher prices on goods and services, 
or in reduction of the income of 
stockholders. 

“Myriads of excise taxes at both 
the federal and state levels are a 
heavy burden on the low and mid- 
dle income groups in particular,” 
the article continued. “Most people 








are blissfully unaware of the fact 
that large corporation taxes, excises 
and sales taxes, have been a major 
cause of the high postwar cost of 
living.” 

The chamber’s tax figures are 
contained in a table based on the 
research of Prof. Richard A. Mus- 
grave of the University of Michi- 
gan, and Dr. Rufus S. Tucker, Gen- 
eral Motors economist. 

In another article, the chamber 
said that weekly earnings in the 
manufacturing industries have 
risen 14.5 percent since the Ko- 
rean War started, and consumer 
prices have risen 11.1 percent, but 
that net profits “have dropped 
17.5 percent and the prospect is 
for still further decline in 1952.” 

“Union spokesmen attempt to 
justify demands for _ increased 
wages by pointing out that such 
increases can be taken out of prof- 
its without raising prices,” the arti- 
cle said. 


“Such a policy is impossible. 





Wages are paid out of sales, not 
profits.” 

The chamber reported that hour- 
ly earnings in manufacturing have 
risen 12.5 percent since Korea, but 
that weekly earnings, which include 
overtime and premium pay, have 
advanced an additional 2 percent. 

The compensation of employes 
has risen from $117 billion in 1946 
to $178 billion in December, 1951 
a gain of $61 billion, but corporate 
profits rose only $4.2 billion in those 
five years, the chamber reported. 
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Sunken Hood Reflects Farina’s Styling Ideas. . . 
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Restyled Nash Cars Make Bow 


“PICED with European styling 
7 concepts, 1952 Nash Statesman 
and Ambassador cars went on deal- 
ership display Friday. 

Pinin Farina, noted custom 
body designer now in Nash Mo- 
tors’ employ, has brought to the 
new series such innovations as a 
sunken hood line and elevated 
front fenders sweeping through 
to the taillights. 

Mechanical improvements for the 
Statesman and Ambassador cars in- 
clude a new-type Airflex front sus- 
pension, increased horsepower, a 
new Ambassador carburetor and 
availability of dual-range Hydra- 

* + + 





90-Degree Angle?— 


Shown are the various positions of the 
combined airliner reclining seat and con- 


vertible twin beds offered as optional 
equipment on the 1952 Nash Ambassador 
and Statesman cars. 

* * a 
Matic as optional equipment on 
both series. 

Nash later this year plans to add 
hardtops to the two and four-door 
sedans now offered in the States- 
man Ambassador. 

* . + 


i yw lower-priced Nash Rambler 
models are carried over this 
year essentially unchanged. Nash is 
calling its 1952 models Golden Air- 
flytes to connote the company’s 
50th anniversary. 

“The new Pinin Farina-styled 
Nash cars demonstrate that expen- 
sive handbuilt European custom 
car design can be applied to Amer- 
ican mass production,” Sales Vice- 
President H. C. Doss stated. 

Nash claimed increased visibility 
and a balanced frame for the grille 
as the result of the new depressed 
hood and raised fenders. This motif 
becomes an integral part of the in- 
strument panel in the new cars, 
Doss said. 

The Road-Guide front fenders 
are similar to those used on the 
experimental Nash NXI roadster 
two years ago. The overall States- 


man-Ambassador design is termed 
“Flying Sculpture” by Nash. 

Doss observed that the new Nash 
cars “offer design unity and sim- 
| plicity not dependent for elegance 
|and beauty upon excessive chrome 
| ornamentation.” 
Horsepower of the 


88, while the Ambassador is up 
from 115 to 120. The former series 
retains an L-head six, and the lat- 
ter has been given an improved 
overhead-valve six. 

A direct-draft horizontal carbure- 
tor replaces the downdraft em- 
ployed on previous Ambassador en- 
gines. 

+ + * 
RILLE of the new Nash vehicles 
is a one-piece die casting on 
which the Nash crest is centered. 
Ribbed bumpers are of a wrap- 
around type contoured to follow the 
outline of fenders. 


Windshields are of one-piece 


curved construction, contoured both 


to hood and fender line. Rear win- 
* + * 





Presto, Fill ‘er Up!— 


Upper portion of the right taillight on 
the 1952 Nash Ambassador and States- 
man models is hinged for easier access 
to the fuel tank. Nash cars retain a 20- 


gallon gas tank. 
* 


* ak 
dows are curved and of three-sec- 
tion “hardtop” design. 

Nash said Statesman-Ambassa- 
dor glass area has been increased 
on all sides, in the four-door se- 
dan almost 25 percent. Wind- 
shield posts are 40 percent nar- 
rower than on previous Nash 
models. 

Extra visibility, a safety factor 








HERE’S A "~Super--Salesman 


THAT WORKS FOR PENNIES A DAY! 





“SHOWCASE” those special car values on a Macton revolving turntable . . . 


and watch it draw customers like a magnet! Yet this s 


i, 1 “4. ry 
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getter is unbelievably simple to assemble and operate. It has only two parts- 
can be used anywhere—is completely weatherproof—and is a cinch to install! 
No wiring, no foundation—just plug it in, that’s all. If it’s faster “turnover” 
you want... order a Macton turntable, TODAY! 


CHECK THESE FEATURES: 


ONLY 


$545.00 


F.0.B. Port Chester 


Order Today or Write 
for Literature 


e@ Makes one 


MACTON MACHINERY CO., 


217 LOCUST AVENUE 





e@ Costs about one cent per hour to operate! 


complete revolution every two minutes! 


@ Collector rings for interior car lighting! 
@ Drive-on Runway 
@ Interchangeable.steel top 4 ft. diameter 10% extra 
for display of motors, accessories, parts. 
@ Unconditionally Guaranteed for One Year! 


@ 4500 Ib. capacity 


INC. 
e PORT CHESTER, N. Y. 


1952 States- | 
man has been boosted from 85 to} 





of Farina’s styling, also results 
from narrowed center pillars, the 
“hardtop” rear window treatment, 
lowered hood line and the predomi- | 
nately horizontal line of trunk con- | 
tours. Increased visibility also re- | 
sults from a Nash-developed con- 
struction principle in the doors of 
the new Nash models, with window 
frames made of an aluminum ex- 
trusion. 

Offered for the first time as op- 


is tinted Solex safety glass. The 
new greenish-blue tinted glass is 
said to reduce road glare and heat 
rays. 
* * * 

HE new models again feature 

unitized-type body construction. 
Body and frame are combined into 
a single welded unit for greater 
torsional strength. 

Airflex suspension embodies flex- 
ible vertical coil springs located 
above heavy steering knuckles 
which take direct vertical loads. 
Unsprung weight is reduced, ac- 
cording to Nash. Four direct acting 
airplane-type shock absorbers con- 
trol low frequency spring action. 

The intake cowl of the Nash 
Weather-Eye conditioned air and 
heating system now extends the 
entire width of the hood. Heater 
and defroster fans of the new 
1952 Weather Eye are combined 
in a single blower unit. 

Door handles are of an entirely 
new “squeeze-type” design and lie 
nearly flush with the door panel. 

Taillights and directional signals 
are integrated as part of the rear 
fenders. The right rear taillight is 
hinged for access to the concealed 
fuel tank. 


* * * 


ASSENGER comfort has been 

improved by moving the passen- 
ger compartment forward in rela- 
tion to the wheel centers, resulting 
in increased front and rear seat 
width, headroom and_ legroom. 
Larger front and rear door open- 
ings are positioned for easier entry. 

Front and rear seats have been 
redesigned with a new system of 
coil springing and _ treatment 
with flocking material. Front and 
rear arm rests and larger center 
arm rest in the rear seat are 


* * * 





Airfiex for Comfort— 


Here is the new advanced type of in- 
dependent front-end Airflex suspension 
featured on both 1952 Nash Ambassador 
and Statesman models. 

* * x 
standard equipment on Custom 
models, optional on Super models. 

The Nash-developed sliding draw- 
er glove compartment, centered be- 
low the instrument panel, has a 
“flush” pullout handle for _ in- 
creased passenger safety. The hand 
brake, of “pistol-grip” type, is locat- 
ed to the right of the steering col- 
umn. 

A new radio speaker arrange- 
ment provides improved reception. 
Two Duo-Coustic speakers are 
placed at each extreme side of the 
dash panel. 

* * + 

[JUAL-RANGE Hydra-Matic has 

two optional driving ranges 
adaptable to various driving condi- 
tions. One range has the conven- 
tional first, second, third and fourth 
Hydra-Matic gear speeds for high- 
way driving. The other has a new 
first, second and third gear range 
for traffic and mountainous driv- 


ing. 
In addition, Nash also offers, as 





tional equipment on all Nash cars |Nash Statesman Completely Redesigned— 


Featured in the 1952 Nash Statesman and Ambassador cars are sweep-through 
fender lines, evident in the above view of the Statesman Custom four-door sedan. 
Pinin Farina, who conceived Nash 1952 styling, adapted many ideas from the experi- 
mental Nash NXI roadster introduced two years ago. Dual-range Hydra-Matic is op- 
tional on the Statesman and Ambassador cars. 





‘hepe * 


Bedroom or Livingroom in a New Nash— 


The “reclining seat’ and the convertible bed are combined this year as optional 
equipment on 1952 Statesman and Ambassador models, just placed on showroom dis- 
play by Nash dealers. The full-length beds are designed so that one may be used 
by a passenger en route, or both may be made up when the car is stopped. 


*” x * 


drive with four forward speeds. 
Syncromesh transmission is stand- 
ard on both Statesman and Ambas- 
sador series. 

The Ambassador’s six-cylinder 
Super Jetfire engine has had its 
bore enlarged to 3% inches, in- 
252.6 cubic inches. Engine stroke 
on the Statesman is increased to 


| 
| 





* * * 


4% inches, raising total displace- 
ment to 195.6 cubic inches. 

The 1952 Nash Ambassador has a 
wheelbase of 121% inches. The 
Statesman has a wheelbase of 114 
inches. 

Exterior Nash colors consist of 13 
basic selections and seven two-tone 
combinations. 








Flat Steel Rail Mounting 


WHAT'S YOUR DEALERSHIP NAME? 


Why have signs painted when you can buy raised letters direct from the 
manufacturer that are permanent and eye-catching for a few cents more? 


ACE MotorsACE Motors 


‘Double Steel Rail Mounting 














METAL LETTERS WOOD LETTERS 

Height of l-inch | 2-inches| 1'/g-inches | 13/,-inches 
Choice of Colors Letters Thick Thick Thick Thick 
Orange Yellow enamel 8-inches $ 4.00 - $1.80 $2.10 
lack enamel 12-inches 5.50 | $ 6.00 2.60 3.00 
Red enamel 16-inches 7.50 8.50 3.90 4.50 
Light Green enamel 20-inches 9.00 10.00 4.90 5.50 
Light Blue enamel 24-inches 11.00 12.00 6.50 7.30 

















We will 








optional equipment, automatic over- 


The above prices include complete wood or metal letters mounted on desired 
steel rail, painted, shipped complete with brackets ready to hang. Each letter 
factory spaced. The wood letters are made from the finest grade of California 
red wood. The metal letters are fabricated from 16 gauge metal. They are 
painted two coats of primer, triple coats of baked on enamel. That is why our 
raised wood and metal letters will last for years. All letters and signs are sent 
with money-back guarantee. (When ordering specify wall, or edge of building 
mounting so we can send you the brackets.) 
(Individual letters without rail—subtract 15% from above price.) 
mount any letters you want on desired rails 
JUST SEND YOUR ORDER TO US 


BLENKE BROS. MFG. CO., INC. 
KNOX, INDIANA 
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Industry to Miss Quota by 29,000... 


Week’s Output Up to 110,477 











Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 
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Safety Committee 
Of PAA to Meet 
On Wednesday 


HARRISBURG, Pa. — (UTPS) — 
Sixty auto dealers from throughout 
Pennsylvania are expected to at- 
tend a one-day meeting Wednesday 
(March 19) of the safety commit- 
tee of the Pennsylvania Automo- 
tive Assn. at the West Shore Coun- 
try club here, it is announced by 
Ciaude S. Klugh, PAA general man- 
ager. 

C. A. Snyder, Pontiac dealer at 
Butler, Pa., and chairman of the 
committee, will preside at the ses- 
sion. Col. C. M. Wilhelm, state 
police commissioner; Otto Messner, 
Secretary of revenue; T. Elmer 
Transeau, director of the bureau 
of highway safety, and Ivan J. 
Stehman, of the public instruction 
department, will speak briefly. 








Allstate deal with Sears is working 
out. He replied that in all cities 
where Sears are selling the Allstate, 
K-F dealer sales of Henry Js were 
stimulated. 

About 5 percent of K-F’s output 
is going into the Allstate. 

K-F’s present employment is di- 
vided roughly three ways—about 
5,000 on automotive, 5,000 on air- 
craft and 5,000 feeding both. 

K-F is continuing a 50-50 pat- 
tern on Henry Js and Kaisers, 

which follows the industry pat- 
tern of low-priced versus medium 
and high-priced cars. 

Henry J. Kaiser pointed out that 
in the last 16 months the Kaiser 
interests have obtained private fi- 
nancing of some $421,000,000. 

“This,” said Henry, “indicates the 
confidence in the future of not only 
the Kaisers but of the practical 
men running the insurance com- 
panies and banks which loaned the 
money.” 

The opportunities of the future 
have barely been scratched, he said. 








with the company 
in 1911 as a part- 
time draftsman 
while attending 
the University of Michigan. 


* * * 


C. W. Judy, Kansas Area 


Chairman of NADA 


PLEASANTON, Kans. Cc. W. 
Judy, 52, Chevrolet dealer here, died 
March 1 of a heart attack. Mr. 
Judy had been associated with 
Chevrolet dealerships since 1929, 
the last 18 years in Pleasanton. He 
had served in several official capa- 
cities in the National Automobile 
Dealers Assn, and was area chair- 
man of NADA at the time of his 
death. 


L. R. Buckendale 


F. B. Burtt, 96, Pioneer 


Of Old Cannon Auto 


KALAMAZOO, Mich. — Frank B. 
Burtt, 96, pioneer auto manufac- 
turer, died here in Borgess hospital 





Christening First Plane by K-F— 

Mrs. Ralph Williams is shown at the ceremonies marking the completion of the first 
C-119 Fairchild transport cargo plane at the Kaiser-Frazer Willow Run plant. With her 
(left to right) are Chairman Henry J. Kaiser, President Edgar F. Kaiser, and Walter 


Reuther, head of the UAW-CIO. The plane was named the Robert L. Williams. Mr. 





another son, Carl, are also K-F workers. 


Williams, a former K-F employe, was killed in Korea last October. The father, and 
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Safety 
(Continued from Page 1) 


award as a representative of the 
organization, 

Burns was cited for his personal 
efforts in forming the Illinois Traf- 
fic Safety Council, and for his 
services as the first president of 
the organization. 

Burns, who received the AuvuTo- 
MoTIVE News “Safety-minded dealer 
of the Month” award for October, 
1951, was named the “father” of the 
state’s highway safety attainments, 
and as an outstanding credit to 
the dealer industry he represents. 

* * * 


ICHIGAN was honored for es- 
! tablishing and financing the 
nation’s first full professorship in 
driver education at Michigan State 
College. The award was received 
by Jack Rose, Detroit DeSoto- 
Plymouth dealer, and chairman of 
the state committee. 

The Massachusetts Automobile 
Dealers Assn. was cited for its 
contributions of dual - control 
driver training cars to 128 high 
schools in the state, as well as 
member participation in many 
community safety projects. Ed- 


ward Lalli, Brockton, Mass., 
Chevrolet dealer, accepted the 
award. 


In presenting the national award, 
Dr. John W. Studebaker, retiring 
chairman of the National Commit- 
tee for Traffic Safety, cited the 
Inter-Industry committee for sig- 
nificant promotion of a voluntary 
vehicle “Safety-Check” program 
conducted in cooperation with the 
National Safety Council. 

Automobile dealer contributions 
of 5,700 automobiles loaned to high 
schools during the 1950-51 school 
term, and supplementary safety 
projects emphasizing good driving 
practices were also commended. 


Classified Want Ads 


Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 











HELP WANTED 


KNOCK—KNOCK! Here is_ opportunity 
knocking at the door of a man who is 
now engaged in selling a product to auto- 
mobile dealers. We have several exclusive 
territories still open in the United States 
for our product, which will not compete 
with your present items, but which will 
enable you to pick up from $300 to 
$1,000 extra a month. Repeat business is 
assured after the first sale. Our product 
is sold exclusively to Buick dealers and 
is now in use all over the country. We're 
looking for somebody with a following, 
somebody who can take a good thing 
and make something out of it both for 
himself and us. Write or wire full partic- 
ulars to Steve Radford, 727 E. Ohio St., 
Indianapolis, Ind. 


BUSINESS and OFFICE MANAGER AC- 
COUNTANT. Experienced in automotive 
accounting. Wanted by large mid-western 
dealer handling one of ‘‘Big Three."’ 
College graduate with some auditing ex- 
perience. Excellent working conditions. 
Exceptional salary arrangements. This is 
a job with a long and bright future. 
Box 1228, c/o Automotive News, De- 
troit 26. 


SALESMAN, covering new car dealers, for 
a strong established line of custom built 
and universal auto seat covers. Priced 
right for volume and continual repeat 

Good i from liberal com- 

issi arra t. Write for details, 
stating full particulars as to territory 
covered, references and any other infor- 
mation. All correspondence held in strict 
confidence. Kristy Manufacturing Co., 

599 N.W. 29th St., Miami 37, Fla. 


AUTO WRECKING YARD in large south- 




















ern town of 75,000 population. Well 
established, complete motor rebuilding 
shop. Large stock of new parts—400 


plus cars. Need hustling young manager. 
Must be thoroughly experienced, sober, 
25-35. Good future. Box 1229, c/o Auto- 
motive News, Detroit 26. 


AUTOMOBILE TRUCK SALESMAN. Ex- 
perienced man with following only. Start- 
ing salary $4,100 plus commissions and 
car allowanté. Unlimited future earnings 
te eight man. Complete line from one- 
half to twenty tons. Ruth and Mathews, 
Inc., 1508 Herkimer St., Brooklyn, N. Y. 

SALESMEN—Car dealer following in Ohio, 
Indiana, Michigan, Illigois, Wisconsin, 
Missouri, Iowa, Minnesota. Large dis- 
tributor body hardware, parts accessories. 








Non-conflicting deline okay. Unique 
merchandising plan. Commission. Na- 
tional Automotive Parts, Inc., 310 W. 


Cumberland St., Philadelphia, Pa. 
SALESMEN,. Manufacturer of custom auto 

seat covers expanding territory. Highly 

successful with complete line for new 





car dealers. Good commission. Write for 
information, 
Fabric Mfg. Co., 
wk. N. J 


giving qualifications, etc. 
Inc., Box 1259, New- 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: EIGHTEEN 


CENTS (18c) 


PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed "Box No. ......, in care of Automotive News, Detroit 26, Mich.” 


lar ($1) per insertion for address and extra service as replies are forwarded, 


received, Display Ads: 


$9.80 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 





add One Dol- 


unopened, the same day 


MICH. 








HELP WANTED 


PROJECT ENGINEERS © 


A well established manufacturer of 
standardized and diversified metal 
products desires the services of one 
or more project engineers— 

Who wish to be con- 
nected with a strong and 
well-financed organization, 
engaged in manufacture of 
products for both civilian 
and military uses, and hence, 
having generally stabilized 
employment and continued 
growth. 


. . « Are trained in the 
design of ingenious mechan- 
isms used as components in 
the fields of hydraulics, pneu- 
matics and simple electron- 
ics—suitable for production 
on screw machines and light 
machine tools. 


. « « Like to take a job; 
figure it out; carry it thru to 
completion; and see it placed 
in production. 


. . . Desire to travel 
some, but not too much; to 
meet people, but not too 
many — and do interesting 
and diversified work. 


If you have what we need; and we 
have what you wish, it will lead to a 
good bargain for both of us. 


GENERAL MANAGER 


P.O. Box 681, G.P.O., New York City 





ARE YOU INTERESTED in a sound busi- 
ness future? We offer an exceptional 
opportunity to young men between the 
ages of 23 and 30 who desire a career 
in sales and want to become permanently 
situated. Experience is not necessary. 
Our representatives are thoroughly trained 
at our expense in the products we manu- 
facture as well as our selling and sales 
promotion procedure. They are also given 
supervised training in the field. When 
assigned to a territory, they receive 
weekly advances and guarantee of $488 
monthly until they become fully estab- 
lished. 1951 commissions paid to our 
leading producers averaged $53 per day. 
1951 commissions paid to all full year 
salesmen averaged $35 per day. You are 
invited to consider your future in our 
organization. Write fully, in your own 
handwriting, stating age, education, 
marital status, business records and ref- 
erences to P. O. Box 177, Memphis, Ten- 
nessee. Also inclose a snapshot photo- 
graph of yourself, if available. If you 

the ry qualifications, in- 
terviews will be arranged. We will gladly 
present the facts concerning our business 
and discuss your future with us without 
obligation on your part. You will be given 
every opportunity to thoroughly familiar- 
ize yourself with our operation before 
making your final decision. ARTHUR 

FULMER, Automobile Seat Cover Manu- 

facturer, Trim Supply Wholesaler—Mem- 

phis, St. Louis, Charlotte, Louisville, Lit- 
tle Rock, Dallas, Indianapolis. 








AUTO PARTS SALESMEN. We offer an 
unusual opportunity for aggressive sales- 
men, interested in earning $6,000 a year 
and up, selling direct to new car dealers 
and fleets. Ours is an old established 
company, the management having had 
years of experience in this field, and 
due to sales expansion have openings in 
all parts of the United States. A sound 
financial arrangement based on high com- 
missions, also expenses and a different 
sales program than has ever been of- 
fered before, will enable you to succeed 
in your protected territory. Write in de- 
tail to Lee Rodgers and Co., Box 182, 
West Richfield, Ohio. 





SALESMAN for competitive wiping rags 
and waste wanted. Good commission. 
Please write to Box 1230, c/o Automo- 
tive News, Detroit 26. 











POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 











GENERAL MANAGER or ASSISTANT; 
35, married, 3 children, university busi- 
ness administration, Methodist, Mason, 
Shriner, 14 years’ finance and automobile 
experience. Now making $10,000 as sales 
manager GM deal but can’t advance. 
Want permanent deal in Virginia, Caro- 
lina area. Prefer to buy interest GM, 
Mercury, Ford, Plymouth. AAA-1 refer- 
ences, factory approval assured. Box 
1235, c/o Automotive News, Detroit 26. 


POSITION WANTED 





GENERAL or SALES MANAGER with 
ability to take over entire management, 
keep operating expenses at minimum, 
train salesmen to make profitable trades, 
keep used car stocks moving, develop 
service and parts operation, retain old 
customers and develop new. Thirty years 
as an automobile executive. Salary and 
profit sharing. Prefer 150 miles New 
York City. Box 1234, c/o Automotive 
News, Detroit 26. 


OVERSEAS REPRESENTATION. Techni- 
cal sales representative, English, shortly 
returning to London, England, seeks post 
with manufacturer. 20 years’ experience 
in automotive trade. First class contacts 
in British Isles, Northern Europe, for 
cars, trucks, automotive parts, tools, 
equipment and accessories. Would act as 
branch manager, sales capacity on full 
time representation. Reply to A. 
Robertson, 23 Admiral Road, Toronto 5, 
Ontario, Canada. 


SALES MANAGER. Have car and truck 
following, Queens and Nassau counties in 
a ae. A Recent 5% years volume 
Ford " dealer, same territory. Best refer- 
ences. 10 years prewar with Buick 
dealer, Sober, reliable, hard worker, 
good closer, commission only. Will invest 
if desired. Replies confidential. Box 
1205, c/o Automotive News, Detroit 26. 


GENERAL MANAGER or sales manager. 
31 years old, married and family, ma- 
ture. Seven years’ experience. World 
War II veteran, Will produce profitable, 
volume operation throughout dealership. 
Willing to locate anywhere, ‘‘Big Three’’ 
or independent. Excellent’ references. 











Would like salary and profit sharing 
plan. Box 1250, c/o Automotive News, 
Detroit 26. 





CALIFORNIA DEALERS—Notice: I am 
well qualified in any sales position, in- 
cluding manager, also parts. Have ex- 
cellent record, 12 years’ experience, in- 
cluding being a used car dealer. 36, mar- 
ried and family. Size of dealership sec- 
ondary to the sincere existance of good 
relationship between employer and em- 
ploye. Available immediately. Box 1255, 
c/o Automotive News, Detroit 26. 


EXPERIENCED SERVICE MANAGER de- 
sires position, preferably in southeast or 
southwest. Capable of taking complete 
charge of service department. Twenty 
two years’ experience with Ford, Lincoln 
and Mercury and three years with 
Kaiser-Fraser. Box 1219, c/o Automotive 
News, Detroit 26. 


GENERAL - SALES MANAGER, 31 years 
of age. College graduate, GM schooled. 
Aggressive, hard worker. Can get that 
extra difference on deals. Future rather 
than compensation first consideration. 
Presently employed as sales manager 300 
car deal. Box 1236, c/o Automotive 
News, Detroit 26. 











CHEVROLET PARTS MANAGER 


Experienced in all phases factory and medium 
dealer operations. Twenty years’ experience, 
record club, finest references, south preferred, 
presently employed. 

Box 1256, 


c/o Automotive News, Detroit 26 





FORD PARTS MANAGER. Over 12 years’ 
parts experience. Over 6 years as parts 


manager in 250 car dealership. Have 
thorough knowledge of all phases of 
Ford parts and stock control. Finest 


references furnished. Address replies to 
Box 1237, c/o Automotive News, De- 
troit 26. 


BUSINESS EXECUTIVE desires important 
assignment with aggressive firm. Eleven 
years’ experience, mostly in mechanical 
field, including finance, insurance, auto- 
motive and airplane, and iderable 





DEALERSHIPS AVAILABLE 


AVAILABLE, subject to factory approval, 
old and well established dealership, now 
handling Dodge-Plymouth. In prosperous 
region about 400 miles east of Detroit 
and far enough from a big city to avoid 
big city shopping and big city price cut- 
ting competition. Gross sales over $400,- 
000 annually. Dodge in fifth registration 
position as compared with sixth nation- 
ally. Best location in city for car deal- 
ership under lease, excepting collision 
repair and paint shop and 25 car ware- 
house on large lot valued at $15,000. 
Parts inventory $28,000; tools, furniture 
and fixtures, $10,000; also $55,000 in new 
vehicles at present. This inventory as- 
sures profitable volume for spring busi- 
ness. Willing to retain minor interest or 
would sell all as purchaser prefers. 
Owner for 26 years, retiring. Box 1245, 
c/o Automotive News, Detroit 26. 


DEALERSHIP, now handling Dodge-Plym- 
outh, in Shelbyville, Tenn.—one of the 
fastest growing towns in middle Tenn., 
with over 40 different manufacturing 
plants. Located between Chattanooga 
and Nashville on two main highways in 
the best agriculture section of Tennessee, 
eighteen miles from $286,000,000 Arnold 
Engineering Development Center. This is 
a U. S. government project now under 
construction and expects to be in opera- 
tion in early 1953. New modern build- 
ing 15,000 square feet floor space with 
a concrete used car lot adjoining. We did 
over $800,000 business last year. Will 
sell or lease building. New vehicles, 
parts, accessories and equipment at in- 
ventory. Owner wishes to retire. Call or 
wire A. P. Yearwood, owner, Shelby- 
ville, Tenn. Phone 1238. 


DEALERSHIP, now handling Chrysler- 
Plymouth, 300 to 400 car contract, north- 
eastern Ohio thriving community in city 
with highly diversified industrial activity, 
reputed to be one of the richest cities 
of the U.S. 1951 business about one 
million dollars, net 7%. All office and 
shop equipment and machinery, service 
wrecker, service truck, parts inventory, 
signs, approximately $146,000. Long term 
building lease available. Comparisons 
with like sized city dealerships shown to 
genuine buyers with cash—no brokers. 
Buyer must qualify with factory. Owner 
wishes to retire. Box 1244, c/o Auto- 
motive News, Detroit 26. 


DELAWARE RIVER DEALERSHIP, es- 
tablished 1931—midway N. Y., Phila- 
delphia. Now have International truck, 
Fruehauf trailers. Open Chrysler, GM 
franchises stock. $10,000 cash or your 
option of sales by owner. Building 6,450 
square feet, modern; lot 6,400 square 
feet. Building and lot for sale or lease on 
guarantee of ten years. Owner ill, but 
will work in advisory capacity one year 
for your goodwill, Box 1254, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP AVAILABLE—GM and top 
implement contract. Location middle 
Tennessee. One half million dollar busi- 
ness per year and good opportunity for 
sales expansion. Lease reasonable in price 
and length of time. Reason for selling, 
other business interest. Necessary to be 
financially responsible with factory ap- 




















proval. Box 1253, c/o Automotive News, 
Detroit 26. 
‘“‘BIG 3’' DUAL supplemented with ‘Big 


3’’ truck line within 40 miles San Fran- 
cisco in wonderful resort and agricultural 
area. Grossed $400,000 last year. Excel- 
lent for either aggressive young man or 
‘gentleman desiring partial retirement. 
Low overhead and long term lease if 
desired. $35,000 will handle. Write 85 
Bellevue, Belvedere, Calif. 


VERY DESIRABLE GM AVAILABLE— 
Colorado. Average gross $250,000 to 
$300,000. Excellent location. $40,000 will 
handle. Factory approval necessary. 
Lease or sell building. Pertinent facts to 
bona fide interested parties. Box 1224, 
c/o Automotive News, Detroit 26. 








supervisory work. Graduate accountant. 
Enthusiastic, resourceful and determined. 
Age 32, married, draft exempt. Box 
1233, c/o Automotive News, Detroit 26. 


USED CAR BUYER wants connection to 
buy for large dealer. Can buy to make 
you money. I am a resident of Michigan 
with excellent Michigan buying connec- 
tions, long experience, best of references. 
Write Box 1206, c/o Automotive News, 
Detroit 26. 


MAN WANTS PERMANENT full charge 
retail dealer office position or other man- 
agerial connection. Wide experience with 
GM auto system, expense control, etc. 
Now employed. Available on short notice. 
Box 1249, c/o Automotive News, De- 
troit 26, 


PARTS MANAGER, 5% years’ experience 
IHC, Buick and J. I. Case. General ex- 
perience in dealership operations from 
office to shop. Age 31, married. Box 
1231, c/o Automotive News, Detroit 26. 














MAN, EXPERIENCED IN FORD and GM 
operations, desires position as general or 
business manager of Chevrolet, Ford or 
Plymouth dealership. Box 1232, c/o Auto- 
motive News, Detroit 26. 


BOOKKEEPER. Ten years’ auto experi- 
ence. Box 1203, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE 











ONE OF THE “Big 3’’ in greater St. 
Louis must sell to dissolve family part- 
nership. Offered at three times annual 





net. Leonard J. Schrader, 509% E. 
Green St., Champaign, II. 
WHEN BUYING or SELLING 


an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 
LEO J. KLEM 


411 Curtis Bldg. Detroit 2, Mich. 


DEALERSHIPS AVAILABLE 


IN FLORIDA, now handling Studebak 
1950 and 1951 sold 150 passenger « 
each year, (300) total. Grossed 
profit every deal and substantial pr 
on all tradeins retailed. Physical set 
rates with best in Florida Desirat 
lease on building -or sell. Showroc 
used car lot and service department « 
location. Will sell at inventory and 
don’t have to buy our used cars Y 
must have factory approval and ca 
Reason for selling I want a larg 
Studebaker deal in the west. Will c« 
sider other locations. Have factory a 
proval and up to $100,000 cash. B: 
1241, c/o Automotive News, Detroit 26 


SOUTHWESTERN agency in city of 25, 000 
now handling DeSoto-Plymouth. Goox 
payroll from oil and other industries. 85 
to 125 cars per year. Volume $300,000 
can be increased. Excellent facilities witt 
long term lease. Because have bigger 
deal lined up—must sell quickly. $17,500 
total price. Box 1252, c/o Automotive 
News, Detroit 26. 


GM DEALERSHIP AVAILABLE, ‘Pacific 
northwest, Basic allotment 140 cars per 
year. In eity over 30,000 population. No 
real estate. Factory approval and finan 
cial responsibility required. Box 1242 
c/o Automotive News, Detroit 26. 














DEALERSHIP WANTED 

EXPERIENCED SALES-GENERAL MAN 
AGER with $25,000 interested in pur 
chasing part interest in medium sized 
single point dealership in south or south- 
west with privilege of complete buyout 
Prefer Ford, Chevrolet, Dodge, Buick or 
Mercury. Address Box 1240, c/o Auto 
motive News, Detroit 26. 


“BIG THREE’? DEALERSHIP wanted 
within 100 mile radius New York City. 
Factory acceptance assured. Confidential. 
Box 1209, c/o Automotive News, De- 
troit 26. 











BUSINESS IS TIGHTENING UP 


Now is the time to get your money and get 
out, | am now an automobile dealer and 
would like to expand another dealership. | 
would like Ford or GM now handling 200 to 
800 cars annually. | have no objection to ter- 
ritory and factory approval is assured. 


Box 1167, c/o Automotive News, Detroit 26 





DEALERSHIP WANTED—GM or FORD, 
400 units up. will pay up to $250,000 
cash 1 gs. Location any- 
where. Factory approval and confidence 
guaranteed. Box 1223, c/o Automotive 
News, Detroit 26. 


SALESMAN, 20 years with Chevrolet, 
would like Chevrolet or Ford dealership. 
60 to 110 cars. Have factory okay 
Write in confidence. Box 1239, c/o Auto- 
motive News, Detroit 26. 











WANTED FOR CASH 


100 to 250 unit Dealership—prefer Ford or 
Chevrolet but will consider Pontiac or Mer 
cury. Cash available and factory approve! 
assured. Strictest confidence guaranteed. 
BOX 1217 
c/o AUTOMOTIVE NEWS, DETROIT 26 





LINCOLN and MERCURY DEALERSHIP 
wanted in Virginia or North Carolina. 
Eastern section near coast, Minimum 
150 car contract. Box 1210, c/o Auto- 
motive News, Detroit 26. 


DISTRIBUTORSHIP WANTED to repre- 
sent popular truck manufacturer in the 
city of Baltimore and state of Maryland. 
Box 1238, c/o Automotive News, De- 
troit 26. 


200 TO 400 CARS. Chevrolet, Ford or GM 
preferred. Qualified with factories and 
ready with cash. Negotiations strictly 
confidential. Box 1208, c/o Automotive 
News, Detroit 26. 











WANTED AUTO AGENCIES 


We have qualified buyers for all size auto 
agencies throughout the United States. All re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 28 Years 
150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 





DEALERSHIP DESIRED by financially 
responsible party. Locate anywhere. Ap- 
proval assured and confidence guaran- 
teed. 12889 Archdale, Detroit 27. 


BIG THREE DEALERSHIP wanted with 
in 75 miles New York City. Hammond 
54 Riverside Dr., New York, N. Y 
WAtkins 4-6754. 


DEALERSHIP WANTED. General Motors 
or Lincoln-Mercury dealership, preferably 
in western Pennsylvania. Have cash and 
factory approval, Box 1251, c/o Automo 
tive News, Detroit 26. 











BUSINESS OPPORTUNITIES 


AUTO ELECTRIC SERVICE. Sales $44,000 
year; city 5,000; modern equipped build 
ing 25’x100’; rent $40; $18,000 stock 
replacement parts; batteries; 40 whole 
sale accounts; profitable. Apple Compan) 
Brokers, Cleveland, Ohio. 








BUSINESS FOR SALE 





DEALERSHIP AVAILABLE, now handling 
Packard, includes new building and used 
car lot on the main street in Hot Springs, 
Ark.—just five blocks from the heart of 
town. This dealership and building is 
owned by partners. Both partners will 
sell or one partner will retain his half 
interest. Robbins and Klein Motors, 1231 
Central Ave., Hot Springs, Ark. 





AGENCY, now handling Studebaker, in 
northern Ohio with 30,000 population. 
Modern building in A-1 condition with 
excellent lease. $12,500 buys equipment 
and parts. Health causes prompt action 
by owner. Box 1213, c/o Automotive 
News. Detroit 26. 





FOR SALE. Miami used car dealershi) 
located on 36th Street, ‘‘automobi 
row.”’ Modern, completely ready for 
business. Holds 60 cars, corner lot giv: 
two streets for display. All equipmen 
including furnished office and building 
rear for reconditioning. Business ar 
three year lease. $4,500 cash. Box 124’ 
c/o Automotive News, Detroit 26. 


DEALER SERVICES 











INVENTORY SERVICE 
Ful. Parts and ger = woe Depts. 7” 
ti » gah 135 
dont ‘ey unbiased.  Certifed 





SOUTH TEXAS 100 unit dealership, han- 
dling one of ‘‘Big Three,’’ in most pro- 
gressive city. Wonderful climate, going 
business, low rent lease. For health rea- 
sons—$35,000 will handle. Must qualify. 
Box 1164, c/o Automotive News, De- 





troit 26 





ALABAMA DEALERSHIP available, han- 
dling one of ‘‘Big Three.’’ Over three 
hundred thousand dollar business last 
year. Three year lease on building. 
Necessary to be financially responsible 
with factory approval. Address Box 
1243, c/o Automotive News, Detroit 26. 


Also special buy-sell service. iene 

Soi — an Nasinats since “ibae. Free ae 

booklet on Parts partment ‘at 

on request. Call or write for aan deta! . 
Automotive Inventory Service Ce. 

9900 Freeland Detroit 27, Mich. WE 3-649 
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USED CARS FOR SALE 








PARTS FOR SALE 


PARTS FOR SALE 
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BOOKKEEPING 
SERVICE 


Specializing in Small Dealerships 
Standardized machine posting at central of- 
fice makes it possible for you to: 
|. Get rid of the ‘'Tenth'' Bugaboo. 

2. Heve customer statements in the mail on 
the first. 
Reduce your office expense burden. 
Spend more time on collections, advertis- 
ing and other income producing activities. 
Stop bookkeeping worries. 
Operate a one girl office. 
Receive automatic tax 
tax service. ; . 
Have monthly personal and impartial con- 
sultation. : 
We confine our business to automotive book- 
keeping exclusively. 
Strictly Confidential Service, of Course 
So Low in Cost That It Will Surprise You 
inquiries Invited Without Obligation 


Automotive Bookkeeping ee 
Box 1257, c/o Automotive News, Detroit 2 
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sales and income 








INVENTORY SERVICE 
Parts Accessories 


and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED —_vewvone Cco., INC. 
831 E. 79th Si Chicago, Mlinots 





INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 





CARS WANTED 








WANTED! 
1951 and 1952 
LINCOLNS AND MERCURYS 


Must be new and unregistered 
Will Pay Over Invoice 
‘We are authorized Lincoln-Mercury deal- 
ers and guarantee we will not sell these 
cars over O.P.S. ceiling prices." 


WIRE — PHONE — WRITE 


BALLEW MOTORS 
JSANTE FE, N. M. PHONE 3-3381 





WHOLESALE! 


Invites you to visit him in New 


Shipments arranged 
All makes and models 


made real profits on 
“NARDIN CARS" 


AUTHORIZED 


Judson 6-0330 
1739 Broadway 
(near 56th Street) 
NEW YORK CITY 


| 
WHOLESALE! 


ARTIE NARDIN 


York 


He guarantees to sell you decent cars 
at a little less than wholesalel 


Dealers throughout the U. S. have 


AUTO ASSOCIATES 


— ee TE EO 
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—AUTO— 
AUCTION 





EVERY FRIDAY 


HORSEHEADS, NEW YORK 





—At— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 








Oldsmobile 


Parts 
24-HOUR-DELIVERY SERVICE 


e 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-5600 











BUICK 
WHOLESALE 
PARTS 
ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
New York 19, New York 





both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson 
Auctioneers 


You will always find real action at 


Tex Rickard 








AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Aten teheandiody Road 
ALBANY, N.Y. 
(For Dealers Only) 





1952 STUDEBAKERS 


Wanted By 
AUTHORIZED STUDEBAKER DEALER 
Will pay $100 over invoice price 


“We guarantee these cars will not be 
sold over O.P.S. ceiling prices.’ 


PHONE US AT ANY TIME 


WINDSOR MOTORS, INC. 
Elizabeth, N. J. 
Phone Elizabeth 5-4700 
C. Westerman or B. Gandell 








USED CARS FOR SALE 








ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 





=e Ge ~ 


9 


EX-TAXIS 
cellent Rodies - Good Motors - Heaters 
Upholstery Like New 
Buy Now at Low Prices 
1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


S4TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
Morris Freedman, Mgr. 
SARATOGA 17-2300 SHERWOOD 7-1700 








ATTENTION! 
» USED CAR BUYERS 


We currently have for sale a nice selection 
# low mileage 1950 and 195! Chevrolets, 
fords and Plymouths in coupes, two and four 
toor sedans. 

These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 

29 S. HANSON ST., PHILADELPHIA 39, PA 

|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
in Continuous ation Since 1943 
EVERY THURSDAY 
Deciers Meet at the Cross-Roads of America 





INDIANAPOLIS, INDIANA 
Art Gr , Auctioneer 
91S N. Iilinels St. Phone Lincoln 5383 





EVERY barr ---12 NOON 
N.U.C.D.A. and N.A.A.P.A. 











BEST in the MIDWEST! 


Carl E. Marker's 
FORT WAYNE 
AUTO AUCTION 


Sale Every Tuesday — 11:30 


A.M. 


Open all night Monday night 


No Reservations 
Phone — E-1254 


Where You Buy and Sell RIGHT! 


324 West Main St. 
Dealers Only 


Phone — E-5209 


Fort Wayne, Ind. 








PARTS FOR SALE 








PARTS 


24-Hour Service 


South and Southwest 


ROUNTREE 


1309 Texas Ave., Shreveport, 
Phone 5-4421 





OLDSMOBILE 
CADILLAC 


Write — Phone — Wire 


OLDS-CADILLAC CO. 


La. 











FOR SALE 
ENTIRE STOCK OF 
STUDEBAKER 
Parts and Shop Equipment 


Including Two Walker Electric. Lifts 


REID MOTOR COMPANY 
EASTON MARYLAND—Telephone 968 











AUTOMOTIVE NEWS 


WANT ADS GET RESULTS 





HARD TO GET 


LINCOLN 
MERCURY 
PARTS 


Bauer-Harrington, Inc. 


2101 Madison Avenue 
Toledo 2, Ohio 











PONTIAC PARTS 
TRY US ON ALL G.M. PARTS 
Shipped Anywhere 
Direct Phone — AM 2-7117 
FRANKLIN-WEBER PONTIAC 
6101-25 N. Clark St. 








PARTS WANTED 
ATTENTION PRESENT and past Willys 
dealers. I need new 66B sleeves No. 
374282 - No. 374286 sleeve rods, forging 
No. 332429-No. 374247. Can _ furnish 
drawings; dimensions if numbers are 
lost, also 70B parts. Stidworthy Bros., 
69-73 Main St., Warwick, N. Y. 








TIRES FOR SALE 
WHITEWALL RUBBER processed Royal 
Master tires. Positively not painted. 
40% discount. We pay freight. Royal 
Sales Co., 1121 N. 66th St., Philadel- 
phia, Pa. 





TRUCKS FOR SALE 


HOLMES HEAVY-DUTY W-45 wrecker 
with new all steel body on International 
1949 KB-6 reinforced chassis. Excellent 
condition. $2,750. The Gutermuth Co., 
Elizabethtown, Ky. 


ATTENTION INTERNATIONAL truck 
dealers. For sale—1923 model Interna- 
tional truck. Now in actual operation. 
Write Pylant Brothers Motor Co., Cull- 
man, Ala. 


FOR SALE—No reasonable offer refused, 
1952—652 4-cylinder GMC Diesel, 151” 
W/B, air brakes, 10.00x20 tires. Box 
1216, c/o Automotive News, Detroit 26. 














SHOP EQUIPMENT FOR SALE 


USED - REBUILT Harley-Davidson servi- 
cars. More business, less cost, good ad- 
vertising with this one-man pick-up and 
delivery system. Harley-Davidson parts 
and accessories. Free bulletin. Knuth’s 








(Factory Dealer), 1753 Muskego, Mil- 
waukee, Wis. 
FOR SALE—Open display parts tables 


(Lyons). Excellent condition. Dimensions 
4’x2’x3’4” high. Three shelves in lower 
section. Very good for display and stor- 
age of most any type merchandise. 
Drennen Motor Co., Inc., 401 S. 20th St., 
Birmingham, Ala. 


Chicago, Hl. | 





FOR SALE—Complete Weaver front wheel 
alignment rack, as good as new. Priced 
right. Box 1247, c/o Automotive News, 
Detroit 26. 





FOSTORIA INFRA-RED truck and auto 
bake oven, model 437V. New—20% off 
list. Also 1 used Bee-line frame rack 
—complete at $650. Woodbury Bros., 
4930 W. Madison St., Chicago 44, Ill. 





BEELINE FRAME straightening machine 
with attachments. Excellent condition. 
Reasonable. Pierce Motor Sales, Inc., 
Strongsville, Ohio. 
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| MISCELLANEOUS 


FOR SALE AT LESS than half price 
| Private collection of over 100,000 feet of 
16 MM sound movies and movie equip 
ment, consisting of the following-——12 
full length feature pictures; 6 movies 
| 1,600 feet long; 3 movies, 1,200 feet 
long; 9 movies, S00 feet long; 130 
} movies, 400 feet long. About 12,000 feet 
of it is in color, balance in standard 
black and white One Victor 16 MM 
sound projector, run approximately ter 
hours; adjustable projector stand; large 
portable beaded screen; 20 asst. extra 
| reels; 40 asst. film cans; 6 film shipping 
cases; 1 custom film cabinet—holds 50 
1,600-foot reels of film; rewinder; splicer 
tools; extra bulbs and supplies in carry 
ing cases. Complete collection as de 
scribed—-$3, 995. Will take new 1952 
Plymouth, Chevrolet or Ford at list as 
part payment. Located in central Mass. 
Box 1248, c/o Automotive News, De- 
troit 26. 


AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 


Guide Cables and $61 45 


BRAKE HOOK-UP 
Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 


$19.50 


ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 


Protecto wer Carrying Bags 
ty Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
8888 


Nitel 4S 4-4485 
100 DO 3-8373 
South Clinton St., Chicago Illinois 


40 6, 
cree ian nan RN RRR 


AUTOMOBILE TURNTABLE. Used. 
cellent condition. Indoor or outdoor. 
Carries any car. .Cost new—$650. Sacri- 
fice—$300, complete. Hegarty Motors. 
241-01 Jamaica Ave., Bellerose, N. Y. 





QUICK-TOW, Bumper- 
to-Bumper Tow Bar 

















Ex- 





EXPORT CONNECTION 


A reliable export firm with large automo- 
tive clientele throughout Latin America 
and Middle East markets, now handling 
the exclusive export distribution for a 
leading tire manufacturer, desires exclu- 
sive connection with reliable authorized 
distributor of United Motors lines or man- 
ufacturer of replacement parts and/or 
accessories. Will buy for own account 
with irrevocable letters of credit. Excellent 
references. 

Box 1225, </o Automotive News, Detroit 26 





SHOF EQUIPMENT WANTED 


GOOD USED OFFICE and shop equipment. 
— Motor Co., International Falls, 
nn. 








MISCELLANEOUS 








Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 
GREBE OLDS 
3409 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








SEALED BEAMS 
Only 61¢ Each 


Guaranteed—Standard All-Glass 
($4.88 Case of Eight—Picked Up) 


We Pay Freight Anywhere on 12 Cases Up 


Nickey Chevrolet 


4120 Irving Park Road. Chicago 41, Ill. 








FORD PARTS 


Many Hard-to-Get Items 

Overnight Service 
Phone—Write—Wire 
COMMERCE MOTORS, | 

Ford) 
"Cleveland's Fleet Dealer’ 
13608 St. Clair Ave. Cleveland 10, Ohio 
Mulberry 1|-4000 


NC. 


LOOKING FOR REPRESENTATION? We 
are a 20 man outfit—selling, building 
and repairing truck and trailer bodies. 
We personally call on all ‘‘Big 3’’ truck 
dealers in Cuyahoga County. We have a 
customer list of approximately 400 of all 
varied types of industry here and per- 
sonally call on many of them, Our shop 
is 10,000 square feet. The Brown Body 
pee 7019 Hough Avenue, Cleveland 3, 

oO. 





ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc.. 800 Commerce St., 
Lynchburg, Virginia. 





AUTOMOBILE DELIVERY 
RELIABLE SERVICE 
Minimum Dealer Cost 
Yes inte DRIVAWAY, INC. 
9970 GRAND R IVER DETROIT 4, MICH. 
WEbster 3-9259 
Detro*t Auto Dealers Association or 
Better Business Bureau 


Refer: 














457 BROADWAY 


AUTO AUCTION 


— i 


NEWBURGH, N. 
BEGINNING APRIL 1ST 


And Every Tuesday Thereafter 
For Dealers Only 
Our lot is fenced in and protected. Cars may be left with us previous to the 
day of sale at no charge. They Are Safe. 


MARTY BALL AUTOMOBILE AUCTION 


¥% 


A. M. 


NEWBURGH, N. Y. 
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New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [] or send bill [_] 














BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 
ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenve 
CHICAGO 5, ILL. 

All Phones WAbeash 2-1030 
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DODGE repr 


PROFIT OPPORTUNITY 


THREE LINES 


DODGE... America’s Most 
Dependable Motor Car. 


PLYMOUTH ... 3rd Largest 


Selling Car in America. 


DODGE “Job-Rated” TRUCKS 
Meet 98% of All Hauling Needs. 

















THREE PROFITS 


All available in one sales 








agreement. The only agreement 





ONE OVERHEAD 


Three profit-makers under 
one roof reduce operating cost 


... boost net gains. 























PROFIT-TESTED FOR OVER 37 YEARS 


WRITE FOR COMPLETE FACTS 





DODGE DIVISION ° CHRYSLER CORPORATION ° DETROIT 31, MICHIGA 





